ions 


LIVELY  AND  RELIABLE  CRITICISM  OF  HOLLYWOOD'S  WARES 

On  Monday  afternoon,  April  4th,  thousands  of  Daily  News  readers  turned 
to  the  feature  pages  to  see  "how  Sam  picks  them  this  year." 

Sam  is  movie  critic  Sam  Lesner.  The  picking  was  his  annual  forecast  of  winners 
for  the  Academy  Awards.  And  again  Sam  correctly  predicted  the  top  awards — best 
movie,  actor,  actress  and  director — as  he  had  done  almost  consistently  for  the  past 
dozen  years. 

Movie-goers  who  follow  Sam  Lesner’s  reviews  every  day  weren't  surprised: 


I  h  boost 
h^nct 


he  has  built  a  solid  reputation  for  thorough  coverage,  incisive  criticism  and — above 
all — good  taste. 

His  reputation  among  the  movie-makers  is  also  impressive.  For  instance,  last 
January  when  Academy  nominations  were  at  stake,  three  important  studios  used 
their  industry  trade  magazines  to  cite  the  excellence  of  their  entries — and  all  three 
quoted  Sam  Lesner  reviews. 

Sam  Lesner  is  another  good  reason  why  Chicagoans  depend  on  the  Daily  News. 


CHICAGO  DAILY  NEWS 

Marshall  Field  Jr.,  Publisher 


They  chose 

UlOOD  METROPOLITAN 
Color-adaptable  Press  Units 

In  making  plans  for  immediate  and  future  expansion, 
the  NEWS-PIEDMONT  wanted  Press  Units  that  com¬ 
bined  utmost  color  flexibility,  high  production  speed, 
dependability  and  economy  of  operation  in  printing  the 
daily  circulation  of  over  107,000. 

In  choosing  WOOD  units,  such  features  as  eye-level 
Ink  Controls,  portable  Ink  Foimtains,  3/2  Folders  and 
vibrationless  operation  at  speeds  up  to  60,000  PPH,  or 
better,  provides  facilities  that  meet  every  production 
demand  of  today’s  high  speed  presses. 


Six.  WOOD  Metro 
politan  Color- 
adaptable  Press 
Units  in  modern 
plant  of  the 
NEWS  PIEDMONT. 
Greenville.  S.  C., 
“guaranteed  to 
properly  print,  fold 
and  deliver  news¬ 
papers  at  a  speed 
of  52,500  PPH." 
Provision  is  in¬ 
cluded  for  full 
color. 


We  invite  you 
to  send  for 
literature 
describing 
WOOD  Press 
Units,  Color 
Units,  Fully 
Automatic  Reels, 
Tensions  and 
Autopasters  and 
Folders. 


inmn  IT'S  GOOD 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

Plainfield,  N.  J.  •  Executive  and  Sales  Office:  501  Fifth  Avenue,  New  York  17,  N.  Y. 


Baltimore  is  America's  most  compact  major  market.  The  proof — more  than 
85%  of  its  families  (1.5  million  people)  live  within  a  15-mile  radius  from 
the  heart  of  downtown,  roughly  the  ABC  city  zone. 

Equally  as  important,  an  estimated  92%  of  the  total  Baltimore  market 
retail  sales  are  consummated  in  this  same  compact  area,  making  it  a  highly 
productive  market— the  nation’s  12th  largest,  in  fact. 

Baltimore  is  an  ever-growing  market,  too.  The  past  20  years  have  added 
half  a  million  people  to  the  city’s  immediate  area. 

Contact  with  this  compact  market  now,  as  always,  can  be  established  best 
and  most  economically  by  your  use  of  the  Sunpapers.  More  than  88%  of 
our  daily  circulation  (77%  of  it  home  delivered)  and  more  than  82%  of 
our  Svmday  circulation  (80%  home  delivered)  is  in  Baltimore’s  concentrated 
city  zone. 


S} 


l^eterabur^  Simca 

^  FLORIDAS  BIST  NEWSRARIR  ^ 


EDITOR  &  PUBLISHER  CALENDAR 


APRIL 

20 — Associated  Press  Managing  Editors  Continuing  Study  Con^ 
Chairmen  and  APME  Directors,  Statler  Hotel,  Washingtoa,  [* 

20 —  Wisconsin  Associated  Press  Sports  Writers  Association,  Madiso*' 

21- 23 — North  Dakota  Press  Association,  Bismarck. 

21-23 — American  Association  of  Advertising  Agencies,  Boca  P*;? ; 

21-23 — Amer  can  Society  of  Newspaper  Editors,  Statler  Hilto-> 

21-23 — Nebraska  Press  Association,  Sheraton-Fonter)elle  hi  -•  '’■t,., 

21- 23 — Southern  Short  Course  in  Press  Photography,  Holio’,  i)  , 
N.  C. 

22 —  Editor  and  Publisher  Highway  Traffic  Safety  Seminar,  f'-.-.* 
Indianapolis,  Ind. 

22-23— National  Headliners'  Frolic,  Atlantic  City,  N.  J. 

22-23— Virginia  Press  Association,  Old  Dominion  Advertising  ConVs 
Cavalier  Hotel,  Virginia  Beach,  Va. 

22-23 — Nevada  State  Press  Association,  Reno. 

24-28 — Journalism  Week,  University  of  Florida,  Gainesville,  Ra. 

24- 2fr— Ohio  Circulation  Managers  Association,  Statler-HIIton, 

25—  Associated  Press  meeting  and  luncheon,  Waldorf-Astoria,  Nacj 

25— 28 — American  Newspaper  Publishers  Association,  Waldorf-Astoris, 

26—  National  Cartoonists  Society  dinner,  Waldorf-Astoria  Hotel. 

27 —  Mid-Atlantic  Circulation  Managers  Association,  Colonial  Court  H 
Florence,  S.  C. 

27-30 — Photojournalism  Conference,  University  of  Miami,  Coral  Gtfalal 

30 — UPl  Indiana  Newspaper  Editors,  Sheraton-Lincoln,  IndianspA 

30-May  I— New  England  Daily  Newspaper  Composing  Room 
Association,  Taunton  Inn,  Taunton,  Mass. 


Tlte  SI.  Petersburg  Times  has 
the  largest  circulation  of 
any  newspaper  in  Flerida’s 
2nd  largest  Metropolitan  area 
(Tampo-St.  Petersburg) 


just  for  the  record, 

these  firms  used 

color  advertising  in  the 

St.  Petersburg  Times  in  1959  — 

and  rode  a  big  sales  lift  into  I960. 


MAY 

1-4— National  Newspaper  Promotion  Association,  Phoenix,  Arii. 

1- 7— Journalism  Week,  Missouri  School  of  Journalism,  Columbia,  Mo. 

2- 13 — Publishers,  Editors  and  News  Executives  seminar,  Columbia  Univii 

New  York. 

4— Canadian  Press,  Royal  York  Hotel,  Toronto. 

4- 7 — National  Editorial  Association,  75th  convention,  DInkler-Plaia,  Ati 

Ga, 

5- 6 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  Yodi  ~ 

Toronto. 

6- 7 — University  of  Wisconsin  Journalism  Institutes. 

6-7 — News  Executives  Conference,  School  of  Journalism,  Unlvsn^ 
Minnesota,  Minneapolis. 

6- 7 — Interstate  Advertising  Managers  Association,  Williamsport,  Pen™. 

7—  Minnesota  AP  Newspapers,  Minneapolis. 

7-8— North  Carolina  Associated  Press  News  Council,  Hotel  Charles,  $•! 
N.  C. 

7-8 — Georgia  Associated  Press.  Biltmore  Hotel,  Atlanta. 

10-11 — Iowa  AP  Managing  Editors,  Burlington. 

13 — United  Press  International  Newspaper  Editors  of  Massachusetts,!" 
set  Hotel,  Boston. 

13- 14— North  Carolina  Editorial  Writers'  Conference.  Chapel  Hill,' 

14- 15 — ^The  Associated  Press  Society  of  Ohio,  Fort  Hayes  Hotel,  Cc':i 

15- 17 — Advertising  Managers  Bureau,  New  York  State  Dailies. 
Inn,  Binghamton,  N.  Y, 

15-17— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
Hotel,  Nashville,  Tenn. 

15- 18 — Cooperative  Editorial  Association  Institute,  Iowa  State  Ur‘- 
Ames.  Iowa. 

16 —  New  England  Associated  Press  News  Executives  Association,  : 
Globe  Building,  Boston. 

16- 27 — American  Press  Institute,  New  Methods  of  Producing  Neww 
seminar  (for  newspapers  over  50,000  circulation),  Columbia 
New  York. 

17 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaa  ' 
Boston. 

18- 21— Accredited  Home  Newspapers  of  America.  Somerset  Hotel.: 
20-21 — Pennsylvania  Press  Conference,  NIttany  Lion  Inn.  University 

20- 22 — New  Jersey  Press  Association,  advertising  conference, 
Hotel,  Atlantic  City,  N.  J. 

21- 22 — California  Press  Association,  tour  and  meeting,  Hearst  - 
San  Simeon,  Calif.,  and  California  State  Polytechnic  College  " 
School. 

23-25— International  Federation  of  Publishers  (FIEJ),  Biltmore  Hot*. 

26-28 — Newspaper  Personnel  Relations  Association,  Roosevelt  Hot* 
Orleans,  La. 


Kellogg  Co. 

Kraft  Foods 
Libby,  McNeill  &  Libby 
Miller  Brewing  Co. 

Old  Sunny  Brook  Whiskey 
Phillips  “66” 

Pillsbury  Mills 
Pure  Oil  Co. 

Purex  Corp. 

Ralston  Purina  Co. 
Rambler  Auto 
Real-Kill 

Red  Heart  Cat  Food 
Salem  Cigarettes 
Schlitz  Beer 
Scott  Paper  Co. 

Sealtest  Foods 
Shell  Oil  Co. 

Sinclair  Refining 
Standard  Oil  Co. 
Stokely-Van  Camp 
Sun  Oil  Co. 

Sweetheart  Soap 
Swift  Meats 
Tang 

Top  Value  Enterprises 
Tropicana  Products 
Ward  Baking  Co. 
Westinghouse  Electric 


Alcoa  Wrap 
Alpine  Cigarettes 
American  Oil  Co. 

Armour  Meafs 
Arnold  Bakers 

Bahamas  Development  Board 
Beechnut  Baby  Food 
Betty  Crocker 
Breakstone  Foods  v 
Bud  Waffle  Syrup 
Busch  Bavarian  Beer 
Campbell  Soup  Co. 

Carey  Salt 

Cloverbloom  Margarine 
Congoleum-Naim 
Curtiss  Candy 
Delta  Air  Lines 
Dole  Pineapple 
Diamond  Crystal  Salt 
Eastern  Air  Lines 
Eastman  Kodak 
Florida  Canners  Assoc. 
Folger’s  Coffee 
Ginden  Nurseries 
Gold  Seal  Co. 

Green  Giant 
Holsum  Bakers 
Houbigant 


If  your  sales  beg  for  a  boost 


call  us  for  COLOR! 


the  Fourth 
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Vi'irc  -  phone  -  write  or 
better  still  visit  us  for 
detailed  market  data. 


What  makes  a  newspaper  great  ? 


Is  Castro  a 
Communist,  or 
isn’t  he? 

While  many 
Americans  are 
still  trying  to 
make  sense  out 
of  the  flamboy- 
ROMER  ant  Cuban’s 
tirades,  Upper 
Midwest  newspaper  readers  have 
had  a  running  start  over  the  rest  of 
the  nation  in  evaluating  answers  to 
that  question —  thanks  to  a  remark¬ 
ably  accurate  forecast  of  Caribbean 
events-to-come  made  just  one  year 
ago  by  a  bouncy  little  Minneapolis 
Tribune  reporter  named  Sam  Romer. 

Even  before  the  victorious  Castro 
visited  the  United  States  in  April, 
1959,  Upper  Midwest  newspaper 
readers  had  known  the  facts  behind 
the  bearded  revolutionary’s  ex- 
prrased  goals  as  revealed  in  Sam’s 
reries,  “Will  the  Communbts  Take 
Cuba?”  The  result  of  a  4- week  tour 
of  Caribbean  trouble-spots,  the 
series  pointed  with  unswerving  ac¬ 
curacy  at  Communist  aims  and 


tactics  in  the  area.  Sam’s  fluent,  if 
colloquial,  Spanish  and  his  canny 
evaluation  of  the  pronouncements 
of  government  officials,  nationalist 
leaders  and  underground  partisans 
resulted  in  a  story  which  jolted  Min¬ 
neapolis  Tribune  readers. 

No  less  surprising  to  discerning 
Upper  Midwesterners  was  the  by¬ 
line  on  the  series;  Sam  Romer  is  one 
of  the  most  seasoned  labor  news 
reporters  in  the  country.  A  one-time 
publicity  trouble-shooter  for  the 
International  Ladies’  Garment 
Workers  Union  and  former  chief  of 
the  allied  forces  labor  relations  sec¬ 
tion  in  occupied  Japan,  Romer  is 
equally  at  home  interviewing 
strikers  on  a  picket  line  or  manage¬ 
ment  behind  polished  desks,  cutting 
through  a  maze  of  intricate  labor 


law  or  putting  his  finger  on  the  oc¬ 
casional  racketeer  who  insinuates 
himself  into  a  union.  (The  latter 
activity  once  earned  him  a  bomb- 
threat  from  a  since-convicted  hood¬ 
lum  whom  he  had  given  “bad 
publicity”.) 

As  his  Caribbean  report  reveals, 
Sam  Romer  is  far  more  than  a  spe¬ 
cialist  in  a  limited  field.  Like 
so  many  other  specialists  who  staff 
the  Minneapolis  Star  and  TVibvme, 
he  is  foremost  a  good,  general  re¬ 
porter.  Thorough  going  competence, 
knowledge  and  experience  are  cover- 
to-cover  characteristics  of  these 
newspapers  qualities  which  help 
explain  why  they  are  read  so  closely, 
enjoyed  so  much  and  respected  so 
widely  throughout  an  entire  region: 
America’s  3H  state  Upper  Midwest. 


Minneapolis  Star  and  Tribune 


MORNING  &  SUNDAY 


650,000  SUNDAY  •  515,000  DAILY 


JOHN  COWLES.  Vrnident 


C'opyriKht  1960,  Minneapolin  Star  and  Tribune  Co. 
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JOIN  THIS  GROWING  LIST  OF  SUBSCRIBERS: 

ALHAMBRA  POST- ADVOCATE  •  AURORA  BEACON  NEWS  •  BURBANK  DAILY  REVIEW  •  COLORADO  SPRINGS  FREE  PRESS 
CULVER  CITY  EVENING  STAR  NEWS  •  ELGIN  DAILY  COURIER- NEWS  •  GLENDALE  NEWS-PRESS 

HOLLYWOOD  CITIZEN  NEWS  •  JOLIET  HERALD-NEWS  •  EL  DIARIO  DE  NUEVA  YORK.  N.Y.  •  LAREDO  (TEXAS)  TIMES 
LODI  (CALIFORNIA)  NEWS-SENTINEL  •  MANILA  TIMES  •  MONROVIA  DAILY  NEWS-POST  •  NEW  ORLEANS  TIMES-PICAYUNE 
NEWPORT  HARBOR  NEWS  PRESS  •  ONIARIO  (CALIFORNIA)  DAILY  REPORT  •  RICHMOND  VIRGINIA  TIMES  DISPATCH 
RIVERSIDE  ENTERPRISE  •  SAN  BERNARDINO  SUN  TELEGRAM  •  SAN  DIEGO  EVENING  TRIBUNE  •  THE  SAN  DIEGO  UNION 
SAN  JOSE  MERCURY  NEWS  •  SAN  PEDRO  NEWS  PILOT  •  ST.  PETERSBURG  (FLORIDA)  TIMES  •  SANTA  MONICA  OUTLOOK 
SOUTH  BAY  DAILY  BREEZE  •  SPOKANE  SPOKESMAN  REVIEW  •  SPRINGFIELD  ILLINOIS  STATE  JOURNAL 
SPRINGFIELD  ILLINOIS  STATE  REGISTER  •  TUCSON  STAR  •  VENICE  EVENING  VANGUARD  •  WACO  NEWS  TRIBUNE 


THE  NEWS  SERVICE 

For  complete  information,  write  — or  phone  or  wire  collect - 

Russell  Brines,  Editor  &  Manager 

The  Copley  News  Service 

940  Third  Avenue,  San  Diego  12,  California 


NEXT  FROM 
THE  COPLEY 
NEWS  SERVICE: 
A  NEW  LOOK 
AT  ASIA! 


Subscribe  now  to  Russell  Brines’  special  CNS  series 
on  Asia . . .  and  investigate  all  the  timely  and 
unusual  features  offered  by  The  Copley  News  Service. 


OUR  CNS  EDITOR,  RUSSELL  BRINES,  will  drop  his  desk  duties  to 
give  Copley  News  Service  subscribers  an  advance  series  on  Asia  and  an 
eye-witness  coverage  of  President  Eisenhower’s  forthcoming  tour  of  the 
Orient.  This  is  one  of  many  notable  overseas  assignments  for  Brines. 

As  an  AP  correspondent  in  Japan  before  World  War  II,  he  covered 
Japan’s  preparations  for  world  conquest,  was  with  the  Japanese  army 
in  Outer  Mongolia,  and  reported  the  Sino-Japanese  war.  His  experiences 
as  a  correspondent  in  World  War  II  included  capture  by  the  Japanese 
at  Manila  and  22  months’  internment ...  a  return  to  the  Philippines 
with  the  liberating  troops . . .  many  island  landings . . .  re-entry  into  Japan 
with  advance  U.S.  forces  in  1945.  And  it  was  back  to  the  battlefields 
for  Brines  during  the  Korean  conflict.  He  left  the  AP  in  1955  to  organize 
and  direct  The  Copley  News  Service.  The  CNS  editor,  columnist, 
and  roving  correspondent  has  since  reported  from  trouble  spots  in  Europe, 
the  Far  East,  North  Africa,  the  Middle  East  and  Latin  America. 


Tn  :  Bell  System  is  wires  and  cables 
and  laboratories  and  manufacturing 
plants  and  local  operating  companies 
and  millions  of  telephones  in  e\ery 
part  of  the  country. 

Tlie  Bell  System  is  people . . .  hun¬ 
dreds  of  thousands  of  employees  and 
more  than  a  million  and  a  half  men 
and  women  who  have  invested  their 
savings  in  the  business. 

It  is  more  than  that.  The  Bell 
System  is  on  idea. 

It  is  an  idea  that  starts  with  the 
policy  of  providing  s  ou  with  the  best 


possible  telephone  service  at  the 
lowest  possible  price. 

But  desire  is  not  enough.  Bright 
dreams  and  high  hopes  need  to  be 
brought  to  earth  and  made  to  work. 

You  could  have  all  the  equipment 
and  still  not  ha\e  the  service  you 
know  today. 

You  could  have  all  the  separate 
parts  of  the  Bell  System  and  not  have 
the  benefits  of  all  those  parts  fitted 
together  in  a  nationwide  whole.  It’s 
the  time-pro\ed  combination  of  re¬ 
search,  manufacturing  and  op)era- 


tions  in  one  organization— with  close 
teamwork  between  all  three  — that 
results  in  good  service,  low  cost,  and 
constant  improvements  in  the  scope 
and  usefulness  of  your  telephone. 

No  matter  whether  it  is  one  of  the 
many  tasks  of  eversday  operation  — 
or  the  sp>ecial  skills  needed  to  invent 
the  Transistor  or  develop  underseas 
telephone  cables— the  Bell  System 
has  the  will  and  the  way  to  get  it 
done. 

And  a  spirit  of  courtesy  and  sers- 
ice  that  has  come  to  be  a  most  im¬ 
portant  part  of  the  Bell  System  idea. 


BELL  TELEPHONE  SYSTEM 


AMncan  Telephone  &  Telegraph  Company  •  Bell  Telephone  Laboratories  •  Western  Electric  Company  •  New  England  Telephone  t  Telegraph  Company  >  Southern  New  England  Telephone 
CoMpeny  .  New  York  Telephone  Company  •  New  Jersey  Ball  Telephone  Company  •  The  Bell  Telephone  Company  of  Pennsylvania  •  Diamond  State  Telephone  Company  •  The  Chesapeake 
t  Potomac  Telephone  Companies  •  Southern  Bell  Telephone  A  Telegraph  Company  •  The  Ohio  Bell  Telephone  Company  •  Cincinnati  &  Suburban  Telephone  Company  •  Michigan  Bell  Tele- 
Pboee  Company  •  Indiana  Bell  Telephone  Company  •  Wisconsin  Telephone  Company  •  Illinois  Bell  Telephone  Company  •  Northwestern  Bell  Telephone  Company  •  Southwestern  Bell  Telephone 
Company  .  The  Mountain  States  Telephone  A  Telegraph  Company  •  The  Pacific  Telephone  A  Telegraph  Company  •  Pacific  Telephone- Northwest  •  Bell  Telephone  Company  of  Nevada 


editorial 


Confidence  in  Future 

XT  ow  many  industries  or  businesses  that  are  as  old  as  the  nation 
have  so  much  faith  in  their  own  future  and  of  the  country  that 
they  are  investing  SI 00  million  per  year  in  plant  improvement  and 
expansion? 

That’s  what  the  news|)a|>ers  of  the  Tnited  States  and  Canada  spent 
last  year  and  will  spend  again  in  1960,  according  to  a  survey  by  the 
American  Newspaper  Publishers  Association.  They  averaged  that 
amount  in  both  1957  and  1958. 

This  is  spectacular  news  in  an  era  of  burgeoning  electronic  com¬ 
petitors  who  would  have  the  j>ublic  believe  the  newspajier  is  waning 
in  popularity  and  influence.  It  serves  notice  on  those  comjjetitors 
that  the  newspajjer  and,  least  of  all  the  newspaperman,  is  not 
frightened  by  the  propaganda.  It  is  proof  that  newspaj>ermen  are 
convinced  the  public  is  going  to  want,  need  and  read  newspapers 
in  greater  and  greater  numbers. 

Furthermore,  it  offers  evidence  to  the  skeptics  and  the  critics  that 
the  newspaper  business  is  not  complacent  and  its  ojierators  are  not 
running  it  from  the  “counting  house.”  An  annual  expansion  bill 
of  $100  million  indicates  a  determination  to  do  two  things:  Increase 
its  service  to  the  public  with  an  improved  protluct. 


FTC  Won  Preview  Ads 

J^ARL  VV.  Kintner,  chairman  of  the  Federal  Frade  Commission, 
has  rejected  suggestions  that  his  agency  should  review  and  ap¬ 
prove  all  advertising  before  it  is  used.  This  is  good  news  to  us. 

Some  advertisers  and  their  agencies  have  felt  it  would  be  to  their 
advantage  if  their  advertising  copy  were  cleared  in  advance.  Cer¬ 
tainly,  it  would  relieve  them  of  any  possibility  of  government  action 
for  fraudulent  or  misleading  ads.  But  it  would  also  relieve  them  of 
any  responsibility  in  this  area. 

We  have  always  been  opposed  to  pre-publication  censorship  of  any 
kind  especially  by  government.  It  leads  down  a  long  and  dangerous 
road.  Since  we  already  have  a  government  watchdog  in  the  field  of 
advertising — the  FTC — we  prefer  to  have  advertisers  and  advertising 
agencies  recognize  their  responsibilities  to  the  public  and  have  the 
guts  and  determination  to  live  up  to  them  on  their  own  initiative. 


Lack  of  Written  Contract 

A  LL  newspaper  circulation  managers,  and  publishers,  will  watch 
with  interest  the  court  battle  being  waged  by  the  Sunday 
Bridgeport  (Conn.)  Herald  to  prevent  news  dealers  from  retailing 
the  paper  at  a  price  higher  than  that  set  by  the  newspaper.  The 
Herald  lost  the  first  round  tvhen  a  Superior  Court  judge  dissolved 
a  temp)orary  injunction  against  the  dealers  and  denied  a  petition 
by  the  paper  for  a  permanent  restraining  order.  The  case  will  be 
taken  to  the  State  Supreme  Court. 

The  judge  rested  his  decision  on  the  absence  of  any  written  con¬ 
tract  between  the  newspaper  and  the  distributor  or  between  the 
publisher  and/or  distributor  and  the  dealer. 

Publishers  everywhere  will  want  to  examine  their  contractual  status 
in  this  area. 
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REFUGEES’  FRIEND 

United  States  participation  in  World 
Refugee  Year,  sponsored  by  the  United 
Nations,  coincides  with  the  observance  of 
the  25th  anniversary  of  Aufbau,  the  voice 
of  the  German  language  immigration  to 
the  United  States  since  Hitler  came  to 
power. 

The  refugees’  story  has  been  chronicled 
by  Aufbau.  and  it  is  capsuled  in  the  chang- 
^  ing  mission  of  this  weekly  newspaper  with 
I  a  name  which  means  “Reconstruction”. 

Aufbau’s  first  important  job  was  to  help 
i  the  refugees  adjust  to  the  New  World  by 
I  initiating  a  “self  help”  movement  which 
aided  thousands.  A  major  accomplishment 
was  to  reunite,  through  its  search  column, 
thousands  of  families  scattered  and  broken 
!  by  persecution  and  war.  Today,  it  serves 
as  a  bridge  between  the  United  States  and 
the  world,  especially  Germany.  Chancellor 
Konrad  Adenauer  of  West  Germany  reads 
it.  Dr.  Albert  Schweitzer,  at  his  hospital 
in  l..ambarene.  French  Equatorial  Africa. 

'  subscribes  to  only  two  newspapers,  a  local 
i  Swiss  one  and  Aufbau.  Aufbau  is  the  only 
I  German  language  newspaper  in  the  world 
which  can  boast  subscribers  in  83  coun- 
!  tries  and  49  states. 

I  The  most  famous  refugees  of  our  age. 

!  such  men  as  the  late  Albert  Einstein  and 
I  Thomas  Mann,  helped  make  Aufbau  and 
I  through  it  helped  their  fellow  refugees, 
by  contributing  to  the  newspaper  and 
ser>'ing  on  its  advisory  board.  Today  it  is 
I  the  largest  German  language  weekly  in 
i  the  United  States,  one  of  the  most  widely 
I  distributed  newspapers  in  the  world,  and 
I  it  remains  a  non-profit  institution,  using 
,  its  earnings  to  help  immigrants. 

The  one  man  responsible  for  Aufbau’s 
unique  position  as  the  refugee’s  godfather 
and  spokesman,  the  link  among  emigrants 
and  through  them  among  nations,  is  a 
quiet,  twinkling  eyed  journalist  with  a 
zest  for  life  in  all  its  forms,  one  of  the 
first  Germans  to  make  the  Gestapo’s 
i  wanted  list.  Dr.  Manfred  George. 

When  Dr.  George  first  visited  the  United 
.States  in  1926,  as  publicist  for  German 
i  department  store  owners  on  an  official 
visit,  he  was  greeted  by  Mayor  Jimmy 
Walker,  whisked  up  the  avenues  behind 
i  sirens  and  motorcycles.  When  he  came 
I  again  in  the  fail  of  1938,  he  arrived  a 
(lenniless  refugee,  with  neither  welcoming 
I  committee  nor  a  job  and  only  a  sparrow 
I  of  a  newspaper,  a  club  monthly,  needing 
his  attention. 

-All  he  could  bring  with  him  was  what 
!  he  had  learned,  first  as  an  editor  of  the 
I  UlLstein  publishing  house  in  Berlin  and 
then  in  Czechoslovakia  as  editor  of  a  fight- 
I  ing  Jewish  monthly.  Dr.  George  had  been 
I  co-editor  of  Tempo,  the  first  real  tabloid 
I  in  Berlin.  He  had  written  the  first  biog¬ 
raphy  of  Marlene  Dietrich,  one  of  the  first 
1  biographies  of  Ivar  Kreuger,  the  Swedish 
match  king,  the  first  popular  biography  of 
Theodor  Herzl,  founder  of  Zionism,  as 
well  as  several  novels. 

When  Dr.  George  began  publishing 
Aufbau  out  of  his  brief  case,  it  was  de- 
16,  1960 


voted  to  the  affairs  of  the  German  Jewish 
Club. 

When  the  United  States  entered  World 
W'ar  11,  Aufbau  demonstrated  the  loyalty 
of  its  readers  by  raising  $50,000  for  a  war 
plane  named  “Loyalty,”  aware  it  might 
bring  death  to  friends  who  did  not  get 
out  of  Germany.  Aufbau  also  established 
the  Immigration  Victory  Council,  a  pillar 
of  the  Civil  Defense  organization.  To 
-American  intelligence  authorities,  its  read¬ 
ers  contributed  crates  of  information  on 
their  native  land.  A  post  card  from  a  Ger¬ 
man  in  North  Africa  asking  for  help  and 
mentioning  that  he  was  working  on  a 
railroad  supplied  the  first  information  the 
War  Department  received  that  Rommel 
was  building  a  railroad  across  North 
-Africa. 

•After  the  war,  .Aufbau  raised  $64,000 
for  needy  German  Jews,  and  this  was  only 
the  beginning  of  a  new  chapter. 

While  75  per  cent  of  the  readers  are 
Jewish  and  more  than  15  per  cent  live 
outside  the  United  States,  it  remains  pri¬ 
marily  a  German  language  newspaper 
covering  the  .American  scene  in  all  its 
aspects.  The  ABC  circulation  now  is  30.- 
200.  with  a  surprising  news  stand  sale  of 
12.000.  Many  refuse  to  wait  12  hours  for 
delivery  of  the  paper  when  they  can  buy  it 
on  the  news  stands.  Times  change  and  with 
them  Aufbau  changes.  The  struggling  im¬ 
migrant  has  grown  prosperous  with  its 
readers.  The  new  refugees  facing  it  all  for 
the  first  time  can  take  heart. 

Zachary  .A.  Serwf.r 

New  York,  N.  Y. 

♦  ♦  * 

MORE  FOR  PR 

It  has  l)een  of  great  interest  to  us  to 
notice  the  more  regular  features  on  public 
relations  in  Editor  &  Publisher. 

Thank  you  very  much. 

Sally  Woodward 

Flanley  and  Woodward. 

New  York.  N.Y. 
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Turn  to  The  New  York  Times,  of  course, 
every  day  from  now  through  November  9. 
Readers  and  voters  of  The  Times  will  find 
in  its  outstanding  coverage  everything  they 
w’ant  to  know  about  the  1960  Presidential 
sweepstakes. 


And  so  also  wdll  many  leading  newspapers 
from  coast  to  coast— the  clients  of  The  New 
York  Times  News  Service. 
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Every  day  they’ll  benefit  from  the  top- 
notch,  top-priority  coverage  The  Times 
gives  to  a  presidential  contest ...  as  the  con¬ 
ventions  near,  as  the  candidates  are  picked, 
as  the  issues  are  debated,  as  the  campaign 
moves  into  its  final  exciting  days. 


It’s  easy  to  .see  why  a  growing  number  of 
newspapers  find  it  makes  good  sense  and 
good  business  to  sub.scribe  to  The  New  York 
Times  News  Service.  Your  newspaper  will, 
too.  Ask  today  about  this  world-wide  news 
service  and  its  availability  in  your  territory. 
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[)tis  Chandler  Is  Named 
Publisher  of  L.A.  Times  "  1 

Father  Will  Direct  Diversified  ^  Ca 

Times-Mirror  Co.  Enterprises  ' 

^  '  mm 

Los  Angeles  one  split  of  the  firm’s  common 
In  training  for  seven  years,  He  was  succeeded  as  publisher  Hm 
tis  Chandler  became  publisher  by  his  son-in-law,  Harry  Chand- 
[  the  Los  Avffeles  Times  at  the  ler,  in  1917.  Harry  Chandler  ^ 

^  of  32  this  week.  His  first  was  in  turn  .succeeded  by  his  ^ 

b  was  that  of  an  apprentice  son,  Norman,  in  1944. 

1  the  press  room.  Otis  Chandler  first  received  .  ^  jJIuSIU 

Norman  Chandler,  his  father,  acclaim  as  a  shotput  champion  ^ Jk  fr k 

pmain-s  as  president  of  the  on  the  Stanford  University  track  Ll  jSmHH 

'uTifs-Mirror  Co.,  essentially  a  team  a  dozen  years  ago.  Otis  Chandler 

eldms:  company  as  it  is  now  Shift  stock.  The  shareholders  approved 

rpinized  with  greatly  diversi-  an  increase  in  the  authorized 

H enterprises.  The  young  pub-  Otis  Chandler  said  at  the  stock  from  the  current  1,469,000 

|sher's  mother,  Mrs.  Dorothy  luncheon  that  he  had  intended,  f  ^  shares  of  $10  par  value  to  4,407,- 

|utTum  Chandler,  is  director  of  when  he  returned  from  an  Air  ^  000  shares  of  no  par  value.  As  a 

|)hc  service.  Force  hitch  in  1953  with  a  wife  t'esult  of  the  split,  the  number  of 

Innouncement  of  the  appoint-  and  a  young  child,  to  take  a  long  shares  outstanding  will  be  in- 

nt  of  the  younger  Chandler  to  vacation  and  perhaps  return  to  Norman  Chandler  creased  from  the  present  1,200,- 

post  succeeding  his  father,  college  for  graduate  work.  plained,  will  relieve  him  from  the  478  to  3,601,434. 

uidfathcr  and  great  grand-  “On  my  second  night  home  my  endless  detail  that  besets  any  For  the  period  ended  March 

her  was  made  April  11  at  a  father  called  me  into  the  den  of  publisher,  whether  of  a  small-  20,  earnings  were  approximately 

iifs-Mirror  luncheon  attended  our  Sierra  Madre  home  and  town  weekly  or  a  metropolitan  $857,000  or  71  cents  a  share  on 
more  than  600  Southern  Cali-  handed  me  a  thick  sheaf  of  daily,  the  attendance  at  civic  the  1,200,478  shares  of  conunon 

Tiia  publishers,  editors,  and  papers  outlining  in  detail  a  10-  banquets,  granting  interviews  stock  then  outstanding.  This 

n.  ss  and  civic  leaders.  year  training  program  I  was  to  with  people  who  will  speak  only  compares  with  $578,000  or  50 

go  through  at  the  Times-Mirror.  to  the  publisher,  greeting  travel-  cents  a  share  on  the  1,152,000 

“You  can’t  fight  City  Hall,  so  dignitaries,  heading  charity  shares  outstanding  at  the  end 

I  reported  as  scheduled  at  mid-  drives,  and  hearing  complaints  of  the  like  period  a  year  earlier, 

night  the  next  night  as  a  press  about  the  leftward  or  rightward  New  American  Library  Co., 
room  apprentice.’’  trend  of  editorials,  the  place-  publisher  of  Signet  and  Mentor 

The  younger  Mr.  Chandler  ment  of  ads,  the  non-delivery  of  books,  was  acquired  by  the 

spent  a  year  in  the  Times  pro-  morning  paper  and  coverage  transfer  of  138,888  shares  of 

duction  department  and  then  of  store  openings.  T-M  stock,  with  another  $1,000,- 

moved  on  to  the  editorial  de-  Xoo  many  publishers,  he  said,  000  in  stock  at  prices  then  pre- 

partment,  first  on  the  Times  and  stay  as  publishers  of  their  news-  vailing  to  be  paid  over  between 
later  on  the  afternoon  Mirror-  papers  too  long.  The  great  news-  1963  and  1965.  At  $70  a  share, 
Xews.  papers  of  America,  he  said,  have  this  represents  a  deal  involving 

His  18  months  in  the  editorial  been  made  in  the  image  of  one  more  than  $23,000,000. 
departments  convinced  him,  he  man,  a  McCormick,  a  Hearst,  a  Gross  sales  of  books  for  the 
a<i  ever  been  in  its  79-year  said,  that  the  newspaper  busi-  Sultzburger,  a  Pulitzer.  year  were  $12,117,000.  More 

istnr>-,  announced :  ness  was  his  life  work.  The  Times-Mirror  Co.  pub-  than  33,000,000  books  were  sold 

“There  is  to  be  a  new  pub-  “That  was  the  start  of  my  fishes  the  Times  and  the  Mirror-  in  12  months.  The  company’s 
sherof  the  Los  Angeles  Times.’’  love  for  this  business,”  he  said.  News;  owns  controlling  interest  fiscal  year  net  was  $733,158  after 
Mr.  Chandler  introduced  his  “After  18  months  I  wanted  to  m  the  Publishers  Paper  Co.  of  taxes. 

Ml  as  “a  serious,  driving  young  remain  a  reporter  for -the  rest  Oregon  City,  Ore.;  owns  the  The  stock  split  will  reduce 

[an  of  considerable  character,  of  my  life.”  Times-Mirror  Broadcasting  Co.,  the  Chandler  family  holdings  to 

If  has  a  natural  bent  for  the  He  continued  his  training  pro-  KTTV,  Los  Angeles;  owns  the  a  fraction  more  than  half.  The 

jewiipaper  business  and  has  a  gram,  however,  and  spent  a  year  Times-Mirror  Press,  telephone  family  trust  originally  totalled 

rfll-developed  nose  for  news.”  in  the  circulation  department,  a  directory  and  job  printing  firm;  67%  of  the  total  shares.  This 

I  He  was  passing  on  to  his  son,  year  in  advertising,  and  many  operates  an  investment  division  trust,  established  by  Harry 
f  »id,  “a  sacred  trust  that  months  in  other  departments  of  which  is  concerned  with  ranch-  Chandler,  will  continue  through 
“Ties  with  it  great  responsibil-  the  company’s  newspapers.  Prior  jng  and  other  land  matters;  and  generations. 

[fs- It  is  a  trust  dearer  than  to  his  being  named  publisher  his  recently  acquired  New  Amer-  on  w*  lu  u 

‘''t«lf  ”  title  was  marketing  manager.  ican  Library  Co.,  largest  paper-  811  .stockholders 

Tne  Angeles  Times  was  p  wr  h  ’  Ch  back  book  publishing  concern.  At  year  end  there  were  811 

>unded  in  1881  by  Gen.  Harri-  **  *  ‘  Shareholders  of  the  Times-  stockholders.  The  figure  com- 

Otis  when  Los  An-  Appointment  of  his  son  as  Mirror  Company  at  the  annual  pares  with  652  last  year  and 
ffs  had  a  population  of  12,000.  publisher,  Norman  Chandler  ex-  meeting  approved  a  three-for-  (Continued  on  page  51) 
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Ernie  Pyle,  famed  World 
II  Scripps-Howard 
columnist  was  killed  15  y  , 
t  X  aRO — on  April  18,  1945-4; 


De  Gaulle  Visit  Clashes 
With  ASNE  Program 


Wasiungton  —  by  Robert  Moses,  New  York 
The  annual  meeting  of  the  Parks  Commissioner. 

.4merican  Society  of  Newspaper  FRIDAY  LUNCHEON 
Editors  is  running  into  a  VIP  “Journalism  —  Half  -  slave, 
problem  this  year.  Half-free”— by  Dr.  Frank  Stan- 

It  seems  that  Gen.  Charles  ton,  president,  Columbia  Broad- 
deGauile,  president  of  France,  casting  System, 
will  ^  paying  a  state  visit  to  FRIDAY  AFTERNOON 

edTtorsTre  "rf  70%"?  23  Opposition”  -  by  Hugh 

n  Gaitskell,  Great  Britain;  Lester 

ASNE  Program  Chaii^an  ^  Pearson,  Canada;  Adlai  E. 
Norman  Isaacs,  LowiauiHc  (Ky.)  gtevenson.  United  States. 

Times,  said  he  tried  to  get  Gen.  cA'rTTnnAV  TwnwxTTxri- 

deGaulle  to  speak  at  one  of  the  SATURDAY  MORNING 

editors'  meetings  but  a  French  ^ 

embassy  official  here  told  him, 

“I  am  sorry  as  hell  that  we  ‘7  Council, 
could  not  deliver  President  de-  “Newspa^rmen  Can  t  Write 
Gaulle  for  the  ASNE.  I  would  “  7  Parkinson 

have  liked  that.  We  tried.”  ‘"'^^tor  of  “Parkinson’s  Law. 

So  M.  le  President  will  attend  SATURDAY  LUNCHEON 
an  official  dinner  at  the  W'hite  Vice  President  Richard  M. 
House  on  Friday  and  will  meet  Nixon. 

with  the  press  Saturday  noon  SATURDAY  AFTERNOON 
at  the  National  Press  Club.  Vice  “Mob  Coverage  by  the  Mass 
President  Nixon  will  be  speak-  Media”  —  by  Alexander  F. 
ing  at  the  editors’  Saturday  Jones,  moderator;  James  C. 
luncheon.  Hagerty,  Presidential  Press  Sec- 

Mr.  Isaacs  said  the  State  De-  retary;  John  F.  Day,  CBS 
partment  had  offered  ASNE  an  News;  J.  Q.  Mahaffey,  Texar- 
arrangement  to  pool  with  the  knva  Gazette. 

Press  Club  for  the  noon  news  SATURDAY  DINNER 
session  but  the  ASNE  commit-  “The  Future  of  South  Asia’s 
tee  wouldn’t  consider  it  because  Billion  People”  —  by  Ellsworth 
it  would  have  meant  “screen-  Bunker,  Ambas.sador  to  India; 
ing  ’  membership  down  to  about  ^nd  Howard  Jones,  Ambassador 
100  representatives.  to  Indonesia. 

The  ASNE  program  now  _4t  the  Saturday  morning 
stands  as  follows:  business  session.  Turner  Cat- 

,  THURSDAY  MORNING  ledge,  managing  editor  of  the 


sniper’s  bullet  during  the  b 
for  Okinawa,  but  the  !(»»'' 
him  still  lingers  on  in  theb- 
of  the  people  of  Hawaii. 

Seldom,  if  ever,  is  hU  ga 
marker  at  the  National 
ial  Cemetery  of  the  Pacific  ?  j 
out  a  blanket  of  flowers. 
often  than  not,  it  is  (iH-nrrj 
with  fragrant  carnation  leki 
symbol  of  love  and  tffeftg 
throughout  all  Hawaii. 

Flowers  are  placed  then, 
most  daily  by  people  froa- 
walks  of  life.  Many  are  moiin 


Forthi 
year  his 
section  £ 
expenses 
groups  t 
in  each 
revenue 
larger  pe 


who  lost  sons  in  the  wartij 
3  Office  Boys  Win  knew  Ernie  only  through  U 

CoblentZ  Awards  homespun  columns.  Many  a 

placed  there  by  wives  »*( 
San  Francisco  husbands,  like  Ernie,  never! 
Three  $500  Edmund  D.  Co-  turned  from  the  war. 
blentz  scholarship  award  win-  Ernie  was  buried  in  the  b 
ners  were  announced  here  by  tiful  Pacific  shrine  on  Jnlyi 
the  late  Watch,  newspaper  vet-  1949,  six  weeks  before  theca 
erans’  organization.  tery  was  officially  dedicateli 

The  first  such  annual  distribu-  the  National  Memorial  CeiK‘.ii 
tion  memorializes  the  late  of  the  Pacific. 

Hearst  Newspaper  editor  and  Ernie’s  grave  is  in  the 
publisher,  “Cobbie”  Coblentz.  mall,  flanked  by  three 
The  late  Watch  also  received  known”  and  unsung  GI’s. 
contributions  memoralizing  25  The  National  Memorial  Cc 
other  members,  Pat  Frayne,  tery  is  located  within  the  eri 
president,  said.  of  an  extinct  volcano. 

The  award  winners  are  Fred 
Hernandez,  19,  San  Francisco  ^  .  1  r" 

Examiner;  Wilfredo  Espaldon,  lowa  Awards  l^IVCll 
24,  Son  Francisco  News-Call  To  3  Publishers 
Bulletin  and  David  McLaughlin,  ^  MoiNtt 

21,  office  boy  and  beginning  art-  rp.  ,  d  ac  v-- 

■  2  n  11  J  'T  I  The  Iowa  Press  .^s.soci- 

1st,  Oakland  Tribune.  .  honnrarvJ! 


Revenue  Outpaces  Expense 


(This  it  the  last  of  throe  articles  in 
fho  annual  series  dealinq  with  the 
profit-and-loss  statements  of  typical 
newspapers.) 


By  R«»l»ert  11.  BroHii 

For  the  second  time  in  the  13- 
year  history  of  E&P’s  cross- 
section  study  of  revenues  and 
expense.'i  in  four  circulation 
poups  the  average  newspaper 
in  each  classification  showed 
revenue  increases  which  were 
arper  percenlaRe-wise  than  the 
crease.s  in  expenses.  The  only 
reviou.s  year  was  in  1955  as 
ompareil  to  1954. 

Oassified  advertising  revenue 
bowed  the  largest  percentage 
ins  although  revenue  from 
al  advertising  and  circulation 
so  showed  increases.  National 
vertising  revenue  was  ahead 
ijfhtly  on  the  average  but 
owed  a  decrease  in  the  25,000 
50,000  circulation  group  and 
y  a  minute  gaia  in  the  next 
est  circulation  group. 

These  figures  are  the  result  of 
s  annual  survey  of  oper- 
revenues  and  expenses.  It 
based  on  jvercentage  figures 
‘red  from  many  newspapers 
these  four  groups:  10,000  to 
00  circulation;  25,000  to  50,- 
eirculation;  50,000  to  100,000 
lation;  and  Over  100,000 
.ulation.  In  addition,  figures 
or  the  “Composite  Daily”  are 
resented  which  is  the  over-all 
rage  for  all  four  groups. 
(Because  the  figures  appear- 
e  in  the  accompanying  charts 
e  averages  of  percentages 
mm  many  newspapers  the  totals 
ill  not  necessarily  add  up  to 
E&P  does  not  contend 
ere  is  any  newspaper  which 
11  have  figures  exactly  the 
me  as  these  averages.  They 
re  presented  purely  for  com- 
rative  purposes  within  the 
u-stn,’.) 

Three  percent  of  the  total 
mple  showed  red  ink  figures 
T  both  revenues  and  expenses, 
nother  3%  showed  decreases  in 

Ixrxnses  but  increases  in  reve- 
iies.  Another  15%  showed  per- 
^ntage  increases  in  expenses 
Teater  than  percentage  in- 
rea.ses  in  revenues. 


Income  —  1959 

%  of  Total  Revenue 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv.  . . 

.  54.67 

46.98 

45.07 

4a97 

46.92 

National  Adv. . 

.  7.53 

9.04 

9.90 

16.29 

10.69 

Classifiad  Adv.  . 

.  11.21 

13.49 

15.03 

15.91 

13.91 

Total  Adv.  .... 

.  73.82 

69.96 

70.20 

73.82 

71.95 

Circulation 

.  24.82 

29.68 

29.33 

25.91 

27.44 

Expenses —  1959 

%  of  Total  Cost 

Composin9  Room  .... 

.  16.53 

15.72 

13.35 

9.56 

13.79 

Paper  and  Ink  . 

.  13.01 

19.63 

23.11 

35.49 

22.81 

Editorial  . 

.  13.31 

15.09 

15.72 

10.65 

13.69 

Adv.  Dept . 

.  10.62 

8.25 

8.99 

7.06 

8.73 

Circ.  Dept .  ... 

.  7.92 

12.54 

10.81 

12.62 

10.97 

Adm.  &  Sen . 

.  19.45 

9.85 

12.33 

9.45 

12.77 

Bldg.  &  Plant  . 

.  7.76 

3.91 

4.72 

4.78 

5.29 

Bus.  Office . 

.  3.48 

751 

3.54 

2.27 

4.20 

Press  Room  . 

.  3.34 

3.76 

2.82 

4.66 

3.64 

Stereotyping  . 

.  2.54 

3.30 

2.74 

2.12 

2.67 

Photo-eng . 

.  1.88 

1.43 

2.80 

1.39 

1.87 

Income  —  1959 

%  Increase  over  1958 

10,000 

25,000 

50,000 

Over 

Composite 

25,000 

50,000 

100,000 

100,000 

Daily 

Local  Adv. .  . . . 

.  5.71 

9.26 

3.29 

6.78 

6.26 

National  Adv . 

.  5.78 

—3.22 

.19 

7.39 

2.53 

Classified  Adv. 

.  12.10 

10.73 

9.53 

16.55 

12.23 

Total  Adv . 

7.34 

7.89 

3.72 

9.91 

7.21 

Circulation  ... 

4.65 

6.28 

3.81 

6.17 

5.23 

Inc.  Total  Rev. 

6.51 

7.47 

5.25 

10.11 

7.33 

Expenses —  1959 

%  Increase  over  1958 

Composing  Room  .  . . 

.  3.38 

6.64 

2.85 

5.41 

4.57 

Paper  and  Ink  . 

.  2.99 

7.46 

3.46 

7.99 

5.47 

Editorial  . 

.  4.60 

1.28 

3.06 

4.05 

3.25 

Adv.  Dept . 

.  4.09 

6.37 

4.64 

8.03 

5.78 

Circ.  Dept.  . 

.  4.77 

6.97 

5.87 

5.84 

5.86 

Adm.  &  Gen.  . 

14.07 

4.76 

—.79 

9.82 

6.96 

Bldg.  &  Plant  ... 

6.75 

15.25 

.84 

5.41 

7.06 

Bus.  Office  .  .  . 

—.27 

4.18 

8.61 

6.29 

4.70 

Press  Room . 

.  2.05 

7.96 

3.19 

7.29 

5.12 

Stereotyping  . 

.  3.75 

12.10 

1.77 

8.19 

6.45 

Photo-eng.  . . 

.  5.97 

9.94 

8.13 

10.18 

8.55 

Inc.  Total  Exp. . 

.  4.54 

5.96 

4.61 

8.03 

5.78 

Forty-three  percent  of  the 
sample  in  the  10,000  to  25,000 
group  had  loses  in  national  ad¬ 
vertising  revenue  during  the 
year.  Sixty-five  percent  of  the 
25,000  to  50,000  papers  showed 
losses  for  national  ad  revenue. 
Twenty-eight  percent  of  the  50,- 
000  to  100,000  papers,  and  20% 
of  the  Over  100,000  group  also 
had  red  ink  in  the  national  ad 


revenue  column. 

Five  percent  of  the  total 
sample  showed  losses  in  the  local 
ad  revenue  column.  None  of  these 
were  in  the  second  largest  or  the 
largest  circulation  groups.  Six 
percent  of  all  the  papers  had 
losses  in  classified  revenue. 

Nine  percent  had  losses  in 
circulation  revenue.  They  were 
all  in  the  two  largest  circulation 


categories. 

There  was  a  scattering  of  red 
ink  figures  in  expense  items. 
Most  of  them  were  in  the  admin¬ 
istrative  and  business  office 
expenses  of  the  three  smallest 
circulation  gpxxups. 

The  relationship  of  each  reve¬ 
nue  and  expense  item  is  about 
the  same  as  it  has  been  in  pre¬ 
vious  studies. 


Thirteen-Year  Record  of  Revenue  anil  C^ost  Increases 


— 10,000-25,000 — V 
Revenue  Expense 

—25,000-50,000 — 
Revenue  Expense 

— 50,000- 100.000- 
Revenue  Expense 

' — Over- 1 00,000 — - 
Revenue  Expense 

-Composite  Daily—^ 
Revenue  Expense 

1946 

.  23.21 

26.34 

25.03 

27.17 

24.64 

29.43 

23.62 

29.42 

24.12 

28.09 

1947  . 

.  14.25 

16.65 

12.42 

16.06 

17.00 

23.93 

16.60 

23.52 

15.06 

20.04 

1948 

.  7.03 

9.00 

6.61 

1 1.03 

7.74 

7.32 

9.86 

10.03 

7.87 

9.34 

1949 

4.51 

5.21 

3.31 

7.19 

6.95 

7.65 

5.59 

7.36  . 

5.09 

6.85 

1950  . . 

.  6.09 

8.93 

11.36  - 

10.16 

8.91 

9.69 

8.91 

8.57 

8.82 

9.34 

1951  . 

.  8.32 

7.81 

9.52 

10.92 

9.94 

10.14 

6.56 

10.91 

8.58 

9.95 

1952  . 

.  5.46 

7.64 

10.07 

9.54 

1 1.63 

10.74 

6.44 

7.87 

8.40 

8.95 

1953  .. 

.  2.53 

2.16 

1.08 

2.87 

2.71 

5.19 

.30 

1.83 

l.6f 

3.01 

1954 

.  7.62 

5.99 

8.88 

5.05 

6.48 

5.88 

9.57 

7.17 

8.14 

6.02 

1955 

.  3.02 

5.06 

1.75 

4.51 

6.67 

7.19 

5.31 

5.88 

4.19 

5.66 

1956  . 

.  1 .04 

2.78 

2.70 

2.64 

2.10 

6.04 

.19 

2.89 

1.51 

3.59 

1957 

. 03 

3.57 

.90 

1.88 

1.31 

2.04 

.27 

.88 

.62 

2.09 

1958 

.  6.51 

4.54 

7.47 

5.96 

5.25 

4.61 

lO.1 1 

8.03 

7.33 

5.78 

editor  8c  publisher  for  April  16, 
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-■  ■  ^  •  bers,  with  custom  and  usan; 

I  IllkO  IH  implied  provision  or  stipnllL 

O  1  1  lU  XLClloC/  J-  1  thereof.  And  the  same 

required  in  reffard  to  the  al|||^ 

%W  7"W  r  I  ll  X  1\.T  A.  J.  tion  of  conspiracy  recited  iatk 

Where  Ihere  Is  INo  Liontract 

tion  is  whether  the  plaintift* 

440  •  I  f  "t  ”  fiir1cr«^  among  other  things,  followed  a  either  of  them  have  a  rigltt^ 

^Ur\  ai  OI  r  llieSl*  Jlld^e  pattern  of  prices  between  pub-  redress  conferred  by  statute 

lisher,  distributor,  retail  dealers,  “The  short  answer  to 

Bridgeport  Herald  Will  Appeal  and  the  charge  to  the  general  phase  of  the  case  is  that  the  F 

“  *  r  public  by  the  latter.  The  dura-  Trade  Act  of  Connecticut  (Cla^ 

tion  of  such  arrangement  in  ter  735,  Rev.  of  1958)  andt» 

Bridgeport,  Conn,  stated,  it  is  their  position  that  point  of  time  was  never  fixed  Federal  McGuire  Act  of  J^i 

“It  is  a  case  of  survival  of  the  they  cannot  afford  to  sell  the  from  a  contractual  standpoint.  1952  (15  U.S.C.A.  45)  do 

fittest,”  said  Judge  John  Clark  paper  to  members  of  the  public  Whatever  right  the  (publisher  prohibit  a  retailer  from  char 

FitzGerald  of  Superior  Court  in  for  less  than  25  cents  per  copy,  or  distributor)  have  to  project  a  higher  price  for  a  commote 

a  ruling  last  week  which  leaves  thus  allowing  them  a  gross  profit  (its)  control  beyond  (its)  own  above  a  stipulated  mini 

the  news  dealers  free  to  charge  of  81^  cents  per  copy,  in  view  sales  must  depend,  not  upon  an  price.  Actually  these  two 

a  higher  price  for  the  Bridgeport  of  other  expenses  incidental  to  inherent  power  incident  to  pro-  tutes  are  not  directly  refe 

Herald  than  the  newspaper  sets,  them  in  handling  the  paper.  duction  and  orisrinal  ownership,  to  the  problem  at  bar  hecauM 


‘‘Survival  of  Fittest.”  Judge  Says; 
Bridgeport  Herald  Will  Appeal 


erald  than  the  newspaper  sets,  them  in  handling  the  paper.  duction  and  original  ownership,  to  the  problem  at  bar  hecauae 

A  temporary  injunction  ob-  “It  is  the  position  of  the  pub-  but  upon  agreement.  Miles  court  has  not  found  the  e 

tained  last  August  by  the  lisher  and  of  the  distributor  as  Medical  Co.  case,  supra,  405.  ance  of  a  contract  cxpre* 

Herald,  a  Sunday  newspaper,  plaintiffs  that  if  the  retail  news-  “The  plaintiffs  urge  that  cus-  implied  between  the  pa 


Herald,  a  Sunday  newspaper,  plaintiffs  that  if  the  retail  news-  “The  plaintiffs  urge  that  cus-  implied  between  the  pa 
was  dissolved  and  Judge  Fitz-  dealers  who  compose  the  defend-  tom  and  usage  warrant  a  finding  They  are  cited  solely  to  de 
Gerald  denied  a  petition  for  a  ant  are  permitted  to  sell  the  that  by  implication  there  was  strate  that  in  the  federal 
permanent  order  restraining  the  paper  to  the  general  public  for  an  agreement  that  the  price  of  state  fields  such  statutes  repn. 
members  of  the  Lower  Fairfield  25  cents  per  copy,  they  will  the  paper  per  copy  to  the  gen-  sent  the  extent  of  legislate 
County  Retail  Newsdealers  As-  suffer  irreparable  damages  from  gral  public  was  to  be  controlled  enactments.  No  statute,  fedoi 
sociation,  Inc.  from  selling  the  two  standpoints:  (1)  the  public  by  them  and  is  therefore  binding  or  state,  can  be  found  tea 
Herald  for  25c  a  copy  when  the  will  lose  interest  in  buying  the  on  the  defendant  and  its  mem-  advantage  of  the  plaintiflh. 
publisher’s  stated  price  is  20c.  paper  because  of  the  increased  bers.  It  is  sufficient  to  say  that  “The  temporary  injunctia 
Counsel  for  the  Bridgeport  price  per  copy  and  the  revenue  the  facts  of  the  case  do  not  file  directed  against  the  det 
Herald  Corporation  and  Leigh  from  sales  will  decrease;  (2)  as  warrant  such  a  finding.  And  the  ant,  its  officers,  executive 
Dannenberg,  publisher,  said  an  a  result  advertisers  will  curtail  plaintiffs  cite  no  case  which  mittee,  agents,  and  me: 
appeal  will  be  taken  to  the  or  forego  the  publishing  of  their  would  justify  the  court  in  adopt-  dealers,  is  required  to  be, 
Connecticut  Supreme  Court,  advertisements,  and  additional  ing  their  position  in  law  or  in  is  dissolved.  This  action  is 


Connecticut  Supreme  Court,  advertisements,  an 
Judge  FitzGerald  said  the  news-  income  will  be  lost, 
paper  and  its  co-plaintiff,  the  ,  . 

Standard  News  Company,  Inc.,  >^rillen  (x>niracl 

had  failed  to  show  any  legal  “The  complaint 


equity.  The  problem  at  bar  is  on  a  finding  that  the  plain 
not  concerned  with  any  written  have  not  established  a  ri^ 
contract  between  the  parties,  injunctive  relief  of  a  i)emaM| 


had  failed  to  show  any  legal  “The  complaint  of  the  pub-  Matters  of  custom  and  usage  nature  or  of  damages  within 

precedent  for  the  injunction  they  lisher  alleges  a  conspiracy  on  most  frequently  arise  in  litiga-  purview  of  their  respective  ta 
sought,  in  the  absence  of  a  the  part  of  the  defendant  as  the  tion  concerning  written  con-  plaints.  This  disposition 

written  contract  with  the  deal-  basis  of  its  action  and  claims  of  tracts.  Such  cases  as  are  cited  academic  the  special  defensei 

ers;  furthermore,  state  law  did  relief.  The  complaint  of  the  dis-  by  the  plaintiffs  on  this  point  leged  by  the  defendant  in  i 
not  forbid  a  retailer  from  tributor  alleges  a  breach  of  con-  have  no  relation  to  the  question  amended  answer.  Suffice  ill 

charging  a  higher  price.  tract  on  the  part  of  the  defend-  here  involved.  say  that  if  the  subject  of 


say  that  if  the  subject  of  tii 
defenses  were  required  to  beo 
sidered  specifically,  such  w 


“The  view  expressed  by  the  b®  held  sustainable  by  the  < 


charging  a  higher  price.  tract  on  the  part  of  the  defend-  here  involved.  say  that  if  the  subject  of  t) 

The  Herald’s  plea  was  sup-  ant  as  the  basis  of  its  action  ,  defenses  were  required  to  bei 

ported  by  an  argument  that  the  and  claims  of  relief.  These  basic  Paraphrases  N.J.  (.ouri  sidered  specifically,  such  wi 

dealers’  unilateral  action  might  claims  are  made  for  the  pur-  “The  view  expressed  by  the  be  held  sustainable  by  the  co 

result  in  severe  circulation  pose  of  securing  a  ruling  to  the  Court  of  Chancery  of  New  To  resolve  any  of  the  is 
losses.  The  dealers  involved  in  effect  that  the  plaintiffs  as  pub-  Jersey  in  Newark  Morning  raised  by  the  plaintiffs  in  tl 
the  case  sell  the  Herald  over  a  lisher  and  distributor  respec-  Ledger  Co.  v.  Suburban  News-  favor,  would  result  in  a  de 
large  residential  territory.  They  tively  are  entitled  to  fix  and  dealers’  Ass’n.  of  The  Oranges,  of  the  constitutional  gua 
obtain  the  papers  from  the  limit  the  price  of  20  cents  per  9  n.  J.  Misc.  373,  154  A.  534,  a  of  due  process  of  law  to 
wholesaler.  Standard  News.  copy  that  the  defendant  through  case  invnlvinp^  a  comnarable  the  defendant  and  its  meml 


Background  of  Dispute 


copy  that  the  defendant  through  case  involving  a  comparable  the  defendant  and  its  me 

its  members  can  sell  the  paper  factual  problem,  can  be  para-  are  entitled. 

to  the  general  public,  and  pro-  phrased  to  cover  the  situation  “Judgment  may  enter  fin 


Judge  FitzGerald’s  memoran-  hibit  any  increase  in  that  charge  at  bar  in  regard  to  the  actual  the  issues  for  the  defendMta 
dum  of  decision  reviewed  the  by  the  defendant  and  its  mem-  rights  and  privileges  between  denying  the  plaintiffs  injuntti 
case  as  follows :  bers.  the  parties :  ‘It  is  the  right  of  the  relief  of  a  permanent  natuKi 

“Over  a  period  of  some  years  “Unless  the  plaintiffs  can  retail  dealers  to  combine  and  to  damages.  An  incidental 
prior  to  the  commencement  of  fortify  their  position  by  proof  refuse  to  handle  the  Herald  ex-  the  judgment  entered  is  the 4 
this  litigation,  the  publisher  of  of  a  right  conferred  by  a  con-  cept  upon  their  terms,  as  it  is  solution  of  the  temporary  injo 
the  Herald  charged  the  distribu-  tract  or  of  some  right  conferred  the  privilege  of  the  publisher  tion  as  on  file.  Costs  to  thei 
tor  cents  per  copy;  the  dis-  by  a  statute,  their  case  neces-  and  distributor  to  refuse  to  sell  fendant  are  limited  to  judgrt 

tributor  in  turn  charged  the  re-  sarily  fails.  Dr.  Miles  Medical  to  them  except  at  their  price,  and  file.” 

tail  dealers  16 cents  per  copy;  Co  .v.  Park  &  Sons  Co.,  220  U.  S.  The  refusal  in  either  circum-  • 

and  the  latter  charged  the  mem-  373,  405  et  seq.  stance  has  a  lawful  purpose,  and  i  p„_  |  Prpmitf 

bers  of  the  public  20  cents  per  “As  between  the  publisher  and  the  courts  cannot  interfere.  It  is 

copy.  This  procedure  was  based  the  distributor  there  was  never  a  case  of  the  survival  of  the  Tow* 

upon  an  oral  working  arrange-  a  written  contract  of  any  kind;  fittest.’  The  Globe  and  Mail  hai 

ment  between  the  parties  in-  and  the  same  is  true  as  between  “In  view  of  the  foregoing,  any  lished  its  first  color  in  cli 


stance  has  a  lawful  puiyose,  and  Premii* 


ment  between  the  parties  in¬ 
volved  in  this  litigation. 


;est.’  The  Globe  and  Mail  hai 

‘In  view  of  the  foregoing,  any  lished  its  first  color  in  cli 


the  publisher  and  the  retail  right  of  redress  which  the  plain-  fied.  A  full  page  ran  for 


“The  retail  dealers  have  be-  dealers  and  the  distributor  and  tiffs,  or  either  of  them,  may  consecutive  insertions  — 

come  dissatisfied  with  this  ar-  the  retail  dealers.  The  most  have  against  the  defendant  in  17,  18  and  19  —  in  green 

rangement  in  so  far  as  their  that  can  be  said  is  that  the  law  or  in  equity,  cannot  be  pred-  out  change  and  was  sold  4 

gross  profit  of  3%  cents  per  parties  had  a  working  arrange-  icated  upon  breach  of  contract  premium  of  10c  per  lin* 

copy  is  concerned.  Directly  ment  one  with  the  other  which,  by  the  defendant  and  its  mem-  the  regfular  rate. 
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8  Photos  Symbolize 
Events  of  Holy  Week 


Teacher  Ballots 
Sell  Newspapers 

Scranton,  Pa. 

The  second  annual  “Treat 
Your  Teacher”  contest  sponsored 
by  the  Scranton  Tribune  and 
KLM  Royal  Dutch  Airlines  ex¬ 
ceeded  the  most  optimistic  pre¬ 
dictions  as  to  interest  and  par¬ 
ticipation. 

After  the  319, .383  ballots  were 
counted,  the  1960  winner  was 
declared  to  be  Mrs.  Ester  Singer, 
a  kindergarden  teacher  at  Car- 
bondale.  Second  place  was 
awarded  to  Sister  M.  Margoleen, 
St.  Michael’s  School,  Olyphant. 

Grand  prize  in  the  eight-week 
contest  is  an  air  trip  \'ia  KLM 
to  Curacao,  Netherlands  West 
Indies  for  the  teacher  and  a 
companion  of  his  or  her  choice. 
At  Curacao,  they  receive  free 
accommodations  for  one  week. 

Eight  Week  Contest 

The  newspaper  prints  a  ballot 
daily  for  eight  weeks  and  the 
pupil  is  permitted  to  vote  for 
his  favorite  teacher  on  these 
official  forms  as  often  as  he 
wishes.  To  spur  circulation, 
bonus  ballots  equal  to  100  or 
250  votes  are  cast  for  the  teacher 
for  each  subscription  the  pupil 
gets  for  the  paper.  The  100-vote 
ballot  goes  for  subscriptions  not 
paid  in  advance  and  the  250- 
vote  bonus  is  credited  for  new 
subscriptions  paid  in  advance  for 
13  weeks. 

So  far,  the  1960  contest  re¬ 
sulted  in  800  subscriptions. 


episodes  of  Holy  Week  was  pre¬ 
pared  for  the  Courier-Journal  in 
»  copyriRhted  “Signs  of  His 
Suffering"  series  by  a  staff  pho- 
tofrrapher,  Cort  Best. 

The  series  began  Palm  Sun- 
div  and  ran  daily  through 
Euter. 

For  Palm  Sunday,  Mr.  Best 
shot  a  closeup  of  palm  branches 
on  the  public  wharf.  The  well- 
worn  wharf  stones  appear  much 
like  the  cobbled  way  laid  by  the 
Romans. 

For  the  Crucifixion,  Mr.  Best 
,  pictured  a  crown  of  thorns  and 
[dice  used  by  the  soldiers  to  cast 
I  lots  for  the  cloak  of  Jesus. 

The  photos  ran  with  selections 
that  Religion  Editor  Ora  Spaid 
I  made  from  the  Gospels. 

Inridrnls  Keprewented 

"  The  photos  he  took  and  the 
incidents  they  represent:  palms 
on  wharf.  Palm  Sunday;  broken 
bread  and  a  chalice  of  wine,  the 
Last  Supper;  hands  pouring 
Iver  coins,  the  betrayal;  rooster 
crowing,  Peter’s  disavowal; 
washing  of  hands,  Pilate  sur¬ 
rendering  Christ;  crown  and 
dice,  the  Crucifixion;  Roman 
helmet  sitting  on  cloak,  outside 
Christ’s  tomb;  an  empty  shroud 
;n  a  cave,  Christ  arisen. 

Mr.  Best,  a  lay  leader  in  the 
Methodist  Church,  has  been 
working  for  two  years  on  the 
lea  of  presenting  a  Holy  Week 


Corf  B«sf 

A  sermon  in  pictures. 


The  Befrayel 


Elopers  Found 
By  Phone  Call 


ibbr  Hast  tapper 


The  Last  Supper 


"The  trouble  came  in  trying 
til  tie  up  the  events  (of  Holy 
Week)  with  the  days.  It’s  diffi- 
i'ult  to  show  anything  for  Mon- 
i  lay  through  Wednesday,”  he  ex- 
'nlainwl. 

Mr.  Best  decided  to  show  high- 
of  the  week,  matching 
■ents  and  days  as  best  he  could. 
He  borrowed  a  chalice,  rented 
s  Roman-type  helmet  from  a 
^stumer,  and  made  a  cardboard 
^■■ster  which  he  silhouetted  with 
'acklighting  to  dramatize 


sued  a  marriage  license  to  port  Publishing  Co.,  is  resigning 
Gamble  Benedict  and  Andre  to  enter  the  ministry.  The  an- 
Porumbeanu  this  afternoon.”  nouncement  was  made  by  C.  P. 

Snook  connected  on  his  second  Edwards  Jr.,  president  and  pub- 
call.  Usher.  The  firm  publishes  the 

Despite  the  near-deadline  situ-  evening  Kingsport  Times,  the 
ation,  the  call  resulted  in  a  “She  morning  Kingsport  Sews  and 
Seemed  The  Happiest  Girl  In  the  Sunday  Kingsport  Times- 
All  Of  The  World”  wedding  News. 

story  by  Arthur  J.  Redden  (the  xhe  resignation  is  effective 
recorder  who  issued  the  license)  June  30.  Mr.  Haden,  a  Presby- 
as  told  to  Harry  Snook.  terian,  plans  to  enter  Columbia 

•  Theological  Seminary  in  De- 

^  catur,  Ga.,  next  July. 

Donahue  New  G.M.  , 

COATESVILLE,  Pa.  o  I  IW* _  . 

Paul  G.  Donahue  has  been  «  Director 

named  general  manager  of  the  Miami  Beach,  Fla. 

Coatesville  Record.  He  began  Parks  Rusk,  editor  and  pub- 
his  career  with  the  Record  in  Usher  of  the  Miami  Beach  Sun, 

1922,  and  since  that  time  has  was  elected  a  director  of  the 

served  in  almost  every  phase  of  company  which  owns  the  news- 
newspaper  work.  He  was  most  paper,  the  Storer  Broadcasting 
recently  composing  room  fore-  Company,  on  April  12.  Mr.  Rusk 
pieces  of  silver  in  the  president,  Ron  Einstoss,  Visalia  man,  then  mechanical  superin-  has  been  an  executive  of  the 
f  Judas.  (Calif.)  Times-Delta.  tendent.  tabloid  daily  for  many  years. 


The  Crucifixion 


Cartoonist-Editor 
Team  Play  Favored 


Atlanta,  Ga.  cartoons  make  their  point  with 
Use  of  more  than  one  editorial  a  smile.  “Humor  is  a  strong 
page  cartoon  and  a  closer  “hand  weapon.  It  softens  the  opponent 
in  hand”  relationship  between  and  makes  him  easier  to  con- 
editors  and  cartoonists  were  vert,”  he  said, 
ideas  offered  delegates  to  the  Sometimes,  he  added,  the 
fourth  annual  meeting  of  the  American  cartoonist  relies  on  the 
Association  of  American  Edi-  face  he  draws  to  tell  the  story, 
torial  Cartoonists  here  April  7-  whereas  the  European  cartoon- 
9.  ist  is  likely  to  seek  to  reflect 

Ralph  McGill,  editor  of  the  character  in  the  whole  figure. 
Atlanta  Contititution,  described 

the  delegates  as  “members  of  Officeps  Nominated 

Itrobably  the  most  exclusive  The  slate  of  association  officers 
organization  in  the  world.”  He  presented  to  the  delegates  (the 
said  cartoonists  add  distinction  election  is  by  mail  ballot)  in¬ 
to  the  editorial  pages  and  draw-  dudes: 

ing  cards  for  readers.”  Por  president,  Bruce  Russell, 

Mr.  McGill  said  it  would  bene-  Angeles  Times;  Art  Wood, 
fit  both  if  editors  and  cartoonists  Pittsburgh  Press;  and  John 
worked  together  instead  of  ply-  chase,  Netv  Orleans  States. 
ing  their  talents  separately  and  pg^  first  vicepresident:  Scott 
in  different  directions.  Long,  Minneapolis  Tribune; 

“Editorials  are  made  stronger  ^^^1  Hubenthal,  Los  Angeles 
by  a  good  cartoon,”  he  said.  Examiner;  and  Elmer  Messner 
“Both  strengthen  one  another,  Rochester  (N.  Y.)  Times 
Cartoonists  do  not  like  to  have  Union. 

their  creative  instincts  control-  poj.’  second  vicepresident: 
led  by  editors.  Cartwnists  should  l  D.  Warren,  Cincinnati  En- 
develop  their  owm  ideas  because  (juircr;  Hy  Rosen,  Albany  Times 
that  is  where  their  talent  lies.  Union;  and  Cal  Alley,  Memphis 
It  must  be  remembered  that  both  Commercial  Appeal. 
cartoons  and  editorials  come  out  pQ^.  third  vdcepresident:  Paul 
of  the  news  of  the  day.  Carmack,  Christian  Sciencf 

More  nexible  in  Formal  ^lonitor;  Cliff  Baldowski,  At¬ 
lanta  Constitution;  and  Joseph 
“Editors  and  editorial  pages  Parrish,  Chicago  Tribune. 
should  be  more  flexible  in  make-  For  secretary-treasurer:  Johr 
■up.  If  the  cartoonist  comes  up  Somerville,  Atlanta  Journal; 
with  a  one  column  long  draw-  John  Stampone,  Army  Times 
ing,  the  page  should  be  made  up  and  Bill  Sanders,  Greensbort 
around  it.  Cartoonists  should  not  Daily  News. 
be  limited  to  the  usual  two  or  Por  director:  Charles  Werner 
three  column  square  drawings.”  j^aianapolis  Star;  Jack  Knox 
The  cartoonists,  who  had  three  Nash  tulle  Banner;  Ralph  Yoes 
business  meetings,  a  workshop  San  Diego  Union;  Tom  Little 
and  a  whirl  of  social  affairs,  Nashville  Tennessean;  M.  Ting 
chose  Los  Angeles  as  the  1961  ly,  London  Free  Press;  Ro] 


IS  backed 


W  s.woe, 
Sottiioftory 


DAILY  DOUBLE  package  heralds  a  venture  in  metropolitan 
ing.  On  April  12  the  Miami  (Fla.)  Herald  began  delivering 
Pompano  Town  News,  daily  at  5c  and  weekly  at  50c,  in 
farmland  area  50  miles  north  of  Miami.  Carl  Slane  of 
Journal-Star  owns  the  Town  News.  The  Herald  is  a  Knight 
Beginning  April  18  the  Gore  Publishing  Co.  will  merge 
Pompano  Beach  Sun  into  the  new  morning  Sun-Sentinel  fc 
area,  at  5c  a  copy,  20c  a  week,  or  50c  weekly  in  combinati 
evening  Fort  Lauderdale  News. 


Clorox  Uses 
‘Photo  Copy’ 

San  Francbb 
Photos  showing  how  dirt  ge’. 
into  clothes  feature  the  Om 


Meat  Institute 
Restores  Food 
Editor  Awards 


covering  use  of  ROP  color  on  are  a  safe  gnp  and  a  “no  drip' 
food  pages.  1>P* 

The  competition  will  cover  a  Copy  prepared  by  HoBf 
12-month  period  ending  Aug.  1,  Cooper  &  Harrington  feature 
and  awards  will  be  distributed  the  statement  that  “part  of  fe 
in  the  Fall.  Awards  will  be  made  dirt  in  most  every  wash  is  sii4 
in  the  following  classifications  proof.” 

(based  on  1950  census  figures): 

1 —  Black-and-white  entries 
from  newspapers  in  cities  with 
populations  of  less  than  100,000. 

2 —  Black-and-white  entries 
from  newspapers  in  cities  with 
populations  from  100,000  to 
500,000, 

3 —  Black-and-white  entries 
from  newspapers  in  cities  with 
populations  of  more  than  500,000. 


Guy  Leedy  Named 
To  Top  Weekly  Post 

Charlotte,  N.t 
Bomar  A.  Lowrance,  P'd'i 


Times,  Charlotte;  Belmont  Btt- 
ner,  Belmont;  Mount 
News,  Mount  Holly;  and  S* 
Bessemer  City  Record. 

The  appointment  came  folh*^ 


Ift^^^FKATURE 

From  Texas  a  Safety  Valve 
for 

Political  Blood  Pressure 


By  Richard  Oitrhfield 

Editor  and  Publisher  Wanhinicton  Bureau 
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Dick  West,  a  Texan  with  an  easy  flow  of  wit,  has 
ined  the  squad  of  humorous  Washington  columnists 
ho  provide  the  safety  valve  for  the  nation’s  political 
.Tod  pressure. 

Mr.  West  has  taken  over  writing  UPI’s  five-day-weekly 
The  Lighter  Side,”  replacing  Frank  Eleazer,  who  has 
dinned  to  his  former  post  as  chief  of  the  UPI  House 
tatf  after  doing  the  column  most  of  last  year. 

In  his  new  job,  Mr.  West  has  set  up  operations  in  a 
jbbyhole  in  the  outer  fringe  of  the  House  Press  Gallery 
ut  finds  his  location  by  the  door  has  its  hazards. 

"I  try  to  hide  my  desk  behind  the  coat  racks,”  he  says, 
but  still  am  mistaken  for  a  receptionist.” 

He  finds  he  is  envied  by  some  Senate  steps  used  to  be  and 
a^ut's  because  he  has  to  do  most  of  the  east  front  is  miss- 
niy  one  story  a  day.  Others 
ty  him  by  realizing  the  diffi- 
Ity  of  coming  up  with  some- 
S  day  in  and  day  out. 

“This  can  be  a  psychological 
lizard,”  he  agrees.  “I  try  to 
cent  rate  on  today’s  piece  and 
lot  think  about  having  to  find 
aterial  for  tomorrow  and  to- 
.rrow  and  tomorrow.” 

Mr.  West  .says  he  likes  to 
ave  one  piece  done  in  advance 
ir  use  in  emergencies,  but  this 
iwaution  isn’t  always  success- 

“Every  time  I  do  one,”  he 
^ays,  “the  next  day  there’s  an 

rgency.” 

Home»pun  Flavor 

Mr.  West’s  material  ranges 
f«m  Congressional  hearings, 
sioveries  made  while  rambling 
■  ugh  the  Capitol  building,  to 
yeing  the  Presidential  candi- 
‘ps’  reactions  during  the  State 
1  Union  message  by  President 
Kiser, hower  or  poking  fun  at 
federal  agencies. 

1  Much  of  his  column  has  a 
Fexas  homespun  flavor.  Like  ob- 


ing.” 

Mr.  West  does  most  of  his 
leg-work  in  the  morning  and 
writes  in  the  afternoon. 

“It  usually  is  easier  for  me  to 
develop  columns  from  ideas  I 
get,  or  from  suggestions  made 
by  others,  than  it  is  to  get 
ready  made  material  from  hear¬ 
ings  and  news  conferences,”  he 
reports. 

After  working  for  the  UPI 
Mr.  West  came  to  Washington 
in  1951.  He  worked  as  a  UP  re¬ 
write  man  for  six  years,  then 
went  on  the  Senate  staff  two 
years  ago  and  has  since  mostly 
covered  the  Senate  Rackets 
committee’s  investigations.  He 
has  always  liked  to  do  features, 
he  says. 

He  receives  three  or  four 
letters  a  week  from  readers, 
mostly  agreeing  with  his  humor¬ 
ous  views. 

Mr,  West  gives  his  own  news¬ 
paper  back  ground  as  follows: 

“I  first  got  printer’s  ink  on 
my  face,  if  not  in  my  blood,  as 
an  urchin  hanging  around  the 


“strangely  serene,  as  befits 
hearing  on  tranquilizer  pills.” 
3  <^olumn  on  the  renovation  of 
Capitol  building  began: 
fbir  Capitol  dome  looks  like  a 
mound  of  tomato  aspic, 
is  a  big  hole  where  the 


back  shop  of  the  Merkel  Mail, 
ng  that  the  atmosphere  of  a  weekly  published  in  my  home 
subcommittee  investigation  town  in  Texas. 

“Later,  while  a  student  at 
Trinity  University,  my  hangout 
was  the  Waxahachie  Daily 
Light.  Waxahachie  was  then 
little  known  outside  its  own  city 
limits.  Later  when  Paul  Rich¬ 
ards,  a  native  son,  became  fam- 

lijDlTOR  ac  PUBLISHER  for  April  16,  1960 


Dick  West 

ous  in  baseball,  Waxahachie  be¬ 
came  the  bane  of  sports  an¬ 
nouncers  who  had  to  pronounce 
it. 

“Richards  at  this  time  was 
sports  editor  of  the  Daily  Light. 
But  my  journalistic  inspiration 
was  the  editor,  Floyd  Casebolt. 
This  was  during  the  depression 
era  and  photo  engravings  were 
expensive.  To  conserve  cash, 
Casebolt  kept  in  his  desk  a  half¬ 
tone  of  the  Waxahachie  country 
club  after  a  snowfall. 

“On  rare  occasions  when  it 
snowed  in  Waxahachie,  Casebolt 
used  the  same  cut  over  and  over. 
He  also  made  liberal  use  of  free 
mats  of  bathing  beauties  dis¬ 
tributed  by  the  Florida  and  Cali¬ 
fornia  press  agents. 

“This  gave  rise  to  two  Case- 
bolt  maxims:  (1)  ‘One  snowfall 
closely  resembles  any  other 
snowfall’  and  (2)  ‘Four  legs  are 
better  than  two.’ 

In  Typewriter  Corps 

“After  graduation  I  spent 
enough  time  with  the  Corpus 
Christi  Caller-Times  to  enable 
me  to  write  ‘newspaperman’  in 
the  occupation  blank  of  the 
army  form  after  I  was  drafted. 

“Packing  a  typewriter  instead 
of  a  rifle,  I  did  my  surviving  in 
the  European  theater,  including 
the  Austrian  Alps,  where  the 
snow  was  deeper  than  in  Waxa¬ 
hachie. 

“After  the  war  I  signed  on 
with  U.P.  My  first  post  was  in 
Miami,  which  confirmed  what 
Casebolt  had  said  about  bathing 
beauties. 

“Two  years  later  I  lost  my 
suntan  on  the  overnight  desk  in 
the  Atlanta  bureau  and  acquired 
a  wife,  who  likes  pale  people. 
Two  years  after  that  we  moved 
to  Washington. 

He,  his  wife  and  three  chil¬ 
dren,  now  live  in  nearby  Fairfax 
county.  For  entertainment  he 
paints,  and  plays  the  piano,  gui¬ 
tar  and  clarinet,  adding:  “Some 
day  I  plan  to  take  lessons.” 


Hot  Bulletin 
After  Seeing 
Premier  Shot 

Henry  Jonker,  25,  Associated 
Press  staffer,  is  normally  so 
placid  that  AP  headquarters  at 
Johannesburg,  South  Africa, 
was  shocked  when  he  phoned 
the  afternoon  of  April  9  and  ex¬ 
ploded,  “warm  up  that  Telex. 

I  got  a  bulletin  hot.” 

Then  Mr.  Jonker  flashed  the 
first  word  that  South  Africa’s 
Prime  Minister  Verwoerd  had 
lieen  shot  at  the  Trade  Fair. 
AP  Photographer  Dennis  Royle 
matched  the  bulletin  with  the 
first  radio  photos  of  the  wound¬ 
ed  official. 

Mr.  Jonker,  Mr.  Royle  and 
Adrian  Porter  were  assigned  by 
Richard  Kasischke  to  cover 
Verwoerd’s  visit  to  the  exposi¬ 
tion.  Lynn  Heinzerling  and  Mr. 
Kasischke  monitored  the  speech 
via  radio  at  the  downtown  office. 
The  speech  appeared  dull,  with 
only  a  few  sentences  to  make  a 
story.  The  South  African  radio 
signed  off  from  the  fairgrounds 
and  TV  cameras — British  and 
American,  as  no  South  African 
TV  exists — were  dismantled  and 
microphones  were  pulled  down. 
Then  the  roof  fell  in  as  the 
would-be  assassin  fired  at  point- 
blank  range  and  twice  hit  Mr. 
Verwoerd. 

‘19-Minute  Beal' 

Dashing  through  the  milling 
crowd,  Mr.  Jonker  got  to  a  fair¬ 
grounds  phone  with  the  bulletin, 
which  Heinzerling  took  and 
punched  out  on  the  Telex.  Mr. 
Kasischke  commandeered  Leon¬ 
ard  Ingalls  of  the  New  York 
Times  to  take  the  third  as  Mr. 
Heinzerling  kept  punching  — 
adding  background.  They  had  a 
19-minute  beat. 

For  Photographer  Royle  it 
was  also  a  big  day  as  his  shot 
of  the  slumping,  wounded  Ver¬ 
woerd  was  splashed  with  a 
creditline  in  the  Johannesburg 
Sunday  Times. 

Said  Mr.  Royle,  who  arrived 
in  South  Africa  only  about  a 
week  ago  from  London: 

“A  couple  of  muffled  shots — a 
glass  jug  on  the  head  —  the 
camera  drenched  with  water — 
a  mad  rush  out  of  the  exposition 
grounds  and  amazement  of  find¬ 
ing  a  reasonable  negative.  That’s 
all  it  took — plus  a  load  of  luck.” 

UPI  was  having  communica¬ 
tions  trouble  on  its  picture  lines 
but  scored  later  with  the  first 
transmission  of  a  picture  show¬ 
ing  David  Pratt,  the  wouldbe 
assassin,  in  the  custody  of  police 
officers. 
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O  T  T  broached,  he  said,  in  1951  by 

;:5yracuse  u  himself  and  three  other  Sena- 

tors. 

IVf  Q 1  Deploring  the  sad  state  of  TV 

iTj.dJ.<*l  today.  Senator  Benton  chided 

the  Newhouse  newspapers  for 
1''! til  11(7  doing  little  crusading  to  im- 

i  prove  the  broadcasting  i^erform- 

ance.  He  declared  that  the  New- 
Syracuse,  N.  Y.  house  stations  really  belonged 
Syracuse  University  conferred  to  the  American  people  because 
one  of  its  Journalism  Medals  on  they  operate  on  public  airwaves. 


William  O.  Dapping  in  annual 
ceremonies  here  April  10. 


Dean  Clark  expressed  grati¬ 
tude  to  Samuel  I.  Newhouse, 


And  Mr.  Dapping,  nearing  owner  of  the  Syracuse  news- 


his  80th  birthday,  gave  this  ad¬ 
vice  to  the  journalism  students: 
“Start  your  career  on  a  small 
paper.” 


papers  and  others,  for  the  sub¬ 
stantial  gift  from  the  Newhouse 
Foundation  which  will  endow  a 
Communications  Center  at  Syra- 


Mr.  Dapping’s  honor  came  to  cuse  University,  the  first  unit 
him  in  recognition  of  50  years  being  a  Journalism  Building.  He 
of  diligent  and  accurate  report-  gave  credit  to  Chancellor  Tolley 
ing.  He  has  been  managing  edi-  as  the  man  who  persuaded  Mr. 
tor  of  the  Auburn  Citizen-Ad-  Newhouse  to  make  the  donation 
vertiser  since  1917.  which  will  l)e  in  the  neighbor- 

In  1930  Mr.  Dapping  received  hood  of  $5,000,000. 
a  special  award  from  the  Pu-  • 

litzer  Prize  judges  for  his  cov¬ 
erage  of  the  riot  at  Auburn  C-I-D  Gaining  ‘Plus’ 

Prison  jind  in  the  succeeding  Linage  in  Louisville 

^rAO'«*C'  VtA  Vtoc>  mvvMAWkivci  ^ 


years  he  has  won  numerous 
other  citations  in  journalism. 


C-I-D  (Continuity-Impact-Dis- 


But  the  veteran  editor  said  counts)  was  advanced  this  week 
at  the  Journalism  Awards  din-  as  an  “immediate  answer”  to 
ner  that  he  takes  the  greatest  the  shrinking  newspaper  per- 
pride  in  his  record  in  politics  centage  of  the  national  adver- 
which  is  unmatched  in  U.  S.  tising  dollar, 
history.  Seven  times  he  has  been  Douglas  Cornett e,  assistant 
an  Elector  on  the  Democratic  general  manager  of  the  Louis- 
ticket  for  President  and  Vice  ville  Courier-Journal  and  Times, 
President.  Four  times  he  cast  in  a  speech  prepared  for  delivery 
his  ballot  for  Franklin  D.  Roose-  April  14  before  the  New  York 
velt,  and  he’s  looking  forw’ard  Chapter  of  Newspaper  Repre- 
to  being  an  Elector  for  the  sentatives,  said  C-I-D  has 


eighth  time. 


brought  “plus”  linage  to  the 


Harry  E.  Konkel 


Study  Valuer 
In  Newspapt 
AdRepetitioi 

First  1,000  of  4,000  projw 
interviews  with  readers  arer 
pleted  in  the  first  detj': 
measurement  ever  undertake 
the  values  of  repetition  is  j 
tional  newspaper  .idvertip-; 

The  $40,000  project  (Ei; 
May  30,  1959)  is  l)eing  car-; 
out  in  Fort  Wayne,  Ind.,b;| 
Harvard  Graduate  Schnl 
Business  Administration,  ft 
financed  by  the  Newspriatl 
formation  Committee,  made 
of  leading  Canadian  newsp 
manufacturers,  with  the  Bw 
of  Advertising,  AN  PA,  ad 
as  a  consultant.  | 

Completion  of  the  interrJ 


dl 


Mr.  Dapping  is  renowned  in  Louisville  newspapers,  although 
state  newspaper  circles  as  the  was  not  the  only  “answer  to 
most  ardent  Democrat  in  an  ex-  the  problem  that  all  newspapers 
ecutive  position.  Among  the  have  today  in  maintaining  their 
large  group  from  Auburn  on  share  of  general  advertising 
hand  to  felicitate  Mr.  Dapping  linage.” 

after  Chancellor  William  P.  After  six  months  of  operation, 
Tolley  presented  the  University  27  important  national  adver- 
medal  was  State  Senator  George  tisers  are  signed  to  C-I-D  con- 
R.  Metcalfe,  a  former  under-  tracts,  he  said.  Ten  others  have 
study  of  Mr.  Dapping’s  who  is  been  signed  but  were  lost  after 
a  leading  Republican.  the  first  13  and  26-week  cycles. 

Dean  Wesley  C.  Clark  of  the  when  others  were  added. 
Syracuse  School  of  Journalism  “To  those  that  finished  the 
also  presented  U.  S.  Senator  first  26  weeks  we  paid  or  credited 
William  Benton,  Connecticut  discounts  of  approximately  $44,- 
Democrat,  for  a  Journalism  000,”  he  reported.  “We  obtained 
Medal,  in  recognition  of  “long  net  revenue  of  $159,000  on  the 
and  outstanding  service  to  mass  208,000  line  increase  on  these 


communications.” 

Just  back  from  a  South  Amer¬ 
ican  tour  with  Adlai  E.  Steven- 


accounts,  as  compared  with 
1958.” 

“On  18  accounts  compared  di- 


son,  Senator  Benton  tore  into  rectly  with  newspapers  in  Cin- 
the  Federal  Communications  cinnati,  Indianapolis  and  Nash- 
Commission  for  failure  to  take  ville  a  gain  of  97,000  lines  was 
a  hand  in  TV  programming  and  shown  in  Louisville  as  against 


to  open  channels  for  educational 
stations. 


a  38,000-line  gain  in  Indian¬ 
apolis,  a  50,000  line  gain  in  Cin- 


The  Senator,  a  former  adver-  cinnati  and  9,000-line  gain  in 
tising  agency  chief  who  is  pub-  Nashville. 

lisher  of  the  Encyclopedia  Bri-  “It  is  our  conclusion  that 
tannica,  renewed  a  call  for  the  C-I-D  is  helping  us  and  our 
President  to  appoint  a  National  Branham  men  to  open  new  doors 
Citizens  Advisory  Board  for  TV  and  to  obtain  plus  business,”  he 
and  Radio.  The  idea  was  said. 


Detroit  News  Announces  Advertising,  ANPA, 
Advertisinie  Executives  as  a  consultant. 

Detroit  Completion  of  the  interr; 
Laurence  T.  Herman,  director  '"of ‘Y  housewh^ 

of  advertising  of  the  Detroit  expect^  by  Sept.  l  accor<ii:| 
News,  announces  the  appoint-  Stewart,  who  i 

ment  of  Harry  E.  Konkle,  44,  as  ^veral  nw 

retail  advertising  manager.  A  ^  required  for  sm) 

veteran  of  31  years  with  the  P^or  to  publication  of  * 
News,  Mr.  Konkle  succeeds  A. 

H.  McKeown  who  has  been  .Subjecu 

named  to  handle  special  execu¬ 
tive  advertising  assignments  for  Lestare,  new  product  of 
the  newspaper.  Adell  Chemical  Co.,  withti 

At  the  same  time,  Mr.  Her-  tising  placed  by  Jackson  Aa 
man  announced  the  appointment  ates,  and  a  Cunninghti 
of  Leo  L.  Kubiet,  35,  as  assist-  Walsh  schedule  for  San  i 
ant  retail  advertising  manager.  Chicken  Dinner  are  the  twoS 
Mr.  Konkle  joined  the  retail  subjects.  'This  is  not  an  q 
copy  department  of  the  News  media  comparison  study,  it 
in  1929.  explained,  and  the  rescar 

Mr.  McKeown  joined  the  re-  are  trying  to  get  the  ek 
tail  sales  staff  of  the  News  in  thing  possible  to  an  isoj 
1936  and  was  named  retail  ad-  market  as  far  as  TV  is  S 
vertising  manager  in  1954  after  cemed.  That  is  why  Fort  Wi| 
having  held  positions  as  Sunday  was  chosen  as  the  test  city.^ 
advertising  manager  and  chain  Guiding  the  study  an , 
store  advertising  manager.  Edward  Bursk,  editor  of 
Mr.  Kubiet  has  been  with  the  Harvard  Business  Reviet, 
advertising  department  of  the  Raymond  Bauer,  professor 
News  since  1950.  Previously  he  business  administration,  a 
had  held  a  public  relations  posi-  science  and  communicatiomi 
tion  at  Fairmount  State  College,  the  BoA  research  depart* 
West  Virginia,  and  had  been  under  Dr.  Leo  Bogart, 
on  the  retail  sales  staff  of  the  The  methodology  beinf ! 
Fairmont  Times-West  Virgin-  ployed  was  approved  by  tkei 
ian.  vertising  Research  Foundai 

•  Prof.  Stewart  described  it 

“far  more  systematic  aai 
Plan  S&S  Reunion  tailed  than  usual  maM 

Cincinnati,  Ohio  search.” 

Seven  former  Middle  Pacific  Prof.  Stewart,  whose 
Stars  &  Stripes  staffers  and  as-  market  research,  has  bft’ 
sociates  in  Cincinnati  held  an  Harvard  since  1958.  He  r«a 
informal  re-union  last  week  and  his  doctorate  in  business  ** 
decided  to  invite  correspondence  istration  (DBA)  there.  Hei 
from  other  midwest  ex-Army  native  of  Los  Angeles, 
journalists  for  a  more  formal  graduated  with  a  BS  is ' 
re-union  later  in  the  year.  from  the  University  of  Coka 
Dr.  Joe  Link,  now  of  the  From  1952  to  1954,  while 
Xavier  University  (O.)  faculty,  ing  at  the  Massachusetts  I> 
“represented”  the  European  edi-  tute  of  Technology,  he  P 
tions.  Tom  Gray,  cartoonist,  who  pated  in  a  study  of  new  p 
has  a  commercial  studio  here,  acceptance  conducted  bl 
was  named  secretary  of  the  MIT  School  of  Industrisl* 
group.  agement. 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


Some  50  combination  morn- 
ig-evenintc  newspaper  “buys” 
markets  of  100,000  and  over 
Isw  allow  advertisers  a  spread 
from  one  to  five  days  in  which 
run  an  advertisement. 

Theodore  W.  Rathbone,  news- 
i)fr  space  salesman  for  The 
|»tz  Agency,  Inc.,  advertising 
r^ntatives,  told  EDITOR  & 
IvBUSHfK  this  week  he  believes 
aced  insertions  at  combination 
tes  provide  additional  selling 
pact,  and  is  convinced  that 
re  advertisers  should  be  tak- 
if;  advantage  of  the  spread  op- 
,jn,  to  gain  “valuable  addi- 
lal  impact  for  their  advertis- 
g  messages.” 

Fifteen  of  the  27  newspaper 
Jyanizntioiis  represented  by 
Jhe  Katz  Agency  offer  combina- 
on  rates,  and  11  of  the  15  make 
i  spread-option  available. 

(jles  Farts 

As  evidence  of  the  strategic 
ipurtaiice  of  spreading  inser- 
ons,  Mr.  Rathbone  talked  about 
utie  facts  he  is  citing  in  cur- 
nt  sales  presentations: 

•  Food  shopping  is  increas- 
giy  becoming  a  seven-day  op- 
■ation.  In  some  markets  more 

Plan  one-third  of  the  total  num- 
r  of  families  do  not  neces- 
Trij  shop  on  Friday  and  Sat- 
irday. 

Psychological  studies  of 
•the  fast  forget”  indicate  that 
^  lOO  people  exposed  to  an  im- 
TCssion,  75  remember  it  at  the 
d  of  one  day;  50,  at  the  end 
P  the  second  day;  only  15  re- 
fcmbercd  it  at  the  end  of  the 
^ird  day.  This  curve  of  forget- 
ulness  is  aggravated,  as  far  as 
Ivertising  impressions  are  con- 
mefl,  by  the  estimated  1,500- 
lus  daily  media  impressions  of 
W  kinds  to  which  the  average 
pwily  is  exposed. 

•  More  women  than  ever  be¬ 
fore  are  holding  down  jobs  out- 
lide  the  home.  TTiese  women-on- 

B'o.go  must  be  advertised  to 
ith  greater  frequency-impact 
)  reach  them  when  they  are  not 
in  their  dual  job-holding 
"><1  home-making  activities. 

•  Thus,  a  spread  between  in- 
■hions  is  the  logical  way  to 


counteract  the  forgetfulness 
curve,  and  to  reach  job-holding 
women  with  frequency-impact. 

Mr.  Rathbone  referred  to  the 
long  history  of  proprietary  drug 
advertisers  who  have  consist¬ 
ently  spread  their  small-space 
insertions  in  newspapers. 

“If  these  small-space  adver¬ 
tisers  have  been  able  to  use  our 
medium  successfully  and  con¬ 
sistently  over  the  years  by  tak¬ 
ing  advantage  of  the  leeway 
options,  I  believe  other  national 
advertisers  are  missing  a  good 
bet  if  they  don’t  take  advan¬ 
tage  of  the  spread  options,”  he 
said. 

“Automotive  advertisers,  for 
example,  instead  of  tradition¬ 
ally  completing  a  combination 
buy  in  the  morning  and  eve¬ 
ning  editions  within  the  same 
day,  might  ‘hedge’  against  any 
number  of  adverse  local  car  sale 
conditions  which  might  occur 
on  a  particular  day,  by  spread¬ 
ing  their  combination  insertions 
over  a  two,  three,  or  even  a  five- 
day  interval.” 


Theodor*  W,  Rathbone 

Most  important,  Mr.  Rath¬ 
bone  feels,  is  the  growing  trend 
away  from  one  or  two  big  food 
shopping  days. 

“The  food  advertiser,”  he  said, 
“may  be  giving  up  an  advan¬ 
tage  by  bunching  his  combina¬ 
tion  buy  in  one  day,  or  in  the 
evening  paper  one  day,  followed 
by  an  insertion  in  the  next  day’s 
a.m.  paper.  Too  many  of  his  po¬ 
tential  customers  may  already 
have  had  their  big  food  shopping 
day  earlier  in  the  week.  Hence, 
to  me,  Tuesday-Friday  inser¬ 
tions  make  much  good  sense.” 

Mr.  Rathbone  told  E&P  that 


HAIL  AND  FAREWELL— A.  W.  (Andy)  Neally  (third  from  left), 
retiring  former  manager  and  most  recently  acting  busineu  consultant 
to  Los  Angeles  office  of  BBDO,  gets  a  hail  and  farewell  from  some  of 
his  many  friends  in  the  media  field  at  an  informal  get-together.  Shown 
(left  to  right)  are:  Carl  W.  Francis,  Los  Angeles  manager,  Hearst 
Advertising  Service  Inc.;  W.  D.  (Bill)  Grafton,  Lot  Angeles  manager  of 
Life  magazine;  Mr.  Neally;  and  W.  KA.  (Monte)  Starkey,  vicepresident 
and  regional  manager  of  BBDO.  Package  held  by  Mr.  Neally  contained 
a  silver  tray  with  engraved  signatures  of  friends  and  associates  in  the 
ad  world. 
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“Just  as  other  media  have 
their  accumulated  audiences,  S(^ 
must  newspapers  have  an  ac¬ 
cumulated  readership  within  the 
framework  of  a  constant  total 
audience,”  Mr.  Rathbone  said. 
“Witness  to  this  fact  would  be 
Starch  Readership  Surveys,  or 
the  Continuing  Studies  of  News¬ 
paper  Readership,  where  a 
‘noted’  ‘percentage  is  calculated 
based  upon  interviews.” 

“It  is  entirely  conceivable,”  he 
went  on,  “that  the  same  ad  that 
received  a  28%  ‘noted’  figure  on 
Monday,  might  get  another  28% 
‘noted’  figure  on  'Thursday,  and 
that  the  cumulative  ‘noted’  fig¬ 
ure  for  the  two  insertions  might 
be  as  much  as  35%,  40%  or 
45%.” 

More  Scientific  Basis 

Mr.  Rathbone  hopes  such  re¬ 
search  will  be  undertaken  soon, 
along  with  a  great  deal  more 
searching  for  facts  which  will 
provide  a  more  scientific  basis 
for  the  evaluation  of  newspa¬ 
pers. 

“We  have  the  most  meaning¬ 
ful  medium  of  communication  at 
our  disposal  to  attract  adver¬ 
tisers,”  Mr.  Rathbone  concluded. 
“Let’s  ‘sell’  advertisers  with 
new,  positive  and  profitable 
ideas  backed  up  by  the  kind  of 
market  research  necessary  to 
substantiate  the  facts.” 

• 

O&O  Names  Farrar 
Eastern  Sales  Mgr. 

Frederic  B.  Farrar,  vicepresi¬ 
dent  of  O’Mara  &  Ormsbee, 
Inc.,  and  a  member  of  the  firm 
for  11  years,  has  been  appointed 
Eastern  sales  manager. 

William  C.  McGhee  and  States 
D.  Tompkins,  formerly  with  the 
New  York  Daily  News  and 
Moloney,  Regan  &  Schmitt  re¬ 
spectively,  have  joined  O&O’s 
New  York  sales  staff. 


MMN  Join-Up 

Million  Market  Newspapers 
Inc.  has  joined  the  New  York 
Chapter  of  the  American  Asso¬ 
ciation  of  Newspaper  Repre¬ 
sentatives. 


jpaced  Insertions 
\dd  Selling  Impact 


while  it’s  true  that  the  measure 
of  audience  for  a  newspaper  is 
the  audited  circulation  of  the 
paper,  he  believes  there  is  also 
“a  second  dimension”  that  some 
day  may  be  calculated — accumu¬ 
lated  readership. 


By  Robert  B.  McIntyre 
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IAD-lines 

By  Robert  B.  McIntyre 

Broad  HiouKhts  From  Home 

Oil,  to  be  in  Eiicland 

Now  that  U.S.  an  agencies  are  there. 

And  whoever  wakes  in  England 
Sees,  some  morning,  unaware. 

That  familiar  Madison  Avenue  shingles 
Round  the  British  ad  industry’s  bole 
stand  in  bold  relief. 

While  Carl  Brunning  fumes  on  a  guaver- 
iiv  bough 
In  England — now! 

With  apologies  to  Roliert  Browning’s 


Personality  Created 
To  Picture  Coffee 


apologies 

Tiioughts 


from  Abroad/' 


Carl  Brunning.  who  among 
other  things,  is  chairman  of  S.  C. 
Peacock  Ltd..  LiverptMil  ad  agen¬ 
cy,  recently  accused  U.S.  ad 
agencies  of  trying  to  “buy  a  foot¬ 
hold”  in  Britain.  He  told  the  Ad¬ 
vertising  Creative  Circle  that  the 
increasing  number  of  U.S.  agen¬ 
cies  opening  London  branches  is 
“a  new  threat  of  an  American  in¬ 
vasion”  that  can  only  have  dis¬ 
astrous  effects  on  Britain’s  ad 
industry. 

He  charged  that  American  ad¬ 
vertising  is  “a  cut-throat  business 
that  had  few  ethics  and  laws.” 
and  said  that  American  agencies 
had  no  scruples  about  canvassing 
their  rivals’  clients. 

We  resent  Mr.  Brunning’s 
sweeping  condemnation  of  all 
U.S.  ad  agency  people.  If  this  be 
treason  to  so  inform  him.  then 
let’s  make  the  most  of  it. 

«  »  * 

Mr.  Brunning  said  that  if  “this 
invasion  takes  place,  the  same 
thing  will  happen  here  (Lon¬ 
don).  It  will  mean  a  lowering  of 
ethical  standards,  the  diminish¬ 
ing  of  profits  and  a  rapid  change¬ 
over  of  accounts  from  agency  to 
agency.” 

Referring  to  “Bye-laws  Relat¬ 
ing  to  Standards  of  Practice”  of 
the  Institute  of  Practioners  in 
Advertising.  Mr.  Brunning  said 
that  such  a  code  “would  have  no 
chance,  and  could  not  last,  in 
face  of  this  American  influence 
and  opposition.” 

He  termed  advertising  in  Lon¬ 
don  “much  more  of  a  ‘rat  race’ 
than  in  the  provinces  but  London 
is  a  kindergarden  compared  with 
Madison  Avenue.” 

*  *  * 

W orld  Press  News  and  Adver¬ 
tisers’  Review,  London  trade 
weekly,  found  Mr.  Brunning 
“wrong  both  in  his  facts  and  his 
forecast.” 

So  do  we. 

Much  of  British  advertising  is 
just  as  creative  as  that  produced 
on  Madison  Avenue.  The  in¬ 
creased  mingling  of  Madison 
Avenue  and  Mayfair  agency  shin¬ 
gles  could  do  a  lot  to  improve 
advertising  on  both  sides  of  the 
Atlantic. 


On  a  sloshy  spring  day  not 
long  ago  a  colorful  Latin- 
American  character  walked  New 
York’s  busy  streets. 

He  was  dressed  like  a  typical 
Colombian  coffee  plantation 
owner.  Perched  on  his  head  was 
a  straw  sombrero.  Over  the  left 
shoulder  of  his  open  blue-striped 
shirt  hung  a  shawl,  called  in 
Spanish  a  mulera.  Dangling 
from  a  shoulder  strap  at  his 
right  hip  was  a  carriel,  a  leather 
carrying  case,  while  from  his 
belt,  over  his  white  apron,  hung 
a  cased  machete.  A  sash  worn 
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Press,  the  agency’s  account 
executive,  said.  We  felt  we  had 

made  a  signficant  step  toward  W 

our  objectives;  first,  when  the  |l 

General  Foods’  public  relations  ^  JBB 

agency  called  us  to  enlist  the  - 

services  of  Juan  Valdez  to  help  ^  ___  _  _ 

introduce  their  new  Instant 
Yuban  to  the  New  York  market; 
and  secondly,  when  Juan  was  so 

promptly  recognized  by  New  ■■“^*^** 

York’s  polyglot  crowds.”  * 

Counting  New  York,  the 
large-space  ads  are  running  in  .Jlp 

20  newspapers  in  the  10  leading  | 

markets  of  the  country  Boston,  Letters  praising  the  campiinl 
Chicago,  Cleveland,  Detroit,  Los  have  been  received  from  naiij 
.\ngeles,  Philadelphia,  Pitts-  roasters,  including  Alber 
burgh,  San  Francisco  and  Wash-  Ehlers  Jr.,  president  of  Alkot 
ington,  D.  C.  Planned  are  14  Ehlers  Inc.,  the  Nestle  Compiij 
insertions  in  this  list  over  a  34-  ^nd  M.  J,  B.  Co.  Mr.  Hikn 
week  period.  noted  increased  sales  and  static 

Response  so  far  has  more  “perhaps  some  portion  of  tb 
than  met  expectations,  accord-  may  be  attributable  to  the 
ing  to  Mr.  Caust  and  Mr.  Press.  Colombia  ads.” 


by  a  pretty  girl  he  was  escort¬ 
ing  bore  the  legend  “Miss  Yu¬ 
ban”.  Together  they  visited  such 
crowded  spots  as  Times  Square, 
Columbus  Circle,  United  Na¬ 
tions,  and  the  21  Club. 

“Hi,  Juan!”,  the  man  was 
greeted  everywhere.  “You’re 
Juan  Valdez,  aren’t  you,  the 
Colombian  coffee  man?” 

Indeed  he  was!  And,  there¬ 
fore,  score  another  bull's  eye  for 
Doyle  Dane  Bembach,  Inc.,  New 
York  advertising  agency. 

The  client  in  this  case  is  the 
National  Federation  of  Coffee 
Growers  of  Colombia,  of  which 
Andres  Uribe  C.  is  the  U.  S. 
representative,  and  Daniel 
Caust,  national  promotion  direc¬ 
tor. 

5  Lance-Space  Ads 

The  DDB-created  newspaper 
campaign  had  only  started  run¬ 
ning  Jan.  4.  The  five  large-space 
ads  in  the  series  had  each  ap¬ 
peared  once  in  four  New  York 
dailies.  All  but  one  —  that  pic¬ 
tures  a  shower  of  coffee  beans — 
shows  Juan  Valdez  as  a  typical 
Colombian  coffee  plantation 
owner.  He  is  pictui^  in  differ¬ 
ent  poses,  each  illustrating  qual¬ 
ity  aspects  of  the  product  identi¬ 
fied  only  by  the  sign-off  line 
“Coffee  of  Colombia.” 

“We  had  a  big  story  to  tell 
but  nothing  specific,  such  as  a 
brand,  to  sell,”  Leonard  L. 


The  dominant  space  is  ofiiB 


mg  to  mr.  caust  and  Mr.  cress.  Colombia  ads.” 

1  Closest  the  ads  come  to  diiw! 

selling  is  the  final  paragnpl 
Mr.  Caust  listed  these  objec-  which  states;  “Colombian  coff# 
tives:  (1)  create  an  awareness  is  invariably  the  domimi: 
among  consumers  that  Colombia  flavor  in  good  brands  (the  mwt 
produces  coffee;  (2)  impart  an  Colombian  coffee,  the  tetter ttt 
awareness  among  consumers  blend.” 

that  Colombian  coffee  is  the  The  dominant  space  is  oter 
world’s  finest;  (3)  induce  coffee  wise  used  to  picture  the  syn- 
drinkers  to  look  for  and  ask  for  bolic  Mr.  Valdez  (see  cut)  ani 
good  brands  of  coffee,  which  in-  to  point  out  in  a  simple,  r- 
variably  contain  Colombian  strained  style  such  qualities rf 
coffee;  (4)  stimulate  a  desire  the  product  as:  “Juan  could  1« 
for  a  good  cup  of  coffee  blended  his  coffee  trees  stand  in  tk 
with  Wter  produced  coffee  —  burning  sun.  But,  like  all  tk 
Colombian  coffee.  men  who  grow  Colombian  coffte. 

He  said  that  since  the  cam-  he  plants  tall  trees  to  shsk 
paign  started,  tremendous  in-  them  (and  bring  out  the  r 
terest  has  been  stirred  up  markable  flavor).  He  stubboikj 
among  roasters  and  retail  stores  picks  the  beans  one  by  one,!* 
in  upgrading  coffee.  The  fact  be  sure  he  takes  only  the  ripe 
that  now  Americans  make  60  ones.  The  result,  only  one  peek 
cups  per  pound  of  coffee  is  ex-  of  coffee  from  each  tree.” 
pected  eventually  to  go  back  to  Or  this: 
the  quality  ratio  of  only  45,  “Juan  has  a  finca  (coff« 
meaning  “a  deeper,  richer  grove)  5,000  feet  up  in  ti* 
Colombian  flavor,”  he  said.  Colombian  Andes. 

In  the  March  issue  of  Modem  “The  soil  there  is  rich,  TV 


Or  this: 

“Juan  has  a  finca  (coff« 


In  the  March  issue  of  Modem  “The  soil  there  is  rich,  TV 
drocer.  Maxwell  House  Coffee  air  is  moist.  Two  reasMi*  f*f 
(General  Foods)  took  a  full-  the  extraordinary  coffee  d 
page  ad  reproducing  Juan’s  ad-  Colombia.” 


vertised  picture  over  the  two-  Or  this  sharp  line:  “From  fit 
line  text:  “Maxwell  House  pro-  308  trees  of  Juan  Valdez  cow 
poses  a  toast  to  Juan  Valdez  only  2  sacks  of  coffee.  But^ 
and  his  glorious  Colombian  coffee!” 

Coffees.”  Juan  is  only  a  symlxfl.  TV-' 

A  mid-west  firm  is  planning  symbol  was  arrived  at  »fkt 
the  introduction  of  a  new  all-  ’’months  of  study  and  resett® 
Colombian  brand  and  another  validity  of  the  resulfi  < 

will  .shortly  introduce  a  new  ♦^hese  long  months  of  researcUB 
premium  brand  with  a  high  per-  confirmed  by  the  comment* 
centage  of  beans  from  the  coun-  »  prominent  advertising  e^ 
try  of  Juan  Valdez.  One  of  the  t*''®  associated  with  ei^ 
East’s  most  important  food  agency  or  the  Fede^ 
chains  has  just  finished  its  plans  recently  wrote  Mr. 

to  market  a  100%  Colombian  ^K^^e  you’ve  create* is 

Coffee.  (Continued  on  fuige  27) 
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New  hide-and-seek” 
missile  bases  on  rails 


A  time-tested  principle  of 
warfare— swift  maneuver¬ 
ability— is  the  railroads* 
newest  contribution  to  the 
Missile  Age. 

Mobile  launching  pads  on  wheels 
will  be  able  to  fire  missiles  of  inter¬ 
continental  range  from  almost  any 
point  along  the  nation’s  220,000 
miles  of  railroad  line.  Most  impor¬ 
tantly,  the  mobility  of  these  bases 
protects  against  enemy  detection 
and  destruction. 

This  development,  announced  by 
the  Department  of  Defense,  under¬ 
scores  once  again  how  the  needs 
of  the  nation  are  met  by  the  rail¬ 
roads— the  backbone  of  our  trans¬ 
portation  system  in  war  and  peace. 

And  it’s  one  more  reason  why  the 
health  of  the  railroads  must  be  as¬ 
sured  through  enlightened  public 
policies,  providing  for  equal  treat¬ 
ment  with  competing  forms  of 
transportation.  America’s  railroads 
—  lifeline  of  the  nation— are  the 
main  line  to  your  future. 


ASSOCIATION  OF 

AMERICAN  RAILROADS 

WASHINGTON  6,  D.  C. 


The  Other  Media 


WE  CAN’T  PULL  BIGGER  PROFITS 
OUT  OF  THE  SAME  OLD  PACKAGE! 

Let’s  face  it-one  of  the  greatest  needs  of  this  coun¬ 
try's  newspapers  is  a  plan  that  will  sell  newspaper 
advertising  on  a  better  basis  than  one  ad  at  a  time. 

We  know  the  subject  is  likely  to  come  up  when  ever 
newspaper  publishers  get  together.  We  know  that 
there  are  varying  shades  of  opinion  about  our  own 
Continuity  Impact  Discount  Plan. 

We  hold  no  special  brief  for  our  plan  as  opposed  to 
other  plans. 

But  we'd  like  to  point  out  that,  newspapers  as  a 
whole  have  never  done  anything  to  promote  continu¬ 
ity  in  newspaper  advertising.  This  despite  the  fact 
that  research  in  recent  years  has  undisputably  proved 
the  value  of  continuity  and  repetition  in  building  the 
advertising  readership  that  leads  to  increased  sales. 

Advertisers  and  agencies,  alike,  accept  the  value  of 
continuity  in  advertising.  All  other  media  except 
newspapers  offer  incentives  to  encourage  it. 

We’ve  tried,  with  our  C-l-D  Plan,  to  put  an  emphasis 
on  continuity  in  newspaper  advertising.  We  believe 
that  our  plan,  more  effectively  than  "bulk”  discount 
plans,  assures  a  steady  flow  of  advertising  revenue; 
and  affords  a  more  satisfactory  basis  for  planning- 
to  improve  our  product,  to  better  serve  our  public. 

We’ve  found  that  advertisers,  too,  think  our  plan  has 
a  lot  to  recommend  it.  If  you  are  interested,  I  would 
be  more  than  happy  to  supply  details  of  some  out¬ 
standing  examples. 


The  Courier-Journal  and 
The  Louisville  Times 

Represented  natienally  by  the  Branham  Company 
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WBC  OFFKRS  ON-THE-AIK  PROMOTION  OF  RRO.\Ijcm 
.MEDIA — .An  all-inclusive  promotional  plan  to  create  more  ink^ 

I  in  radio- TV  as  selling  media  will  be  offered  to  liroadca-ting  indj,,. 
by  Westinghouse  Broadcasting  Company.  Donald  H.  .McGaiaii 
WBC  president,  said:  “Radio  and  TV  have  for  many  yean  ij„ 
newspapers  in  order  to  tell  their  stories  in  print.  While  thUjiW 
and  will  continue,  we  feel  it’s  more  important  than  ever  touse>>: 
own  media  to  sell  themselves.” 

*  *  * 

I  SAYS  OTHER  MEDIA  SHOULD  FOLLOW  MAGAZINE 
i  LEIAD — Peter  E.  Schruth,  ad  director,  Saturday  Evening  Post,  tot 
I  Association  of  Publishers  Representatives  in  New  York  thathelio(« 
j  “other  media  will  follow  the  lead  of  magazines  in  providing  accam 
information  concerning  the  exposure  of  the  individual  to  the  idtpr 
I  tising  message.”  He  charged  that  some  ad  media  “are  failian 
!  deliver  to  advertisers  the  information  they  need.”  He  noted  tin 
many  media  are  “unable  or  unwilling”  to  tell  advertisers  hownn 
'  times  an  advertiser’s  message  is  actually  exposed  to  the  read(n;i 
I  viewers  or  listeners  of  that  medium.  “Magazines  alone  have  foruhi 
advertisers  with  information  on  the  exposure  of  an  advertising  pu 
to  men  and  women,”  he  said. 

*  *  * 

59  ADVERTISERS  USED  NET  TV  FIRST  TIME  IN  ’59-1* 
of  59  advertisers  used  network  TV  for  first  time  in  1959  and  of  th 
!  group,  51  spent  less  than  $200,000  each.  Television  Bureau  of  Adw 
tising  reports.  “When  a  company  such  as  F&F  Labs  invests  bi 
$7,000,  as  it  did  for  its  cough  lozenges,  the  myth  that  netvmii 
only  for  the  largest  budget  advertisers  is  exploded,”  Norman  ECu 
TvB  president,  observed.  TvB  also  reported  1959  gross  time  bilh; 
in  the  daytime  were  $223,495,000  compared  with  $182,730,0001 
1958  while  late  night  gross  time  billings  totalled  $75,702,000  in  11!l 
against  $55,878,000  in  1958  (Source:  TvB-Rorabaugh),  Nighttk 
billings  in  1959  were  $306,406,000  against  $273,162,000  in  1958. 

*  »  » 

DIRECT  MAIL  RESEARCH  STUDY  REVEALS  ‘SECRETS- 
Better  direct  mail  returns  could  be  virtually  guaranteed  if  creslw 
people  had  more  opportunity  to  explore  qualitative  informatiooi»« 
available  in  study  released  by  M.  R.  Reports,  Inc,,  New  York.  Ekw 
instances  of  “dramatic”  increases  in  direct  mail  results  are  indaid 
in  report,  along  with  analysis  of  reasons  for  their  successes.  Kim 
tisers  and  agencies  in  New  York  area  may  secure  free  copies  • 
report  from  The  Prompt  Organization,  191  Seventh  Avenue, 
York.  Firms  outside  New  York  should  write  to  M.  R.  Reports,  Ii> 

Hotel  Plaza,  1  W.  58th  St.,  New  York. 

«  «  * 

AlAGAZINES  SHOW  RECORD-BREAKING  CIRCUUW 
I  INCREIASE — Last  six  months  of  1959  show  record-breaking  5 
i  circulation  increase  for  ABC  magazines,  according  to  Gallijk 
i  Report  on  167  ABC  magazines  with  circulations  of  over  100, (tt 
j  Total  circulation  of  the  167  magazines  in  1959  was  166.157,651. 

scription  sales  were  up  6.8%;  Single-copy  sales  jumped  3.' 

;  “indicating  newsstands  have  made  surprising  comeback  in  mapi» 

I  sales. 

I  IN-HOME  EVALUATION  SERVICE  TO  TEST  TW  COMMD 
CIALS — Television  Audience  Research  (TAR),  division  of  Mi 
Telestudios.  Ltd.,  has  announced  “revolutionary”  in-home  evaluitw 
!  service  to  test  effectiveness  of  TV  commercials  and  programmiu 
Test  material  is  televised  in  context  of  regular  programming  tti- 
seen  by  family  groups,  in  own  living  rooms,  under  normal  housdw 
distractive  influences.  Respondents  are  not  aware  they  are  partkip* 
ing  in  an  experiment.  Prior  to  telecast,  200  households  are  sekd** 
at  random,  contacted  by  phone  and  alerted  to  watch  a  time  sepi* 
that  includes  test  program.  Immediately  after  telecast,  intervievff 
I  begin  personal  interviews  in  each  of  preselected  households. 

2y2  hours,  a  minimum  of  160  household  interviews  are  compk**^ 
Results  are  analyzed  and  evaluated,  and  client  gets  report  withis  i 
days  after  telecast. 

*  *  * 

MAGAZINE  ROUNDUP — Newsweek  has  racked  up  $900,000^ 
first-quarter  revenue  over  same  ’59  period.  Revenue  was  $6,25JJ**^ 
highest  in  magazine’s  history.  .  .  .  Saturday  Evening  Post 
'  first  four  months  of  ’60  showed  gain  of  102  ad  pages,  up 
i  Gross  ad  revenue  is  $36,284,878,  up  26.4%  over  first  four  nM** 
I  of  ’59. 
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says  Mr.  Richard  H.  Gillespie,  Circulation  Manager,  Stamford  Advocate,  Stamford,  Connecticut 

■*We  can  handle  21  bundles  a  minute  with  our  new  strength  and  a  uniform  tie.  There’s  no  doubt  in 

USS  Steel  Strapping  Machine,”  says  Mr.  Gillespie.  our  minds  about  the  value  of  this  machine.  We’ve 

“The  best  we  could  manage  before  was  only  16  increased  plant  efficiency,  saved  money  and  corn- 

bundles  a  minute.  This  means  that  we’re  now  able  pletely  eliminated  operational  bottlenecks.” 
to  hit  the  streets  with  our  editions  in  55  minutes. 

i  And,  we’ve  saved  twice  the  lease  cost  of  the  Free  Technical  Assistance.  Our  Strapping 

I  machine,  in  labor  costs.  Specialists  are  available  to  help  you  work  out 

“We  use  the  Model  1250,  with  a  33*  diameter  troublesome  bundling  or  packaging  problems.  For 

and  18  gauge  wire  .  .  .  gives  us  plenty  of  binding  details,  fill  in  the  coupon.  ussia  a  registertd  trademark 

U.  S.  Steel  Supply 


steel  Service  Centers  end  Complete 
Steel  Strappini  Service  Coast  to  Coast 


Division  of 
United  States  Steel 


Complete  Strapping  Service  •  Strapping  •  Tools  •  Technical  Assistance 
I - 1 

U.S.  Steel  Supply  Divieion  i 

U.S.  Steel  Corporatioit 

208  South  LaSalle  Street  I 

Chicago  4,  III.  | 

Please  send  me  a  free  copy  of  your  Sweet's  Catalog  Insert,  and  have  a  Strapping  Specialist  call.  ! 

Name  I 

Company  ■ 

Addreee - -  I 

City. _ Zone  _  State^  -  —  j 

_ I 


RETAIL  SURVEY 


Co-op  Ads  Criticized 
In  Notions  Field 


Newspaper  co-op  advertising 
in  the  notions  field  was  criticized 
last  week  by  an  agency  execu¬ 
tive  who  said  too  many  retailers 
expect  advertising  allowances  to 
be  a  “gift  from  the  Greeks”  as 
a  price  for  doing  business. 

Sidney  Matthew  Weiss,  execu¬ 
tive  vicepresident,  Mogul 
Williams  &  Saylor,  told  the  an¬ 
nual  meeting  of  the  National 
Notion  Association  in  New  York 
that  co-op  advertising  “is  effec¬ 
tive  only  when  it  is  a  two-way 
street  shared  by  both  the  manu¬ 
facturer  and  the  retailer.” 

“The  manufacturer,”  he  said, 
“is  entitled  to  a  fair  shake  for 
his  advertising  allowances  to 
stores,  and  an  opportimity  to 
set  his  own  ground  rules  for  the 
use  of  the  money,  within  reason. 
Certainly,  he  should  have  the 
prerogative  to  decide  when  his 
money  is  to  be  spent,  and  to 
some  degree,  how  it  shall  be 
spent.” 

The  theory  that  sales  at  point 
of  purchase  increase  in  direct 
proportion  to  co-op  advertising 


expenditures  was  scored  by  Mr. 
Weiss  who  pointed  to  a  two-year 
survey  by  MW&S  to  support  his 
contention. 

“The  client  for  whom  we  con¬ 
ducted  the  two-year  survey 
spends  in  the  hundreds  of  thous¬ 
ands  for  co-op  advertising,”  he 
.said.  “We  covered  this  adver¬ 
tiser’s  top  hundred  customers, 
all  of  them  leading  department 
stores,  and  we  discovered  there 
was  no  direct  relationship  be¬ 
tween  expenditures  and  the 
volume  of  business  these  stores 
were  doing  with  his  products. 
One  store,  our  client’s  biggest 
account,  spent  only  1^%  of  the 
5%  allowance,  yet  its  purchases 
of  the  advertised  items  increased 
by  11%.  Another  major  depart¬ 
ment  store  in  the  same  city 
spent  9%  or  4%  over  allowance, 
and  its  purchases  of  the  adver¬ 
tised  items  decreased  by  2%, 
while  its  overall  purchases  of 
the  client’s  products  increased 
by  less  than  1%.  Similar  vari¬ 
ables  were  evident  throughout 
the  survey.  On  the  whole,  stores 


If  you  don’t  want  to  miss 
the  big  ones  while 
you  sell  the  smaller  ones, 
remember: 

'  Everywhere, 
men  who  authorue  big  national 
advertising  appropriations 
read  The  Wall  Street  Journal 

^;-A||r  v; 
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WASHINGTON,  D.  C 
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that  advertised  to  the  full  extent  paper  service.  The  <  orporg^ 
of  the  5%  allowance  did  not  will  also  insert  in  the  mat  p**. 
provide  a  relevant  increase  in  age  an  offer  of  free  pointg. 
purchases  of  our  client’s  prod-  purchase  materials.  The  inailii| 
ucts.  The  result  of  the  survey  however,  goes  out  with  the  lak| 
was  not  a  cut-back  in  co-op  ad-  of  the  magazine.  In  all  practtoi 
vertising,  but  the  adoption  of  a  aspects,  it  is  the  magazine’s  on 
tighter  control  system  that  reader  service, 
means  a  better  balance  between  One  week  after  publicetki, 
advertising  and  sales  to  stores.”  EM  Week  had  received  reqaeg 

for  the  new  service  from  J(i 
Re-exumine  (loncepis  readers,  including  appliam 

Urging  manufacturers  and  re-  flealers,  kitchen  .speciali^  ig 
tailers  to  “re-examine  your  ad-  major  distributors  from  all  pw, 
vertising  concepts,”  Mr.  Weiss  country, 

called  on  the  notion  industry  to  editoiiii 

“band  together  twice  a  year  and  •''terns  fm 

stage  a  large-scale  promotion  to  retailershw 

create  an  awareness  of  the  ex-  unfilled  need  for  adverti«n 
citing  range  of  new  products  assistance  in  or^r  to  help  tha 
that  the  consumer  can  find  to-  their  advertising  in  n» 

day  at  the  notions  counter.  One  papers,  mailers  and  neighlss 
way  is  to  follow  the  lead  of  the  hood  shoPPmg  circula».  Th 
toy  and  hardware  industries  pages  in  EM  Week  and  Natswi 
which  run  multiple  pages  in  na-  Jeweler  provide  proofs  forofa 
tional  magazines,  with  each  reproductions  just  as  the 
manufacturer  buying  a  frac-  provide  much  n^ded  help  f« 
tional  page  unit.”  better  press  printing.  Both  pti 

„  .  j  j  •  lications  estimate  that  at  lett 

But  a  scattered  advertising  ^heir  dealer  subscriba 


effort  in  national  media  is  can  profit  from  this  help, 
wasteful,  he  cautioned. 

“It’s  time  to  concede  that  an  ^ 

ad  or  two  in  a  big-circulation  Shop  Center  Opening 
national  magazine  will  give  you  BringS-in  Plus  Linage 
the  right  to  say  your  product 

IS  nationally  advertised,  but  ^  j  ceremonies  of  tk 
little  else.  The  time  is  propitious  j^ff^rson  City  Shopping  Ce«e 
for  enterprising  manufacturers  .  -j  j  •  i 

,  -i.  i  j  here  provided  the  material  rf- 

of  notion  items  to  use  adver-  ^  i  » 

...  1.-  1  ^  cently  for  the  largest  «■ 

tising  as  a  vehicle  for  creating  supplement  evCT  isiai 

consumer  restlessness  with  the  ,  n  T  a  sl  \t  n. 

by  the  Port  Arthur  News.  T!i 

old,  and  a  desire  for  the  new.  .  . 

*  A  it  i-  iu  i.  i.  36-page  feature  was  second  a 

And  it  s  time  that  store  manage-  •  i  ,  *1 _ i 

„  iu  .  .•  size  only  to  the  annual  tavOllt 

ments  realize  that  if  notions  are  ,  „  j...  .  • 

i  u  11  cade”  editions  issued  in  Octoli 
to  climb  out  of  the  catch-all  ,  .i 

.  „  J  .  each  year  concurrently  withCi 

category  and  move  up  to  a  new  Week  It  exceeded  tk 

plateau  of  profitability,  they  I^rogress  Week.  It  exce^edtn 

_  .  „  A.  iu  •  .  annual  Christmas  suppleme 

must  custom-fit  their  retailing  cnstomarilv  nublished  each 
methods  to  the  changing  shop-  published  eacn 

Tack' Scott,  advertising  di» 
cases  back  to  the  Indians,  tor  of  the  News,  said  the  supK 

ment  contained  71,386  linei 
?  A  advertising  for  the  23  sW. 

^edict  for  the  decade  ahead  can  comprising  the  new  shopW 

area  and  the  shopping  cam 
itself  and  23,870  lines  of  p» 
Trade  Book  Helps  Hcity  concerning  the  new  enw 

Distribute  Ad  Mats 

in  with  the  event. 

Two  national  trade  publica- 

I  tions  are  working  with  U.  S.  p„„i-  Merrliandise 
Steel  to  provide  professional  ad-  Merclianoige 

vertising  art  in  proof  and  mat  ‘One  Stop  Shopper 


Jack  Scott,  advertising  dim 
tor  of  the  News,  said  the  supp 
ment  contained  71,386  lina 


Trade  Book  Helps  licity  concerning  the  new  en«i 

Distribute  Ad  Mats  " 

in  with  the  event. 

Two  national  trade  publica¬ 
tions  are  working  with  U.  S.  p„„i-  Merrliandise 
Steel  to  provide  professional  ad-  Merclianoige 

vertising  art  in  proof  and  mat  ‘One  Stop  Shopper 
form  to  their  retailer-sub-  Pqj.  jjjg  sixth  consecu 
scribers.  Electrical  Merchan-  time.  Puck,  The  Comic  W« 
dtstng  Week  on  March  14  and,  has  inaugurated  a  heavy  1» 
a^in,  on  April  11,  carried  as  motion  for  merchandising  * 
editorial  features  two  full  pages  tionally  distributed  health  a 
of  advertising  illustrations^  ele-  beauty  items  under  the  th® 
ments  and  layouts.  The  National  .<One  Stop  Shopper.” 
Jeweler's  April  issue  features  Nine  top-selling  items  will! 
four  pages  of  advertising  helps,  featured  in  full-color  pageii 
In  all  cases  the  magazines  in-  puc^  and  affiliated  Sv 
elude  a  coupon  which  their  newspapers  on  April  24. 
readers  can  send  in  for  free  nets  will  be  merchandise* ' 

leading  stores  throughout  * 
I  Requests  for  mats  will  be  U.  S.,  and  the  promotioii  a 
I  filled  by  U.  S.  Steel,  as  an  ex-  be  spearheaded  by  ads  in 
'  tension  of  its  six-year  old  news-  sections. 
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Like  Newspaper  Advertising 

the  S&H  Green  Stamp 

is  a  Proved  Promotionai  Tooi 


Ifs  trite  but  true  that  advertising  pays! 

So  do  many  other  promotional  devices  that  boost  sales  and 
stimulate  business  activity. 

S&H  Green  Stamps  are  time-proved  promotional  tools.  They 
are  not  a  substitute  for  advertising.  They  are  something  to  be 
advertised.  Like  newspaper  advertising  they  have  earned  an 
established  place  in  our  competitive  economy  because  they  fill 
a  need. 

They  make  it  possible  for  more  than  25  million  American 
families  to  receive  discounts  for  paying  cash  and  thus  improve 
their  living  standards. 

They  help  more  than  75,000  merchants  increase  volume  and 
profits. 

They  strengthen  the  economy  of  eveiy  State  thru  S&H  volume 
purchases  of  home-State  manufactured  products. 

S&H  is  not  only  the  oldest  but  the  largest  of  all  trading  stamp 
companies.  It  has  achieved  this  eminence  by  making  integrity 
the  watchword  of  every  phase  of  operations  throughout  its 
64-year  history. 


This  message  is  presented  for  your  information  by 

THE  SPERRY  AND  HUTCHINSON  COMPANY,  114  Fifth  Avenue,  New  York  11,  New  York, 

S  <Sc  H  pioneered  64  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  Green  Stamps  are  currently  being  saved  by  millions  of  consumers. 


Drive  Set 
For  Canned 
Soft  Drinks 

Spurred  on  by  an  increase  of 
37%  in  canned  soft  drink  sales 
in  1959 — as  against  an  increase 
of  6%%  for  soft  drinks  in 
bottles — U.  S.  Steel  is  mounting 
an  intensified  drive  (via  BBDO, 
Pittsburgh)  for  its  third  annual 
canned  soft  drinks  campaign  in 
1960. 

In  addition  to  U.  S.  Steel’s 
national  advertising,  intensified 
local  campaigns  will  be  con¬ 
ducted  this  year  in  27  leading 
soft  drink  markets,  an  increase 
of  50%  over  1959.  The  purpose 


of  local  advertising  is  to  provide 
a  basis  for  the  selling  efforts  of 
local  bottlers  and  supermarkets. 

The  27  markets  for  local  ad¬ 
vertising  campaigns  give  a  wide 
geographical  coverage  and  in¬ 
clude  the  present  major  selling 
areas  for  soft  drinks  in  cans. 
The  markets  are  divided  into 
three  groups  according  to  their 
canned  soft  drinks  potentials. 

Saturation  Cities 

The  first  group,  in  which  local 
saturation  advertising  is  sched¬ 
uled,  includes  markets  where 
canned  soft  drink  sales  are  the 
largest.  The  saturation  cities  are 
San  Francisco-Oakland,  Los  An¬ 
geles,  Houston,  Chicago,  Boston 
and  New  York.  With  the  excep¬ 
tion  of  New  York,  which  will 
receive  a  special  program,  these 


cities  are  scheduled  for  ten 
1,000-line  two-color  ads  in  metro¬ 
politan  daily  papers  in  each 
city  between  May  15  and  Labor 
Day.  In  addition,  a  100%  show¬ 
ing  on  billboards  is  set  for  June, 
July  and  August. 

T^e  second  group  of  markets 
will  receive  local  major  impact 
schedules.  This  group  comprises 
Seattle,  Denver,  Albuquerque, 
Milwaukee,  Tampa-St.  Peters¬ 
burg,  Birmingham,  Salt  Lake 
City,  Miami,  Baltimore,  Phila¬ 
delphia,  Shreveport  and  San 
Diego. 

Impact  Citie!« 

The  major  impact  cities  are 
scheduled  for  eight  1,000-line 
black-and-white  ads  in  major 
daily  newspapers  in  each  city 
between  May  15  and  Labor  Day. 
A  50%  showing  on  billboards  is 


j  -Announcement 

Schurz  Buys  Newspapers 

i  In  Maryland 

1 

1  Editor  &  Publisher,  April  2,  I960  i 

1  1  The  South  Bend  (Ind.)  Trib- 

Mr.  Schurz  said  that  he  is 

I  une  has  purchased  the  Hagers- 

asking  Governor  Lane  to  con-  i 

1  town  (Md.)  Morning  Herald  and 

tinue  his  association  with  the 

Daily  Mail,  it  was  announced 

publication  of  both  newspapers. 

jointly  by  William  Preston  Lane 

He  has  asked  C.  Neill  Baylor 

Jr.,  Herald-Mail  president  and 

to  remain  as  general  manager. 

publisher,  and  Franklin  D. 

No  employee  changes  are  con- 

Schurz,  Tribune  editor  and  pub- 

templated. 

lisher. 

Mr.  Schurz’  son,  Frank  Jr., 

Stockholders  of  the  Herald- 

executive  assistant  at  the  Trib- 

1  Mail  Co.,  which  publishes  both 

une,  is  scheduled  to  be  assistant  ' 

papers,  will  meet  soon  to  ap- 

publisher  of  the  Herald-Mail  as  j 

prove  the  sale.  The  transaction 

well  as  vicepresident  and  treas-  | 

was  handled  by  Vincent  J. 

urer.  He  will  live  in  Hagers- 

Manno,  New  York  broker. 

town.  Aaron  H.  Huguenard, 

Mr.  Lane,  former  Maryland 

Tribune  secretary  and  South 

(Governor,  said  Franklin  D. 

Bend  attorney,  will  be  secretary 

1  Schurz  will  become  president  of 

j  the  Herald-Mail  Co. 

of  the  new  company.  i 

1 

1 

T  ransaction 

Negotiated  by 

VINCENT  J.  MANNO 

1  50  East  58th  Street 

||  New  York  22  N  Y  Newspaper  Broker  •  Consultant  ELdorado  5-0405 

planned  for  June,  July  atj 
Augpist. 

The  remaining  leading  soft 
drink  markets,  which  enjoy  hi^ 
case  sales  or  high  per  capitj 
consumption  of  canned  soft 
drinks,  are  scheduled  for  looi 
sustaining  advertising.  They 
Tallahassee,  Daytona  Beaek, 
Jacksonville,  Charlotte,  Coin*, 
bia,  Nashville,  New  Orleans, 
Hartford  and  Fresno.  Schednlei 
in  these  cities  call  for  five  1,000. 
line  ads  in  dailies  between  Mr 
15  and  Labor  Day. 

Evening  and  daytime  network 
TV  will  also  be  used. 

A  Summer  Fun  edition  d 
U.  S.  Steel’s  newspaper  servitt 
will  provide  editorial  and  ad. 
vertising  materials  on  soft 
drinks  in  cans  to  newspapen. 
• 

Solid  Reverse  Ads 
Will  Be  Rejected 

Louisville,  Ij. 
In  keeping  with  a  continuini 
effort  to  improve  the  quality, 
appearance  and  appeal  of  tk 
newspapers,  the  Courier- Journal 
and  Louisville  Times  will  do 
longer  accept  solid  reverse  ad 
vertising  after  Sept.  1.  Tli! 
policy  puts  these  newspapan 
among  the  select  few  who  an 
pioneering  the  use  of  tones  to 
improve  advertising  readerskiy 
by  eliminating  the  ink  mW 
and  “show  through”  caused  by 
reverses  on  opposite  and  faciw 
pages. 

'The  new  policy  includes  lo|» 
types  and  borders  of  over  1 
points,  and  solid  black  letten 
or  type  in  excess  of  one  pin 
in  thickness.  Such  material  imis 
be  screened  to  at  least  75S 
of  black.  It  does  not  inchait 
photographic  illustrations,  ilh» 
trations  of  package  or  prodw! 
and  color  areas  in  color  adro- 
tising. 

• 

Salimbene  Appointed 

Nicholas  V.  Salimbene,  aasi« 
ant  media  director  of  J.  I 
Mathes,  Inc.,  has  been  appoinW 
manager  of  the  agency’s  «• 
Miami,  Fla.,  service  office.  E‘ 
will  be  succeeded  in  New 
by  Rudolph  Wahlig. 

• 

‘LBE’  To  Compton 

Compton  Advertising, 
has  been  appointed  ad  ageW 
for  the  “Live  Better  Electrically’ 
program  of  Edison  Elects 
Institute. 


Space  Buyer  Named 

Chester  Gore  Company,  I*' 
has  added  Miss  Florence  t 
^  Lerman  to  its  media  departBS" 

)  o-U4Ud  space  buyer.  She  forwr^ 

serv^  as  space  buyer  for 
lard  B.  Golovin  Corp. 
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The  Business 
The 

Stage  Coach 
Lost! 


In  its  day,  the  stage  coach  was  tops.  With  the  freight  wagon,  it 
served  communities  with  no  other  suitable  transport.  When  the 
railroads  reached  enough  of  the  old  stage  towns,  the  coach  and 
freight  wagon  faded  into  dusty  frontier  history. 

Not  only  because  the  railroad  could  better  handle  the  existing 
business  the  stage  coaches  had,  but  more  importantly  because  the 
enormous  new  business  created  by  superior  service  was  traffic 
which  could  never  have  been  handled  by  muscle  power. 

In  transportation,  as  in  other  fields,  business  tends  to  go  to 
those  best  qualified  to  handle  it ...  to  those  able  to  provide,  over¬ 
all,  the  best  service.  And  new  forms  of  transportation  in  turn 
create  new  business  the  older  forms  never  had. 

Not  all  the  freight  handled  by  motor  truck  has  been  taken  from 
railroads,  to  cite  an  example,  nor  is  all  air  freight  business  diverted 
from  either  railroads  or  trucks.  Availability  of  truck  service  has 
created  vast  new  markets  for  industry  and  agriculture  —  many 
of  them  beyond  the  physical  service  facilities  of  other  forms  of 
transportation. 

Trucks  are  fast,  flexible-able  to  pick  up,  deliver  or  line  haul 
any  time  of  the  day  or  night  wherever  there  are  roadways.  That  is 
why  trucks  today  haul  more  tons  of  freight,  within  and  between 
communities,  than  all  other  forms  of  transport  combined. 


AMERICAN  TRUCKING  INDUSTRY 


American  Trucking  Associations,  Inc.,  Washington  6,  D.  C. 
THE  WHEELS  THAT  GO  EVERYWHERE 


AMF  Spots  Major 
‘Strike’  in  Papers 


American  Machine  &  Foundiy 
Company  has  launched  a  major 
national  newspaper  advertising 
campaign  designed  to  stimulate 
league  bowling,  especially 
among  novice  women  and  teen¬ 
age  bowlers,  according  to  Frank 
P.  Downey,  AMF  vicepresident 
and  head  of  the  company’s  Bowl¬ 
ing  Products  Group. 

“We  have  long  felt  that  the 
daily  newspaper  is  bowling’s 
best  selling  medium,”  Mr. 
Dowmey  said.  “The  newspaper  is 
‘local’,  it’s  a  practical  advertis¬ 
ing  buy,  and  newspaper  adver¬ 
tising  provides  an  impression 
that  is  a  lasting  one.  Probably 
most  important  is  the  fact  that 
the  daily  newspaper  is  the  one 
medium  that  has  given  consider¬ 
able  and  continual  editorial  sup¬ 
port  to  bowling  in  recent  years.” 

l.x>ral  Parlicipulion 

“Our  campaign  will  be  geared 
to  bring  bowlers  into  AMF 
‘Magic  Triangle’  establishments 
and  to  tiy  to  fill  in  seasonal  and 
off-time  slack  periods  for  the 
bowling  proprietor,”  Mr. 
Downey  continued.  “Proprietors 
will  be  encouraged  to  participate 
locally  by  taking  supplementary 


ads  tying-in  with  the  national 
campaign.” 

The  advertisements  have  al¬ 
ready  appeared  in  three  test 
cities,  Seattle,  Rochester  and 
Louisville,  and  reaction  by  the 
proprietors  and  the  bowlers  has 
been  highly  enthusiastic.  The 
ads  have  been  scheduled  to  ran 
for  an  extended  period  of  time 
in  newspapers  in  approximately 
50  of  the  nation’s  major  mar¬ 
kets. 

Prepared  by  Cunningham  & 
Walsh  advertising  agency,  the 
advertisements  ara  geared  to  the 
requirements  and  necessities  of 
proprietors  as  defined  through 
extensive  in-the-field  research. 
Other  objectives  of  the  cam¬ 
paign  will  be  to  show  bowling 
as  an  entertaining  and  sociable 
sport. 

Some  of  the  advertisements 
will  utilize  a  Bowling  Instruc¬ 
tion  Certificate  entitling  the 
reader  to  a  free  bowling  lesson, 
and  on  occasion  all  the  AMF 
bowling  centers  in  the  city  will 
be  listed  in  the  advertisement. 

The  campaign  will  be  featured 
in  select,  top  circulation  papers 
as  well  as  in  dailies  w'hich  have 
show'n  a  favorable  attitude  to¬ 
ward  bowling. 


The  basic  ad  is  an  840  lines 
on  five  columns,  plus  as  many 
lines  as  required  when  pro¬ 
prietors’  names  are  added.  Other 
ads  are  560-line,  244-line  and 
some  100-line  versions  as  fill-ins. 

Inskip  To  Iiitrodure 
Small  Car  in  Papers 

J.  S.  Inskip  Inc.,  one  of  the 
nation’s  largest  distributors  of 
British  Motor  Corp.,  Rolls  Royce 
and  Aston  Martin  autos,  will 
introduce  the  new  Morris-Austin 
“850”,  England’s  threat  in  the 
small  car  derby,  on  April  24, 
week  of  the  International  Auto 
Show  in  New  York. 

Emphasis  on  the  campaign 
(via  Chester  Gore  Co.)  will  be 
on  a  strong  regional  ad  program 
in  the  four-state  area  covered  by 
the  Inskip  dealer  organization. 
Ads,  ranging  from  350  to  750 
lines,  have  been  scheduled  for 
the  New  York  Timen,  Albany 
(N.  Y.)  Times-Union,  Buffalo 
(N.  Y.)  Courier-Exprem,  Hart¬ 
ford  (Conn.)  Courant,  Syraruite 
(N.  Y.)  Herald- Americayi  and 
Providence  (R.  I.)  Journal. 

The  ads  will  run  through  May 
22  and  will  be  supplemented 
with  full-page  insertions  in 
Sports  Illustrated  and  New 
Yorker  magazines. 

• 

Lipton  Launches 
Instant  Tea  Drive 

Thomas  J.  Lipton,  Inc.,  this 


week  introduced  nationally  it| 
new  Lipton  Instant  Tea  witfci 
strong  newspaper,  magazine  ajj 
broadcast  campaign  (via  Sulli¬ 
van,  Stauffer,  Colwell  &  Bayleii 

Large  space  insertions  an 
running  in  75  dailies  plus  Sin- 
day  supplements. 

Other  Campaigns  .  .  , 

•  R.  T.  French  Compaay, 
Rochester,  N.  Y.,  has  kicke<t<i| 
a  $1,000,000  campaign  (via  J, 
Walter  Thompson  Co.)  for  in 
dehydrated  mashed  potatoei 
Newspapers  and  TV  spots  h 
more  than  60  markets  are  beiuf 
used. 

• 

Reiss  Heads  Media 
At  MacManus,  John 

Raymond  D.  Reiss  has  bto 
promoted  to  director  of  media 
for  MacManus,  John  &  Adams. 
Inc.  He  was  formerly  director  of 
automotive  media  for  the  agenq. 

George  0.  Wold  Jr.  was  ay 
lK)inted  to  media  director  oi 
commercial  accounts. 

• 

-Alitalia  To  Gardner 

Appointment  of  the  Gardner 
Advertising  Company  as  agenej 
for  Alitalia  Airlines,  official  ait 
carrier  for  the  Rome  Olympia 
was  announced  last  week  bj 
Fabrizio  Serena,  general  maa 
ager,  and  Joseph  St.  Thonm 
advertising  director  of  the  air¬ 
line.  The  effective  date  is  Junel 


UP!  UP!  UP! 

CIRCULATION  HITS 
AN  ALL-TIME  HIGH! 


MORE 

THAN 


100.000 


DAILY 


BERGEN  COUNTY  HAS  THE  RICHEST  PER-CAPITA 
INCOME  IN  NEW  JERSEY:  $2,617  PER  PERSON! 

^Ditning 

Nationally  rapra^ented  by  WARD-GRI FFITH  COMPANY  INC. 


March  net  paid,  80%  home  delivered. 
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Color  Finland 

Helsinki, 

daily,  recently  published  a 
color  ad  usin^  a  method  similar 
^9  to  the 
runninjc 
The 

HMiilHli^^^^^^^^B^*^9HHKiHR9H^^^IBB  agency  Erva-Latvala  Oy 
lEWSPAPER  RESEARCH  IN  PROGRESS— Preliminary  planning  com-  client  Paulig  Foods.  The  full- 
liHee  assigned  to  create  a  new  Research  Advisory  Council  of  the  color  ad  was  preprin^ted  on 
ureau  of  Advertising.  ANPA.  is  shown  in  it*  first  meeting.  Left  to  right:  magazine  st^k  and  then  fed 

Loi^rt  1  -j.DADicj  oL-i  j  I  u-  from  rolls  into  the  regular  issue 

ohn  P.  Kauffman,  sales  v.cepres.dent.  BoA;  Pau  Snyder.  Philadelphia  newspaper.  Reverse  side 

ulletin;  Charles  T.  Lipscomb  Jr..  BoA  president;  Leo  Bogart,  marketing  contained  a  full-page 

nd  research  viceprasident,  BoA;  Don  Klein,  Chicago  Tribune;  Fred  ^nd  white  ad  for  the 

iurrier,  Detroit  Free  Press;  Harry  Rosten,  New  York  Times;  Harry  agency. 

lannum,  Philadelphia  Inquirer;  and  Eugene  Dalgin,  Ridder-Johns,  Inc.  Uusi  Suomi  is  represented  by 
he  group  discussed  the  program  and  functions  of  the  Council,  which  Joshua  B.  Powers,  Inc.,  inter- 
'ill  bring  together  research  personnel  from  throughout  the  newspaper  national  publishers’  representa¬ 
tives. 


E&P  Citation 


{Continued  from  page  18) 


t  splendid  man.  I’ve  watched 
liijn  now  for  .‘sometime  and  have 
tone  to  the  conclusion  he  is  the 
nost  real  and  persuasive  char- 
«ter  in  advertising  fiction.  The 
(ict  that  he  is  so  real  is  what 
oiakes  him  so  good, 

“Juan  is  a  man 


_  who  works 

with  the  soil  and  is  proud  of 
it  He’s  a  great  craftsman,  the 
srtisan,  the  18th  Century’  cob¬ 
bler  who  wouldn’t  turn  out  a 
pair  of  boots  unless  it  was  his 
best  Juan  Valdez  has  indeed 
come  alive  and  by  my  observa¬ 
tion  has  planted  the  idea  that 
the  coffee  of  Colombia  is  the 
best  in  the  world.” 

A  ‘First’ 

Although  the  U.  S.  has  long 
been  the  largest  purchaser  of 
Colombian  coffee,  this  is  the 
first  time  that  the  National  Fed- 
emtion  of  Coffee  Growers  of 
Colombia  has  advertised  in  this 
country.  The  annual  sales  here 
amount  to  about  $350,000,000, 
of  which  the  bulk  is  spent  in 
this  country  for  goods  exported 
back  to  Colombia.  One  of  the 
nation’s  largest  agencies,  with 
important  billing  in  the  food 


field  to  counsel  the  BoA  on  ifs  research  program. 


\e.tropoli‘t3rL. 

Wor'th 

z-0-o-itiin.g 


Sine*  1950  building  permits  in  Fort  Worth  have  totaled 
$452,300,175.  In  the  quorter-century  preceding  19M, 
building  permits  totaled  $286,053,447  .  .  .  58%  more  in 
the  last  10  years  than  the  entire  25  years  preceding! 
And  Fort  Worth  never  ceases  to  break  records  in 
bui/ding.  1959  v^as  on  all-time  high  for  the  city  with 
$58,509,514  in  permits  compared  with  $57,968,950  in 
1958.  The  1959  breakdown  was  $27,409,251  for  3,037 
homes,  $19,297,666  for  commercial  buildings  and  $11,- 
702,597  for  schools  and  churches.  Yes,  Fort  Worth  is 
really  z-o*o-m-i-n-g  ~  and  the  only  medium  that 
thoroughly  covers  the  growing  Fort  Worth  Market  every¬ 
day  ~  including  99  other  rich  West  Texas  counties  —  is 
♦he  FORT  WORTH  STAR-TELEGRAM. 


My  newspaper  was  the  right 
®*dium  for  reaching  people  in 
fheir  homes  intimately.  In  city 
*h*r  city  where  only  news- 
papers  are  being  used,  we  have 
noted  a  very  substantial  positive 
reaction.” 

Mr.  Caust  said  newspapers 
j  ^ere  used  “because  they  convey 


A  comprehensive  65-page  study  of  the  Fort  Worth 
Market  compiled  for  your  convenience.  Send  for  your 
copy  today. 


Fort  Worth  Star-Teld 


Amon  O.  Cortar,  Jr.,  Prat.  A  Nat'l  Advartitina  DiracSer 
Ralph  O.  Ray,  —  . 


Nat'l  Advaitltiap  Maaogar 


.'i 


Ad  Depicts 
‘World  in  Inch 


Pratt  t-Whitnt^ 


orlando  Is  in 
the  top  ten* 
among  morning 
papers 
for  retail 
adv,  .  .  . 


1- miami  herald 

1,900,298 

2- 1. a.  times 

1,453,489 

3- n.o.  times-pic. 

1,447,786 

4- chicago  trib. 

1,378,532 

5- phoenix  rep. 

1,366,150 

6- washington  post 

1,270,866 

7- st.  pete  times 

1,228,333 

8- jax. times  \anion 

1,047,238 

9- orlando  sentinel 

1,002,328 

10- norfolk  v-pilot 

970,467 

ask  branham  about 
orlando  sentinel- 
star 


'TIVE  CUSTOMERS” 
are  people  who  want 
something  and  who  have 
the  money  or  credit  to 
buy  it  NOW!  Want  to 
know  where  they  are  ? 


Hunter  Heads  Media  while  a  ^ond  person  look*^ 
T  i_  1  his  shoulder*  How  to  resd 

In  BBDO  Pittsburgh  fun  and  profit”  was 

Ray  Hunter  has  been  pro-  headline  on  this  one. 
moted  to  media  director  of  the  Final  ad  in  the  series  will  r 
Pittsburgh  office  of  Batten,  Bar-  in  the  WSJ  of  April  26.  Ti 
ton,  Durstine  &  Osborn,  Inc.  He  the  series  will  be  repeated  o', 
succeeds  Harold  Middleton,  who  ing  the  coming  months, 
is  retiring.  • 

dirtZf;f^'SBDO*'’?„”Ne:  Name«Bredl.. 

York  in  1956.  Last  August  he  Stamps-Conhaim-Whitehc. 
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PREMIUM 

SAVE 

AS 

MUCH 

AS 

35^ 


Effective  June  1,  1960 
for  example: 

FULL  PAGE  (2424  lines)  IN  3  COLORS 
AND  BLACK  FORMERLY  $521.16  PRE¬ 
MIUM. 

Now- 

*350“® 

YOU  SAVE  $171.16 

THE  RICHEST  HALF  MILLION 
PEOPLE  IN  THE  WORLD  LIVE  IN 

METROPOLITAN 

HARRISBURG 

for  the  finest  COLOR 
REPRODUCTION  and  a 
reduced  color  premium, 
schedule  iii — 

HARRISBURG,  PA. 

The  Patriot 
The  Evening  News 
Sunday  Patriot -News 


CIRCULATION  i 


daily  .  .  .  118,156 


SUNDAY 


REPRESENTED  NATIONALLY  BY 
MOLONEY,  REGAN  &  SCHMITT 


The  Weekly  Editor 


By  Billy  Smith 

MOKE  ON  aRCLLATION 

Commenting  on  this  depart¬ 
ment’s  observation  on  “Too 
Much  Circulation”  (E&P, 
March  5),  Henry  Beetle  Hough, 
publisher  of  the  Edgartown 
(Mass.)  Vineyard  Gazette,  a 
weekly,  says:  “The  only  limit 
to  the  circulation  a  weekly 
should  have  is  the  circulation 
it  can  get,  no  matter  where.” 

“There  is  good  reason  to  be¬ 
lieve  that  the  trading  territory 
of  a  weekly  —  a  country  week¬ 
ly,  at  least  —  is  wherever  that 
paper  goes,”  Publisher  Hough 
said.  “We  have  had  instances 
in  which  a  distant  subscriber 
ordered  a  Buick  automobile  by 
mail  and  wanted  it  delivered  on 
his  arrival  here  for  a  visit.” 

The  Vineyard  Gazette  is  pub¬ 
lished  in  Dukes  county.  Island 
of  Martha’s  Vineyard,  a  resort 
community  of  some  6,000  popu¬ 
lation  in  winter,  some  40,000  in 
summer. 

“Of  course,”  Hough  said,  “a 
weekly  paper  in  a  resort  com¬ 
munity  has  a  better  chance  to 
make  good  this  definition  of  a 
trading  territory.  But  every 
reader  of  any  weekly  paper  has 


QUAD-CITIES 

OMI  OI>  THI 

RRST  100 

MARKin 


Reach  9  of  10 
homes  daily 
on  the  Illinois 
side— where  56% 
of  the  272,600 
Quad-Citians  live 


aUJD-CITIES  LlRCtST  COMBINED  DAILY  CIRCULAIION 

ROCK  ISLAND  ARGUS 

ond 

MOLINE  DISPATCH 

REPRESENTED  BY  ALLEN-K  L  APP  CO. 


a  reason  for  buying  it,  and  that 
same  reason  is  also  a  reason  for 
buying  something  from  the  ad¬ 
vertisers,  even  if  it  is  no  more 
than  a  couple  of  old-fashioned 
white  turnips  that  can’t  be 
bought  in  the  city.” 

This  column  had  observed  the 
possibility  of  a  weekly  being 
top-heavy  with  circulation  and 
having  too  many  single  wrap¬ 
pers  going  outside  its  trade  ter¬ 
ritory.  Editor  Hough’s  comment 
on  this  was:  “Wrapping  papers 
is  tiresome,  but  there  is  a  sin¬ 
gle-wrapping  machine  that  isn’t 
too  costly  and  will  do  around 
a  thousand  an  hour.  If  the  sin¬ 
gle-wrapping  burden  becomes 
too  great,  this  is  something  to 
consider. 

Hum-  Iu  Up  Girculatiun 

More  concern  about  circula¬ 
tion  comes  from  V\’.  H.  Shurt- 
leff  III,  Marana  (Ariz.)  Times 
publisher  who  says  “I  person¬ 
ally  would  like  to  see  some  ideas 
as  to  how  to  increase  circula¬ 
tion  for  new  papers  such  as 
this  one.  We  have  been  in  opera¬ 
tion  about  18  months  some  18 
miles  northwest  of  Tucson  which 
has  both  a  morning  and  evening 
paper. 

“Nonetheless  our  circulation 
area  is  not  well  covered  by  those 
papers  and  with  our  extremely 
low  budget  we  have  not  been 
able  to  acquire  much  over  20 
percent  of  the  population  in  a 
500  square  mile  area  which 
boasts  over  1000  farming  and 
mining  families.  I’m  sure  that 
other  small  new  weeklies  have 
similar  problems  and  possibly 
you  have  been  hearing  from 
some  others  with  like  troubles.” 

Here  are  some  ideas  I  used 
on  a  small  weekly. 

Take  an  afternoon  each  week, 
get  in  your  car  and  visit  homes 
in  your  rural  communities,  tak- 


United  Press 
Intwnatiohal 
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ing  notes  on  the  folks  you  talk 
with.  Use  the.se  notes  as  basis 
for  a  live,  folksy  weekly  column. 
If  the  families  you  visit  are  not 
.subscribers  to  your  paper,  send 
them  a  marke<l  copy  containing 
the  account  of  your  little  visit. 
This  personal  contact  is  hard 
to  beat.  It  takes  some  time  but 
will  pay  off  in  subscriptions  and 
reader  interest. 

Church  groups  and  other 
rural  community  organizations 
are  usually  ready  to  raise  some 
money.  Offer  them  a  fund-rais¬ 
ing  plan  by  selling  subscrip¬ 
tions  for  a  liberal  commission. 

Sample  Mail  KuuleM 

From  time  to  time  sample 
one  or  two  rural  mail  routes, 
simply  addressing  the  required 
numlaer  of  copies  to  “Boxholder, 
Rural  Rt.”  It’s  good  to  have 
the  cooperation  of  the  mail  car¬ 
rier  on  this  so  as  not  to  miss 
any  regular  subscribers.  Pick 
some  week  when  you  have  an 
unusually  good  issue.  You’ll 
need  to  check  with  the  post¬ 
master  on  the  additional  and 
different  postage  rate. 

Merchants  and  their  clerks 
can  help,  too.  Get  them  to  make 
notes  of  who  comes  shopping 
from  your  rural  communities 
each  week.  Use  these  notes  for 
personal  mentions  in  the  paper. 
Lots  of  those  folks  seldom,  if 
ever,  get  their  names  in  the 
paper.  You  can  go  so  far  as  to 
mail  them  a  marked  copy  con¬ 
taining  the  item. 

Of  course,  there’s  the  big  cir¬ 
culation  campaigns  with  expen¬ 
sive  prizes  for  contestants  and 
usually  handled  by  outside  man¬ 
agers.  Many  weeklies  have  used 
such  campaigns  most  success¬ 
fully  while  others  found  them 
unsatisfactory  for  various  rea¬ 
sons. 

I  used  two  such  campaigns. 
In  each  a  new  auto  was  grand 
prize.  Other  prizes  included 
furniture,  radios,  watches,  etc. 
Once  the  campaign  begins  the 
publisher  is  liable  for  the  prizes 
but  most  promoters  will  guar- 
-  antee  enough  revenue  from  the 
I  campaign  to  pay  for  the  prizes. 

'  I  wound  up,  however,  with  too 
!  little  cash  left  over  plus  a  sub¬ 
scription  list  that  was  paid  up 
from  two  to  five  years  ahead.  I 
would  advise  any  publisher  not 
too  familiar  with  such  cam- 
I  paigns  to  consider  them  care- 
j  fully  from  every  angle  before 
starting  one. 


THURSDATA 


j  Casa  Grande,  Ariz. 

Sale  of  the  Casa  Grande  Dis- 
I  patch  by  Mr.  and  Mrs.  Walter 
i  Averill  to  Donald  M.  Soldwedel, 
!  F.  F.  McNaughton  and  Mrs. 
I  McNaughton,  and  sons,  Joseph 
I  E.,  John  T.  and  William  Dean, 
i  has  been  announced. 

EDITOR  ac  P 


ANSWERS— Bob  WE.ght,edit« 
of  the  Montello  (Wi.s.  (  Trihn, 
after  “constantly  being  btfe. 
barded  with  queries  rathe 
pointedly  designer!  to  indiaa 
that  (1)  the  editor  is  a  nut,ii^ 
(2)  the  Tribune  sure  could  sa 
some  equipment”  replied  wi4| 
que.stion-and-answer  column  ^ 
cently,  part  of  which  is  repriatN 
here: 

Q:  Why  don’t  you  print  a 
color,  .say  red,  once  in  a  while’ 

A:  Our  entire  supply  of  n| 
ink  is  used  in  the  hookkeepot 
department. 

Q:  Why  don’t  you  have  fumn 
papers  ? 

A:  We  think  we  have  the  fn. 
niest  paper  in  Wisconsin  rifh 
now. 

Q:  Why  don’t  you  have  a 
“Advice  to  the  Lovelorn”  cd- 
umn,  like  Abby  Lane? 

A:  None  of  our  ri>aders  hiir 
any  such  problems. 

Q :  Why  do  you  have  all  thoa 
mi.sprints? 

A:  They’re  the  most  enter¬ 
taining  part  of  the  whole  paper. 

Q:  Why  do  you  always  ar 
“we”  when  referring  to  younei 
in  the  paper? 

A:  We  want  our  readers  le 
think  they’re  outnumbered. 

Q:  Why  didn’t  you  puWid 
that  poem  I  sent  you? 

A:  It  was  a  lousy  poem. 

Q:  Why  don’t  you  put  ontj 
bigger  paper  like  the  Milwaalw 
Journal  ? 

A:  We  plan  on  it  as  soon  a 
the  population  of  Monteh 
equals  that  of  Milwaukee. 

Q:  Why  don’t  you  print  week¬ 
ly  sermons  ? 

A.  Why  doesn’t  the  preader 
run  the  newspaper.  ' 

Q:  What  would  you  given* 
for  writing  a  weekly  column  of 
moral  homespun  philosophy? 

A:  A  poke  in  the  eye  witko 
sharp  stick. 

Q:  Why  don’t  you  write  -  ■ 
editorial  and  tell  those  guynoi 
the  city  council  what  they  « 
do  to  improve  the  town? 

A:  Why  don’t  you  go  down* 
the  next  meeting  and  tell  ’«• 
yourself? 

Q:  Why  don’t  you  print  noi* 
letters  to  the  editor? 

A:  Why  don’t  you  write  « 
one?  And  sign  it  with  y* 
name — please — don’t  be  chid» 

Q:  Why  do  you  devote  spi« 
to  such  trivialities  as  “Joe  Smit* 
is  feeling  poorly  this  week?" 

A :  Because  good  old  Joe  ka 
many  pals  who  are  coneend 
over  his  health,  even  if  yoo*** 
not.  Who  knows,  soBMkdj 
might  read  this  item  and  s<*f 
Joe  a  bottle  of  sympathy. 

UBLISHER  for  April  J6, 
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Mrs.  Hedwig  Schneider  Rid-  120-Paire  Gravure 
OER.  71,  wife  of  Joseph  E.  Ridder,  „  •  i  o  i 

chairnian  of  Ridder  Publications,  Magazine  Ig  Kecord 
Inc.;  April  3  at  their  Palm  Los  Angeles 

Beach,  Fla.  home.  Other  survi-  The  120-paRe  Los  Angeles 
Clasgow,  Scotland  include  two  sons:  Eric,  pub-  Home  Magazine  issue  of  April  3, 

-lement  Brown  Livingstone,  l>sher  of  the  Journal  of  Com-  was  the  largest  in  the  history  of 
chairman  of  the  Daily  Record  and  Bernard,  publisher  the  publication,  according  to  Otis 

.  Sunday  .Mail  Ltd.,  died  re-  '’f  the  Pnmdena  (Calif.)  hide-  Chandler,  Los  Anifeles  Timen 
itly.  He  joined  the  Daily  Pendent  Stnr-\ews.  marketing  manager, 

cord  as  an  office  boy  at  15,  and  *  *  *  ^  letter  to  advertising  agen- 

s  editor  of  the  paper  l)ef ore  he  A.  B.  Kapplin,  68,  former  cies,  Mr.  Chandler  stated,  “This 
s  29.  One  of  the  scoops  during  managing  editor  of  the  Duluth  record-breaking  Home  Magazine, 
editorship  was  the  arrival  of  (Minn.)  NewK-Trihune,  March  containing  13  full-color  editorial 
dolf  He.ss  in  Scotland  from  26.  He  worked  on  the  Duluth  units  and  22  full-color  adver- 
paper  30  years.  tising  units,  is  the  largest  we 

♦  •  ♦  have  ever  produced,  utilizing  all 

G.  Wallace  Mouat.  60,  city  the  rotogravure  equipment 
iKlitor  of  the  Grand  Rapids  available  to  us,  including  new 
(Mich.)  Press  since  1949;  April  presses  installed  last  January.” 


Mill  Site  Stutlieil 

San  Francisco 
Crown  Zellerbach  Corporation 
is  considering  the  construction 
of  a  newsprint  mill  in  the 
Denver  area,  the  annual  report 
reveals.  Studies  on  timber  avail¬ 
ability,  labor,  water  and  power 
supplies  and  site  should  be  com¬ 
pleted  in  time  for  a  decision  this 
year,  it  was  announced.  Crown 
earlier  decided  against  proceed¬ 
ing  with  a  pulp  and  paper  manu¬ 
facturing  development  in  New¬ 
foundland. 


Obituary 


Qand  A  .Man  Dies 

Detroit 

Arthur  E.  James,  who  was  the 
Detroit  Sews'  question  and  an¬ 
swer  man  for  36  years  before  he 
retired  in  1955,  died  April  2  at 
the  age  of  72.  He  built  up  an 
index  system  which  .supplied  an¬ 
swers  to  most  questions  people 
»sk  by  telephone  from  a  news¬ 
paper  library.  He  was  a  native 
of  Newca.stle-on-Tyne,  England. 


Mr.s.  Drew  Dennett  Sher- 
RARD,  76,  garden  writer  and  col¬ 
umnist  for  the  Portland  (Ore.) 
Oregonian;  March  22. 


•  NONE  BUT  THESE  .  .  . 

SHARE  THE  CONFI- 
^  \  DENCE  AND  EMO- 

!  TIONS  OF  THE  PEO¬ 

PLE  YOU  WANT  TO 
REACH  IN  TULSA 
AND  THE  MAGIC 
EMPIRE. 


Don  Bennett,  57,  editor  of 
the  Photographic  Society  of 
America  Journal;  April  6, 


Leo  J.  Brownson,  65,  former 
reporter,  C/aVnsro  (Ill.)  Tribune, 
Chicago  (Ill.)  American,  Mil- 
vaukee  (Wis.)  Sentinel,  Wash¬ 
ington  (D.  C.)  Star,  New  Or- 
leans  (La.)  Times  -  Picayune, 
Veil;  Orleans  (La.)  States; 


I  airibunc 

Defense  Critics  as 
'wHsrt  From  AF 


Elus  J.  Veecii,  54,  sports 
eiitOT,  East  St.  Louis  (Ill.)  Eve- 
Journal; 


mg  and  Sunday 
March  31. 


Lawrence  B. 
former  general 


Campbell,  65, 
and 


manager 
treasurer  of  the  National  Press 
Building  Corporation,  Washing¬ 
ton;  April  3. 


Charles  P.  Ward,  63,  sports- 
xTiter,  Detroit  (Mich.)  Times; 
April  3.  He  was  formerly  sports 
editor  of  the  Detroit  Free  Press. 


Mrs.  May  Stanford  Hunt, 
52,  society  editor,  St.  Louis 
IMo.)  Globe-Democrat  for  20 
years;  April  2. 


Horace  Burnett,  84,  reporter 


for  44  years  until  retirement  in 
1945  for  Eugene  (Ore.)  Regis- 
ier-Guard;  recently. 


Wiluam  M.  McBride,  65,  edi¬ 
tor  emeritus,  Passaic-Clifton 
(N.  J.)  Herald-News;  April  7. 
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Robert  H, 
porter.  Den 
March  31. 
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.  Hansen,  35,  re- 
ver  (Colo.)  Post; 


FAIRCHILD 

news 

A  full  team  of  HOME  FI  RNISH- 
INCS  DAILY  editors  and  re¬ 
porters  will  lie  on  hand  for  the 
Southern  Furniture  Market.  Apr. 
22-29.  Covering  Hijih  Point,  N.  C..  ^ 
and  the  surrounding  market  area 
will  he  Vera  Hahn,  fashion  editor;  ' 
Robert  Melton.  Evelyn  (dark.  Joan 
Thalhimer.  photographer  Nick  ^ 
Machalaha  from  New  York;  and  j 
A.  W.  Stanley,  High  Point  bureau  j 
head.  Breakfast-time  distrihutioa 
of  eai'h  day’s  issue  of  HOME 
FDRNISHINV.S  daily  will  he 
made  at  hotels,  motels,  restau¬ 
rants,  trade  buildings  and  manu¬ 
facturers'  showrooms  throughout 
the  area. 


Sam  Oottesfeld  has  been  named 
managing  editor  of  WOMEN'S 
WEAR  DAILY,  succeeding  Isa- 
dore  Harmash  who  has  become 
editor  of  HOME  FLRNISHIN(;S 
DAILY.  Mr.  Oottesfeld  joined 
WOMEN’S  WEAR  DAILY’s  news 
staff  in  19.'i0.  and  since  last  Sep¬ 
tember  has  been  national  retail 
news  editor.  Stanley  Siegelman. 
formerly  assistant  to  the  manag¬ 
ing  editor,  has  been  promoted  to 
assistant  managing  editor. 


To  speeil  up  its  news  service  from 
Japan.  Fairchild  Publications  this 
month  established  direct  wire  com¬ 
munication  between  New  York 
headquarters  and  its  bureau  in 
Yokohama.  Through  RC.A  Telex 
system,  news  copy  from  Japan  can 
now  he  reproduced  instantaneously 
in  New  York  to  meet  each  day’s 
deadlines  of  Fairchild  newspapers. 


Neil  Kelly  has  been  added  to  the 
advertising  sales  staff  of  MEN’.S 
WE.YR  Magazine.  For  the  past 
seven  years  Mr.  Kelly  was  asso¬ 
ciated  with  Deering  Milliken.  first 
as  advertising  manager  of  the 
Milium  Division  and  most  recently 
in  the  Belfast  Division. 


Kenneth  Howry,  associate  editor, 
and  Jerome  Kriska,  knit  goods 
editor,  of  DAILY  NEWS  REC¬ 
ORD  have  lieen  assigned  to  cover 
the  annual  convention  of  the 
National  .Association  of  Hosiery 
Manufacturers.  Meetings  will  take 
place  .Apr.  21-23  at  the  Americana 
Hotel.  Miami  Beach. 
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Doily  N«wt  RMord,  Suparmorket  Naws, 
Woman's  Waor  Doily,  Elaclronic  Nawi, 
Homo  Purnkhinfs  Doily,  Diracforiot, 
Man's  Waor,  Foolwaor  Naws.  Saaks. 


Gov.  DiSalle  Gives 
Newsman  a  Sendoflf 

Columbus,  Ohio 

Governor  Meyner,  meet  Tiger 
Tangney. 

That  was  the  greeting  William 
Edward  Patrick  Tangney  took 
along  from  Gov.  Michael  V.  Di- 
Salle  of  Ohio  to  Gov.  Robert  B. 
Meyner  of  New  Jersey  when 
Tangney  was  transferred  from 
the  Columbus  UPI  bureau  to  the 
UPI  Trenton  bureau. 

Gov.  DiSalle  interrupted  his 
news  conference  to  pay  tribute 
to  the  crew-cut  newsmen  when 
he  learned  the  former  managing 
editor  of  the  Princeton  Univer¬ 
sity  .student  newspaper  was 
being  transferred  to  Trenton. 

Fellow  newsmen  recalled  that 
Mr.  Tangney,  short  of  funds 
when  hired  in  New  York  to  work 
in  Columbus,  tried  to  hitchhike 
to  Ohio  but  was  forced  to  take 
a  bus  and  arrived  in  Columbus 
with  less  than  $2  in  pocket. 

Governor  DiSalle,  chuckling 
about  the  incident,  remarked  as 
Mr.  Tangney  left  the  news  con¬ 
ference,  “That  young  man  will 
be  heard  from.” 

Perhaps  higher  praise  came 
from  a  fellow-reporter,  Reed 
Smith  of  the  Associated  Press. 
Smith  asked  Tangney,  “What 
two  men  have  they  hired  to 
replace  you.” 

• 

Columbia  Grads  Have 
1  Red  Apple  for  Brucker 

j  Washington 

Herbert  Brucker,  editor  of 
j  the  Hartford  (Conn.)  Courant, 
will  be  given  a  special  Red  Ap- 
,  pie  Award  by  Washington  area 
alumni  of  Columbia  University 
'  Graduate  School  of  Journalism 
here  April  22.  The  aw’ard  will 
j  be  presented  at  a  reception  at 
the  Army-Navy  Club, 
i  Mr.  Brucker  is  a  former 
i  member  of  the  school’s  faculty 
;  and  a  former  president  of  its 
I  Alumni  Association, 
j  Co-chairmen  for  the  event  are 
Dave  Barnett,  North  American 
Newspaper  Alliance,  and  Miss 
Marie  Sauer,  women’s  editor, 
Washington  Post. 

Also  on  the  agenda  will  be 
announcement  of  the  Henry  F. 
Pringle  Memorial  Fund,  honor¬ 
ing  a  former  member  of  the 
I  school’s  faculty.  His  widow  will 
!  be  present.  The  Fund  will  be 
j  used  to  establish  a  lectureship 
I  for  Washington  correspondents. 

• 

William  M.  Collins  —  from 
assistant  advertising  manager 
j  to  advertising  manager,  Han¬ 
over  (Pa.)  Sun,  succeeding  Jo¬ 
seph  Yingling,  retired.  Prior 
to  September,  1958,  Mr.  Collins 
was  at  the  Marion  (Ohio)  Star, 
I  also  a  Brush-Moore  newspaper. 


Compton  Upped 
To  Editorship 

West  Covina,  Calif. 

Maurice  Compton  has  been 
named  editor  of  the  San  Gabriel 
Valley  Daily  Tribune  here.  He 
succeeds  Howard  Seelye,  who 
resigned  to  enter  the  U.  S.  Con¬ 
gressional  race  on  the  Republi¬ 
can  ticket. 

Mr.  Compton  was  assistant 
managing  editor  of  the  daily, 
recently  purchased  by  Brush- 
Moore  newspapers.  In  six  years 
with  San  Gabriel  Valley  News¬ 
papers,  Inc.,  he  served  as  Trib¬ 
une  sports  editor  and  news  edi¬ 
tor,  and  as  editor  of  SGVN’s 
weekly  Baldwin  Park  Biilletin. 

Previously  he  was  with  the 
McGiffin  Newspapers,  Inc.,  of 
South  Gate,  Cal.,  and  the  Im¬ 
perial  Valley  Publishing  Com¬ 
pany,  of  El  Centro,  Cal.  He  is 
a  graduate  of  the  University 
of  Missouri  School  of  Journal¬ 
ism,  class  of  1947. 

• 

Business  Ed  Goes 
To  Metal  Market 

Hiram  H.  Howard,  business 
editor  of  the  Pittsburgh  (Pa.) 
Sun-Telegraph,  has  been  ap¬ 
pointed  Pittsburgh  bureau  chief 
of  the  American  Metal  Market, 
daily  metals  newspaper. 

Mr.  Howard  will  succeed 
George  E.  Ehmstrom  Jr.,  a  vet¬ 
eran  steel  and  metals  writer, 
who  is  moving  to  New  York 
headquarters  to  direct  and  ex¬ 
pand  its  feature  coverage. 

Evelyn  D’Andrea,  formerly 
of  the  Wall  Street  Journal’s 
Pittsburgh  bureau,  is  joining 
the  Pittsburgh  news  staff  of  the 
Metal  Market. 

New  SDX  Chapter 

Princeton,  N.  J. 

Wilson  L.  Barto,  New  Bruns¬ 
wick  Home  News  reporter,  is 
president  of  the  newly  chartered 
New  Jersey  professional  chap¬ 
ter  of  Sigma  Delta  Chi.  Other 
officers  are:  Edward  G.  Green, 
Plainfield  Courier-News,  vice- 
president;  Edward  J.  Reardon, 
Wall  Street  Journal,  secretary; 
and  Thomas  M.  Gibson,  Scout¬ 
ing  magazine,  treasurer. 

*  « 

Thomas  J.  Hils,  former 
Schenectady  (N.  Y.)  Gazette 
and  New  Haven  (Conn.)  Regis¬ 
ter  staffer  —  to  city  editor, 
Miami  (Fla.)  Mirror. 
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ACHIEVEMENT  —  Named  Hxx 

Economist  for  I960,  Kay  BoIm 

director  of  the  Portland  Ore^w. 

ian's  Hostess  House,  received  tk 

"Betty  Lamp"  award  at  the  Ue- 
versity  of  Oregon. 

Edward  J.  Kirkman,  Nn 
York  Daily  News  —  new  presi¬ 
dent,  Newspaper  Reporters  As¬ 
sociation  of  New  York  City, 
succeeding  Thomas  Zumbo,  UPI 
who  was  named  to  the  board 
of  governors. 

«  *  4= 

Peter  V.  McCoy,  editor  (Mo.| 
Daily  Mail  and  Herald  —  nn 
chairman  of  the  Missouri  AP 
Wire  Editors  Association. 

*  *  * 

Sharon  Forster,  advertisiif 
dispatch  department,  Bek 
(Ore.)  Bulletin  —  to  ad  staJ. 
Salem  (Ore.)  Statcsman-Jm 
nal. 

*  e  e 

Calvin  Porter,  news  editor, 
Mt.  Olive  (N.  C.)  Tribune - 
to  news  department,  Sanftii 
(N.  C.)  Daily  Herald. 

♦  *  ♦ 

John  P.  Mooney  —  to  assist 
ant  city  editor.  High  Pm' 
(N.  C.)  Enterprise. 

*  # 

Al  Perlman,  assistant  citj 
editor,  Champaign-Urbana  (tt) 
News-Gazette  —  to  copy  d«i 
Des  Moines  (Iowa)  Register. 

*  *  0 

Darel  Hein,  graduate  Stak 
University  of  Iowa,  Iowa  (5tj 

—  to  photographic  staff, 
Moines  (Iowa)  Register  sk 
Tribune. 

*  *  * 

Keith  Dalton,  formerly  witi 
Ontario  (Ore.)  Argus-Obsenr 

—  named  sports  editor,  I* 
Grande  (Ore.)  Observer,  R" 
placing  Neil  Anderson,  »•* 
with  Portland  (Ore.)  Jound* 
sports  staff. 

U  B  L  I  S  H  E  R  for  April  16. 
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Vkg  Segale  —  to  assistant 
manager  of  general  advertising, 
Cmeinnati  (Ohio)  Post  and 
Tmes-Star. 

♦  ♦  ♦ 

Mary  Kimbrough,  feature 
vrriter,  St.  Louis  (Mo.)  Post- 
Dispatch  —  to  creative  depart¬ 
ment,  Gardner  Advertising  Com¬ 
pany.  She  is  national  president 
of  Theta  Sigma  Phi,  honorary 
journalism  fraternity  for 
»-omen. 

♦  ♦  ♦ 

Horace  Hurd,  former  sports 
editor,  Klatnath  Falls  (Ore.) 

Herald  and  News,  and  more  re¬ 

cently  with  the  Portland  (Ore.) 
Ortgonian  —  to  news  editor, 
Pendleton  (Ore.)  Ea.st  Oregon¬ 
ian,  succeeding  Mark  Murphy 
—  now  on  Portland  Oregonian 
copy  desk. 

*  *  « 

John  W.  P.  Mooney  —  to  as¬ 
sistant  city  editor.  High  Point 
(N.  C.)  Enterprise. 

*  «  * 

R.  F.  Appel,  formerly  Cin- 
rhmoft  (Ohio)  Enquirer  corre¬ 
spondent  at  Portsmouth,  Ohio, 
and  more  recently  with  its  Ba¬ 
tavia,  Ohio,  bureau  —  retired 
to  do  free-lance  writing. 

*  *  * 

Ellen  Hill,  formerly  with 
UP  in  New  Orleans,  La.  —  to 
reporter,  Farmington  (N.  M.) 
Daily  Times. 


Fanil  Writers 

Harrisburg,  Pa. 

Twenty-eight  charter  members 
have  been  admitted  to  the  Penn¬ 
sylvania  Agricultural  Reporters 
Association,  formed  at  the  1960 
State  Farm  Show.  Membership 
is  limited  to  professional  agri¬ 
cultural  writers,  broadcasters 
and  telecasters  living  in  Penn¬ 
sylvania.  Seven  of  the  charter 
members  are  farm  editors  of 
daily  newspapers;  Jack  E. 
Keyser,  Lancaster  Intelligencer- 
Journal;  Harold  W.  Howell, 
Harrisburg  Patriot;  Robert  W. 
Boyer,  Altoona  Mirror;  Leon  P. 
Miller,  Lebanon  Daily  News; 
Louis  D.  McCready,  Johnstown 
Tribune-Democrat;  A1  Hacker, 
Allentown  Morning  Call;  and 
Ted  Richardson,  Sharon  Herald. 
Richard  Graves,  Associated 
Press,  also  is  a  member. 

• 

Restaurant  Manager 

The  appointment  of  Forrest 
W.  Gray  to  succeed  the  late  John 
D.  Blitz  as  manager  of  the  New 
York  Times  restaurants  was  an¬ 
nounced  this  week  by  Arthur 
Hays  Sulzberger,  publisher  of 
the  Times.  Mr.  Gray,  who  is  41, 
joined  the  restaurant  staff  of  the 
Times  in  1946,  after  five  years 
in  the  Army.  The  restaurants 
serve  about  2,500  meals  daily. 

• 
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*  «  * 

David  Molina,  Clovis  (N.  M.) 
Hews-Joumal  —  to  sports  desk, 

Albuquerque  (N.  M.)  Journal. 

*  *  « 

Edward  Lapos,  Gloversville 
(N.  Y.)  Leader-Herald  —  new 
president,  Saratoga  Chapter  of 
the  U.  S.  Harness  Writers  As¬ 
sociation. 


Cuthtnan  Welch 


moving  up — Glenn  Cushman, 
^naqing  editor  of  the  Salem 
(Ore.)  Capital  Journal,  is  now 
waeutive  editor  and  general  man- 
•9w  of  the  Band  (Ore.)  Bulletin, 
•*d  James  G.  Welch,  editorial 
pop*  editor  of  the  Capital  Jour- 
>*•1.  has  the  additional  job  of  man¬ 
aging  editor. 

editor  8c  publisher 


Barmasli  New  Editor 

On  April  25,  Louis  B.  Good- 
enough,  editor  of  Home  Furnish¬ 
ings  Daily  since  1941,  will  start 
writing  a  daily  column  for  the 
paper,  and  relinquish  his  duties 
as  editor.  Isadore  Barmash  has 
been  named  editor.  He  became 
associated  with  Fairchild  Publi¬ 
cations  in  December,  1946,  as  a 
reporter  in  the  Philadelphia 
bureau. 

‘Philly  News’  Appoints 

The  Philadelphia  Daily  News 
has  announced  that  effective 
immediately  it  will  be  repre¬ 
sented  by  the  following  officers: 
Robert  T.  Devlin  Jr.,  New  York; 
Edward  J.  Lynch,  Chicago; 
Richard  I.  Krug,  Detroit;  Fitz¬ 
patrick  Associates,  San  Fran¬ 
cisco  and  Los  Angeles. 

*  *  « 

Leo  Davis,  Redman  (Ore.) 
Spokesman  —  to  sports  staff, 
Portland  (Ore.)  Oregonian. 

«  «  * 

Jane  Stafford  —  to  news 
editor.  Amity  (Ore.)  Standard. 

for  April  16,  1960 


Weekly’s  New  Editor 

Westminster,  Md. 

Charles  Mooshian  has  been 
named  editor  of  the  Westminster 
Carroll  County  Times,  replacing 
John  McCormick,  who  has  re¬ 
tired  to  the  position  of  treasurer 
of  the  Times,  Inc.  Mr.  Mooshian, 
an  editor  in  the  United  States 
Coast  Guard  during  the  Second 
World  War,  at  one  time  he  pub¬ 
lished  four  of  his  own  weeklies. 
• 

.4sst.  Ad  Cliief  Named 

Middletown,  N.  Y. 

Joseph  C.  Remer  has  been  ap¬ 
pointed  assistant  advertising  di¬ 
rector  of  the  Middletown  Daily 
Record.  He  has  been  a  member 
of  the  Record  ad  sales  depart¬ 
ment  since  February,  1959.  Prior 
to  that,  he  was  a  department 
manager  at  the  Sears,  Roebuck 
store  here. 

• 

Block  on  Coimcil 

Paul  Block  Jr.,  Ph.D.,  pub¬ 
lisher  of  the  Toledo  (Ohio) 
Blade,  has  been  elected  to  mem¬ 
bership  on  the  Council  for 
the  Advancement  of  Science 
Writing.  A  newspaperman  since 
1935,  Dr.  Block  received  his  A.B. 
degree  from  Yale  and  his  Ph.D. 
in  chemistry  from  Harvard. 

• 

Aerospace  Feature 

Los  Angeles 

Julian  Hartt,  aerospace  edi¬ 
tor  of  the  Los  Angeles  Ex¬ 
aminer,  won  the  features  cate¬ 
gory  Hearst  Writing  Award  for 
February  with  a  story  on  molec¬ 
ular  electronics. 


Robekt  L.  Lyons,  for  the  past 
year  a  trainee  at  Macy’s  store 
under  a  New  York  University 
scholarship — new  display  adver¬ 
tising  salesman,  Salem  (Ore.) 
Statesman-J ournal,  replacing 
Gene  Holland,  now  with  Walla 
Walla  (Wash.)  Union-Bulletin. 
«  *  « 

Hugh  Gale,  managing  editor. 
Bums  (Ore.)  Times-Herald  — 
to  news  editor,  Ontario  (Ore.) 
Argus-Observer,  replacing  Len 
Calvert  who  has  taken  a  pub¬ 
lic  relations  post  with  the  Ore¬ 
gon  State  System  of  Higher 
Education  at  the  Eugene  office. 
*  •  « 

Bob  Blackwbxl,  former 
drama  critic,  San  Francisco 
(Cal.)  Chronicle,  and  general 
assignment  reporter,  Los  An¬ 
geles  (Cal.)  Times  —  to  edi¬ 
tor,  San  Diego  (Cal.)  Independ¬ 
ent. 

*  *  * 

Walter  S.  Frost  —  from  as¬ 
sistant  state  editor  of  Burling¬ 
ton  (Vt.)  Free  Press  to  man¬ 
aging  editor,  Bennington  (Vt.) 
Banner,  succeeding  W.  Arthur 
Grant. 

*  *  * 

Joseph  Varilla,  UPI  —  from 
Pittsburgh  (Pa.)  to  Harrisburg 
(Pa.)  bureau. 

• 

No.  1  Senior 

Lubbock,  Tex. 

Texas  Tech’s  Woman  of  the 
Year  in  Journalism  is  Mrs.  Mary 
Alice  Crestsinger,  a  senior  who 
already  has  worked  on  three 
newspapers.  This  past  winter  she 
was  a  reporter  on  the  Lubbock 
A  valanche- Journal. 


The  Column  That  Never  Grows  Old 

THE  GOLDEN  YEARS 

by  Tom  Collins 
of  the  Chicago  Daily  News 

America's  favorite  Sunday  feature  on  retirement,  “The 
Golden  Years"  was  the  first  offered  for  this  ever-increasing 
segment  of  our  population.  Based  on  interviews  and  bales 
of  letters  from  all  over  America,  “The  Golden  Years”  deals 
with  the  actual  experiences  of  retired  people.  It  discusses 
frankly  and  hopefully  the  pitfalls  and  advantages  of  retire¬ 
ment.  This  is  a  vital  column  on  a  critically  important 
subject. 

Writs  or  phons  for  tsrritoris*  and  rata*. 
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Tip  to  City  Desks: 
Watch  Food  Ads 


these  girls  average  only  3%  in 
their  accounts,”  Mr.  McMahon 
concluded. 


the  American  Cotton  Manufu. 
turer  Institute  with  headm^ 
ters  at  Charlotte,  N.  C. 


A  (XE.\RER  IMAGE 


Food  advertisements  are  big 
news  to  the  housewife.  But  they 
can  provide  important  leads  for 
major  news  stories,  too  in  the 
opinion  of  Thomas  Patrick  Mc¬ 
Mahon.  He  has  handled  PR  for 
the  Super-market  Institute  since 
1947.  He  is  also  PR  counsel  for 
Mott’s  Super-markets,  a  small 
Connecticut  chain. 

An  obvious  city  desk  response 
to  the  question  is  that  newspa¬ 
per  men  recogpiize  that  ads  are 
news  in  themselves  and  need  no 
further  coverage  than  the  big 
heavy  type  they  generally  use. 

“But  the  ads  give  only  news 
flashes,”  is  the  McMahon  reply. 
“They  require  bulletins,  new 
leads,  follow-ups,  that  they 
rarely  get.” 

An  instance:  The  Connecti¬ 
cut  State  Legislature  passed  a 
law  permitting  sale  of  milk  in 
gallon  jugs.  Mott’s  was  first  to 
capitalize  on  it.  Working  with 
dairies,  it  advertised  milk  first 
at  86  cents  a  gallon,  as  com¬ 
pared  to  the  $1.03  the  house¬ 
wives  were  paying. 

Mott’s  milk  sales  rose  50%  in 
three  months.  Competition  fin¬ 
ally  bowed  to  demand.  Milk 
prices  hit  a  low  of  68  cents  a 
gallon. 

But  was  Mott’s  original  move 
noted  by  any  city  editor? 

“No,”  said  Mr.  McMahon. 
“Actually,  the  first  note  was 
carried  by  the  farm  editor  of  the 
Hartford  Courant.  Newspapers 
generally  didn’t  consider  it  news 
until  a  story  appeared  in  a 
magazine.” 

Mr.  McMahon  suggested  that 
when  they  note  something  that 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 


Investigate  the  development* 
that  are  taking  place  —  In 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  Invested 
in  Australia. 


To  kesp  in  touch  with  marksting. 
sdvsrtiting,  publishing  and  graphic 
arts  in  Australia  raad 
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looks  like  news  in  a  supermarket 
ad  the  city  editor  should  have 
a  reporter  call  the  president  of 
the  store.  The  local  manager 
may  not  know  the  answer.  The 
president  will  and  nine  times 
out  of  ten  will  be  glad  to  explain 
the  reason,  which,  Mr.  McMa¬ 
hon  thinks,  would  generally 
turn  out  to  be  legitimate  news. 


Two  Public  Relations  groups 
are  focusing  their  sights  toward 
creating  a  clearer  public  image 
of  their  craft. 

“People  have  a  cloudy  picture 
of  PR,”  Kenneth  Youel,  assis¬ 
tant  director  of  communications. 

General  Motors,  and  13th  presi¬ 
dent  of  the  Public  Relations  Prisk,  90,  Sees 

Society  of  America,  declared 


James  E.  Reading,  forntfi; 
circulation  promotion  manai# 
San  Diego  (Calif.) 

Tribune  and  San  Diego 
to  director  of  public  relatkm 
San  Diego  Transit  System  u( 
San  Diego  and  Coronado  Fenj 
Company. 


Sat 


•Some  Examples 


There  are  other  stories  being 
missed  by  newspapers,  Mr.  Mc¬ 
Mahon  believes.  He  gave  these 
possibilities  as  examples: 

1.  When  a  big  chain  chooses 
a  location  in  a  city  you  can  be 
sure  a  comprehensive  study 
stands  behind  the  choice.  Good 
reporters  could  get  interesting 
stories  on  why  the  chain  is 
opening  where  it  is,  but  seldom 
do. 

2.  Supermarkets  run  big  pro¬ 
motions  that  draw  crowds,  yet 
the  news  side  pays  little  atten¬ 
tion  ;  example :  A  store  enter¬ 
tained  10,000  at  a  square  dance 
from  12  midnight  to  8  A.M.,  got 
three  lines  in  Boston  papers. 

3.  Juvenile  Delinquency  gets 
big  play  in  papers,  but  city 
desks  do  not  run  stories  on  the 
many  honest  young  boys  doing 
part-time  work  in  supermarkets. 
How  much  are  they  making? 
What  do  they  plan  to  do  with 
the  money  they  are  earning? 

4.  Each  year  the  Super-mar¬ 
ket  Institute  holds  a  national 
competition  to  name  the  Queen 
of  Check-Out  Girls.  Some  18,000 
participate.  This  year’s  winner 
will  be  named  at  Atlantic  City 
May  1  to  4. 

I  “In  these  days  of  moral  lax¬ 
ity,  it’s  a  good  story,  I  think  that 


the  other  day.  He  has  named 
William  A.  Durbin,  PR  director, 
American  Cyanamid  Co.,  New 
York,  chairman  of  a  committee 
to  design  a  program  to  chase 
these  clouds  away.  Suggestions 
must  be  reported  to  the  PRSA 
Assembly  at  Colorado  Springs, 
Col.,  April  21-22. 

H.  Walton  Cloke,  coordinator 
of  PR,  Kaiser  Industries  Corpo¬ 
ration,  and  president  of  the 
American  Public  Relations  Asso¬ 
ciation,  has  appointed  A.  George 
Kavner,  manager  of  PR,  Col¬ 
gate-Palmolive  Co.,  chairman  of 
a  presidents  committee  on  sta¬ 
ture.  This  committee  likewise  is 
seeking  a  “blueprint  designed  to 
help  improve  our  own  image.” 
It  was  to  be  ready  for  the 
group’s  meeting  at  White  Sul¬ 
phur  Springs  this  weekend. 


Bright  Future 


BLUE  CHIP  PROGRAMS 


Designed  as  a 


Public  relations  executives  of 
three  trucking  firms  with  head¬ 
quarters  in  Texas  and  Florida 
were  named  as  winners  of  first 
place  awards  of  $1000  in  blue 
chip  stock  for  masterminding 
the  best  public  relations  pro¬ 
grams  among  motor  freight  car¬ 
riers  in  1959. 

Top  honors  in  the  third  an¬ 
nual  Great  Dane  Trailers — ATA 
Foundation  Public  Relations 
Awards  were  taken  by  John 
Rasco,  public  relations  counsel, 
Galveston  Truck  Lines  Corp., 
Houston;  William  C.  Gruben, 
public  relations  director.  East 
Texas  Motor  Freight,  Dallas; 
and  Lee  Ross,  director  of  pub¬ 
lic  relations,  Leonard  Brothers 
Transfer,  Miami. 


“business  machine'* 
to  hnild  j)rofits! 


PERSONAL  NOTES 


FuhlUhsd  f0rtmighily 

Annual  Subacription  to  U.  S.  $8 
IS  Homiltoa  St.,  Sydney,  Anstrollo 


Ed  De  Mar,  formerly  finan¬ 
cial  writer,  Chicago  (Ill.)  Daily 
News  —  to  the  Public  Relations 
Board,  Inc.,  Chicago,  as  assist¬ 
ant  director  of  the  financial  de¬ 
partment. 


Long  Beach,  Cilil 

William  F.  Prisk,  90  yeanoW 
April  2,  predicted  a  bright  fu¬ 
ture  for  newspapers  in  reviet- 
ing  changes  since  he  sold  tkt 
Long  Beach  Press-Tele  gran  tii 
the  Pasadena  Post-Dispatth  to 
the  Bidder  organization. 

Population  gains  will  sustiii 
a  healthy  newspaper  conditb. 
especially  in  such  rapidly-gnt- 
ing  areas  as  California,  he  tcU 
E&P. 

“Will”  Prisk  expressed  regnt 
at  leaving  the  business  in  whkk 
he  participated  from  high  scheil 
graduation,  as  co-publisher  i 
the  Grass  Valley  (Calif.)  Ett 
ning  Telegraph,  until  the  1M2 
sale. 

There  would  have  been  no  iik 
had  he  had  someone  to  tab 
over  the  newspapers,  he 
plained.  He  said  the  formo 
Neva  Prisk  Paddock,  his  nwet 
was  entirely  adequate,  but  new 
paper  publishing  pressures  « 
too  heavy  for  a  woman,  in  ki 
belief. 

Mr.  Prisk  credited  the  Ridd# 
organization  with  fine  directs* 
in  developing  the  Pasadena  ut 
local  properties  since  their  silt 
H.  H.  Bidder  is  publisher  ah 
Daniel  Bidder  co-publisher  d 
the  Independent,  Press-Telegiu 
here. 

Birthday  tributes  from  nob¬ 
bles  included  a  message  fra 
former  President  Herbert  Hoo¬ 
ver,  who  wrote  “you  give  « 
confidence  there  are  many  gooi 
years  of  this  good  life.” 

James  Dougan,  toastnuute- 
praised  Mr.  Prisk  as  “a  reporta 
of  truth.”  The  veteran  also  *»> 
hosted  at  a  luncheon  give*  If 
his  former  secretaries. 

Mr.  Prisk  has  continued  te 
community  and  public  serri# 
since  retiring  from  puhlishin 
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Researeh  Chief  Nainwl 


John  F.  Campbell,  formerly 
on  the  staff  of  the  Boston 
(Mass.)  Herald-Traveler  and 


CleveuS 

Charles  L.  Squires,  formoW 
research  manager  of  Fletob 
Richards,  Calkins  and  HoUa 


since  1950  head  of  the  public  ad  agency,  has  been  named  ^ 
relations  program  for  the  Amer-  rector  of  research  for  Griswd*’ 
ican  Petroleum  Institute  —  to  Eshleman  Co.  here.  The  a|«*fl 
director  of  public  relations  for  bills  in  excess  of  $11,000, Ob 
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ISaturday’s  Sales 
Now  Rise  with  Sun 


“Summing  up:  advertiser  and 
reader  response  has  been  good, 
although  there  have  been  a  few 
complaints  from  readers  that 
the  news  must  be  stale  if  we 
print  the  paper  the  night  be¬ 
fore.” 


How  to  Save  Money 
On  Telephone  Calls 

Oklahoma  City,  Okla. 
You  can  save  money  and  in¬ 
crease  efficiency  if  the  staff  is 
directed  to  place  station-to-sta- 


I  1^  Saturday  Sunrise  Edition,  the  box  scores  for  the  Friday 
"mn  Jan.  9,  has  boosted  Satur-  night  games,  so  we  eliminated 
iv  circulation  of  the  C/arcwioTif  them.  There  were  no  written 
(}i.  H.)  (since  1914)  complaints  about  this,  although 

about  STc,  putting  it  on  one  or  two  coaches  said  they 
1  par  with  sales  of  evening  edi-  didn’t  like  it.  If  we  had  in- 


.d  has  a  circulation  of  more 
an  8,200. 


ns  on  the  other  five  days.  eluded  the  box  scores,  it  would 
The  Eagle,  of  which  Mrs.  have  cost  us  at  least  another 
nia  Shaw  Clark,  is  publisher,  half  hour  of  composing  room 
Is  at  7c  daily  and  45c  weekly  time. 

«d  has  a  circulation  of  more  “Most  of  the  games  weren’t 
■  an  8,200.  over  until  10  or  10:30,  so  the 

Managing  Editor  Nelson  Bry-  deluge  came  shortly  before  mid- 
t  has  provided  the  following  night.  We  kept  five  people  in 
'rfiiiation  on  the  switch  from  the  newsroom  Friday  night  dur- 
1  Saturday  evening  paper  to  an  ing  the  basketball  season  and 
rarlybird”:  all  of  us  handled  at  least  one 

game.  We  limited  the  games  to 
Leral  Advertising  Gains  g  inches,  except  for  key  con- 

•'Tha  SafiirHnv'  Siinrisp  KHi-  testS. 


*  ,  ,  tion  instead  of  person-to-person 

telephone  calls. 

Saturday  Issue  Grows  So  says  Sam  A.  McAdams, 

With  CJassified  Volume  controller,  calculating  a  saving 
^  of  at  least  $10,000  a  year  for 

West  Covina,  Calif,  Oklahoma  Publishing  Co.  In 

iming  IS  a  factor  in  month  he  found  that  three- 


Special  timing  is  a  factor  in 


the  success  of  the  new  Saturday  1987 


edition  of  the  San  Gabriel  Val¬ 
ley  Daily  Tribune,  reports  A.  Q. 


tance  calls  were  made  person-to- 
person  from  all  departments  and 


arly  bird” : 

Loral  Advertising  Gains 

"The  Saturday  Sunrise  Edi- 
n  has  increased  our  local  ad- 
.‘.ising  on  Saturday  about 
■y,.  This  includes  classified 


Miller  Jr  executive  vicepresi-  of  them  were  completed  the 

dent  of  this  new  Brush-Moore  bill  would  have 

newspaper.  been  $858.88  less  if  the  calls  had 

The  edition  which  provides  been  placed  station-to-station. 
seven-day  operations  for  the  • 

Tribune  goes  to  press  by  10:15  Hnll’a 

a.m.  Delivery  of  most  copies  is  “  ® 

by  1  p.m.  Saturday.  This  pro-  Scholarships  Cited 


vides  a  Tribune  mid-way  be¬ 
tween  the  regular  Friday  eve- 


ANDsatsON,  S.  C. 
Wilton  E.  Hall,  publisher  of 


Eight  Pages 


y<.  This  includes  classified  “W’e  have  been  running  an 
^  d  display.  National  display  eight-page  Saturday  edition.  Be- 
^  -jws  no  significant  change,  fore  leaving  the  newsroom  Fri- 
:...!uusly,  our  ad  content  on  day  afternoon  we  process  copy 
If  g{  aturday  had  averaged  139'<’ ;  for  all  pages  with  the  exception 
v,  we  average  17%  and  run  of  page  1,  the  sports  page  and 
Ijjj  vn  more  pages.  two  inside  pages,  one  held  for 

“However,  the  income  in-  jump  and  obit, 
onli  has  not  yet  matched  the  “Our  copy  deadline  for  one  of 
tib  Mra  cost  of  such  an  edition,  the  remaining  inside  pages  is  8 
.  a-  “Our  approach  to  the  mer-  o’clock  and  11  for  page  1  and 
)nDB  •'■‘ts  has  been:  ‘W’e’re  giving  the  jump  page.  During  the  bas- 
niM  another  shopping  day.  Now  ketball  season,  our  sports  copy 
nef}.  e housewife  gets  her  paper  be-  deadline  was  12:30.  Now  it  is 
>3  (K  ■  re  breakfast  in  plenty  of  time  10:30. 

in  hi  'read  your  ads  and  go  shop-  “W’e  keep  only  four  people  in 
There  is,  of  course,  a  the  newsroom  Friday  night  dur- 
lidda  obvious  danger  here.  If  ing  the  non-basketball  season. 
«(tki  rharp  too  heavily  on  this  and  Two  of  them  drop  off  at  10:30. 
a  aii  "f  '*^>sh  to  discontinue  the  The  managing  editor  and  the 
r  sak  edition  we’ve  dynamited  sports  editor  leave  when  their 
r  r'L  line  of  retreat.  pages  are  closed,  which  has  been 

ler  <t  I  edition  has  lieen  going  shortly  after  midnight.  Slack 
egnap^  bed  at  about  1  a.m.  We  of-  time  in  the  newsroom  during  the 
F’  rwi  our  press  crew  the  choice  evening  is  taken  up  with  proc- 
ngtai  ■  coming  in  at  midnight  or  essing  time  copy  for  Monday, 
fnal  “'y  in  the  morning.  Our  only  The  same  applies  to  the  compos- 


ning  and  Sunday  morning  edi-  ^be  Anderson  Independent  and 
tions.  Daily  Mail  and  owner  of  WAIM- 

Ten  to  14  pages  of  classified  TV,  has  been  awarded  a  plaque 
appear  ordinarily  and  the  news-  and  citation  by  Who’s  Who  in 


paper  is  running  from  26  to  28 
pages. 


America  for  providing  170 
-scholarships  to  Anderson.  The 


Nor  has  this  volume  reduced  Hall  Scholarship  Program  for 
Sunday  classified,  Mr.  Miller  deserving  young  men  and  women 
said.  Saturday  issues  are  gener-  of  this  area  is  the  basis  of  the 
ally  followed  by  to  17  pages  special  citation  for  “exceptional 


of  Sunday  classified. 


educational  philanthropy.” 


•rly  in  the  morning.  Our  only  The  same 
,u  rement  was  that  the  press  ing  room, 
-n,  which  normally  takes  about 
1  hour,  be  over  with  by  6  a.m.  Some 
V  pressmen  elected  to  come  in  “The  ci 
•■  3  S.m.  fsckfitinllv 


Some  Monotony  in  News 


I  e  pressmen  elected  to  come  in  “The  crowding  of  what  is  es- 

niste.  3  a.m.  sentially  an  a.m.  edition  on  the 

fportB  I  1  /•  .  heels  of  an  afternoon  edition  has 

ln€reaM*d  •  ii. 

SO »  created  some  monotony  in  the 

ven  kf  “We  pay  a  night  differential  news.  Sometimes,  not  much  has 
^^all  press  and  composing  room  changed.  We  are  getting  around 
led  te  '  ■p!iiyees.  This  represents  the  this  by  saving  local  features  for 
serrw  ;  r^ased  cost  I  referred  to  ear-  the  Saturday  edition. 
lishiH.  r.  There  has  been  almost  no  “Two  of  our  8  pages  on  Sat- 
'fa  cost  on  the  news  side.  This  urday  are  devoted  to  a  weekly 
n€<l  whieved  by  adjusting  hours  television  guide  which  is  sup- 
^ 'ixb  the  work  week.  ported  by  advertising. 

"’"jv  “There  was  some  news  over-  “The  early  edition  has  caused 
f  during  the  schoolboy  bas-  no  overtime  in  the  news  depart- 
season.  We  cover  18  ment  since  the  close  of  the  bas- 
^  -^Ls  and  had  as  many  as  14  ketball  season. 

7^®*  to  jam  into  some  Satur-  “It  was,  of  course,  necessary 
7^  editions.  We  immediately  to  arrange  with  the  Associated 
a#*)  ^^^cred  that  our  mechanical  Press  to  get  an  a.m.  wire  Friday 
9.  ‘up  wasn’t  equal  to  handling  night. 
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A  Professional 

Approach . . . 

PLANNED  TO  MEET  GROWTH  REQUIREMENTS 

.  ANALYSIS  OF  PRESENT  OPERATIONS 
.  REPORTS  AND  RECOMMENDATIONS 
.  PLANS  AND  SPECIFICATIONS 

plant  rearrangement 
plant  extension 
new  plant 

.  CONSTRUCTION  MANAGEMENT 


CHAS. 


Engineering  for  the  Graphic  Arts 


BOSTON.  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Houston  Dinner  Salutes 
Career  of  ‘Jake’  Butler 


Houston,  Tex. 

The  successful  business  career 
of  Jacob  H.  Butler,  executive 
vicepresident  and  general  man¬ 
ager  of  the  Houston  Chronicle, 
was  reviewed  by  his  associates 
and  business  rivals  April  1,  as 
the  Chronicle  paid  tribute  to  its 
one-time  office  boy. 

The  president  of  the  Texas 
Daily  Newspaper  Association, 
Charles  H.  Draper,  said: 
“Through  him  (Butler)  the 
Chronicle  was  a  leading  force  in 
two  of  the  association’s  major 
achievements.”  He  referred  to 
the  paper  mill  established  in 
Lufkin  and  the  Southwest 
School  of  Printing  and  Manage¬ 
ment. 

John  T.  Jones  Jr.,  president 
of  the  Chronicle,  called  “Jake” 
an  institution — “a  fine  and  an 
honored  institution.” 

Also  present  at  the  testi¬ 
monial  dinner  were  friends  from 
Houston  business  and  profes¬ 
sional  ranks,  from  over  tbe 
countiy  and  from  Canada,  in¬ 
cluding  merchants,  paper  firm 
executives  and  representatives 
from  newspapers. 


Fanuly  Scholarship 


The  M.  J.  Butler  family,  it 
was  announced,  has  established 
a  scholarship  in  honor  of  his 
father  at  the  University  of 
Texas.  It  will  be  called  the  J.  H. 
Butler  Scholarship  in  Advertis¬ 
ing. 

“Jake,”  Butler  began  his 
career  with  the  Chronicle  in 
1910,  when  he  was  16,  after  a 
brief  experience  in  the  clothing 
business.  To  get  the  Chronicle 
job  he  went  to  see  M.  E.  Foster, 
then  publisher.  Mr.  Foster 
looked  at  the  boy  in  short 
trousers  and  said:  “If  you  make 
as  good  a  man  as  your  father 
you’ll  be  valuable.  I’ll  give  you 


Before  you’re  accused  of 


LIBEL 


ViSmif  tit 
nwrtfwr  «r  humat 


■INSTITUTION’  —  John  T.  Jones 
Jr.,  left,  president  of  the  Houston 
Chronicle,  refers  to  J.  H.  (Jake) 
Butler,  general  manager,  as  "an 
institution  at  the  Chronicle." 


Coin  Collectors 
Get  Own  Paper 


PROPER  TIMING  IS 
BEFORE  THE  EVENT! 


ru/in  J 


umn 


Advertisers  sometimes  mix  mad  fancy  with  mere  commet^ 
such  as  this  sales  ad  in  the  Burlington  (Colo.)  Recoti-, 
“Several  thingamabohs  that  look  like,  well,  you  know,  thoe 
doo-biddies  that  sit  on  the  flingy-dingey.”  And  a  market  ai 
vertises  in  the  Santa  Maria  (Calif.)  Times  stewed  prunes  nj 
sober  prunes,  fancy  tuna  and  plain  tuna  and  messy  tuna,  wild 
bird  seed  and  bird  bath  water  (10c  qt.),  currants,  alternaiii. 
or  direct;  pure  cane  sugar  and  poor  cane  sugar,  jiig’s  feet  i 
49c  yard  (“that’s  3  feet,  stupid”),  round  steak  and  “bum  steet<, 
dime  a  doz.”  All  unusual  items  are  listed  with  prices.  TV 
market  assures:  “We  honor  credit  cards — but  we  keep  tk 
food  till  your  check  arrives.” 


Tl 
a 


a  job.”  Young  Jake  went  to 
work  as  an  office  boy  and  was 
soon  selling  want  ads  at  the 
front  counter.  At  the  time,  he 
was  50%  of  the  Chronicle  classi¬ 
fied  department  personnel. 

In  later  years  as  Classified 
.Advertising  Manager,  he  de¬ 
veloped  the  classified  section 
into  the  largest  in  the  South, 
now  first  in  the  nation  among 
evening  newspapers  and  fourth 
among  all  evening  and  morning 
newspapers. 

Mr.  Butler  served  as  business 
manager  from  1934  until  1950 
when  he  was  named  executive 
vicepresident  and  general  man¬ 
ager. 


Sidney,  Ohio 

Publication  of  a  weekly  news¬ 
paper  devoted  exclusively  to 
coin  collecting  will  start  April 
21  with  the  first  edition  of 
Coin  World  printed  in  the  plant 
of  the  Sidney  Daily  Mews.  Na¬ 
tional  Coin  Week  starts  April 
24. 

A  staff  experienced  in  both 
coin  collecting  and  new’spaper 
publishing  is  headed  by  Mr.  and 
Mrs.  D.  Wayne  Johnson,  for¬ 
merly  w’ith  the  Kansas  City 
Kansan.  Coin  World  will  be 
published  every  Thursday  in 
tabloid-size  newspaper  format. 

On  the  staff  are  J.  Oliver 
Amos  and  Cecil  L.  Watkins,  ex¬ 
ecutives  of  the  Sidney  Daily 
News.  Experience  gained  in  20 
years  as  contract  printers  for 
Linn’s  Weekly  Stamp  News, 
the  weekly  newspaper  for  phi¬ 
latelists,  has  been  incorporated 
into  the  production  of  Coin 
World. 


Warning  to  Editors 


When  any  editorial 
Is  inurh  too  professorial 
On  subjects  such  as  economics. 

The  reader  hastens  to  the  comics. 

— ^Tom  Pease 


— A  story  of  a  warning  to  dog  owners  by  city  ofhciais  «« 
written  entirely  in  verse  by  Mrs.  Lea  Kerr,  Joliet  (111.)  Herdi 
News,  under  a  headline  reading:  “Harken,  Rover,  Or  You 
Roving  Days  Are  Over.”  .  .  .  Clarissa  Start,  St.  Louis  Pm 
Dispatch  columnist,  was  general  chairman  of  the  recent  19# 
Gridiron  dinner  of  the  Women’s  Advertising  Club,  of  wind 
she  is  past  president.  She’s  also  a  past  president  of  Theta  Sign 
Phi,  women’s  journalism  sorority,  which  named  her  “Natioiiil 
Headliner”  in  1958.  Her  book.  “God’s  Man,”  a  biography  ei 
Pastor  Martin  Niemoeller,  research  for  which  she  did  in  Go 
many,  was  published  last  Fall.  Her  husband  is  State  Senator  L 
Gary  Davidson,  a  lawyer.  .  .  .  And  the  husband  of  Cam 
Newton,  advertising  department,  Gainesville  (Texas)  Repsle. 
is  Fred  Newton,  who  about  30  years  ago  set  a  national  reeort 
by  swimming  2,300  miles  from  Minneapolis  to  New  Orlein* 
He  was  in  the  water  742  hours  from  July  6  to  Dec.  29,  campin' 
nights  on  the  Mississippi’s  banks.  .  .  .  (^orge  J.  6arinaM.| 
Cleveland  Plain  Dealer,  corrects:  “Somewhere  along  the  li 
March  12  the  printers  mixed  Sterling  E.  Graham,  president 
the  Forest  City  Publishing  Co.,  publisher  of  the  Plain  Dede. 
and  Philip  W.  Porter,  Sunday  etlitor,  as  you  probably  notioi 
(I  noticed — aghast).  It  was  Porter,  really,  who  was  reveaHii: 
that  Graham  relaxes  by  playing  a  set  of  trap  drums. 


Of  Little  Words 


The  Associated  Business  Publications  quotes  H.  Phelps  Gsin 
“The'ce  are  strength  and  force  in  short  words  .  .  .  words  ikt 
blast  and  boom,  throb  and  thump,  hiss  and  buzz  and  zoom.  $m 
the  best  sales  jobs  in  print,  and  you'll  find  them  rich  in  short 
that  tease  the  taste,  make  glad  the  eye,  tickle  the  nose  and  pfaw 
the  ear.”  Then  ARP  quotes  Arthur  Kudner  to  his  soni  “Newrf* 
big  long  words.  Big  Ifmg  words  name  little  things.  All  big  tkap 
have  little  names,  such  as  life  and  death,  peace  and  war,  dav^dtl' 
night,  hope,  love,  home.  Learn  to  use  little  words  in  a  big 
It  is  hard  to  do.  But  they  say  what  you  mean.  When  yon  da^ 
know  what  you  mean— use  big  words.  TItat  often  fooh  B#* 
people.” 


— Roger  Treat,  Danbury  (Conn.)  News-Times,  is  author  of  a  novd^ 
alcoholism,  “The  Endless  Road”  (A.  S.  Barnes)  .  .  .  Robert  J.  Sta» 
manager  of  the  UPl  Radio  News  Bureau  in  Washington,  wl»  ^ 
many  aviation  stories  for  UPl  and  twice  wen  the  TWA  AviatiosJ^ 
Reporting  Award,  has  signed  a  contract  with  Doubleday  for  a  bosk* 
airplane  crashes,  to  be  published  in  the  Fall  .  .  .  Barbara  Fry^ 
of  UPI’s  Tallahassee  bureau,  has  earned  the  respect  of  Florida  Mf* 
correspondents  for  16  years.  She’s  secretary-treasurer  of  the 
Legislative  Correspondents’  Association  and  past  president  of 
hassee  Press  Qub,  among  other  civic  activities.  She’s  the  wife  of  ^ 
Earle  Fiye  Jr.,  assistant  director  of  the  Florida  State  Game  mo 
Water  Fish  Commission.  Mrs.  Frye  was  graduated  from  the  Univetw 
Georgia  and  joined  the  UP  in  Atlanta  in  1943. 
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Wouldn’t  you  if  you 
were  paid  a  surprise 
mil  by  the  President 
of  the  United  States 
of  America? 


It  happened  last  June  in  Atlantic 
City  where  teenagers  Kay  Schuele  of 
Memphis  and  Marty  Murphy  of 
Colorado  Springs  were  the  honored 
guests  of  the  American  Medical  As¬ 
sociation  at  its  Annual  Meeting— 
their  reward  for  being  cited  at  the 
National  Science  Fair  for  their  re¬ 
markable  medical  research.  Although 
they  received  thousjmds  of  congratu¬ 
lations,  you  can  be  sure  it  was 
President  Eisenhower’s  handshake 
and  words  of  encouragement  they 
will  remember  the  longest. 

For  the  past  four  consecutive  years, 
the  AMA  has  been  an  enthusiastic 
participant  in  the  National  Science 
Fair  (as  are  hundreds  of  state  and 
county  medical  societies  in  their 
regional  science  fairs).  In  addition 
to  citing  four  high  .school  students 
for  their  achievement  in  basic  medi¬ 
cal  science  and  inviting  two  of  them 
to  show  their  e.xhibits  at  its  Annual 
Meeting,  the  AMA  has  hosted  a 
special  "Medical  Awards  Banquet” 
at  the  Fair  for  some  1,000  competing 
teenagers  and  their  sponsors. 

Kay,  whose  original  work  with  algae 
may  some  day  provide  a  new  food 
lor  future  spacemen,  and  Marty, 
who  discovered  a  radioactive  tracer 
tochnique  for  blood  studies,  are  typi¬ 
cal  of  the  many  brilliant  students 
who  the  medical  profession  hopes 


will  become  the  doctors  of  tomorrow. 
The  field  of  medicine  has  many  op¬ 
portunities  for  dedicated  young  peo¬ 
ple,  and  the  National  Science  Fair  is 
a  fertile  place  for  finding  them. 

Since  winning  the  top  AMA  1959 
awards,  Kay  and  Marty  have  be¬ 
come  able  ambassadors  of  teenage 
talent  in  science— travelling  from 
coast  to  coast,  appearing  on  network 
television  programs,  recording  for 
Radio  Free  Europe,  talking  to  many 
community  groups,  and  serving  as 
subjects  for  countless  newspaper  and 
magazine  stories— to  help  emphasize 
the  need  for  more  well-qualified  ap¬ 
plicants  to  our  medical  schools. 

The  nation’s  press  is  a  vital  ally  in 
this  campaign,  too.  For  example, 
perhaps  Kay  would  not  have  had 
her  "thrill  of  a  lifetime”  if  the  Mem¬ 
phis  Press  Scimitar  had  not  been  a 
co-sponsor  of  the  regional  fair  which 


sent  her  to  the  National;  nor  with¬ 
out  the  Colorado  Springs  Gazette 
Telegraph  would  Marty  have  been 
named  the  "Colorado  Teenager  of 
1959.” 

The  AMA  will  be  a  host  again  at  this 
year’s  National  Science  Fair— in 
Indianapolis,  May  11-14— in  the 
hope  that  its  awards  and  hospitality 
will  stimulate  many  of  the  1960  crop 
of  bright  students  toward  a  medical 
career.  But  this  is  just  the  beginning. 
The  nation's  physicians  and  medical 
schools  are  now  launching  an  inten¬ 
sive,  nationwide  recruitment  pro¬ 
gram  in  every  community  in  the 
country  to  assure  a  continuing  and 
increasing  supply  of  well-trained 
physicians  for  the  future. 

For  many  top  students  like  Kay  and 
Marty,  the  AMA  hoj)es  the  "thrill  of 
a  lifetime”  will  be  a  lifetime  of  medi¬ 
cal  service  to  the  American  people. 


AMERICAN  MEDICAL  ASSOCIATION 

535  North  Dearborn  Street  •  Chicago  10,  Illinois 


CIRCULATION 


Carrier  Boy  Power 
Problem  of  ’60’s 


Newspaper  boy  power  can  well 
become  one  of  the  troublesome 
problems  of  the  'GO’s  as  circu¬ 
lation  manajfers  find  themselves 
smack  in  the  middle  between 
their  publishers  who  want  more 
circulation  and  the  business 
office  seeking  lower  cost. 

“Many  publishers  give  no 
other  thought  to  the  carrier  boy 
except  that  inasmuch  as  the 
birth  rate  continues  high  in  the 
United  States  there  should  al¬ 
ways  be  a  good  supply  for  years 
to  come,”  says  Don  C.  Hayman, 
CM  for  the  Bristol  (Pa.)  Daily 
Courier  and  Levittomn  Times. 

Offers  3  Suggestions 

“Circulation  men  know  bet¬ 
ter,”  he  asserted.  “Ominous 
signs  have  begun  appearing  in 
the  ’50’s  bringing  advance  rum¬ 
blings  of  storm  warnings  in  the 
’60’s.  Will  there  always  be 
enough  carrier  boys?” 

Mr.  Hayman  offers  a  three- 
point  program  to  meet  the  car¬ 
rier  boy  power  problem,  which 
he  feels  is  getting  worse  instead 


of  better.  He  suggests  (1)  a 
public  relations  job  must  be 
done  to  continually  point  out 
the  advantages  of  newspaper 
route  work;  (2)  publishers  must 
see  to  it  that  as  newspaper 
prices  rise,  carriers  get  their 
fair  share;  and  (3)  schools  must 
be  brought  around  to  realize 
that  extra  credit  should  be  given 
for  successful  route  work. 

Discussing  the  carrier  boy 
problem  as  he  sees  it  today  and 
the  years  ahead  during  the 
’60’s,  Mr.  Hayman  points  out: 

“Problems  regarding  the  fu¬ 
ture  status  of  newspaper  car¬ 
rier  boys  come  from  two  sources 
— the  so-called  ‘do-gooders’  and 
from  the  boys  themselves.  Many 
well-intentioned  but  dead-wrong 
social  groups  are  trjnng  hard  to 
push  legislative  restrictions  and 
regulations  to  destroy  the  pres¬ 
ent  independent  contractor  sta¬ 
tus  of  the  boys  known  as  the 
Little  Merchant  Plan. 

Avoid  Exploitation 

“Some  of  these  people  really 


Wise  Publishers  Agree 


Ideas  get  Outmoded  tool 


Have  you  talked  to  anyone  who's  used 
Whitlock's  services  recently?  Ever  let  a  Whit¬ 
lock  man  tell  you  his  story? 

You  know  it's  good  business  to  keep  your 
ideas  up  to  date.  That's  why  we  suggest  you 
let  us  explain  our  latest,  time-proven  ways 
for  boosting  circulation  and  profits. 

Whitlock 

and  Company,  Inc. 

7425  Lake  Street  .River  Forest,  Illinois 

46  Years  Of  Successful  Circulation  Promotion 


do  believe  that  today’s  newspa- 
perboys  are  ‘explo:^>»d’  by  the 
publishers.  Some  of  this  stems 
directly  from  publishers  who 
are  short  sighted  in  not  provid¬ 
ing  a  good  carrier  accident  in¬ 
surance  policy  for  their  boys  to 
avoid  problems  when  an  ‘inde¬ 
pendent  carrier’  might  be  in¬ 
jured  while  serving  papers. 

“Also,  some  circulation  man¬ 
agers  are  to  blame  by  putting 
little  eight  and  nine  year  old  boys 
on  the  streets  selling  bull-dog 
editions  late  at  night.  Certain 
unions  are  behind  attempts  to 
raise  the  minimum  age  of  car¬ 
rier  boys  to  16  so  that  newspa¬ 
per  delivery  boys  can  more 
easily  be  organized. 

“These  facts  are  not  ‘bogey¬ 
men’  or  cases  of  calamity  howl¬ 
ing.  They  are  facts  in  evidence 
in  some  other  states  and  legisla¬ 
tion  to  bring  these  facts  about 
are  continually  being  introduced 
in  both  state  and  national  levels. 

Economy  a  Factor 

“The  second  problem  facing 
circulation  managers  in  the  ’60’s 
in  drying  up  their  supply  of 
carrier  boys  is  the  lx)oming 
economy  of  the  nation  itself. 
This  coupled  with  the  many 
modern  extra  activities  pro¬ 
grams  at  elementary  and  junior 
high  schools. 

“In  the  ’30’s  carrying  a  paper 
route  was  a  necessity  for  any 
boy  who  wanted  spending  money 
or  any  of  the  extras  in  the  way 
of  clothes,  bikes,  etc.  Dad  just 
didn’t  have  the  money  in  those 
days  to  give  allowances  to  the 
boy  and  many  a  boy  contributed 
part  of  his  paper  route  earnings 
to  help  feed  the  family. 

“In  the  last  decade  particu¬ 
larly,  more  and  more  publishers 
have  raised  the  price  of  their 
newspapers  without  giving  a 
corresponding  increase  to  the 
carrier  boy.  Thus,  today  on  too 
many  papers  a  carrier  boy’s 
earnings  per  one  hundred  pa¬ 
pers  is  only  a  very  slight  amount 
more  than  what  a  boy  made  ten 
or  fifteen  years  ago.  At  the  same 
time  the  boy  finds  costs  of 
clothes,  bikes,  etc.  have  gone 
up  and  up. 

“His  father  today  is  in  a  bet¬ 
ter  position  to  give  him  a  quick 
five  dollars  a  week  or  so  spend¬ 
ing  money  ‘and  you  don’t  have 
to  bother  carrying  papers.’ 

“Modem  day  education  goes 
in  big  for  extra  activities. 

“A  boy  of  12  today  is  one  of 
the  busiest  of  all  human  beings. 
His  schedule  of  activities  would 
do  justice  to  a  UN  official.  Ev¬ 
eryone  is  competing  for  a  small 
slice  of  his  time.  The  circulation 
manager  is  thus  faced  with  the 
problem  of  how  to  make  serving 
a  paper  route  look  so  attractive 
that  the  boy  will  be  willing  to 
forego  playing  in  school  foot¬ 


ball  ;  the  band  trips,  the 
play;  etc. 

“And  at  the  same  timebeiij, 
to  exert  pressure  on  thi*  boy 
get  new  subscribers,  to  go  oe 
on  crew  work,  to  build  hig  root^ 
to  check  stops,  etc.,  and  still  tg 
just  say  ‘The  neck  with  it, 
rather  play  football  anywgj’ 
Fonv’ard  -  thinking  circnUtk* 
managers  are  spending  nut- 
hours  these  days  trj'ing  to  cont 
up  with  answers  to  solve  th 
problems  looming  over  the  hili 
of  the  coming  months.” 

• 

PERSONAL  NOTES 

Jerry  Andrits,  Salem  deakr 
for  the  Portland  (Ore.)  Oregm- 
ian  —  to  city  circulation  dim- 
tor,  Salem  (Ore.)  CapitalJm- 
nal. 

*  *  « 

Gene  Carpenter,  formerr 
circulation  manager,  DaSs 
(Ore.)  Chronicle  —  to  circib- 
tion  manager,  succeeding  Sn- 
ERT  Barker,  now  with  Sma 
Maria  (Cal.)  Times. 

«  *  * 

George  Derlet,  formerly  wm 
the  Los  .Angeles  (Cal.)  Mim- 
News  —  to  street  sales  supo 
visor,  Honolulu  (Haw.)  Stu- 
Bulletin.  Ralph  Perez  SR.,citi 
home-delivery  circulation  nm 
ager,  Star-Bulletin  —  to  ckr 
circulation  manager. 

«  « 

Richard  C.  Swank  —  b 
newly-created  post  of  cirnh 
tion  sales  manager,  Chiagi 
(Ill.)  Tribune.  Thomas  G.  Oi- 
BORN  —  to  assistant  circulate 
sales  manager.  Armond  Mb 
chell  —  to  city  home  deliw 
manager. 

*  *  * 

Dan  P.  Lehman,  circulatk 
field  representative, 

Salem  (N.  C.)  Joumal-Sentm 
—  to  county  circulation  supff 
visor. 

• 

Sydney  News  Chain 
Bought  By  Murdoch 

Rupert  Murdoch,  stirred  wik 
interest  in  Australia  recall! 
with  his  purchase  of  Cunte- 
land  Newspapers  Ltd.,  a  gnu 
of  27  suburban  newspapen  f« 
which  he  paid  $2,240,000.  Tb« 
weekly  circulation  totals  415. 
000. 

Mr.  Murdoch’s  publishing  it 
terests  now  include  newspipw 
and  magazines  in  AdetoA 
Perth,  Melbourne,  Sydney  u* 
Broken  Hill,  as  well  as  exto^ 
interests  in  radio  and  televisi* 
Other  recent  acquisitions  by  H* 
publisher  cover  newspapen  H 
Mt.  Isa  and  Darwin. 

About  a  month  ago,  Mr.  Mr 
doch  made  a  fruitless  bid  • 
$31,360,000  for  the  Adelaidili- 
vertiser,  the  only  morning  news¬ 
paper  in  that  city. 
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Where  the  Churches 
Go  to  Newspapers 


By  Vernon  Wanty 

Ministers  rank  newspapers 
wiy  ahead  of  other  methods  of 
Kitting  church  news  to  the  pub¬ 
lic,  according  to  replies  from 
niore  than  500  Protestant  clergy¬ 
men  to  a  mail  questionnaire, 
seeking  their  opinions  of  the 
press,  sent  by  the  writer  to  1600 
memters  of  the  Michigan  Coun¬ 
cil  of  Churches. 

As  can  be  seen  from  the 
following  table,  from  a  selec¬ 
tion  of  eight  media,  newspapers 
ire  first  choice;  church  bulle¬ 
tins,  members’  conversation,  and 
church  newsletters  share  second 
place;  direct  mail  and  radio 
place  third,  television  fourth, 
and  church  magazines  last. 

Minister^'  Choice  of  Media 
Aceorditiff  to  Importance  in 
Reaching  the  Public 
Media  Rank 

Newspapers  1 

Church  Bulletins  3 

Members’  Conversation  3 

Church  Newsletters  3 

Direct  Mail  5.5 

Radio  5.5 

Television  7 

Church  Magazines  8 

Most  of  the  ministers  see 
themselves  as  trying  to  maintain 
good  press  relations.  Only  6% 
admit  not  knowing  their  local 
newspaper’s  deadline  for  accept¬ 
ing  church  news,  and  more  than 
607c  say  they  reg;ularly  send 
news  in  at  least  once  a  week. 

By  contrast,  although  all  claim 
they  are  contacted  by  reporters, 

917«  say  this  only  happens  oc- 
CMionally,  and  only  9%  report 
being  contacted  each  week. 

know  Newsmen  Personally 

A  majority  of  the  clergymen 
claim  that  they  know,  rather 
than  just  know  of,  members  of 
their  newspaper  staff.  Sixty  per 
cent  say  they  know  the  local 
«litor,  59%  the  church  editor, 
and  57%  a  reporter  on  the  staff. 

That  more  should  know  the  edi- 
b>r  than  know  the  church  editor 
i»  explained  by  the  fact  that 
only  59%  say  they  have  a  church 
editor  on  their  local  paper;  30% 

**y  they  don’t  have  one,  and  11% 
say  they  don’t  know. 

News  coveragre  is  very  com¬ 
ply,  according  to  25%  of  the 
ministers;  58%  say  they  receive 
fairly  complete  coverage,  and 
only  4%  claim  that  their  news¬ 
papers  are  inaccurate. 

Eighty-nine  per  cent  feel  that 
newspapers  use  most  of  the  news 
sent  in  from  the  churches.  One 
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out  of  ten  say  church  news  is 
used  once  a  week,  one  out  of 
seven  say  more  than  once  a  week, 
and  one  out  of  four  claim  it  is 
only  used  occasionally  on  their 
paper. 

On  a  question  of  whether  there 
has  been  a  chanj^e  in  the  amount 
of  church  news  carried  today, 
compared  with  five  years  ago, 
the  ministers  appear  to  be 
equally  divided.  Half  say  there 
has  been  no  change,  and  the 
remaining  50%  divide  into  37% 
who  see  an  increase,  and  13% 
who  feel  there  has  been  a  de- 


EfTect  of  Advertising 

The  ministers  were  also  asked 
to  say  whether  they  perceive 
advertising  purchase,  denomina¬ 
tion  of  church,  denomination  of 
editor,  and  size  of  church,  as 
having  any  effect  on  the  amount 
of  free  publicity  their  churches 
receive  from  the  newspapers. 
Eighty-six  per  cent  claim  buying 
advertising  has  no  effect,  14% 
say  it  has  an  effect.  However, 
72%  say  they  buy  newspaper 
advertising,  and  further  analysis 
shows  that  the  gproup  who  feel 
that  buying  advertising  has  an 
effect  are  among  those  who  buy. 

Opinion  is  mixed  on  whether 
church  denomination  has  any 
effect  on  the  amount  of  free  pub¬ 
licity  received.  The  majority 
(45%)  claim  that  Protestants 
get  most,  21%  feel  that  most  is 
given  to  the  Roman  Catholic 
Church,  but  34%  say  that  they 
do  not  perceive  their  churches’ 
denomination  affecting  the 


amount  of  free  publicity  given  in 
the  local  newspapers. 

The  ministers,  however,  do 
see  a  significant  relationship  be¬ 
tween  the  local  editor’s  denomin¬ 
ation  and  the  church  that  gets 
most  publicity.  Ministers  who 
say  their  editor  is  a  Protestant 
are  most  likely  to  see  the  Prot¬ 
estant  Church  as  getting  most 
publicity,  whereas  those  who  say 
he  is  a  Roman  Catholic,  feel  that 
the  Roman  Catholic  Church  gets 
preferential  publicity  treatment. 
Those  who  say  their  local  editor 
does  not  belong  to  any  church 
seem  more  likely  to  perceive  the 
Protestant  Church  as  getting 
most  newspaper  publicity.  And 
as  might  be  expected,  the  ma¬ 
jority  feel  that  the  larger  the 
church,  the  more  news  it  gets 
in  the  local  paper. 

Reading  Habits 

The  answers  on  their  own 
reading  habits,  show  the  minis¬ 
ters  as  94%  reading  one  or 
more  daily  newspapers,  and  43% 
reading  one  or  more  weeklies. 
Figures  for  multiple  readership 
are  much  lower.  Only  22%  say 
they  read  two  or  more  dailies, 
and  17%  report  reading  two  or 
more  weeklies. 

A  breakdown  by  three  types 
of  newspaper  communities,  i.e. 
areas  served  only  by  a  daily, 
those  served  only  by  a  weekly, 
and  those  served  by  both  a  daily 
and  a  weekly,  show  large  dif¬ 
ferences  in  readership.  As  would 
be  expected,  a  large  percentage 
(78%)  of  ministers  in  daily 
communities  report  that  they 
don’t  read  a  weekly  newspaper; 
however,  better  than  half  (62%) 
of  the  ministers  in  the  commun¬ 
ities  served  only  by  a  weekly 
newspaper  say  they  don’t  read 
a  weekly  newspaper. 

Answers  on  the  amount  of 
time  they  spend  daily  as  media 
consumers  show  a  median  of  50 
minutes  for  reading  newspapers. 


79  minutes  listening  to  the  radio, 
and  57  minutes  watching  tele¬ 
vision. 

Some  Journalism  Training 

Work  on  a  newspaper  appears 
to  be  the  most  frequent  type  of 
journalism  training  experienced 
by  ministers.  About  50%  claim 
to  have  had  some  type  of  jour¬ 
nalism  training,  and  13%  say 
this  was  obtained  on  a  news¬ 
paper.  The  remainder  say  they 
studied  journalism  either  in  col¬ 
lege,  seminary,  or  in  a  church 
workshop.  However,  91%  say 
that  journalism  training  would 
be  valuable  to  a  minister,  and 
should  be  made  available  either 
in  college  or  in  seminary. 

Although  this  study  is  limited 
in  that  it  is  the  result  of  a  mail 
c|uestionnaire  sent  only  to  Prot¬ 
estant  ministers  whose  churches 
are  members  of  the  Michigan 
Council  of  Churches,  it  does  pro¬ 
vide  exploratory  answers  to  some 
of  the  questions  pertaining  to 
clergy-press  relationships. 
Eighty-two  per  cent  of  the  re¬ 
spondents  said  they  would  like 
to  receive  a  copy  of  the  results 
of  the  survey.  This,  and  the 
comparatively  high  percentage 
of  ministers  who  took  the  time 
to  answer  and  return  the  ques¬ 
tionnaire  suggests  that  there 
might  be  considerable  interest 
among  the  clergy  in  receiving 
information  that  might  enable 
them  to  improve  their  relations 
with  the  press. 


Advertising  Textbook 

East  Lansing,  Mich. 

A  new  textbook  by  John  Craw¬ 
ford,  head  of  the  department  of 
advertising,  Michigan  State  Uni-  n 
versity,  approaches  advertising 
from  the  management  point  of 
view.  It’s  titled  “Advertising: 
Communications  for  Manage¬ 
ment.’’ 
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‘My  Favorite  Photos’  —  Charles  Myers 


RELIEF— Golfer  Ted  Kroll  snaps 
his  head  back  with  a  sigh  of  relief 
as  his  winning  putt  drops  into  the 
cup. 


ANGUISH — Driver  leans  despair¬ 
ingly  against  his  bogged-down 
truck  and  a  passerby  gives  him 
some  sympathy. 


BAREHEADED  Frank  Sinatra 
stands  among  the  mourners  at  the 
funeral  of  his  friend  and  benefac¬ 
tor,  Manny  Sachs. 


PASSION  and  tension  well  up  i 
the  features  of  a  booze-crod 
teen-ager,  battling  against  cip 
ture  by  police.* 


By  Bob  Warner 


After  many  years  of  covering 
news  events  a  photographer 
usually  has  accumulated  a  large 
collection  of  pictures  ranging  in 
subject  matter  over  a  wide 
variety  of  human  interests. 

Ask  a  photographer  to  select 
four  or  five  of  his  favorite  pic¬ 
tures  and  more  often  than  not 
he  will  dive  down  into  his  grab 
bag  and  come  up  with  a  selection 
which  not  only  illustrates  his 
technical  photographic  ability 
but  which  also  reveals  the  cam¬ 
eraman’s  major  interests  and 
ideas. 

Some  photographers  are  most 
proud  of  their  pictures  of  dis¬ 
asters.  Others  will  make  a  selec¬ 
tion  weighted  in  favor  of  close- 
up  portraits. 

Still  others  have  a  passion 


for  unusual  architecture  or  cute 
animal  shots. 

The  interests  of  Charles 
Myers,  prize-winning  photog¬ 
rapher  for  the  Philadelphia 
(Pa.)  Daily  News,  apparently 
do  not  lie  in  any  of  these  cate¬ 
gories.  Mr.  Myers’  selection  of 
his  own  favorite  photos  reveals 
he  is  a  news  photographer  in  the 
classic  manner;  a  Johnny-on- 
the-spot,  cameraman  perennially 
absorbed  by  the  spectacle  of 
human  emotions  as  they  are  ex¬ 
hibited  by  people  caught  in  the 
mesh  of  news  events. 

Basic  Style 

Of  the  five  pictures  selected 
by  Mr.  Myers  as  bis  favorites, 
four  of  them  share  common  ele¬ 
ments  of  style  or  approach;  All 


of  them  were  taken  during  a 
fast-breaking  news  event;  all  of 
them  focus  on  one  major  char¬ 
acter  and  all  four  capture  the 
basic  emotion  felt  by  this  char¬ 
acter  as  he  experienced  it  dur¬ 
ing  the  event. 

Call  it  instinct,  experience, 
know-how  or  what  you  will, 
w'hen  covering  a  news  event  Mr. 
Myers  apparently  is  accustomed 
to  pressing  the  shutter  release 
button  on  his  camera  precisely 
at  the  moment  of  truth.  One  of 
his  favorite  photos,  for  instance, 
shows  golfer  Ted  Kroll  a  split 
second  after  he  sank  a  35  foot 
putt  which  wrapped-up  a  tourn¬ 
ament  victory  for  him.  As  the 
ball  entered  the  cup  Mr.  Myers’ 
camera  focused  on  Kroll,  who 
threw  his  head  back  with  a  pro¬ 
found  sigh  of  relief  as  the  ex¬ 
cited  crowd  of  spectators  broke 
through  a  police  cordon  in  the 
background  to  rush  the  victor. 


In  “I’ll  Kill  ‘Em,’’  Mr.  Myen 
caught  the  mood  of  violence  h 
a  whiskey-crazed  teenager  anl 
the  various  tense  emotions  os 
the  faces  of  several  policema 
as  they  try  to  subdue  the  yootk 
and  get  him  on  a  stretcher. 

Mourning  Star 

A  disgpisted  and  frustrateo 
truck  driver,  dispairingly  leu- 
ing  against  a  truck  hopelesd; 
bogged  down  in  a  street  cave-ii. 
and  Frank  Sinatra  in  moumhf 
at  the  funeral  of  a  friend,  an 
two  more  of  Myers  favorites,  li 
the  latter  picture,  one  of  tk 
giants  of  show  business  is  de¬ 
picted  hat  in  hand  and  sus 
toupee’,  standing  alone  and  de 
jected  at  the  funeral  of  a  ridie 
and  television  executive  who  had 
substantially  helped  the  singer 
during  his  rise  to  fame. 

Besides  these  outstanding 
photos,  Mr.  Myers  includes  in 
his  gallery  of  favorites  a  pictnie 
of  the  falling  wall  of  a  factory 
gpitted  by  leaping  flames. 

This  photo  is  simply  a  good 
recording  of  a  spectacular  evot 
and  illustrates  another  traiai 
about  the  personal  photo  colla¬ 
tions  of  photographers:  Along 
with  their  enduringly  outstand¬ 
ing  pictures,  most  camerarnen 
also  collect  and  treasure  a  bevy 
of  photographs  which  over  the 
years  continue  to  have  emotionii 
impact  only  for  themselves 
Such  pictures  are  usually  tak« 
under  highly  dramatic  and  ei- 
citing  conditions  which  in  mssj 
cases  are  soon  forgotten  hj 
everyone  but  the  photographer 

However,  the  rest  of  hh 
selection  proves  that  Mr,  Myer? 
has  a  keen  eye  for  human  beinp 
under  stress  and  tension.  H* 
photographs  people  as  he  finds 


40 


EDITOR  8C  PUBLISHER  for  April  16, 


them  a 
pragmai 
iosophy 
photo- jo 
“Whe 
business 
used  to 
of  time 
come  ug 
found  € 
pected  1 
theassij 
up  the  V 
“1  soo 
sitnatioi 
Usually 
other  ai 
the  first 
the  seer 
That 
workable 
tographi 


Mr.  ; 
Graphic, 
N'ikon. 
explaine 
the  righ 
Howevei 
Graphic 
shooting 
servatioi 
a  terrifii 
places 
lenged.’’ 

This  i 
news  e' 
does  not 
way.  H 
places  V, 
attribute 
with  pol 

He  be 
business 
rapher  ii 
lie  officii 


EDITC 


!them  and  he  is  avowedly  a 
I  pragmatist  in  his  working  phi¬ 
losophy  toward  the  field  of 
photo- journal  ism. 

“When  1  was  new  in  this 
;  business,”  Mr.  Myers  said,  “I 

I  used  to  think  out  pictures  ahead 
of  time,  figuring  out  how  I’d 
(oine  up  with  a  smash.  Then  I 
found  out  that  often  the  ex¬ 
pected  props  weren’t  there  or 
the  assignment  just  didn’t  shape 
up  the  way  it  was  suppo.sed  to. 
“1  soon  leamed  to  size  up  the 
i  situation  after  I  got  there, 
i  Usually  one  thing  leads  to  an- 
!  other  and  you  can  build  from 
!  the  first  impressions  you  get  at 
the  scene. 

That’s  the  only  practical, 
waitable  approach  to  news  pho¬ 
tography,  I’m  convinced.” 

Tliree  ('.amerns 

:  Mr.  Myers  uses  a  Speed 
:  Graphic,  a  Rolleifiex  and  a 
1  .Vikon.  “It’s  like  golfing,”  he 
'  explained.  “You’ve  got  to  pick 
the  right  ‘club’  for  the  shot.” 
i  However,  he  recommends  the 
!  Graphic  for  more  than  just 
ui  '  shooting  pictures  with  the  ob- 
•  «  I  servation:  “This  camera  makes 
I  a  terrific  prop  for  getting  into 
j  places  without  being  chal- 
'•  lenged.” 

This  is  a  hazard  in  covering 
news  events  which  generally 
ated  j  does  not  bother  Mr.  Myers  any- 
ea^  i  way.  His  ability  to  get  into 
!«l;  I  places  without  a  fuss  is  partly 
e-ii.  I  attributable  to  his  friendliness 
niBf  with  police  and  other  officials. 

!  He  believes  that  part  of  the 
s- 1*  j  business  of  being  a  news  photog- 
^  rapher  is  to  get  along  with  pub- 
>  “h-  j  lie  officials,  police  detectives  or 


the  cop  on  the  lieat.  “I  try  to  be 
congenial,”  Mr.  Myers  said. 
“These  fellows  can  save  you 
precious  .seconds  when  some¬ 
thing  breaks  fast.  It  can  be  the 
difference  between  a  good  pic¬ 
ture  and  a  routine  one.” 

I'iarly  Years 

Mr.  Myers  was  raised  in  Phil¬ 
adelphia.  His  first  ambition  was 
to  be  a  baseball  player,  but  a 
foul  tip  cost  him  the  sight  of 
one  eye. 

He  became  an  amateur  pho¬ 
tographer  and  began  his  career 
working  for  the  War  Depart¬ 
ment  as  a  civilian  cameraman. 
Later,  during  World  War  II,  he 
sei^'ed  for  39  months  as  an  Air 
Corps  photographer. 

In  1947  Mr.  Myers  joined  the 
News’  staff.  Since  then  he  has 
been  beaten  up  several  times, 
guns  have  been  pointed  at  his 
head  and  he  has  had  his  camera 
broken.  He  once  suffered  a  tom 
shoulder  ligament  when  pounced 
on  outside  a  suburban  Philadel¬ 
phia  courthouse  by  a  camera-shy 
subject.  The  photographer 
stuffed  the  film  plate  into  his 
belt  during  the  scuffle  and  went 
away  with  his  picture. 

This  year,  Mr.  Myers  became 
the  first  photographer  to  win 
the  Philadelphia  Press  Associa¬ 
tion’s  “Best  In  Show”  award  for 
the  second  time.  He  also  re¬ 
ceived  this  prize  in  1952,  the 
first  time  the  contest  was  held. 
*  *  * 

MXON  PRESEXT.S  .  .  . 

A  short  speech  by  Vice  Presi¬ 
dent  Nixon  highlighted  a  cock¬ 
tail  party  which  kicked  off  the 


Charles  Myers 


annual  awards  presentation  and 
photo  exhibit  of  the  White 
House  News  Photographers  As¬ 
sociation. 

The  party  was  held  at  the 
Library  of  Congress  where  a 
gallery  of  more  than  500  out¬ 
standing  photographs  taken  by 
WHNPA  cameramen  during 
1959  went  on  exhibit  immediate¬ 
ly  after  the  awards  ceremony. 

During  a  10  minute  informal 
talk  preceding  the  presentation 
of  awards,  Mr.  Nixon  kept  the 
photographers  in  a  continual 
state  of  hilarity  with  jokes 
about  White  House  press  pho¬ 
tographers  and  their  antics  dur¬ 
ing  coverage  of  news  events. 
The  Vice  President  knows  a 
great  many  photographers  by 
first  name  and  did  not  hesitate 
to  single-out  various  camera¬ 
men  present  to  rib  them. 

After  his  speech  Mr.  Nixon 
presented  the  WHNPA  awards. 
George  Tames  of  the  New  York 
Times  headed  the  list  of  win¬ 


ners,  copping  the  grand  award 
with  his  picture  of  the  Lincoln 
Memorial.  Mr.  Tames  also  won 
first  prize  in  the  Presidential 
cla.ss,  giving  him  a  total  of  two 
first  prizes  and  the  grand  prize 
for  the  current  exhibit,  the  U.S. 
Camera  Trophy  for  Best  In 
Show. 

Other  top  award  winners  were 
Henry  Griffin  of  the  Associated 
Press,  who  took  first  place  in 
the  Spot  News  class,  and 
Thomas  O’Halloran  of  U.  S. 
News  &  World  Report,  who  won 
first  prize  in  the  Feature  class. 
«  «  * 

20  GlIESTIONS 

A  compilation  of  the  20  ques¬ 
tions  most  frequently  asked  of 
reporters,  editors  and  photogra¬ 
phers  by  police  and  firemen 
during  panel  discussions  on 
improving  inter-professional  re¬ 
lations,  together  with  a  digest  of 
the  most  frequently  given  an¬ 
swers,  has  been  released  by  the 
National  Press  Photographers 
Association. 

Prepared  under  the  guidance 
of  Charles  T.  Higgins,  Chairman 
of  the  NPPA’s  Police-Fire- Press 
Relations  Committee,  the  com¬ 
pilation  took  nearly  a  year  to 
complete. 

The  questions  and  answers 
came  during  many  panel  dis¬ 
cussion  programs,  sponsored  by 
the  NPPA,  in  which  media  rep¬ 
resentatives — an  editor,  a  police 
reporter,  a  newspaper  camera¬ 
man  and  a  TV  cameraman — 
spoke  to  graduating  classes  of 
law  enforcement  and  public  pro¬ 
tection  agencies.  The  panelists 
discussed  methods  of  achieving 
{Continued  on  page  42) 
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‘My  Favorite  Photos’  — Charles  Myers 


RELIEF — Golfer  Ted  Kroll  snaps 
his  head  back  with  a  sigh  of  relief 
as  his  winning  putt  drops  into  the 
cup. 

By  Bob  Warner 


After  many  years  of  covering 
news  events  a  photographer 
usually  has  accumulated  a  large 
collection  of  pictures  ranging  in 
subject  matter  over  a  wide 
variety  of  human  interests. 

Ask  a  photographer  to  select 
four  or  five  of  his  favorite  pic¬ 
tures  and  more  often  than  not 
he  will  dive  down  into  his  grab 
bag  and  come  up  with  a  selection 
which  not  only  illustrates  his 
technical  photographic  ability 
but  which  also  reveals  the  cam¬ 
eraman’s  major  interests  and 
ideas. 

Some  photographers  are  most 
proud  of  their  pictures  of  dis¬ 
asters.  Others  will  make  a  selec¬ 
tion  weighted  in  favor  of  close- 
up  portraits. 

Still  others  have  a  passion 


ANGUISH — Driver  leans  despair¬ 
ingly  against  his  bogged-down 
truck  and  a  passerby  gives  him 
some  sympathy. 


for  unusual  architecture  or  cute 
animal  shots. 

The  interests  of  Charles 
Myers,  prize-winning  photog¬ 
rapher  for  the  Philadelphia 
(Pa.)  Daily  News,  apparently 
do  not  lie  in  any  of  these  cate¬ 
gories.  Mr.  Myers’  selection  of 
his  own  favorite  photos  reveals 
he  is  a  news  photographer  in  the 
classic  manner;  a  Johnny-on- 
the-spot,  cameraman  perennially 
absorbed  by  the  spectacle  of 
human  emotions  as  they  are  ex¬ 
hibited  by  people  caught  in  the 
mesh  of  news  events. 

Basic  Style 

Of  the  five  pictures  selected 
by  Mr.  Myers  as  his  favorites, 
four  of  them  share  common  ele¬ 
ments  of  style  or  approach;  All 


BAREHEADED  Frank  Sinatra 
stands  among  the  mourners  at  the 
funeral  of  his  friend  and  benefac¬ 
tor,  Manny  Sachs. 

of  them  were  taken  during  a 
fast-breaking  news  event;  all  of 
them  focus  on  one  major  char¬ 
acter  and  all  four  capture  the 
basic  emotion  felt  by  this  char¬ 
acter  as  he  experienced  it  dur¬ 
ing  the  event. 

Call  it  instinct,  experience, 
know-how  or  what  you  will, 
when  covering  a  news  event  Mr. 
Myers  apparently  is  accustomed 
to  pressing  the  shutter  release 
button  on  his  camera  precisely 
at  the  moment  of  truth.  One  of 
his  favorite  photos,  for  instance, 
shows  golfer  Ted  Kroll  a  split 
second  after  he  sank  a  35  foot 
putt  which  wrapped-up  a  tourn¬ 
ament  victory  for  him.  As  the 
hall  entered  the  cup  Mr.  Myers’ 
camera  focused  on  Kroll,  who 
threw  his  head  back  with  a  pro¬ 
found  sigh  of  relief  as  the  ex¬ 
cited  crowd  of  spectators  broke 
through  a  police  cordon  in  the 
background  to  rush  the  victor. 


PASSION  and  tension  well  upiil 
the  features  of  a  booie-croN 
teen-ager,  battling  against 
ture  by  police.' 

In  “I’ll  Kill  ‘Em,’’  Mr.  Mjrm 
caught  the  mood  of  violence  i  | 
a  whiskey-crazed  teenager  uii{ 
the  various  tense  emotions  oil 
the  faces  of  several  policemBl 
as  they  try  to  subdue  the  yootk  | 
and  get  him  on  a  stretcher.  1 

Mourning  Star 

A  disgusted  and  frustntd 
truck  driver,  dispairingly  len- 
ing  against  a  truck  hopeleidj 
bogged  down  in  a  street  caveA 
and  Frank  Sinatra  in  moumisj 
at  the  funeral  of  a  friend,  w 
two  more  of  Myers  favorites,  h 
the  latter  picture,  one  of  ttt 
giants  of  show  business  is  de 
picted  hat  in  hand  and  sais 
toupee’,  standing  alone  and  de 
jected  at  the  funeral  of  a  ridk 
and  television  executive  whohii 
substantially  helped  the  sinpr 
during  his  rise  to  fame. 

Besides  these  outstandisf 
photos,  Mr.  Myers  includes  ii 
his  gallery  of  favorites  a  pictm 
of  the  falling  wall  of  a  factory 
gutted  by  leaping  flames. 

This  photo  is  simply  a  good 
recording  of  a  spectacular  evest 
and  illustrates  another  truia 
about  the  personal  photo  coUec 
tions  of  photographers:  Akriif 
with  their  enduringly  outstand¬ 
ing  pictures,  most  camera*! 
also  collect  and  treasure  a  bevy 
of  photographs  which  over  ti» 
years  continue  to  have  emotionil 
impact  only  for  themselves 
Such  pictures  are  usually  takei 
under  highly  dramatic  and  o- 
citing  conditions  which  in  many 
cases  are  soon  forgotten  by 
everyone  but  the  photograph* 
However,  the  rest  of  M 
selection  proves  that  Mr. 
has  a  keen  eye  for  human  beings 
under  stress  and  tension.  B* 
photographs  people  as  he  finds 
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them  and  tie  is  avowedly  a 
pragmatist  in  his  working  phi¬ 
losophy  toward  the  field  of 
photo- journal  ism. 

“When  1  was  new  in  this 
business,”  Mr.  Myers  said,  “I 
yaed  to  think  out  pictures  ahead 
of  time,  figuring  out  how  I’d 
come  up  with  a  smash.  Then  I 
found  out  that  often  the  ex¬ 
pected  props  weren’t  there  or 
the  assignment  just  didn’t  shape 
up  the  way  it  was  supposed  to. 

“I  soon  leai-ned  to  size  up  the 
situation  after  I  got  there. 
Usually  one  thing  leads  to  an¬ 
other  and  you  can  build  from 
the  first  impressions  you  get  at 
the  scene. 

"That’s  the  only  practical, 
workable  approach  to  news  pho¬ 
tography,  I’m  convinced.” 

Tliree  (iameras 

Mr.  Myers  uses  a  Speed 
Graphic,  a  Rolleiflex  and  a 
Nikon.  “It’s  like  golfing,”  he 
explained.  “You’ve  got  to  pick 
the  right  ‘club’  for  the  shot.” 
However,  he  recommends  the 
Graphic  for  more  than  just 
shooting  pictures  with  the  ob¬ 
servation:  “This  camera  makes 
a  terrific  prop  for  getting  into 
places  without  being  chal¬ 
lenged.” 

This  is  a  hazard  in  covering 
news  events  which  generally 
does  not  bother  Mr.  Myers  any¬ 
way.  His  ability  to  get  into 
places  without  a  fuss  is  partly 
attributable  to  his  friendliness 
with  police  and  other  officials. 

He  believes  that  part  of  the 
business  of  being  a  news  photog¬ 
rapher  is  to  get  along  with  pub¬ 
lic  officials,  police  detectives  or 


the  cop  on  the  treat.  “I  try  to  be 
congenial,”  Mr.  Myers  said. 
“These  fellows  can  save  you 
precious  seconds  when  some¬ 
thing  breaks  fast.  It  can  be  the 
difference  between  a  good  pic¬ 
ture  and  a  routine  one.” 

Karly  Wars 

Mr.  Myers  was  raised  in  Phil¬ 
adelphia.  His  first  ambition  was 
to  be  a  baseball  player,  but  a 
foul  tip  cost  him  the  sight  of 
one  eye. 

He  became  an  amateur  pho¬ 
tographer  and  began  his  career 
working  for  the  War  Depart¬ 
ment  as  a  civilian  cameraman. 
Later,  during  World  War  II,  he 
serv'ed  for  39  months  as  an  Air 
Corps  photographer. 

In  1947  Mr.  Myers  joined  the 
News’  staff.  Since  then  he  has 
been  beaten  up  several  times, 
guns  have  been  pointed  at  his 
head  and  he  has  had  his  camera 
broken.  He  once  suffered  a  tom 
shoulder  ligament  when  pounced 
on  outside  a  suburban  Philadel¬ 
phia  courthouse  by  a  camera-shy 
subject.  The  photographer 
stuffed  the  film  plate  into  his 
belt  during  the  scuffle  and  went 
away  with  his  picture. 

This  year,  Mr.  Myers  became 
the  first  photographer  to  win 
the  Philadelphia  Press  Associa¬ 
tion’s  “Best  In  Show”  award  for 
the  second  time.  He  also  re¬ 
ceived  this  prize  in  1952,  the 
first  time  the  contest  was  held. 
*  *  * 

MXON  PRESEINTS  .  .  . 

A  short  speech  by  Vice  Presi¬ 
dent  Nixon  highlighted  a  cock¬ 
tail  party  which  kicked  off  the 


Charles  Myers 

annual  awards  presentation  and 
photo  exhibit  of  the  White 
House  News  Photographers  As¬ 
sociation. 

The  party  was  held  at  the 
Library  of  Congress  where  a 
gallery  of  more  than  500  out¬ 
standing  photographs  taken  by 
WHNPA  cameramen  during 
1959  went  on  exhibit  immediate¬ 
ly  after  the  awards  ceremony. 

During  a  10  minute  informal 
talk  preceding  the  presentation 
of  awards,  Mr.  Nixon  kept  the 
photographers  in  a  continual 
state  of  hilarity  with  jokes 
about  White  House  press  pho¬ 
tographers  and  their  antics  dur¬ 
ing  coverage  of  news  events. 
The  Vice  President  knows  a 
great  many  photographers  by 
first  name  and  did  not  hesitate 
to  single-out  various  camera¬ 
men  present  to  rib  them. 

After  his  speech  Mr.  Nixon 
presented  the  WHNPA  awards. 
George  Tames  of  the  New  York 
Times  headed  the  list  of  win¬ 


ners,  copping  the  grand  award 
with  his  picture  of  the  Lincoln 
Memorial.  Mr.  Tames  also  won 
first  prize  in  the  Presidential 
class,  giving  him  a  total  of  two 
first  prizes  and  the  grand  prize 
for  the  current  exhibit,  the  U.S. 
Camera  Trophy  for  Best  In 
Show. 

Other  top  award  winners  were 
Henry  Griffin  of  the  Associated 
Press,  who  took  first  place  in 
the  Spot  News  class,  and 
Thomas  O’Halloran  of  U.  S. 
News  &  World  Report,  who  won 
first  prize  in  the  Feature  class. 
*  *  * 

20  QUESTIONS 

A  compilation  of  the  20  ques¬ 
tions  most  frequently  asked  of 
reporters,  editors  and  photogra¬ 
phers  by  police  and  firemen 
during  panel  discussions  on 
improving  inter-professional  re¬ 
lations,  together  with  a  digest  of 
the  most  frequently  given  an¬ 
swers,  has  been  released  by  the 
National  Press  Photographers 
Association. 

Prepared  under  the  guidance 
of  Charles  T.  Higgins,  Chairman 
of  the  NPPA’s  Police-Fire- Press 
Relations  Committee,  the  com¬ 
pilation  took  nearly  a  year  to 
complete. 

The  questions  and  answers 
came  during  many  panel  dis¬ 
cussion  programs,  sponsored  by 
the  NPPA,  in  which  media  rep¬ 
resentatives — an  editor,  a  police 
reporter,  a  newspaper  camera¬ 
man  and  a  'TV  cameraman — 
spoke  to  graduating  classes  of 
law  enforcement  and  public  pro¬ 
tection  agencies.  The  panelists 
discussed  methods  of  achieving 
{Continued  on  page  42) 
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Favorite  Photos 
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closer  cooperation  and  answered 
questions  from  the  door. 

Here  are  a  few  of  these  20 
most  frequently  asked  questions, 

together  with  answers  which  »v_i 

have  been  given  so  often,  the  )S^||Kflfi||| 

NPPA  now  considers  them  ’'’kHA 

authoritative: 

(Q)  Do  you  think  gory  pic-  ______^^_^^______________^____^^___^_^^__^____ 

tures  of  accidents  serve  a  real 

purpose?  prisoners  without  their  consent  male  attack  victims.  A  national 

(A)  It  is  a  general  feeling  while  in  police  custody?  survey  taken  recently,  showed  a 

that  this  type  picture  does  not  (A)  A  person  under  arrest  veiy  small  percentage  of  these 
.serve  a  good  purpose  when  used  is  part  of  the  public  scene  and  using  pictures  and  complete 
regularly.  On  occasion,  given  ap-  may  be  photographed  without  identification  on  the  above.  As  a 
propriate  circumstances^  use  of  regard  to  whether  he  gives  per-  matter  of  fact,  many  newspapers 
.such  photos  might  seiwe  the  mission.  However,  he  naturally  pride  themselves  on  the  fact  that 
cause  of  safety  by  stressing  the  would  not  be  photographed  in  they  tell  the  reader  they  are 
consequences  of  some  particular  such  places  where  newsmen  do  withholding  identification, 
kind  of  driving  folly.  But  con-  not  have  complete  freedom  of  (Q)  Would  news  photogra- 
stant  publication  would  ulti-  movement.  phers  be  permitted  to  teach  po- 

niately  defeat  any  shock  therapy  (Q)  Do  news  photographers  lice  or  fire  photographers  in  the 
such  photos  might  have  by  ac-  have  more  privileges  and  rights  proper  use  of  cameras? 
customing  the  reader  to  them,  at  the  scene  of  a  story  than  the  (A)  Members  of  the  NPPA 

(Q)  Do  you  think  news  photo-  average  citizen  who  is  a  camera  or  any  news  photographer  for 
graphers  should  be  allowed  to  fan?  What  about  commercial  that  matter,  will  be  most  happy 


KIDDING  th»  photographtn,  Via 
President  Nixon  draws  soma  Mh 
at  Washington  photo  exhibit,  k 
the  right,  Ronald  Weston,  ns 
going  president  of  White  Hem 
Press  Photographers  AssocialiN 
Center,  Mr.  Nixon  pauses  to  Mi 
the  photo  of  Lincoln  Memoridb) 


course  of  trials?  allowed  the  same  working  privil-  photo  workshop  for  official  police 

(A)  In  this  modem  day  of  eges  as  the  news  photographer?  or  fire  photographers.  As  a 
advanced  technology,  every  com-  Let^s  assume  for  the  matter  of  fact,  this  is  being  done 

petent  means  of  communication  moment,  in  most  cases  the  press  today  in  many  cities  of  the 
should  be  used  that  will  con-  photographer  has  no  more  legal  country.  Many  news  photogra- 
tribute  to  bringing  a  more  right  at  the  scene  than  the  aver-  phers  teach  photography  today 
understandable  report  to  the  age  citizen  or  the  commercial  to  law  enforcement  people,  in¬ 
cameraman.  Certain  privileges  eluding  the  FBI. 

.  Through  are  normally  extended  to  mem-  • 

one  can  relate  the  bers  of  the  press  by  law  enforce-  Mansfield  Papers  Swap 

Mansfield,  Ohio 
On  Friday,  Feb.  19,  the  Mans¬ 
field  News-Journal  published  a 
two-page  exchange  section  in 


pany.  New  York  and  Boctn. 
was  announced  by  John  i 
Cairns  and  James  T.  Chirnj 
The  proposal,  subject  to  » 
firmation  by  the  stockhoMo 
of  both  agencies,  is  the  reiK 
of  exhaustive  analysis  of  tk 
structures  and  methods  of  tk 
two  firms.  Official  announceooi 
of  the  merger  with  completed 
tails  of  the  new  company  opm- 
tion  is  expected  following  coe 
cooperation  with  the  Mansfield  pletion^  of  necessary  legal  art 
Chronicle  Advertiser  in  Mans-  ^  ~  ^  ' 

field,  Nottingham,  England. 


people  of  all  that  goes  on  in  the 
world  around  them, 
pictures, 

written  word  to  the  physical  ment  and  public  protection  agen- 
photograph  before  him,  thus  cies,  probably  l>ecause  of  a  moral 
achieving  greater  clarity  and  obligation  imposed  by  public  ac- 
better  understanding  than  claim  for  “Right  of  a  Free 
through  words  alone.  So  long  as  Press” — to  gather  and  dissemin- 
pictures  can  be  taken  without  in  ate  news  and  pictures  as  quickly, 
anyway  interfering  with  the  accurately  and  as  completely  as 
trial,  as  has  been  proven  through  possible  without  restrictions  by 
the  years  of  experience  in  hun-  anyone. 

dreds  of  courtrooms,  the  Ameri-  These  privileges  though  re¬ 
can  people  are  entitled  to  the  vokable,  are  established  by  cus- 
increased  understanding  that  tom.  These  rights  should  not  be 
visual  reports  bring  to  the  field  extended  to  commercial  camera- 
of  communications.  men  unless  they  are  agents,  or 

(Q)  Are  photographers  per-  assumed  agents  of  regular  or 
mitted  to  take  pictures  of  recognized  news  agencies.  These 

rights  should  never  be  extended 
or  denied  on  the  basis  of  person¬ 
ality,  emotions,  race,  color,  creed 
or  political  affiliation.  On  the 
basis  of  the  above,  the  press 
photographer  should  definitely 
be  granted  more  privileges  than 
the  average  camera  fan. 

(Q)  Why  do  so  many  news¬ 
papers  use  the  name  and  address 

of  young  female  attack  victims  William  J.  Nolan  has  been  ap-  who  is  wanting  a  series  on  lo# 
when  it  is  so  easy  to  avoid  the  pointed  vicepresident-customer  vice,  conducted  a  personal  - 
use  of  a  direct  address?  Why  services  of  the  Goss  Company,  a  vestigation  of  the  subject  le 
use  pictures  of  these  innocent  Division  of  MGD  (Miehle-Goss-  cently,  he  turned  policeman 
victims?  Dexter,  Inc.),  it  was  announced  helped  nab  a  confessed  pW'*’ 

(A)  ...  A  newspaper  does  not  by  Joseph  A.  Riggs,  president,  tute  in  a  raid  of  an  apar^ 

Nolan  has  been  with  the  next  to  the  Post  PubliaW 


other  technicalities. 

The  merged  agency,  senidi; 
Two  pages,  including  paid  ad-  ^  J*st  of  clients  ranging  fre 
vertising,  were  prepared  by  each  packaged  goods  to  heavy  indt 
paper  and  full  page  mats  were  trial  products,  will  have  Mi 
exchanged  with  each  Mansfield  in^  in  the  neighborhood  of  JU 
newspaper  printing  its  own  two  million, 
pages  along  with  the  two  pages  Initial  plans  include  este.' 
from  its  sister-city  newspaper,  lishing  the  principal  office 
The  pages  are  set  and  matted  the  agency  in  New  York  C: 
three  weeks  in  advance  and  two  to  serve  present  clients  of  bo- 
sets  of  mats  are  sent  by  each  agencies.  Chirurg’s  CheeW 
paper,  one  sent  by  boat,  and  one  Hill  office  (suburb  of  Bosta^ 
by  air  parcel  post.  News  matter  continue  to  service 

on  both  sets  of  pages  is  written  England  clients. 


round- 

the-clock 

service 


Customer  Man 


A  MAJOR  REASON  WHY 
3  OUT  OF  4  NEWSPAPERS  ARE 
PRINTER  ON  BOSS  PRESSES 


make  news  or  choose  “victims, 
innocent  or  otherwise,  whose  Goss  Company  for  27  years.  He  Company.  Mr.  Plaisted  ke 
names  appear  in  public  print,  was  chief  engineer  of  the  firm’s  furnished  police  with  a  tipt^ 
The  average  editor  omits  the  subsidiary  in  Preston,  Eng.  resulted  in  10  arrests  for  P®" 
name  and  address  of  young  fe-  prior  to  World  War  II.  bling  and  prostitution. 
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50  of  174  Journalism  Grads 
Remain  in  ‘Hard  News’  Field 


By  Ttmi  Wood 

Univ«T»iiy  of  TiiIm 

A  recent  sun-ey  by  the  Uni- 
f0Oty  of  Tulsa’s  department 
ol  journalism  reveals  that  50 
(8.7%)  of  graduates  have 
in  the  field  of  “hard 
new”  and  71.9%  have  stayed  in 
journalism  or  closely  related 
fields. 

Hard  news  was  defined  as  re¬ 
nting  to  the  transmission  of 
(itily  or  weekly  news  to  the 


and  23  housewives — by  far  the 
larpest  single  “occupational 
pull”  from  the  field.  The  48 
amounted  to  slightly  more  than 
27'%  of  the  total  graduates  con¬ 
tacted. 

Editors  must  realize  that 
there  is  sort  of  “evolution” 
among  collegiate  homo  sapiens 
that  makes  them  kin  to  the 


works  for  both  the  old  pro  and 
the  neophyte  to  a  remarkable 
extent.  It  is  based  on  preferen¬ 
tial  action  which  sends  a  man 
where  he  is  not  only  “fittest” 
but  happiest. 

Newspaper  editors  would  not 
want  all  the  students  turned  out 
by  journalism  schools.  Many 
students  simply  would  not  fit, 
having  been  prepared  by  nature 
and  training  to  prefer  advertis¬ 
ing  or  other  endeavors. 

Mailer  of  Money- 

Most  students  entering  jour¬ 
nalism  schools  get  their  first 
“hard  sell”  to  enter  the  news¬ 
paper  field  in  required  news 


more  common  clay — the  working 
wblic  through  newspapers  and  news  man,  be  he  a  college  grad-  writing  and  history  of  journal 
wire  services,  radio  and  tele-  uate  or  a  man  who  “came  out  of  ism  courses.  In  addition,  most 

the  streets”  by  virtue  of  talent  of  them,  TU  graduates  at  least, 
alone.  spend  their  early  years  in  news- 

This  evolutionary  thrust  papering. 


\ision,  and  general  magazines, 
50ch  as  Life  or  the  Oil  and  Gas 
jMrnal,  a  national  trade  maga- 
line. 

Of  those  remaining  in  the 
news  field.  21.2<%  were  in  news- 
piper  work,  1.149^  in  radio-TV, 
ind  6.25%  in  magazines. 

This  figure,  no  doubt,  is  a 
disappointment  to  most  news¬ 
paper  editors. 

Editors  over  the  countrj’  seem 
to  believe  that  journalism  grad¬ 
ates  flee  the  newspaper  field 
(or  lush  advertising  and  public 
relitions  jobs.  True  as  this  may 
k,  the  blame  shouldn’t  fall  en¬ 
tirely  upon  the  collegian.  After 
ill,  many  old  timers  also  have 
deserted  the  ranks  and  there  are 
miny  other  things  to  be  con¬ 
sidered,  such  as  comparative  pay 
ii  the  old  supply  and  demand 
struggle,  prestige  and  the  abil¬ 
ity  to  function  in  a  given  job. 
TU’s  survey,  measuring  most 
rykildits  200  journalism  graduates 
;  fiffilrbo  gained  diplomas  between 
indssIlMdand  1960,  shows  that  38.4'% 
e  tlof  them  have  gone  into  adver- 
of|i.|tisiBg  and  public  relations. 
Twenty,  or  11.4'%,  were  in  ad¬ 
vertising  and  45  graduates, 
29.6%,  were  in  public  relations. 
Public  relations,  for  the  pur¬ 
poses  of  the  survey,  included 
iioose  organs,  tech  writers.  Air 
force  and  Marine  Corps  PR 
oen,  as  well  as  those  in  the  “cen- 
'*r”of  public  relations,  handling 
-jlifity  for  individuals,  corpo- 
rotions  and  organizations. 


A  student  who  can  be  pulled 
out  of  the  newspaper  orbit  is 
better  off  in  another  field  and  a 
newspaper  editor,  however  hard 
pressed  he  is  for  editorial  help, 
is  fortunate  in  having  missed 
one  who  would  not  stay.  The  TU 
study,  however,  reveals  the  big 
shift  takes  place  two  or  three 
years  after  the  graduate  is  in 
the  labor  market. 

The  shift  occurs  for  reasons 
common  to  all  men,  better  pay, 
better  hours,  more  opportunity 
for  promotion. 

Editors — at  one  and  the  same 
time — seem  to  want  their  men 
to  be  bright  enough  to  cover 
anything  that  comes  up,  but 
dull  enough  not  to  notice  others 
are  gaining  in  opportunity  while 
they  are  not.  If  not  dull,  then 
the  newspapermen  seemingly 
must  be  dedicated  enough  not  to 
mind  the  difference. 
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WE  INVITE  YOU  TO  SEE  A  COPY 
OF  THE  YEAR’S  BEST  SELLER! 
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11  .\re  Teachers 


Of  the  174  graduates  in  the 
sDiyey,  li  were  teaching  jour- 
)n»l  t  ''*lism  at  the  high  school  or 
ject  fv  college  level. 

tiana-  Forty-eight  persons  had 
ilrifted  out  of  the  communica- 
ai^  bon*  field  entirely.  Twelve  were 
®  ^l*s,  and  four  were  in 
•  M  TV?*'*  seeking  higher  degrees. 

two  free  lance  pho- 
or  “IPtphers,  one  clerk,  three 
Wof«,  a  steel  worker,  a  lawyer, 
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See  this  ‘‘Best  Seller”  right  in  your  own  shop.  No  cost  —  no 
obligation!  Just  write  us! 

Tells  why  over  850  newspapers,  commercial  printers  and  trade 
typographers  have  reduced  composition  errors,  wrong  fonts  and  trans¬ 
positions  by  33'/3%  through  the  Matrix  Contrast  System  of  Color- 
Coding  Matrices. 

Explains  how  users  gain  as  much  as  $500  worth  of  working  time 
per  year  on  every  linecasting  machine  they  operate. 

Shows  how  the  service  reduces  eye  strain,  enables  linecasters  to  do 
better,  faster  work  by  making  mat  characters  and  symbols  easy  to  see. 
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GOING  FROM  BAD  TO  GOOD 

On  Teen  Beat  at  50 
He  Changes  an  Image 

By  Walter  Froehlich 


Buffalo,  N.  Y. 

Reportinff  the  doings  of  teen¬ 
agers  has  taken  on  a  new  dimen¬ 
sion  in  the  Buffalo  Courier- 
Exprenit. 

The  impact  of  the  newspaper’s 
two-year-old  policy  of  youth  re¬ 
porting  has  already  been 
credited  by  school  and  religious 
leaders  as  having  played  a 
major  part  in  the  reduction  of 
juvenile  delinquency  in  Erie 
County. 

Behind  the  success  was  the  re¬ 
assignment  two  years  ago  of  a 
childless  reporter  in  his  middle 
50s  to  the  full-time  beat  of 
writing  about  “good,  construc¬ 
tive,  positive  activities”  of  teen¬ 
agers. 

Opens  a  New  World 

Wes  Johns  had  spent  the  pre¬ 
vious  12  years  on  the  City  Court 
beat  where  he  had  become  fa¬ 
miliar  with  seeing  teen-agers  in 
trouble  with  the  law. 

“I  picked  him  for  this  new 
assignment  because  he  had  seen 
the  seamy  side  of  life  and  the 
evil  side  of  some  teen-agers,” 
City  Editor  James  F.  Schrader 
said. 

“I  figured  this  new  assign¬ 
ment  would  open  a  whole  new 
world  of  reporting  for  him.  In¬ 
stead  of  asking  him  to  write 
about  the  long,  daily  parade  of 
teen-agers  in  trouble  he  would 
now  delve  into  their  constructive 
activities.” 

The  assignment  of  Mr.  Johns 
was  calculated  by  Mr.  Schrader 
to  transform  and  widen  the  ap¬ 
peal  of  the  newspaper’s  twice- 
weekly  Teen-Time  page  and  to 
strengthen  teen-age  coverage  on 
the  general  news  and  feature 
pages. 

For  Mr.  Johns  the  drastic 
change  in  assignments  seemed 
at  first  like  “Diogenes’  famous 
search  for  an  honest  man,”  he 
recalled. 

“Like  millions  of  others  I 
had  been  reading  the  usual  criti¬ 
cisms  of  youth — of  how  they 
were  squandering  their  time, 
sassing  their  elders,  how  they 
were  throwing  the  wrench  into 
society  and  how  they  were 
headed  for  perdition,”  Mr.  Johns 
said. 

Setting  out  on  his  assignment, 
Mr.  Johns  expected  to  meet  a 
collection  of  Peck’s  bad  boys 
and  girls. 


“I  started  visiting  the  nearly 
70  high  .schools  in  Erie  County 
with  a  skeptical  attitude,”  he 
said.  “I  expected,  after  being 
conditioned  by  adverse  publicity, 
to  be  hit  with  an  occasional 
eraser  or  to  find  the  students  as 
surly  and  uncooperative  as  tiger 
cubs.  As  it  happened,  I  found 
the  reverse.” 

It  wasn’t  long  before  he  dis¬ 
covered  Buffalo  and  vicinity  is 
loaded  with  good  youths. 

“By  good  I  don’t  mean  plaster 
.saints  because  today’s  youngster 
lives  and  breathes  and  has  some 
of  the  same  faults  which  plague 
adults,”  said  Mr.  Johns. 

“By  and  large  the  youngsters 
of  today  are  engaged  in  more 
worthwhile  activities  than  most 
adults  and  have  more  social 
consciousness  than  their  1920 
and  1930  counterparts.” 

Guest  in  Cafeterias 

Mr.  Johns  soon  found  himself 
a  guest  of  his  teen-age  inter¬ 
viewees  in  school  cafeterias. 

He  wrote  about  the  students 
who  act  as  monitors  at  each 
table  there  and  concluded  that 
cafeteria  routines  proceed  more 
orderly  than  what  he  had  wit¬ 
nessed  at  most  of  the  downtown 
eating  places  he  had  frequented 
during  his  lunch  hours  on  the 
City  Court  beat. 

He  ferreted  out  for  interview 
and  personality  features  high 
school  athletes  who  also  man¬ 
aged  to  star  in  academic  per¬ 
formance. 

He  wrote  personality  .sketches 
about  the  deaf  student  who 
tenaciously  learned  to  master 
lip  reading  and  then  earned  his 
high  school  diploma  and  the 
teen-age  future  scientist  who 
carries  on  a  lucrative  backyard 
soaretime  business  raising  150 
New  Hampshire  chickens  while 
maintaining  a  98%  average  in 
chemistry,  physics,  Latin,  reli¬ 
gion,  history,  English  and  geom¬ 
etry. 

He  interviewed  the  local  pupils 
who  met  with  Prime  Minister 
Castro  in  Cuba  and  tbe  local 
teen-ager  who  was  a  guide  at 
the  United  States  Exhibit  in 
Moscow  where  she  listened  to 
the  Nixon-Khrushchev  “kitchen 
debate.”  He  wrote  about  the 
pretty  cheerleader  who  rallied 
her  school  team  to  victory  even 
though  she  had  to  do  her  cheer¬ 


ing  from  crutches  with  a  cast 
encompassing  her  painful  knee 
injurj’. 

AII-S«'holastir  Team 

Late  last  year,  Mr.  Schrader 
assigned  Mr.  Johns  to  make  a 
periodic  selection  of  an  “All- 
High  Scholastic  Team.”  Mr. 
Johns  singled  out  for  public 
praise  a  group  of  students  who 
led  in  scholastic  achievement  in 
much  the  .same  manner  as  the 
sports  department  has  for  many 
years  selected  all-high  football 
and  basketball  teams.  At  each 
grade  marking  period,  Mr. 
Johns’  brief  biographical 
sketches  of  these  students  are 
published  along  with  their  pho¬ 
tographs. 

Local  educators  have  hailed 
this  innovation  and  the  policy 
of  teen-age  activities  coverage 
inaugurated  by  Executive  Editor 
Cy  King  in  response  to  sug¬ 
gestions  for  more  attention  by 
the  press  to  constructive  ac¬ 
tivities  of  teen-agers. 

Mr.  Johns  has,  however,  not 
concentrated  on  the  unusually 
gifted  student  or  the  one  who 
has  had  odd  experiences. 

He  has  achieved  high-voltage 
of  human  interest  in  writing 
about  stutlents  who  make  up  the 
school  band,  who  sing  in  church 
choirs  or  serve  as  acolytes  or 
altar  boys,  who  carol  for  shut- 
ins  at  Christmas  time,  who  stage 
benefit  art  exhibits  and  plays 
and  participate  in  civic  and 
chaiitable  activities  and  com¬ 
munity  projects. 

He  has  written  about  the  teen¬ 
agers  who  serve  on  the  school 
safety  patrol,  arrange  model 
UN  assemblies  and  participate 
in  panels,  forums  and  debates  in 
and  out  of  school. 

Af ler-S«‘hool  Jobs 

He  has  followed  the  young 
citizens  to  their  part-time  after¬ 
school  jobs. 

He  has  written  about  the  six- 
foot-plus  teen-ager  who  acts  as 
batboy  for  Buffalo’s  Baseball 
Bisons  and  about  the  young  lady 
who,  inspired  after  winning  a 
contest  sponsored  by  the  local 
Advertising  Women’s  Club,  went 
on  to  gamer  an  important  job 
at  age  20  in  tbe  advertising  de¬ 
partment  of  a  local  department 
store. 

When  schools  are  closed  for 
the  summer,  Mr.  Johns  watches 
the  teen-agers  on  vacation.  He 
w'rites  about  their  summer  jobs, 
about  those  who  attend  summer 
schools  and  those  who  go  on 
canoe  trips  or  to  scout  camps 
or  arrange  aquatic  shows  or  go 
horseback  riding. 

He  writes  about  foreign  ex¬ 
change  students  enrolled  in  local 
schools  and  about  local  teen¬ 
agers  who  have  come  back  home 
after  studying  abroad.  He  writes 
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Wes  Johns 


how  teen-agers  try  to  itnpww 
their  study  habits,  seek  better 
ways  to  stay  on  the  honor  t«ll 
and  develop  plans  for  careen. 
Twice  during  1959,  Mr.  Johii 
accompanied  teen-agers  to  the 
Ford  Motor  Company’s  teen-ap 
press  conferences  in  Detroit 
Just  as  Mr.  Johns’  reporthif 
has  helped  change  the  comnna- 
ity’s  image  of  teen-agers  so  hu 
it  helped  to  change  for  th 
better  the  community’s  image «f 
its  newspaper. 

Paper  in  <Ja^^^oom 

Vastly  diminished  is  the  om 
rampant  criticism  that  neu- 
papers  overplay  juvenile  crim 
and  overplay  daring  and  a- 
cellence  in  the  fields  of  athletie 
and  entertainment. 

Teachers  have  focused  n»R 
attention  on  the  numerous  e<is- 
rational  features  and  news  itws 
of  educational  value  appearinK 
daily  in  the  newspaper.  The  m 
of  the  Courier-Express  ii 
schools  as  a  classroom  teachin! 
aid  has  increased. 

Mr.  Johns  never  takes  to  tea- 
age  slang  in  his  reporting.  He 
writes  his  features  in  the  ssf 
crisp,  descriptive,  yet  mattewf 
fact  style  in  which  he  wrote  r 
popular  “Docket”  column  desi 
ing  with  the  human  inter?- 
angles  of  City  Court  cases 
the  derelicts  and  habitus 
trouble  makers  he  met  then 
“The  trouble  I  have  found^ 
far,”  says  Mr.  Johns  whose  *ii* 
is  a  high  school  teacher,  “is  tis 
the  teen-agers  are  under*)- 
underplayed,  underadvertise: 
and  even  underestimated." 

• 

Dental  Health  Prize 

Longview,  Tf- 
The  Longview  News  andM' 
nnl  won  first  place  among  rit'- 
papers  in  cities  of  25,0flt  • 
100,000  populations  in  the  stur 
wide  contest  in  connection 
National  Children’s  Dei>‘ 
Health  Week. 

UBLISHER  for  April  ^ 
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Goss  Reveals  Details 
Of  Headliner  Mark  II 

Chicago  tion  of  the  new  press,  which  also 
Details  of  the  new  Goss  Head-  incorporates  such  well  known 
liner  Mark  II  newspaper  press  Goss  features  as  Tension  Lockup, 
were  reveale<l  to  E&P  by  Joseph  Colortrol,  Automatic  Reel  Ten- 
A.  RifTKS,  president  of  the  Goss  sion  Paster  System,  operated  by 
Company,  here  this  week.  the  Paster  Pilot.  The  press  has 

He  said  the  Mark  II  was  built  a  guaranteed  speed  of  70,000 
especially  to  meet  the  needs  of  papers  jier  hour. 

Ixrth  publishers  and  pressmen 

under  the  “new  concept  of  news-  rmer  Ink  Flow 

paper  production.”  The  press  \  new  inking  arrangement 
itself  is  a  refined  and  stream-  privet  a  finer  pattern  of  ink  flow, 
lined  product,  with  new  features,  j^k  feed  roller  is  self  clean- 

all  aimed  to  jirovide  faster  oper-  jnpr.  Roller  settings  are  con¬ 
ation  and  lower  operating  costs,  trolled  by  semi-automatic 

r-  I  sockets  which  may  be  unlocked 

Flexible  for  (.ulor  j  j-  *  j  ..  n 

and  adjusted  so  that  rollers  can 

“It  brings  the  promise  of  in-  he  reset  automatically  to  a  pre- 
creased  net  production  at  lower  determined  flat, 
costs,  unequalled  operating  sim-  'p^e  balanced  press  drive  has 
plicity,  and  lower  maintenance  minimum  blacklash  for  improved 
expense,”  .said  Mr.  Riggs.  “The  color  register.  A  safety  clutch  is 
new  Headliner  Mark  II  has  provided  for  overload  protection 
exclusive  features  that  provide  ^nd  silencing  of  each  unit  and 
faster  make-ready,  finer  quality,  folder. 

and  unusual  flexibility  for  ROP  o  i  ■  ■  t 

^7,  ^  ailencmg  or  reversing  of 

i  1-  j  either  printing  couple  on  the 
Unit  controls  are  centralized  •  j  2  • 

j  ,  ,  ,  units,  independently,  is  accomp- 

andlend  themselves  to  eventual 

compete  automation.  It  was  ^  stressing  the  ease  of 

pomt^  out.  Unit  size  and  shape  ^  Riggs  pointed  out 

pve  bonus  ix^rking  space  for  the 

^  ^  pressmen  ample  room  to  work 
cl^,  yet  pertnit  full  access  to  ^nd  easily.  “Behind  the 

all  working  parts.  „ 

The  Mark  II,  newest  brother  jj^g  desijpi  that  spells  unheard-of 
of  the  sturdy  Headliner  Mark  I  convenience,”  he  said.  “From 
now  in  use  in  many  newspaper  ^yjg  ng^  jo^  profile  to  the  auto¬ 
plants,  permits  better  utilization  viatic  lubrication  system,  the 
of  manpower  in  the  pressroom,  \iark  II  means  added  ease  of 
Mr.  Riggs  explained.  Goss  will  operation  and  more  economical 
continue  to  manufacture  both  production.” 

types  of  Headliner  presses.  ,  , 

^  It  has  taken  years  of  research 

New  Type  Fountain  and  development  to  incorporate 

m.  c  mi-  i>  ^  many  new  features  into  one 

The  new  “Sweep-Thru  foun-  newspaper  press,”  he  continued, 
tain  on  the  Mark  II  permits  fast  “\Yg  arg  proud  to  add  the  Head- 
color  change  and  quick  cleaning  ^ark  II  to  the  complete 

I  without  the  use  of  solvents  and  Qoss  line  of  newspaper,  maga- 
with  no  ink  waste.  In  ROP  color  ^ine  and  roto  presses.” 
i  operations,  ink  is  fed  to  the  mu  tt  -n-  m  1  tt  u-  u 
.  press  from  stainless  steel  tanks 
!  under  a  pressure  system  which 

provides  for  distribution  of  the  ' "i  ^®'^i  a 

i  ink  to  several  ink  fountains  from  week  of  April,  is  already 

one  central  source.  These  four-  construction  here  at  the 

i  rillon  tanks  are  housed  within 


types  of  Headliner  presses. 

New  Type  Fountain 

The  new'  “Sweep-Thru”  foun¬ 
tain  on  the  Mark  II  permits  fast 


Gordon  A.  O'Brien 

Executive  Board 
Named  for  Papers 

Worcester,  Mass. 

An  executive  committee  con¬ 
sisting  of  the  heads  of  the  prin¬ 
cipal  divisions  of  the  Telegram- 
(iazette  organization  has  been 
appointed  by  President  Harry 
G.  Stoddard  and  Publisher  How¬ 
ard  M.  Booth. 

On  the  committee  are  Gor¬ 
don  A.  O’Brien,  treasurer,  who 
is  chairman;  Forrest  W.  Sey¬ 
mour,  editor;  Hilding  C.  Peter¬ 
son,  circulation  director;  Frank 
R.  Twiss,  advertising  director; 
and  William  G.  Weinrich,  pro¬ 
duction  manager. 


for  the  pressmen  to  remove  the 
ink  from  the  fountains  by  a  sim¬ 
ple  wiping  method,  without  the 
use  of  solvents.  This  is  a  time- 
s»ving  feature,  permitting  press- 


‘Pud’  Reed  Dies 


Papers  Rank  No.  1 
With  Boat  Retailers 

Newspapers  rank  as  the  No.  1 
advertising  medium  with  the 
nation’s  marine  equipment  re¬ 
tailers,  according  to  a  nation¬ 
wide  survey  just  completed  by 
Itoating  Industry  magazine,  a 
Conover-Ma.st  publication. 

In  a  report  covering  12  major 
cities,  as  reported  in  the  April 
issue,  retail  marine  dealers  from 
coast-to-coast  are  also  increas¬ 
ing  their  advertising  and  pro¬ 
motion  budgets  in  1960  on  an 
average  from  10%  to  25%. 

As  reported  in  Boating  In¬ 
dustry’s  survey,  the  most  used 
advertising  promotions  by  the 
marine  equipment  firms  sur¬ 
veyed  are  as  follows: 

Display  (newspapers)  91.7%; 
Classified  (newspapers)  83.4%; 
regional  magazines,  38.4% ;  tele¬ 
phone  book — yellow  pages,  25%; 
direct  mail,  16.7%;  billboards, 
16.7%;  store  drawings  for 
prizes,  8.4%i;  literature  for 
handout,  8.4%; ;  advertising  give¬ 
aways,  8.4%. 

Cities  covered  in  the  survey 
included  Oklahoma  City,  St. 
Petersburg,  Florida,  Dallas, 
Denver,  Milwaukee,  Philadel¬ 
phia,  Louisville,  Seattle,  Kansas 
City,  San  Diego,  West  (Columbia, 
South  Carolina,  and  Boston. 


the  unit  and  can  be  refilled 

•  iu  _  ordered  the  first  Mark  II  press 

wi^out  stopping  the  press.  ^ 

new  device  makes  it  easy  placed  an  order  for  63  units. 


use  01  solvents.  This  is  a  time-  Reading,  Pa. 

»ving feature,  permitting  press-  Paul  M.  (Pud)  Reed,  an  as- 
fflen  to  quickly  clean  the  foun-  sistant  city  editor  of  the  Rend- 
t^  after  running  color,  or  to  ing  Eagle,  died  recently  at  his 
change  from  one  color  to  home  in  suburban  Mt.  Penn.  He 

was  72.  Mr.  Reed  started  his 
Riggs  stressed  that  Goss’  newspaper  career  on  the  Allen- 
'®wrd-breaking  and  proven  3:2  town  (Pa.)  Morning  Call  and 
foMer  is  a  basic  factor  in  opera-  joined  the  Eagle  in  1923. 
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Floor  walking  getting  you  down?  Keep  E&P  handy 
for  $uch  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name . 
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1475  BROADWAY  NEW  YORK  36.  N.  Y. 
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De  Toledano  Writes 
Washington  Column 

By  Ray  Erwin 


Ralph  de  Toledano,  widely 
known  author,  reporter,  editor 
and  Washington  correspondent, 
on  May  2  will  begin  a  four- 
times-weekly  column,  “Washing¬ 
ton  Wire,”  for  King  Features 
Syndicate. 

The  750-word  columns  will  be 
for  Monday,  Wednesday,  Friday 
and  the  weekend  (Saturday  or 
Sunday) . 

In  20  years  of  covering  the 
national  political  scene,  Mr.  de 
Toledano  has  acquired  acquaint¬ 
anceship  among  high-level  lead¬ 
ers.  For  12  of  those  years,  he 
wrote  national  news  for  Newn- 
week  magazine  and  he  has  been 
associate  editor  for  10  years. 
For  the  last  four  years,  he  has 
been  in  Washington,  where  his 
beat  included  the  White  House, 
Vice  President’s  office  and  trav¬ 
els,  Justice  and  Labor  Depart¬ 
ments  and  Supreme  Court. 

Nixon  Biographer 

He  traveled  with  his  friend. 
Vice  President  Nixon,  to  Poland 
and  Russia  last  Summer.  He 
wrote  the  first  biography  of  Mr. 
Nixon  in  1956.  Latest  of  his  five 
books  is  “Lament  for  a  Genera¬ 
tion”  (Farrar,  Straus  &  Cu¬ 
dahy),  published  April  4. 

The  King  columnist-to-be  was 
asked  four  specific  questions: 


1)  What  kind  of  column  do 
you  intend  to  write? 

“I  hope  to  pack  as  much  hard 
news  into  the  column  as  pos¬ 
sible.  Columnists  who  stress 
opinion  serve  a  very  useful 
function,  and  I’d  be  the  last  to 
run  them  down.  After  all.  I’ve 
got  a  lot  of  opinions  of  my  own. 
But  much  important  news  gets 
lost  in  the  shuffie  in  Washing¬ 
ton.  Many  stories  get  routine 
treatment,  because  the  pace  is 
so  fast.  Because  I’ve  developed 
some  really  top  news  sources,  I 
expect  to  give  ‘in  depth’  treat¬ 
ment  to  the  political  stories,  to 
give  my  readers  the  feel  of 
Washington — from  the  Hill  to 
the  White  House  to  the  Penta- 
gon.” 

Political  Po«iition 

2)  Where  do  you  stand  po¬ 
litically? 

“By  the  usual  standards.  I’m 
a  noncomformist  conservative. 
I’ve  got  good  friends  in  the 
Democratic  Party  and  in  the  Re¬ 
publican  Party — in  both  wings 
of  both  parties,  as  a  matter  of 
fact.  When  Mr.  Truman  was 
President,  I  supported  him  on 
some  issues,  fought  him  on 
others.  The  same  applies  to  Mr. 
Eisenhower.  It’s  a  reporter’s  job 
to  call  the  shots  as  he  sees  them. 


Serious . . .  not  oft! 


A  person  with  a  problem  who  writes  to  Doris 
Blake  gets  a  serious  answer... not  a  flock  of 
wisecracks  which  may  make  the  inquirer  feel 
like  a  donkey.  She  tries  to  show  the  reader  a 
solution  — and  not  to  show  off  her  own  talents.  So  millions  trust 
and  follow . . . 


Speaking  of  Love 

by  Doris  Blake... the  “heart-to-heart”  daily  column  which 
is  sincere,  tactfully  respects  troubled  confidences,  never  pokes 
fun  at  perplexity . . .  gives  answers  with  warmth,  friendship, 
human  understanding!  Draws  favorable  response,  makes  readers 
—and  holds  them!  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott.  Manager . . . 


Vhicafga  Tribunv^^eu?  YarkJVews 

Mmaa*  .Veiea  JInfItffncr,  .V««r  Vorlc 
‘^Sr^****'**®*^*  MWCr*  Trthmnv  Tausvr,  CMvamo 


Ralph  de  Toledano 


As  a  general  principle,  I  find 
myself  on  the  side  of  those  who 
feel  that  the  less  government  we 
have  the  better.  I  think  that  Mr. 
Eisenhower’s  great  contribution 
has  been  to  demonstrate  that 
this  society  and  this  economy 
can  prosper  without  a  prolifera¬ 
tion  of  government  agencies  to 
solve  every  problem.  But  this  is 
all  rhetoric.  My  political  posi¬ 
tion  will  be  dictated  by  the  facts, 
not  by  any  pre-conceived  ideo¬ 
logical  position.” 

3)  Will  you  cover  the  coming 
campaign? 

“TTiis  is  my  pious  hope.  In  so 
far  as  I  am  able.  I’d  like  to  be 
where  the  news  is  being  made. 

I  think  I’ve  learned  more  about 
this  country  and  its  political 
anatomy  covering  candidates 
than  in  any  other  way.  Cam¬ 
paign  trips  are  also  a  real  chal¬ 
lenge  to  reporters.  You  hit  a 
city  for  24  hours,  and  your  edi¬ 
tor  expects  you  to  evaluate  the 
political  sentiment  and  to  tell 
him  how  it’s  going  to  vote.  The 
T  odd  thing  about  it  is  that  after 
I  a  w’hile  you  develop  a  kind  of 
I  special  sense — a  smell,  perhaps 
i  — which  sometimes  turns  out  to 
I  be  astonishingly  accurate.  You 
make  mistakes,  too,  but  that’s 
part  of  the  job.” 

4)  Do  you  intend  to  remain 
1  in  Washington  or  travel? 

I  “Washington,  let’s  face  it,  is 
;  the  news  capital  of  the  world. 

So  my  home  base  w’ill  be  Wash¬ 
ington.  But  you  sometimes  get 
a  distorted  view  of  the  country 
from  the  press  galleries.  So  if 
the  opportunity  permits,  I  hope 
to  innoculate  myself  against 
that  particular  virus  by  occa- 
i  sionally  seeing  how  that  99  and 
44/lOOs  lives.  I’ll  be  doing  what 
is  primarily  a  Washington  col¬ 
umn,  but  I’m  not  ringing  the 
curtain  down  on  the  rest  of  the 
country  or  the  w’orld.” 

(ktvered  fkimpaign» 

Mr.  de  Toledano  covered  the 
1950,  1952  and  1956  campaigns 
and  has  covered  numerous 
1  stories  in  Latin  America.  He 

EDITOR  ac  PU 


flew  from  Venezuela  to  Cutt4  I 
to  obtain  the  first  face-to.(Kj 
interview  with  Igor  Gouic^ 
Soviet  official  who  defected  inj 
exposed  an  international  atoniK 
spy  ring. 

He  speaks  Spanish  fluenth 
(he  was  born  in  the  Intenu- 
tional  Zone  of  Tangier,  whm 
his  father  was  a  foKi|r 
newspaper  correspondent)  ug 
speaks  French  once  he  gets  ac 
climated.  The  Army  (he  wait 
OSS)  taught  him  to  sptii 
Italian  and  he  .still  can  read  h. 
As  a  child  he  could  si)eak  An 
bic,  but  admits  swear  words  an 
the  only  ones  he  remembers  net 
— a  very  expressive  language. 

Soon  after  his  graduation  fn* 
Columbia  University,  Mr.  dt 
Toledano  married  his  childhoaj 
sweetheart.  Miss  Nora  Romaiit 
They  and  their  sons,  James  aac 
Paul,  live  in  an  eight-nm 
house  in  the  Cleveland  Pad 
area  of  Washington. 

*  e  * 

Fumetl  Cartoonist 
Does  Boating  Cover 

Providence,  R.  1 
Chon  Day,  cartoonist  origina 
tor  of  Sebastian  the  monk,  dm 
the  cover  page  for  the  Boatiaf 
&  Fishing  Supplement  of  tk 
Sunday  Journal,  March  20. 

The  page  by  Mr.  Day,  win 
lives  in  Westerly,  R.  I.,  shwn 
fishermen  and  swimmers  cavort¬ 
ing  in  Narragansett  Bay  abouc 
their  boats  and  in  the  water.  B« 
there’s  not  a  woman  in  si^ 
There’s  one  in  the  galley  of  a 
fishing  cruiser,  however,  tht 
artist  asserted  privately.  Shes 
doing  what  she  ought  to,  gettiBf 
lunch! 

♦  •  * 

JA(X  DEMPSEY’S  STOW 

The  autobiography  of  Jack 
Dempsey,  one  of  the  centarj^ 
most  publicized  and  controm- 
sial  sports  figures,  will  be  iBi- 
alized  in  14  installments  of  I,!® 
words  each  by  King  Featne 
Syndicate. 

The  story  of  the  Mana» 
Mauler,  who  punched  his  wy 
up  from  mining  camps  of  Cob 
rado  and  Utah  to  the  hetvy 
weight  championship  of 
world,  is  called  “Dempsey  By 
the  Man  Himself,”  as  t<jd  b 
Bob  Considine  and  Bill  Skew 
Hearst  Headline  Service  »» 
New  York  Mirror  colunuiiih 
respectively.  Initial  release  d»t» 
is  May  22,  just  10  days  afte 
publication  of  the  book  by  Simoc 
&  Schuster. 

«  *  * 

— New  members  of  the  >*• 
tional  Cartoonists  Society- 
.Arnold  Roth  (“Poor  Arrf* 
Almanac”)  and  Doug  WBdP 
(“The  Saint”). 

*  V  « 

(See  pages  AS  and  i9) 
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JOHANNESBURG.  SOUTH  AFRICA*  APRILS  CAP)»PR1HE 


MINISTER  HENDRIK  VERVOERD  OF  SOUTH  AFRICA  HAS  SHOT 


IN  THE  HEAD  TODAY  IN  AN  ATTEMPTED  ASSASSINATION 


KS04AES 


BULLETIN  HATTER 

JOHANNESBURG— FIRST  ADD  VERVOERD  (A94)  XXX 
ASSASSINATION.  VERVOERD  VAS  STILL  ALIVE  AS  HE  WAS 


CARRIED  AVAY  FROM  THE  PLATFORM  AT  THE  UNION 


EXPOSITION  WHERE  HE  HAD  BEEN  SPEAKING.  HE  VAS 


BLEEDING  PROFUSELY 


Pictures! 


r 
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SYNDICATES 


Hollywood’s  Polonsky  Is  30 -Year  Veteran 


T 


By  Beth  Keele 


Hollywood,  naturally  will  sell 
their  material  to  the  studios. 


Covering  the  world’s  glamour 
capital  for  30  years  is  no  easy 
assignment. 

But  that’s  what  Joseph  B. 
Polonsky  has  been  doing  since 
he  founded  the  Hollywood  Press 
Syndicate  in  1930.  For  three  de¬ 
cades  he  has  been  meeting  pub¬ 
lication  demands,  foreign  and 
domestic,  from  his  suite  of 
offices  at  6605  Hollywood  Boule¬ 
vard. 

Movie  stars  used  to  walk  past 
his  building  with  pet  tigers  on 
leash,  but  now  bearded  beatniks 
catch  the  attention  of  tourists. 

“Hollywood  is  still  the  world’s 
never-never  land,’’  Mr.  Polonsky 
declared,  “but  it  is  not  like  it 
used  to  be.  At  one  time  Holly¬ 
wood  was  a  tight  little  island. 
But  movie  making  has  become 
international  and  so  has  glam¬ 
our.” 


Foreign  Queries 


The  trend  started  shortly 
after  the  war,  he  recalled.  He 
began  receiving  requests  from 
foreign  editors  that  concerned 
the  life  of  the  “average”  Ameri¬ 
can.  About  the  same  time,  pro¬ 
ducers  were  sending  out  the  first 
few  film  crews  to  shoot  movies 
on  overseas  locations. 

Mr.  Polonsky  finds  that  the 
diversity  that  the  trend  has 
brought  to  his  work  is  not  only 
stimulating  but  an  indication 
that  the  world  is  becoming  very 
small  indeed. 

The  range  of  Polonsky’s  syn¬ 
dicate  can  be  grasped  by  a  check 
of  his  daily  mail.  During  an 
ordinary  week,  requests  may  in¬ 
clude  : 

— a  letter  from  West  Ger¬ 
many  asking  for  the  life  story 
of  Garbo. 

— a  request  from  Italy  con¬ 
cerning  the  new  developments  in 
the  Southern  California  aviation 
industry. 

— an  urgent  plea  from  a  Fin¬ 
nish  editor  for  a  kitchen  layout. 

— a  note  from  Israel  asking 
about  spring  fashions. 

— a  letter  from  an  editor  of  a 
large  English  newspaper  re¬ 
questing  “photos  of  movie  stars 
taking  their  money  to  Beverly 
Hills  banks.” 

However,  it  isn’t  only  requests 
for  news  that  he  receives.  There 
may  be  a  letter  from  India  ask¬ 
ing  for  a  press  card  so  the 
sender  may  attend  an  important 
event  in  his  own  locality.  For¬ 
eign  novelists,  short  story  writ¬ 
ers  and  poets  send  him  material, 
totally  unsolicited.  The  senders 
feel  that  Polonsky,  working  in 
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Big  PuKlage 

“The  amount  of  postage  I 
have  used  sending  back  material 
is  too  much  even  to  think  about,” 
he  acknowledged  ruefully. 

One  of  Polonsky’s  more  inter¬ 
esting  assignments  through  the 
years  came  from  an  English 
newspaper.  The  editor  wanted 
him  to  act  as  liaison  and  pur¬ 
chase  letters  sent  to  the  late 
Mrs.  Patrick  Campbell  by 
George  Bernard  Shaw. 

“They  wanted  to  pay  5,000 
pounds,  but  Mrs.  Campbell  firm¬ 
ly  declined,”  he  recalled,  noting 
that  several  years  later  the  ac¬ 
tress  released  the  letters  for 
several  times  the  original  offer. 

Mr.  Polonsky  explained  that 
foreign  editors  hold  to  the  tru¬ 
ism  that  one  picture  is  w*rth 
10,000  words  so  one  of  his  con¬ 
tinual  problems  is  to  create  a 
good  feature  that  contains  a 
maximum  of  sharp,  interesting 
photographs. 

“It  may  be  a  problem  of 
translation,  but  more  often  it  is 
because  foreign  readers  don’t 
care  to  read  too  much  text,”  he 
said. 

He  cited  an  example  of  send¬ 
ing  only  a  news  story  on  a  new 
tract  home  versus  a  photo  lay¬ 
out  of  same. 

“The  average  tract  home  is 
still  an  incredible  thing  to  hun¬ 
dreds  of  thousands  of  people  in 
less  fortunate  parts  of  the 
world,”  he  declared.  “Some¬ 
times  they  don’t  believe  it  even 
with  a  photo,  but,  at  least,  the 
editor  can  claim  he  has  proof. 
He  trusts  me  as  a  source  of 
news,  not  propaganda,  and  if 
he  chooses  to  publish  it,  it  can 
make  a  vast  impression.” 

Mr.  Polonsky  certainly  didn’t 
anticipate  a  career  associated 
with  newspapering  when  he  emi¬ 
grated  from  the  Ukraine  at  age 
17.  He  attended  law  school  in 
Detroit  and  there  he  edited  a 
foreign-language  newspaper  as 
a  means  of  meeting  expenses. 


Creel’s  Staff 


terms  as  president,  he  could  bk* 
with  satisfaction  that  cert*, 
publicity  sources  liecame  anc* 
more  friendly  with  the  fonij. 
press  representatives. 

Today,  with  more  than  SK, 
of  Hollywood’s  inrome  ste- 
ming  from  the  world  mi>i[p 
the  Guild  is  now  in  the  afe. 
factory  position  of  often  leir; 
wooed  and  Guild  memben  • 
longer  feel  themselves  in  ti* 
status  of  step-children. 

Mr.  Polonsky  started  his  syn¬ 
dicate  with  six  clients  and  tli«| 
decades  have  seen  its  operafe; 
expand  to  include  subscribe ? 
42  countries.  Many  editors 


Servk 

Short 


the  U.  S.  also  have  put 


James  B.  Polonsky 

he  reversed  his  field.  Instead  of 
sending  material  overseas,  he 
helped  interpret  America  to  the 
domestic  foreign  press  and  to 
the  immigrants. 

He  and  his  family  in  1923 
moved  to  Hollywood  w’here  he 
soon  arranged  a  meeting  with 
the  late  Louis  B.  Mayer.  Re¬ 
sult  was  that  Mr.  Polonsky  was 
hired  to  start  the  first  foreign 
publicity  department  at  MGM. 
Other  studios  soon  added  their 
own  foreign  publicity  staffs,  but 
Mr.  Polonsky  was  the  first  man 
to  impress  a  Hollywood  mogul 
with  the  potentialities  of  the 
world  market. 

While  at  the  studio,  Mr.  Po¬ 
lonsky  directed  the  distribution 
of  stories  written  in  14  lan¬ 
guages.  However,  he  often  was 
saddened  by  the  fact  that  the 
foreign  press  was  literally  the 
lowest  man  on  the  publicity 
totem  pole.  Although  there  has 
been  a  vast  improvement  in  this 
situation,  he  indicated  that 
many  studios  today  still  give  the 
foreign  press  the  last  helping  of 
photos  and  handouts. 

When  a  Polish  newspaper 
sent  him  $10  for  one  of  his 
MGM  stories,  Mr.  Polonsky  rea¬ 
soned  that  other  editors  might 
be  interested,  too. 


stamp  of  approval  on  Polo!Bi[;| 
features  because,  as  one  editef 
stated:  “I  term  your  releawt 
be  factual,  not  just  publkis 
puffs.” 


Fact  from  Fancy 


Syndicate  Founded 


“One  of  my  biggest  jote-| 
from  the  beginning — has  been 
separate  fact  from  fancy,"  hj 
indicated. 

How  big  and  exaspprat 
this  job  can  become  is  evide| 
by  statistics  showing  there 
more  press  agents  in  Holiy:?M| 
in  proportion  to  population 
any  place  else  in  the  world. 

In  looking  over  the  yeand 
founder  and  editor  of  a  uniq 
news  service,  Mr.  Polonsky  sah: 

“I  like  to  think  that  my 
have  helped  make  friends  f: 
the  United  States  througfer 
the  world.  Whether  it 
through  the  medium  of  a  f 
eign-language  newspaper,  or 
Public  Information  Committs* 
the  publicity  department  : 
MGM  or  the  Hollywood 
Syndicate,  I  have  b^n  in  ape^ 
tion  of  interpreting  and  expb' 
ing  this  wonderful  country 
the  rest  of  the  world.  It’s  a 
easier  to  do  it  now.  At  one  tsl 
it  took  three  months  to  he 
from  an  editor.  Now  I  hear 
a  week,  or  days. 

“It  doesn’t  seem  like  30  yes-" 
— I’ve  had  my  worries,  cerUi- 
ly,  but  it  has  been  fascintt-^ 
and  exciting.  Why  don’t  y?!| 
check  with  me  in  another 


But  it  was  because  of  this  ex¬ 
perience  that  he  was  invited  to 
join  the  staff  of  George  Creel, 
head  of  the  U.  S.  Committee  of 
Public  Information  (ancestor  to 
USIS),  during  World  War  I. 

He  served  as  manager  of  the 
department  of  foreign  propa¬ 
ganda.  After  the  war,  he 
worked  for  the  Rockerfeller 
Foundation,  the  Carnegie  Foun¬ 
dation  and  the  American  Red 
Cross.  In  the  latter  positions. 


In  1930,  he  founded  the  Holly¬ 
wood  Press  Syndicate.  He  be¬ 
came  one  of  the  first  persons  to 
send  out  factual  stories  to  a 
world  press  that  knew  Holly- 


years  1 


— Hollywood  reporter  B?:] 
Keele,  author  of  the  ait; 
about  Joseph  B.  Polonsky 
this  Syndicate  page,  wri- 


wood  only  as  a  lurid  latter-day  “Many  years  ago  at  the  P 


Babylon. 

His  pioneer  work  in  introduc¬ 
ing  the  celluloid  town  to  the 
world  continued  with  the  found¬ 
ing  of  the  Foreign  Correspond¬ 
ents  Guild.  After  he  had  or¬ 
ganized  it  and  served  for  two 


versity  of  Utah  jouma;^ 
classes,  editor  &  publishB 
used  as  a  text.  TherefoR 
always  have  had  a  stun^ 
gard  for  its  contents.  So 
pleases  me  that  I  am 
writing  an  article  for  it.” 


By  (ii 
.WiaO* 
Limuril 
Courier 
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Service  Supplies 
33.500  Snappy 
Shorts  in  Decade 

By  Carl  E.  /immerer 

A«iii«unt  Nrws  Editor 
iomurille  (Ky.) 

Courier- Journal 


T\  M.  w  •  Cim  #  Dateline  is  operated  on  the 

Uateline  tonorts  principle  that  its  most  impor- 
^  tant  obligation  is  owed  to  sub- 

In  Bis  Demand  scribing  editors.  Their  accept- 
“  ance,  Mr.  Nichols  said,  is  Date- 

From  a  modest  subscription  line’s  only  real  asset, 
list  of  31  newspapers  last  Fall,  “And  we’re  not  in  the  busi* 
a  new  syndicate.  Dateline  Fea-  ness  of  .sellin;;  somebo<ly  a 
tures  (i>07  Fifth  Ave.  New  lube  of  toothpaste,”  he  added. 
York  17),  now  ser\'es  130  news-  “There’s  plenty  of  newspaper 
papers,  including  some  of  the  udvertisinff  space  available  for 
largest  in  the  U.  S.  and  Canada,  that-  We  are  a  public  relations 


service  in  the  strictest  sense  of 
the  word.  Our  stories  are  in¬ 
tended  either  to  give  intimate 
lK)rtraits  within  the  .structures 


WiMnt  News  Editor  Zimmerer  Deck  largest  in  the  U.  S.  and  Canada,  ll'at.  We  are  a  public  relations 

LomUrUle  (Ky.)  To  get  our  material  we  read  Dateline,  which  operates  as  a  service  in  the  strictest  sense  of 

Courier-Journal  hundreds  of  news  releases,  mag-  public  relations  medium,  is  Our  stories  are  in- 

azines,  trade  journals,  and  other  owned  by  four  New  York  news-  tended  either  to  give  intimate 
Can  you  visualize  2,600  col-  publications.  We  sell  the  service  men  who  handle  the  work  in  IJortraits  within  the  .structures 
.::ins  of  shorts?  How  would  you  through  letters  to  editors,  en-  their  spare  time.  The  .syndicate  the  business  world,  and  per- 
'  :ke  to  write  .13,500  shorts  and  closing  free  samples.  supplies  short  news  stories  used  haps  make  the  public  more  re- 

i.kout  65,000  heads,  not  to  men-  We  have  never  raised  our  by  newspapers  as  filler  or  time  ceptive  to  a  company’s  adver- 

i-on  thousands  of  letters,  all  in  prices,  based  on  circulation.  We  copy.  None  of  the  stories  run  tised  products,  or  to  describe  a 

Tour  spare  time?  have  customers  with  daily  circu-  longer  than  five  paragraphs.  product  that  merits  news  cover- 

That’s  what  my  partner.  Jack  lation  as  low  as  5,000  and  as  The  service  is  free  to  any  ape  because  it  is  new,  different, 

R.  Deck,  and  I  have  done  for  high  as  700,000.  Some  have  been  daily  paper  recjnesting  it.  Date-  has  an  ingenious  use. 

ftiir  Snappy  Filler  Ser\'ice,  with  us  since  our  first  issue.  In  line  makes  its  profit  by  selling  Though  there  s  nothing  to 

5hich  was  10  years  old  March  all,  we  are  now  helping  about  a  a  small  portion  of  the  space  in  Prevent  the  editors  from  throw- 
2S.  (610  Wataga  Drive,  Louis-  hundred  papers  in  the  United  each  semi-monthly  mailing  of  75  all  the  publicity  pieces, 

v;!l6  6,  Ky.)  States  and  Canada  make  their  stories  to  business  concerns  and  n^ost  of  them  have  no  objection 

For  years  we  had  remarked  deadlines.  their  public  relations  represent-  ^o  printing  stories  about  reput- 

:,at  the  filler  services  were  so  And  we  have  never  failed  to  atives.  firms  that  can  stand  on 

yd  we  ought  to  start  one  of  our  make  our  own  weekly  deadline,  “We  thought  we’d  wind  up  their  news  value,  as  opposed  to 

"*n.  even  when  one  of  the  partners  running  a  modest  little  opera-  items  which  are  blatant  space 

The  Courier-Journal  has  an  was  in  a  hospital  for  four  weeks  tion,”  said  Gene  Nichols,  asso-  stealers,”  he  continued.  “If  we 
farly  first-edition  deadline  and  ^ith  a  heart  attack.  ciate  editor  of  Dateline,  “but  allowed  our  standards  to  dip,  or 

r:.^s  more  of  this  type  of  ma-  Shorts  range  from  one-liners  once  editors  saw  Dateline’s  pol-  attempted  to  overload  with  pro- 
vrial  than  the  news  services  to  30-liners.  Judging  the  in-  icy  plans  in  Editor  &  PuB-  motional  copy,  cancellations 
supply.  And  the  filler  services  quiries  forwarded  to  us  by  news-  usher,  the  gates  really  opened.”  would  .start.” 

the  paper  was  buying  were  papers,  readers  are  interested  The  partners,  as  experienced  ♦  *  ♦ 

very  hard  to  edit  and  in  most  items  about  new  products,  newsmen,  knew  from  the  begin-  — Fifty  soldiers  at  Fort  Car- 

eases  the  heads  were  useless  We  continually  answer  these  re-  ning  well-written  fillers  were  in  son,  Colo.,  petitioned  Mort 
mere  labels.  ciuests  for  more  information,  short  supply  and  were  an  es-  Walker  to  promote  his  comic 

So  we  started  our  own  serv-  Readers  want  to  find  out  where  sential  means  of  facilitating  the  strip  character  “Beetle  Bailey” 
ice:  five  columns  of  shorts  a  they  can  buy  the  products.  We  production  flow  for  most  news-  (King  Features)  from  .\rmy 
Tcek,  set  in  type.  Nearly  all  don’t  use  any  trade  names,  of  papers.  What  they  didn’t  know  private  to  private  first  class, 
have  two  heads,  for  greater  course.  Unfortunately,  news  was  how  much  of  a  market  there  but  Mort  says  he  has  too  high 
variety;  this  gives  rise  to  our  items  about  new  products  are  would  be  for  Dateline’s  commer-  a  regard  for  the  men  in  our 
unoriginal  but  appropriate  slo-  among  the  hardest  to  dig  up.  cial  side.  Having  the  demand  for  Army  to  even  consider  the  no- 
pn:  ‘‘Two  Heads  Are  Better  We  have  always  been  in-  Dateline’s  publicity  space  grow  tion.  He  recalled  that  only  re- 
uian  One.”  All  the  copy  editor  trigued  with  the  little,  interest-  beyond  the  supply  has  been  cently  “Sarge”  said:  “Beetle 
do  is  cross  out  the  one  he  offbeat  facts  or  angles  that  healthy  for  the  syndicate’s  op-  couldn’t  lead  a  Cub  Scout  to  a 
doesn’t  want.  pet  lost  in  the  news — submerged  eration,  Mr.  Nichols  said.  candy  store.” 

r  .  j  so  deeply  that  the  reader  passes  *  *  * 

**^  *^  '  "^  over  them,  unnoticing.  We  felt  Ivegitimale  News  ‘  t  f  V  ”  1  f 

The  service  is  made  up  in  a  that  these  news  nuggets  were  -it  gives  us  the  freedom  to  n  “  Snn  “  DicL 

full-page  chase,  with  plenty  of  worth  separate  presentation  and  turn  down  publicity  pieces  that  ^ 

space  separating  the  five  col-  a  head  all  their  own,  even  if  aren’t  suitable,”  he  added.  “We  *  syndicated  hv  Bell  Svn- 
inms;  this  makes  for  easy  cut-  only  for  the  first  edition.  We  ^^^.t  send  out  a  story  that  Hwl"te’s  Women’s  News  ServLe 
ting  and  pasting. 'The  shorts  are  still  feel  that  way  and  after  a  doesn’t  have  legitimate  news  ® 

»11  written  so  the  datelines  can  decade  of  digging  we  haven’t  value,  either  as  information,  or  ♦  *  * 

be  dropped,  if  desired,  without  lost  our  zest  for  finding  them  for  its  humor  and  human  inter-  (See  pages  >,6  and  48  for  more 


would  .start.” 


FacUi  Stressed 


entailing  a  lot  of  extra  editing,  and  writing  them,  and  the  time-  ggf  angles.’ 

Ike  whole  service  is  aimed  at  Her  the  better.  - 

speed  and  ease  of  handling.  We  *  *  ♦ 

stress  facts.  — A  book  of  “B.C.”  comic  j,  f. 

The  shorts  have  one-line,  two-  strips  by  Johnny  Hart  (New  ft  tdk 
line,  or  three-line  heads.  In  all,  York  Herald  Tribune  Syndicate) 

*e  have  six  different  kinds  of  was  published  April  1  under 

beads,  varied  still  more  in  that  title  of  “Hey!  B.C.”  (Funk  & 

sesneare  Roman  and  some  Italic.  Wagnalls).  Because  of  the  popu- 
Jsck  and  I  write  37  shorts  larity  of  the  prehistoric  cave-  •  Cc 

>Piece  each  week.  Each  edits  men-clowns  with  college  stu-  ^  p 

the  other’s  work  and  each  proof-  dents,  the  syndicate  sent  a  spe- 
t**d8  each  .short.  Incidentally,  cial  series  of  free  strips  on  • 

wry  short  is  proofread  by  at  “ ‘B.C.*  Goes  To  College!”  to 

three  persons,  and  correc-  college  editors.  Johnny  Hart,  PfO 

bon  lines  are  also  read,  for  only  29  himself,  creates  his 
?^ter  accuracy.  In  fact,  one  Neanderthal  stumblebums  at  his  Co 

siable  paper  trusts  us  so  much  Union,  N.  Y.,  home,  where  he 
It  1^  us  send  our  copy  directly  invented  them  only  two  years  1151 

™  Its  composing-room  superin-  ago.  “B.C.”  is  now  in  more  than 

100  newspapers. 
editor  ac  PUBLISHER  for  April  16,  1960 


(See  pages  ',6  and  48  for  more 
Syndicate  news). 
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WHAT  HAPPENED? 


Reporters  Get  Gray  Hairs  at  Youth  Parley 


By  Frances  Lewine 


Washington 

It’s  a  good  thing,  as  far  as 
500  writers  and  photographers 
who  covered  it  are  concemeti, 
that  the  incredible  White  House 
Conference  on  Children  and 
Youth  won’t  happen  again  until 
1970. 

With  America  apparently 
headed  for  bigger  and  bigger 
conventions,  the  experience  of 
this  one  may  offer  some  guide- 
posts  to  news  media  and  con¬ 
vention-givers. 

“Organized  chaos  .  .  .  I’ve 
never  been  through  such  a  week 
in  my  life  ...  It  was  enough  to 
turn  you  against  children,”  sea¬ 
soned  Washington  newsmen 
moaned.  But,  nobody  could  say 
they  didn’t  expect  it. 

When  the  7,500  delegates  fin¬ 
ally  poured  forth  1600  recom¬ 
mendations,  even  conference  offi¬ 
cials  gave  up. 

Dr.  Ruth  Stout  of  Topeka, 
Kans.,  a  conference  official  who 
was  supposed  to  sum  it  all  up 
on  closing  day,  observed  in  her 
speech: 

Usually,  at  a  conference  wind¬ 
up  the  press  is  badgering  offi¬ 
cials  to  find  out  what  happened. 
This  time,  she  admitted,  con¬ 
ference  officials  turned  to  the 


press. 

And  the  press  obliged,  thanks 
to  a  unique  “internal  reporting 
service”  that  had  been  set  up 
through  smart  advance  plan¬ 
ning. 


235  Workshops 


there  were  to  be  some  70  fonnal 
speeches  daily  for  three  days  at 
5  assemblies  and  18  forums.  And 
finally,  there  would  be  that 
“blueprint”  for  America’s  chil¬ 
dren — the  recommendations. 

Reporters,  used  to  covering  a 
number  of  things  at  one  time, 
cringed. 

Amid  pronouncements  of  “im¬ 
possible,”  conference  planners, 
who  had  lived  with  it  longer, 
calmly  agreed,  but  reiterated: 
“Here  it  is.  What  do  you  want 
us  to  do  to  help  you?” 

Out  of  that  session,  and  one 
more,  came  a  most  unusual  be¬ 
hind-the-scenes  operation. 

First,  there  was  one  ray  of 
hope.  Almost  all  of  the  fonnal 
speeche-s — about  194  of  them — 
were  available  in  advance.  An 
urgent  plea  was  made  that  they 
be  mimeographed  and  distrib¬ 
uted  in  advance. 


Bulletins,  wrapups  and  ab-  had  not  always  been  inelikit? 
stracts  of  texts  flowed  into  the  and  it  was  necessary  to  go  bvi 
working  press  rooms  like  an  and  read  the  text.  For  everyw* 
avalanche.  though,  they  were  a  fast  cl»  • 

When  Dorothea’s  green  crew  what  was  going  on. 
got  going  it  was  like  nothing  The  field  for  news  at  this  tf,-. 


Internal  Reporting  Service 


Months  before  the  golden  an¬ 
niversary  conference  was  due  to 
convene,  its  staff  people  realized 
they  had  a  problem  if  the  story 
of  this  once-a-decade  conclave 
was  to  be  told. 

“Frankly,  we  thought  it  would 
collapse  of  its  own  weight,”  a 
conference  publicity  planner  re¬ 
calls. 

In  the  dilenuna,  they  called  in 
a  select  group  of  Washington 
newspaper  and  magazine  people, 
likely  to  be  most  involved  in 
covering  the  conference. 

At  that  brainstorming  session, 
the  full  impact  of  what  lay 
ahead  struck  newspapermen  and 
women  for  the  first  time.  You 
could  almost  hear  the  agonized 
cries  as  conference  people  ex¬ 
plained  that  discussions  would 
take  place  in  235  separate  work¬ 
shops,  forums  and  assemblies 
spread  all  over  Washington 
from  court  rooms  to  cocktail 
lounges. 

As  if  this  wasn’t  bad  enough. 


book  vail 
$29.83.  A 
paid  Jan. 
This  w 


anybody  expected.  Their  output  ference  was  so  va.st  there  verJ  l»ok  vali 


on  Tuesday,  for  example,  totaled  a  thousand  ways  to  cover  OOO.  The 
109  separate  stories.  One  Washington  reporter  share  val 

»  1  »  sumed  the  role  of  delegate  a-  quotation 

Fast  and  Slow  followed  the  conference  f,r.  $84,000,01 

Because  of  physical  limita-  that  vantage  point.  A  magaii-f  i 

tions  and  on  recommendation  of  editor  gathered  10  youngtte^  put  the  fs 
the  brainstormers,  two  press  who  were  delegates  and  work^  where  be 
rooms  were  set  up.  One  for  “fast  with  them.  Others  spot-chect'-i  $42,000,01 
press” — wire  services  and  dailies  workshops.  Fruitless  houn  ; 


‘Fast’  and  ‘Slow’ 


Because  of  physical  limita- 


OOO.  The 
share  val 
quotation 
$84,000,01 
That  I 


$42,000,01 
In  an 


with  deadlines.  The  other  “slow  one  workshop  sometimes  tunnl  Chandler 


press” — for  weeklies  and  maga-  up  nothing,  while  a  hot  debiiil  ation  of  1 


not  pressed  for  time,  was  raging  uncovered  jalhedidsul 


Radio,  TV  had  a  separate  studio,  around  the  comer. 


It  kept  each  group  free  from  un-  The  biggest  complaint  wi-  organizat 
necessary  distractions.  IRS  was  that  it  sometime*  n;  Diversi 

The  grateful  fast  press  had  as  much  as  one  to  five  hount^  tire  field 
the  added  comfort  of  Robert  hind  events.  Often  trivia  better  su 
Hutchings,  former  Madison  Ave-  processed  while  hot  copy  waife  needs  th; 
nue  publicity  man,  loaned  from  The  climax  came  with  tr*  paperSi 


With  that  out  of  the  way,  the 
conference  planners  and  the  De¬ 
partment  of  Health,  Education 
and  Welfare  recruited  from  an 
assortment  of  government  agen¬ 
cies  a  staff  of  more  than  150 — 
typists,  clerks,  public  informa¬ 
tion  people — to  handle  the  ex¬ 
pected  flow  of  news  and  recom¬ 
mendations  from  18  forums. 

This  green,  uninitiated  in¬ 
ternal  reporting  service  (IRS) 
was  to  transmit  what  happened, 
not  necessarily  in  good  English 
— or  even  news  form — just  so 
long  as  something  would  be 
available  from  what  one  news¬ 
paperwoman  characterized  as 
“The  Tower  of  Babel.” 

Because  of  logistics,  the  210 
separate  workshops  had  to  be 
left  on  a  catch-as-catch-can 
basis. 

Two  IRS  reporters  wei-e  as¬ 
signed  to  each  forum.  While  one 
went  out  to  relay  bulletins,  the 
other  stayed  to  continue  cover¬ 
age.  Their  reports  were  phoned 
to  IRS’  headquarters,  behind 
blue  draperies  in  the  swish  Cari- 
bar  Room  of  the  conference 
headquarters  Sheraton-Park 
Hotel. 

“The  only  city  room  in  the 
world  with  wall-to-wall  carpet¬ 
ing,”  one  reporter  wrote. 

Here,  Dorothea  Andrew's,  ex- 
Washington  newspaper  rewrite 
veteran,  now’  on  the  PIO  staff  of 
the  Children’s  bureau,  used  a 
loudspeaker  to  help  speed  copy 
through  her  desk  and  into  an 
amazing  six-mimeograph  ma¬ 
chine  process. 


nue  publicity  man,  loaned  from  The  climax  came  with  tr*  !>»perSi 
his  Albany,  N.Y.,  job  to  take  voting  on  recommendation* ;  The  T 
charge  of  their  pressroom  prob-  18  separate  forums.  RepoitJn  expansioi 
lems.  Mr.  Hutchings  is  execu-  fanned  out  in  all  direction*,  tn  aid-  The 
tive  director  of  the  Producers  ing  to  pick  possible  iiewswoit>"  zoned  edi 
Milk  Market  Development  fonims.  IRS  covered  them  »1L  yewthe 


Wire  services  sent  reporten 
to  two  of  the  hot  sections,  lea; 


With  IRS  .supposed  to  do  the  '  *  **  <»«o» 

backstopping,  checking  speech  Wire  services  sent  reporten 
deliveries,  alerting  on  hot  dis-  to  two  of  the  hot  sections,  lea; 
cussions,  it  was  expected  re-  ing  others  behind  to  man 
porters  could  concentrate  on  press  room.  Other  newspapf’ 
special  areas.  did  the  .same. 

Here’s  how  it  turned  out:  This  gave  them  a  runni'; 

The  first  blow  was  a  budget  start  on  their  own  before  IR.' 
consideration  that  forced  the  churned  its  gears  and  almost  z 
conference  to  abandon  the  idea  hour  late  began  producing  shr 
of  providing  full  texts.  Instead  after  mimeographed  sheet  : 
they  resorted  to  abstracts.  bulletins  on  recommendation.* 


did  the  .same. 

This  gave  them 


bulletins  on  recommendation.* 


The  press  brainstormers  ex-  finally  more  than  800  of  thrj 


ploded.  In  the  face  of  their  The  reporters’  job  was  frair 
alarmed  cries  that  they  would  reading  and  tabulating 
have  to  rely  on  some  non-news  recommendations  ranging  frr 
person’s  judgment  for  what  was  segregation  to  fluoridation, 
abstracted  from  the  texts,  the  irs’  efforts  “literally  savr 


‘literally  savr| 


conference  people  offered  a  com-  the  conference,”  in  one  nf*>- 


promise.  paper  reporter’s  estimatioz- 

They  provided  a  limited  num-  'Through  its  heroic  effort*,  i 
ber  of  thermofax  copies  for  wire  good  cross-.section  of  the 
sers’ices  and  big  dailies  that  ference  results  were  availabk- 
w’anted  to  read  full  texts.  more  than  half  of  the  ret» 

The  day  the  conference  opened  mendations  were  processed  1? 
(March  27),  those  “lucky”  few  the  time  the  Caribar  Crews-- 
were  handed  70  full  texts,  plus  down  forever  at  midnight  Ar- 
abstracts.  1.  Otherwise,  the  nublic  mik 


abstracts.  1.  Otherwise,  the  public  migfc 

™  .  ,  ,,,  have  had  to  w’ait  the  two  week 

ex  ua  .  lore  conference  estimates  it 

For  three  days  that  went  on  take  to  print  the  results, 
and  four  wire  service  reporters  It  was  a  miracle  of  org*^ 


It  was  a  miracle  of  org**** 


read  their  eyes  out,  squinting  chaos.  In  an  impossible  a® 


over  sometimes  illegible  texts,  tion,  most  newsmen  gave 
They  did  the  backstopping,  in  pioneering  IRS  credit  for 
this  area,  for  most  of  the  press,  foi-ming  in  the  best  traditiw* 
There  were  mixed  feelings  newspapering — even  if  it  di*' 
over  the  caliber  of  the  confer-  always  lead  with  the  lead, 
ence’s  abstracts.  Some  newsmen  But  the  consensus  rema®^ 
termed  them  excellent.  Others  “there’s  no  substitute  for  eo"'" 
felt  really  newsworthy  quotes  ing  it  yourself.” 

EDITOR  ac  PUBLISHER  for  April 


newspapering — even  if  it  di*' 
always  lead  with  the  lead. 

But  the  consensus  remaa*^ 
“there’s  no  substitute  for 
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veloped  new  sources  of  revenue. 
KTTV  is  described  as  the  first 
company  to  successfully  produce 
and  distribute  projframs  on  video 
tape  on  a  national  basis. 

In  addition,  the  station  has 
developed  commercials  for  use 
by  advertisers,  lx)th  local  and 
national. 

The  Times-Mirror  Press 


continued  in  charge  of  the  Toledo  Blade  Has 
Times-Mirror  Press.  tvt  o  .  r* 

At  60,  Norman  Chandler  has  ^ports  Editor 


«36  in  1957.  A  decade  ago  there 
(fere  325. 

The  year  end  report  set  the 
1,00k  value  of  T-M  shares  at 
$29.83.  A  4f/o  stock  dividend  was  now  in  a  new  building.  The  total 
paid  Jan.  15.  space  for  this  printing  facility 

This  would  provide  a  total  is  269,500  square  feet.  T-MP 
book  value  of  around  $36,000,-  represents  a  $7,500,000  invest¬ 
ment. 

The  investment  division  in¬ 
cludes  various  rental  properties 
and  securities.  An  important  in¬ 
clusion  is  14.8%  ownership  in 
put  the  family  holdings  at  some-  Tejon  Ranch  Company  and  oil 
where  between  $18,000,000  and  royalties. 

The  Times  provided  $60,493,- 
049  of  1959’s  $79,966,379  gross 
income  shown  by  the  T-M. 

The  year’s  report  showed  a 
gross  profit  before  taxes  of  $7,- 
247,091  against  $4,997,219  a  year 
ago.  The  net  profit  was  $3,628,- 
547  against  $2,476,769. 


OflO.  The  approximate  $70  a 
share  value  indicated  by  recent 
quotations  totals  up  to  nearly 
$84,000,000. 

TTiat  rough  estimate  would 


$42,000,000. 

In  an  interview,  Norman 
Chandler  did  not  offer  any  evalu¬ 
ation  of  the  T-M  Company.  But 
he  did  submit  that  diversification 
is  essential  in  a  family-owned 
rganization  these  days. 
Diversification  within  the  en¬ 
tire  field  of  communications  is 
better  suited  to  his  company’s 
needs  than  additional  news¬ 
papers,  he  believes. 

The  Times  will  continue  its 
expansion  of  zoned  editions,  he 
said.  There  are  now  six  Sunday 
zoned  editions.  During  the  past 
year  the  Times  started  midweek 
zoning  and  established  two 
Thursday  zoned  editions. 

Sunday  Expansion 

The  Times  has  just  announced 
the  addition  of  two  new  sections 
of  its  Sunday  paper.  These  are 
the  Outlook  and  the  Opinion 
sections. 

Opinion  will  carry  seven  suc¬ 
cessive  pages  devoted  entirely 
to  news,  views  and  features.  In¬ 
cluded  will  be  the  present  edi¬ 
torial  and  opposite  editorial 
pages. 

The  section  will  be  of  a  mini¬ 
mum  of  eight  pages.  The  first  ad 
will  appear  on  the  last  page  of 
the  basic  section.  Additional 
pages  will  be  allocated  in  accord 
with  demand. 

Outlook  will  be  similar  in  news 
wd  feature  space  allotment.  It 
will  be  slightly  shaded  toward 
the  male  reader.  One  page  has 
assigned  for  men’s  fashions. 
There  has  been  diversification 
within  most  of  the  T-M  divi¬ 
sions.  An  example  is  Publishers 
Taper  Co.,  which  now  makes 
bags  as  an  adjunct  to 
‘ta  newsprint  manufacturing 
fperations. 

More  significant  is  the  re- 
J^ng  early  this  year  of 
KTTV,  Inc.,  as  Times-Mirror 
Broadcasting  Co.  This  followed 
*e  acquisition  of  all  KTTV 
shares  through  purchase  of  a 
interest  held  by  Loew’s 
lac. 

The  television  unit  has  de- 


linproved  .Melh«>ds 

Half  of  the  pre-tax  gain  was 
provided  by  improved  produc¬ 
tion  methods,  it  was  estimated. 
The  other  half  was  credited  to 
better  marketing  and  selling  and 
improved  volume. 

The  Mirror  News  also  partici¬ 
pated  in  the  production  benefits 
and  enjoyed  greater  .sales.  MN 
advertising  revenue  of  $7,022,- 
453  and  circulation  revenue  of 
$2,858,565  compared  with  $6,- 
030,485  and  $2,904,548,  respec¬ 
tively,  in  the  preceding  year. 

The  Times  boosted  its  adver¬ 
tising  volume  by  19%  in  re¬ 
taining  the  U.  S.  advertising 
leadership  for  the  year.  Its  77,- 
690,743  lines  were  17,423,039 
more  than  the  runner  up  daily. 

The  Mirror  News  linage  in¬ 
creased  15%  for  a  total  of  14,- 
985,432.  A  10-year  summary  of 
operating  results  showed,  in 
part: 

Advertisinfz  Rrvtnue: 

1959  1950 

Times  . $51,493,049  $21,108,954 

Mirror  News  $  7,022,453  $  2,258,572 

Circulation  Revenue: 

Times  . $  9,473.968  $  7,146,182 

Mirror  News  2,858.565  859,120 

Ad  LinaKe: 

Times  .  ‘65.544,958  39.157,453 

.Mirror  News  “14,980.616  9,112.994 

*  Exclusive  of  This  Week  and  zone 
sections 

“  Exclusive  of  zone  sections. 

VigcNx>us  Regime 

Norman  Chandler  has  been  in 
active  charge  of  the  Los  Angeles 
Times  since  1934,  when  he  be¬ 
came  assistant  general  manager. 
He  has  been  president  of  the 
Times-Mirror  Company  since 
1941.  His  brothers,  Philip  and 
Harrison,  have  been  vicepresi¬ 
dents  since  then. 

Philip  Chandler’s  title  of  gen¬ 
eral  manager  has  become  that 
of  executive  vicepresident  of  the 
T-M  Co.  Harrison  Chandler  has 


led  the  company  to  gross  income 
above  the  $80,000,000  a  year 
level.  This  compares  with  a  $60,- 
000  capitalization  when  the  com¬ 
pany  was  formed  in  1883. 

The  T-M’s  new  moves  under 
the  presidency  of  Norman 
Chandler  have  included: 

The  postwar  establishment  of 
the  Mirror  and  television  station 
KTTV. 

The  purchase  and  development 
of  Publishers’  Paper  Co.,  67% 
owned.  Production  was  boosted 
last  year  to  136,000  tons  and 
further  improvements  are  ex¬ 
pected  to  bring  output  this  year 
to  140,000  tons. 

The  executive  realignment  be¬ 
gun  in  1958  developed  a  new 
organizational  plan  which  is  con¬ 
tinuing  to  expand  into  new  posi¬ 
tions  and  duties. 

The  profit-sharing  fund  has 
resulted  in  total  company  contri¬ 
butions  of  $4,661,000  since  its 
1945  beginning.  Tlie  1959  con¬ 
tribution  was  $1,131,558. 

Talent  Search 

A  long  term  program  to  give 
talented  youths  a  broad  knowl¬ 
edge  of  the  company  operations 
liegan  last  year.  Six  trainees 
were  selected  from  175  college 
graduates  and  from  all  potential 
candidates  in  the  company’s  em¬ 
ployment. 

■ITie  search  for  talent  is  na¬ 
tional  in  scope,  but  nominations 
are  in  the  hands  of  an  independ¬ 
ent  organization  which  hunts 
down  likely  candidates  and  re¬ 
fers  them  to  the  Times-Mirror 
organization. 

Otis  Booth,  production  man¬ 
ager,  ran  the  gamut  of  the  vari¬ 
ous  departments  after  eight 
years  of  college  training  which 
produced  an  engineer’s  degree 
from  California  Institute  of 
Technolog3’  and  a  business  man¬ 
agement  degree  from  Stanford. 

The  third  member  of  the 
fourth  Chandler  generation  now 
in  the  plant  is  Bruce  Chandler, 
the  son  of  Philip  Chandler. 
Bruce  has  expressed  his  deter¬ 
mination  to  stick  to  the  news 
side  and  remain  a  Mirror  News 
reporter. 

• 

Ru8>»  Stewart  Weds 

Russ  Stewart,  vicepresident  of 
the  Newspaper  Division  of  Field 
Enterprises,  Inc.,  and  general 
manager  of  the  Chicago  Sun- 
Timen,  and  Mildred  Bradford 
Norris  of  Libertyville,  Ill.,  were 
married  April  10  in  Palm 
Desert,  Calif.  Following  a  wed¬ 
ding  reception  at  the  Indian 
Wells  Country  Club  in  Palm 
Springs,  Mr.  and  Mrs.  Stewart 
flew  to  Hana,  Maui,  Hawaii,  for 
their  hone37moon. 


Toleix),  Ohio 
Tom  Bolger  has  been  ap¬ 
pointed  as  sports  editor  of  the 
Blade  and  Owen  W.  (Bud) 
Nangle  is  now  news  editor  of  the 
Blade-Times  sports  department. 


Owan  W.  Nan9le 


Tom  Bolqer 


Mr.  Bolger  has  served  as 
sports  editor  of  the  Times  since 
March  12,  1952.  A  native  Toled¬ 
oan,  he  joined  the  Times  as  a 
copy  hoy  in  1933  after  gradua¬ 
tion  from  Central  Catholic  High 
School  and  studied  at  old  De 
Sales  College.  He  served  as  a 
police  reporter  and  general  re- 
{K)rter  before  entering  the  sports 
department. 

Mr.  Nangle,  bom  in  Palatine, 
Ill.,  was  graduated  from  North¬ 
ern  Illinois  University.  He 
started  his  journalism  career  on 
the  DeKulb  Daily  Chronicle  as 
sports  editor.  He  spent  seven 
years  as  a  sports  writer  on  the 
Chicago  Daily  Newn,  and  in 
1956,  he  went  to  the  Twin  Falls 
(Ida.)  Times-News  as  telegraph 
editor.  A  year  later  he  joined 
the  Blade. 

In  his  new  position,  Mr. 
Nangle  will  be  in  charge  of 
editing  and  administrative  oper¬ 
ations. 

• 

Best  Safety  Record 
For  Dailies’  Trucks 

Trucks  operated  by  daily 
newspapers  in  1959  established 
the  best  safety  record  in  the 
19-year  history  of  a  Safe  Driv¬ 
ing  Campaign  sponsored  by 
American  Newspaper  Publish¬ 
ers  Association  and  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation. 

With  535  newspajrers  partici¬ 
pating,  7,617  vehicles  were  op¬ 
erated  188,554,539  miles  with 
3,027  accidents  of  all  types,  a 
rate  of  1.60  accidents  per  100,- 
000  miles. 

The  20th  year  of  the  Safe 
Driving  Campaign  began  Jan. 
1,  1960  with  557  newspapers 
participating. 

Because  of  the  verified  safe 
driving  record  compiled  by 
the  newspapers  in  the  19-year 
campaign,  some  newspapers  al¬ 
ready  have  benefited  by  vii^tue 
of  a  reduction  in  insurance  pre¬ 
miums. 
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Guild  and  ITU 
Meet  at  Suinmit 

1  N’DUNAWtt 
A  meeting  of  tin-  officen «( 
the  American  Newspaper  Gsili 
and  International  T\ |K)g;rapfciai 
Union  is  scheduled  to  takeplijf 
at  ITU  headquarters  here  Kft 
18-19.  The  discu.ssion  will  on. 
cem  “all  areas  of  cooperatioi,* 
according  to  William  J,  Farwc, 
executive  vicepresident  of  AKC 
Not  for  20  years  has  thetr 
been  a  “summit  conference*  of 
the  two  unions.  In  19.39-40  & 
matter  under  discussion  va 
largely  jurisdiction  of  jobs. 

Elmer  Brown,  ITU  presideot, 
who  has  lieen  active  in  est*!^ 
lishing  closer  liaison  among  tie 
unions  in  the  newspaper  bus- 
ness,  was  one  of  the  eaife 
advocates  of  the  “vertical  unioi’ 
concept  in  the  formation  of  tie 
Guild.  He  was  a  chapel  chair 
man  at  the  New  York  Worij. 
Telegram  in  19.34  when  Ik 
addressed  an  organization 
meeting  of  the  Guild  and  urge 
it  to  embrace  all  newspaperese 
ployees  not  claimed  by  the  enft 
unions. 

Mr.  Brown  is  taking  a  leadiM 
role  in  the  united  front  efforts 
the  unions  involved  in  the  Port 
land  (Ore.)  newspaper  strife 
He  has  “loaned”  an  ITU  inter¬ 
national  representative.  Rent 
Valentine,  as  strike  directo 
working  with  the  joint  comnit- 
tee  of  union  presidents,  of  whkt 
Wilfred  T.  Connell,  Photoen 
gravers,  is  chairman. 

• 

’  .4d  Woman  of  Year 

I)Es  Moines,  Iowa 
Frances  Reese,  of  the  Du 
Moines  Register  and  Tribw 
promotion  department,  has  beei 
named  Advertising  Woman  d 
•  the  Year  for  the  Ninth  Dfe 
’  trict.  Advertising  Federation  o( 

I  America.  She  is  editor  of  tfe 
'  Register  &  Tribune’s  employr* 

'  magazine.  The  Spirit.  She  « 
cited  for  her  work  in  plannisf 
t  the  Russian-Iowa  Press  Heifr 
1  quarters  for  Premier  Nikih 

-  Khrushchev’s  visit  here  liS 
»  September, 

I  • 

I  Pressmen  in  Pact 

1  Washinctw 

r  Officers  of  the  Intematioiii 
j  Printing  Pressmen  and  Assat- 
5  ants’  Union  of  North  Amaio 
and  of  the  United  Paper  Msk 
j  ers  and  Paper  Workers  Uni# 
i  have  signed  an  agreement  t> 
,  cooperate  in  organization 
s  bargaining.  An  expressed  hoP 
f  was  that  the  compact  would  !«■ 

-  suit  in  other  unions  in  ^ 

-  graphic  arts  and  papermsknl 
joining  in  “organic  unity." 
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Good  Copy  Brings  Big 
ResponseDespiteSnow 


By  Daniel  L.  Lionel 
U.-AM,  New  York  Herald  Tribune 


When  agencyman,  Nat  Roth 
of  Furman  Roth  &  Company 
looked  out  the  window  of  his 
mid-Manhattan  office  on  a  bleak 
Thursday  in  March,  all  he  could 
see  was  snow.  He  sat  there  with 
typewriter  poised  over  a  classi¬ 
fied  order  for  his  client.  Office 
Temporaries,  Inc.,  scheduled  to 
run  the  following  day.  Over  the 
radio  came  confident  predictions 
from  the  weather  man  that  the 
white  stuff  would  keep  falling 
until  midnight  making  a  sham¬ 
bles  of  the  already  impossible 
city  streets. 

“Who’s  going  to  come  out  to 
answer  an  ad  in  this  stuff?”  he 
asked  his  typewriter.  Pretty  soon 
his  fingers  began  to  peck  at  the 
typewriter  keys.  The  ad  w'as  dis¬ 
patched  to  the  New  York  Times 
and  brought  214  responses.  The 
ad  calling  for  female  clerks  bore 
this  headline: 

“DON’T  COME  OUT 
IN  THE  SNOW!” 

CALL  WO-4-0178 
for  clerical  positions 
paying  up  to 
$70 

or  more  weekly 
etc. 

Says  Mr.  Roth,  “Thought, 
know-how  and  planning  count 
as  much  in  classified  advertising 
as  in  display,  radio  and  tele¬ 
vision.”  Office  Temporaries,  Inc. 
agrees. 

And  in  the  same  context  this 
young  executive  of  a  chemical 
company  came  to  our  office,  here 
at  the  New  York  Herald  Trib¬ 
une  the  other  day.  He’d  heard 
a  thing  or  two  about  the  short¬ 
age  of  secretarial  help  in  these 
parts.  Did  he  require  help  in 
preparing  his  copy?  “Not  a  bit, 
thank  you.  Try  this  in  your  fine 
newspaper,”  said  he,  as  he 
handed  the  following  ad  to  the 
clerk : 

“SECRETARY 

HE.WEN  HELP  A  WORKING  GIRL 
find  her  way  to  our  door 

If  you  are  our  girl  you  will  work  in  a 
small  (four  person)  executive  office  of  a 
medium-size  chemical  company.  New,  air 
conditioned  building  located  in  Grand 
Central  area  convenient  to  all  transp4>r- 
tation  and  lunch  hour  shopping. 

This  is  a  particular  job,  not  routine,  in¬ 
volves  shorthand,  typing,  some  Dictaphone 
but  no  bookkeeping.  We  use  some  big 
words  which  we  won’t  know  how  to  spdl 
either.  You  will  be  very  busy  at  times 
and  other  times  (he  travels)  you  can  knit. 

The  company  offers  vacations,  sick  leave, 
group  life  and  medical  insurance  (all 
company  paid),  coffee  breaks  and  a  re¬ 


tirement  plan  if  you  stay  around  for  it. 
In  addition,  pretty  gri*en  paychecks  come 
twice  a  month. 

You  can  l»e  single  or  marrietl.  A  year  or 
so  of  office  exiierience  would  be  nice. 
Should  l»e  neat,  but  if  you  are  l»eautiful, 
it  will  l>e  no  hindraiKe.  A  display  of 
brains  shown  by  completing  high  school 
or  college  or  a  Ph.D  will  not  be  con- 
sidereii  a  handicap. 

Why  don’t  you  drop  me  a  chatty  note 
and  tell  the  usual  things;  whether  you 
are  tall  or  short,  red-head,  blond,  or 
lirunette.  where  you  went  to  schwl,  why 
you  think  you  might  like  this  job.  etc. 
Let  me  know  what  salary  you  wouhl  like 
and  we’ll  see  if  it  is  close  to  what  I 
can  pay. 

Will  exchange  references  •  surviving  sec¬ 
retaries  willing  to  refer  to  me  as  a  char¬ 
acter.  Promi.se  to  answer  all  letters  as 
fast  as  my  two  fingers  will  let  me.  Inter¬ 
view  arrange<l  <laytime,  lunch  hour  or 
after  work.  No  evening  apixiiiitment  with¬ 
out  chaiH‘rone. 

My  tale  is  told.  What’s  Your  Line?” 

xxxx  HERALD  TRIBLNE 


Of  interest  to  all  who  use 
classified  columns  is  that  the  ad, 
which  indicated  no  salary  pulled 
up  to  twenty  times  more  re¬ 
sponses  than  secretarial  offers 
explicitly  mentioning  salary  in¬ 
cluding  one  offer  of  $90.00  per 
week.  The  ad  proves  that  ap¬ 
peals  to  basic  motivations  other 
than  salary  are  just  as  effective 
in  classified  as  are  appeals  to 
factors,  other  than  price,  in 
display  advertising.  In  the 
above  ad,  the  opportunity  to 
work  in  what  would  appear  to 
be  a  stimulating  environment 
coupled  with  the  offer  by  the 
advertiser  to  answer  every 
applicant’s  letter  proved  a 
potent  formula.  It  also  proved 
to  all  comers  that  the  prospects 
are  in  the  classified  market  place 
even  when  the  pickings  are  sup¬ 
posed  to  be  scarce.  It  simply 
takes  the  right  kind  of  think¬ 
ing  about  who  one’s  prospects 
are  and  slanting  copv  to  fit  their 
needs  to  smoke  out  the  response. 
• 

Editorial  Writer  Dies 

Philadelphia 
Thomas  C.  Shaffer,  editorial 
writer  and  columnist  for  the 
Philadelphia  Bulletin,  died  here 
recently  at  the  age  of  71.  Mr. 
Schaffer  began  his  career  as  an 
educator  and  taught  first  at  the 
George  School  in  Bucks  County 
where  he  headed  the  history  and 
economics  departments.  On  leav¬ 
ing  the  school’s  faculty  to  join 
the  staff  of  the  Bulletin,  in  1934 
he  became  president  of  the 
school’s  board  and  held  that 
position  until  his  death. 


John  V.  Matthews 


Johnny  Matthews 
Dies;  KF8  Salesman 

John  V.  Matthews,  for  years 
a  representative  of  King  Fea¬ 
tures  Syndicate  in  the  south  and 
southwest  territory,  died  April  7 
in  Little  Rock,  Ark.  He  was  bom 
Nov.  26,  1899. 

He  had  been  with  King  for 
more  than  15  years.  He  was  a 
veteran  of  World  War  I  and  a 
memlier  of  the  American  Legion. 

Mr.  Matthews  majored  in  jour¬ 
nalism  at  Stanford  University. 
Prior  to  his  college  career  he 
was  undecided  between  law 
studies  or  becoming  a  musician. 
His  favorite  instrument  was  the 
comet. 

After  selling  for  the  Des 
Moines  Register  &  Tribune  Syn¬ 
dicate  he  became  affiliated  with 
the  El  Paso  (Tex.)  Times  and 
Heraltl  Post  as  a  sales  execu¬ 
tive.  He  left  the  newspapers  for 
his  position  with  King  Features 
Syndicate. 


28-Page  Oscar 
Section  Issued 

Hollywood 
The  Motion  Picture  Academy 
awards  may  be  an  international 
story  elsewhere,  but  here  they 
provide  the  biggest  local  story 
of  the  year. 

The  Hollywood  Citizen-Newf 
used  a  special  28-page  tabloid 
insert  to  cover  every  detail  ol 
the  story,  from  fashions  tc 
drama.  It  was  the  24th  annual 
special  Oscar  section. 

Ralph  Palmer,  editor,  directec 
the  mass  turnout  of  news  rooir 
employees  who  covered  the  story 
around  the  clock  through  to  th« 
dawn  close  of  the  post-awards 
champagne  supper. 

“It’s  an  all-night  job,  liki 
election  night  coverage  on  som« 
dailies,”  Mr.  Palmer  explained 
Ed  Gunder,  former  AP  new! 
features  art  department  chie 
now  retired  and  living  in  near 
by  Burbank,  did  the  special  sec 
tion  cover  for  the  C-N. 


Judge  Opens  t 
Hearings  in  !:S 
Hoffa  Trial 

1 

Detroit  mo 
Federal  juilpej  unlocked  the  C. 
ijoors  of  the  “secret”  Teamster  sih 
Monitors’  hearings  here  in  an  do 
unprecedented  move.  cri 

Barred  from  the  hearings  1 
upon  the  re<iuest  of  a  union  at-  cui 
tomey,  reiK)rters  for  the  Free  sai 
Press,  SewK  and  Times  pro-  foi 
tested  the  use  of  a  Federal  an 
Court  room  for  a  secret  hear¬ 
ing. 

Owen  C.  Deatrick  (Free  rij, 
Press),  Ben  Wigder  (News)  tri 
jnd  Harold  Arnow  (Times)  th; 
rent  to  .Judge  Thomas  P.  a 
Thornton  who  later  conferred 
with  Chief  Federal  Judge  Theo-  , 
dore  Levin  and  Judge  Clifford 
(PSullivan.  The  judges  decideel 
it  was  up  to  Judge  F.  Dickinson 
Letts  in  Washington.  W 

Judge  Letts,  who  apixiinted  he 
the  three-man  Board  of  Moni-  Jn 
tors  two  years  ago  to  sui)er\’ise  it 
Janes  R.  Hoffa’s  administra-  esi 
tkmof  the  union,  told  the  judges  on 
It  was  his  wish  that  the  deposi-  fie 
tion  session  l)e  open  to  the  pub-  T1 
lie  and  the  press.  lo< 

Thereupon,  Judge  Levin  led  m 
the  three  reporters  into  the  fir 
courtroom  in  which  the  deposi¬ 
tions  were  loeing  taken  for  use 
at  Hoffa’s  trial  on  charges  he  T 
mishandled  $600,000  in  union 
hnds. 

Teamster  Attorney  George 
Fitzgerald  who  originally  re-  p, 
quested  that  reporters  loe  barred 
protested  the  opening  of  the 
sessions. 

“This  is  rank  injustice,”  he  _ 

said.  “I  asked  that  these  .ses¬ 
sions  be  closed  because  there 
will  be  a  lot  of  irrelevant  testi¬ 
mony  that  would  never  appear 
in  a  trial  with  a  judge  presid¬ 
ing." 

Attorneys  for  the  Monitors 
»nd  another  attorney  for  Mr. 

Hoffa  agreed  the  sessions  should 
be  open. 

Secrecy  Denied 

•Another  case  of  attempted 
^eewcy  in  the  courts  involved 
n  motion  to  supress  a  criminal 
proceeding  in  Common  Pleas 
*^rt.  After  the  motion  was 
'knied  in  Common  Pleas  Court, 
‘twas  appealed  to  Circuit  Court 
where  it  was  turned  dowm  again. 

The  attorney  for  the  defend- 
who  also  is  a  suburban  jus- 
l**  of  the  peace,  promises  now 
appeal  to  the  Michigan  Su¬ 
preme  Court. 

The  motion  to  bar  the  public 
*®d  the  press  from  criminal  ex¬ 
portations  was  made  on  behalf 
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of  a  client  who  is  charged  with 
violating  the  blue  sky  law.  The 
attorney,  J.  T.  McWilliams,  says 
his  client  will  be  jeopardized  if 
his  examination  is  held  in  open 
court.  The  client  is  accused  with 
two  others  of  selling  unregis¬ 
tered  securities  for  $11,200. 

In  denying  the  motion  in  Com¬ 
mon  Pleas  Court,  Judge  David 
C.  Volkes  said,  “The  law  is 
silent  on  any  provision  for 
closed  door,  secret  hearings  in 
criminal  matters.” 

Upholding  that  decision.  Cir¬ 
cuit  Judge  Chester  P.  O’Hara 
.said  Mr.  McWilliams’  reasons 
for  wanting  to  suppress  the  ex¬ 
amination  were  without  merit. 

Judge  O’Hara  said,  “A  person 
charged  with  a  crime  has  a 
right  to  a  si)eedy  and  impartial 
trial,  but  I  know'  of  no  right 
that  gives  a  i)erson  the  right  of 
a  secret  examination.” 

16-Page  Want  Tab 

Long  Beach,  Calif. 

A  16-page  “National  Realtor 
Week”  tabloid  was  publishe<l 
here  April  .3  by  the  Lont/  Beach 
independent.  Press  -  Telegram. 
It  .set  a  local  record  for  real 
estate  advertising  publishe<l  in 
one  edition,  Lois  Smith,  classi¬ 
fied  advertising  manager,  .said. 
The  I,P-T  reported  the  greatest 
local  month  in  classified  when 
March  totals  showed  1,318,156 
lines  in  159,088  individual  ads. 
• 

T.  M.  Storke,  LL.D. 

Santa  Barbara,  Calif. 

Thomas  M.  Storke,  publisher 
of  the  Santa  Barbara  News- 
Press  and  retiring  member  of 
the  Iward  of  regents  of  the  Uni¬ 
versity  of  California,  was  made 
an  honorary  doctor  of  laws  at 


Charter  Day  ceremonies  at  the 
university’s  campus  here  April 
5.  Mr.  Storke,  83,  began  his 
newspaper  publishing  career 
here  59  years  ago  when  he  bor¬ 
rowed  $2,000  to  buy  a  failing 
paper. 


Dads  Group 
Rebukes  Illini 
For  Sex  Letter 

Champ.aign,  Ill. 

The  University  of  Illinois 
Dads’  Association  voiced  its  sup- 
IKirt  in  the  firing  of  a  biology 
teacher  for  having  publicly  ad¬ 
vocated  pre-marital  sex  rela¬ 
tions  by  university  students,  and 
also  rebuked  student  editors  of 
the  Daily  Illini  for  publishing 
the  professor’s  letter  that 
touched  off  the  controversy. 

While  students  demonstrated 
in  protest  against  the  firing  of 
Leo  F.  Koch  by  President  David 
D.  Henry  by  hanging  the  presi¬ 
dent  in  effigy,  the  Dads  associa¬ 
tion,  in  a  resolution,  supported 
President  Henry  and  deplored 
Koch’s  letter  as  being  in  poor 
taste. 

The  resolution  reminded  Illini 
editors  that  with  freedom  of  the 
press  goes  responsibility.  “It 
might  have  been  well  for  the 
editors  to  have  taken  advantage 
of  the  wealth  of  experience  in 
the  newspaper  field  available  to 
them  to  have  sought  counsel  be¬ 
fore  allowing  an  individual  to 
use  this  freedom  of  the  press 
and  his  academic  freedom  to 
expound  a  personal  opinion  con¬ 
trary  to  accepted  social  stand¬ 
ards.” 


MAN  OF  THE  YEAR  Irv  Kupcimt  (center),  Chicago  Sun-Times  column¬ 
ist,  receives  plaque  at  a  fund-raising  dinner  in  his  honor.  Kup  was  singled 
out  by  the  Jewish  National  Fund  of  Chicago  for  "his  leadership  and 
service  to  the  community.''  More  than  1,400  attended  the  dinner  at  $100 
per  couple.  Money  raised  will  be  used  to  plant  100,000  trees  in  Israel, 
to  be  known  as  Irv  Kupcinet  Forest.  Comedian  Danny  Kaye  (right)  reads 
inscription  on  plaque  presented  to  Kup  by  Rabbi  William  Z.  Novick. 

April  16,  1960 


Mr.  and  Mrs.  Poulos 

.\fr.  uiul  Mrs.  Poulos 
Run  Juiuestowii  Sun 

Jamestow.n,  N.  Y. 

Edw'ard  J.  Byrne  has  resigned 
as  editor  and  publisher  of  the 
Jamestown  Sun.  He  has  served 
in  those  irasitions  for  eight  years. 

Mr.  and  Mrs.  Constantine 
Poulos  of  Colorado  Springs,  Colo, 
have  assumed  the  posts  of  edi¬ 
tor  and  publisher.  They  are 
presently  in  the  process  of  mov¬ 
ing  to  Jamestowm  to  assume 
direct  control  of  the  newspaper, 
a  morning  daily. 

Mrs.  Poulos,  formerly  a  vice- 
president  of  the  Jamestown  Sun 
Corporation,  was  elected  secre¬ 
tary-treasurer.  Mr.  Byrne,  who 
previously  held  the  position  of 
secretary-treasurer,  was  elected 
to  the  vicepresidency.  Mr.  Poulos 
remains  president  of  Jamestown 
Sun  Inc. 

Mr.  Byrne  said  he  plans  to 
devote  his  attention  to  other 
newspaper  interests,  including 
the  Gowanda  News-Observer,  a 
weekly,  at  Gowanda,  N.  Y.  His 
son,  Edward  M.  Byrne,  is  editor 
and  publisher. 

The  Jamestown  Sun  was 
established  originally  with  fi¬ 
nancial  help  of  Unitypo,  Inc.,  a 
subsidiary  of  the  International 
Typographical  Union,  after 
union  printers  went  on  strike 
against  the  Jamestown  Post- 
Journal. 


Jtt. 

NEWSPAPER  SALES, 
PURCHASES,  LEASES 

DURING  ANfA 

April  24-28  available 
at  Waldorf-Astoria  for 

PRIVATi  CONFERENCE 
Year  CoaldMci  R«»Kt«d 
TE  is-ibl8 
RALEIGH,  N.  C. 

1805 JMeDONALD_lA.NE 
NAnoa-wuc  pirsonm.  semnee 
•  • 


\J 


NYC  Reporters 
Win  Some  Awards 


The  Byline  Award  of  the 
Newspaper  Reporters  Associa¬ 
tion  of  New  York  City  will  be 
made  to  Martin  J.  Steadman, 
New  York  Journal- American,  on 
May  11  for  his  coverage  of  the 
disappearance  of  a  bride-to-be, 
Jacqueline  Gay  Hart,  last  July. 

The  award,  a  gold  replica  of 
the  official  working  press  card, 
mounted  on  mahogany,  is  given 
to  a  New  York  City  reporter  for 
the  best  reporting  of  a  fast¬ 
breaking  story  under  pressure 
of  a  deadline. 

Winners  of  the  Schaefer  Gold 
Typewriter  Award,  sponsored 
by  the  F  &  M  Schaefer  Brewing 
Co.,  for  the  best  reporting  of  a 
story  in  the  public  interest,  are 
William  Haddad  and  Joseph 
Kahn,  New  York  Post.  The  two 
men  will  receive  an  Underw'ood 
Ijortable  typewriter  with  18- 
karat  gold  fittings  for  their 
series  of  stories  on  slum  clear¬ 


ance  scandals,  climaxed  by  the 
indictment  of  Manhattan  Bor¬ 
ough  President  Hulan  E.  Jack. 
Honorable  mention  went  to  Eric 
Tolmach,  Long  Island  Star- 
Journal,  for  a  series  on  “The 
Crisis  in  Car  Insurance.” 

Winners  of  the  Uniformed 
Firemen’s  Association  Awards 
were:  Robert  Alden,  New  York 
Times,  spot  news;  Jim  Bishop, 
King  Features  Syndicate,  fea¬ 
ture;  Gene  Smith,  New  York 
Post,  personnel  story.  Winners 
of  the  UFA  awards  will  receive 
$100  Savings  Bonds  and  plaques. 

Edward  J.  Kirkman,  New 
York  Daily  News,  was  elected 
president  of  the  Newspaper  Re¬ 
porters  Association  of  New  York 
City  and  on  May  11  will  suc¬ 
ceed  Thomas  D.  Zumbo,  United 
Press  International. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Publication*  for  Sale 


Butinets  Opportunitim 


CONTROLLING  INTEREST  in  well- 
established  Bucks  County,  Pennsylvania 
weekly.  $16,000.00.  Plant  and  equip¬ 
ment  in  Kood  condition.  Publisher  has 
other  business  interests.  Box  1552,  Edi¬ 
tor  A  Publisher. 


WEEKLY  PUBLISHER 


SOUTHWESTERN  DAILY,  doinft  over 
$250,000  will  sell  or  part.  Leas  than 
third  down.  Box  1661,  Editor  A  Pub¬ 
lisher. 


Aittrressive — aite  unimportant— f* 
ond  paper  in  beautiful  eosmapslH^ 
Southeast  coastal  city  (not  FloriA) 
Real  ixAential  in  pleasant  climati  ki 
man  who  can  do  a  job  selliiif 
editinR.  Paper  is  printtd  offset 
idant  has  exceptional  job  shop.  Sain 
plus  incentive  arranRement.  .Mmm* 
owner.  Box  1645,  Editor  A  PubUAa. 


Paid  weekly  in  Northern  California 
nettinR  20%  on  near-quarter-million 
volume.  $265,000  plus  sales  tax.  $100,- 
000  required.  Opportunity  to  acquire  a 
property  like  this  one  (it's  really 
•‘fat”>  is  rare  these  days.  Don  C. 
Matchan,  c/o  The  Krause  Co.,  180 
Main  St.  Los  Altos,  California. 


RALPH  SHELTON,  son  of  Cthl 
Belton,  late  of  Danville,  Vinl^ 
please  contact  promptly  First  Nsdi^ 
Bank  of  Danville,  VirRinia,  cone«ib 
estate  of  late  Laura  Shelton  PerUWa 


NEWSP.4PER  SERVICES 


To  Capitol  Post 

On  May  15  Harry  W.  Ball, 
Associated  Press  correspondent 
at  Charleston,  W.  Va.,  will  suc¬ 
ceed  the  late  Leonard  A.  Unger 
as  correspondent  at  Harrisburg, 
Pa. 


.  Dean  Sellers  sells 

i  ARIZONA  NEWSPAPER  Properties 
I  and  others  too 

•Weekly,  price  about  Rross  at  $180,000, 
only  KO.OOO  down 

•Chain,  2  weeklies,  2  shoi>8,  2  buildinRS, 
all  $235,000 

•Arizona  unopposed,  $69,000 
•Pacific  Northwest  hiRh  calibre  un- 
opi>o3ed  weekly,  $116,000 
•New  Mexico  semi-weekly,  $90,000 
•New  Mexico  weekly,  $75,000 
1  ♦PrintinR  plant,  rto-ss  $300,000,  price 
j  $175,000.  down  $.80,000 
•Small  plants,  U8,500  up 
I  625  E.  Main  St.  Mesa  Arizona 
Affiliate  Cummins  Trust  Co. 


Syndicates— Feature* 


DOWN  ON  THE  FARM,  the  honwiw 
new  farm  column,  is  now  appeariadi 
many  dailies  and  weeklies;  if  yoiV 
missed  it  please  send  for  sampka 
secure  your  area;  low  rates;  Fortas 
Features,  Huntly,  VirRinia. 


ASSIGNMENTS  WANTED 
by  mature  experienced  writer.  Ses4ai 
your  assiRnments  for  feature  stods 
of  any  kind.  Box  1611,  Editor  t  ^ 
lisher. 


classified  section 


3  IDAHO  EXCLUSIVE  WEEKUES. 
$25,000.  $75,000.  $100,000.  Terms  on 
each.  Bailey-Krehbiel,  Box  88,  Norton, 
Kansas. 


Roller  Grinding 


Benefit  from  our  Vast  Newspaper  Audience 


WHO  ?  ?  ?  .  .  .  is  “in  line"  for  an 
unopposed  Ohio  Valley  county-seat 
weekly  $50,000-Rrose  class?  Non-inflated 
price,  liberal  terms.  Write  fully.  DIAL, 
15  Waverly,  Detroit  3,  Mich. 


GEO.  C.  LOVELOCK 
SpecializinR  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

East  Orange,  N.  J. 

Tel.  OR.  5-3344  MUrdoek  l-SN 


Pres*  Engineer* 


Publication*  Wanted 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


ADVERTISING  MANAGER  will  pur- 


Netespaper  Broker* 


Newspaper  Brokers 


chase  going  Weekly — (?hart  Area  2. 
Alexander,  31  Oak  Avenue,  Metuchen, 
New  Jersey. 


YOU  CAN’T  beat  midwest  newspapers 
for  stability.  Herman  Koch,  2923  Vir¬ 
ginia  St.,  Sioux  City,  Iowa. 


SALES-PURCHASES  handled  with  ' 
discretion.  P.  T.  Hines.  Publishers  ; 
Service,  Box  3132,  Greensboro,  N.  C.  ! 


EXPERIBHMCE  COUNTS.  We  neRotiate 
newsiMiper  property  sales  in  Ctilifornia, 
fair  to  both  buyer  and  seller.  Try  us. 
GABBERT  &  HANCOCK,  3T09-B  Ar¬ 
lington  Ave.,  Riverside,  California. 


THE  DIAL  AGENCY  ! 

“America’s  No.  1  Newspaper  Broker”  ^ 
16  Waverly,  Detroit,  Mich.  TO  6-5864  : 


HAVING  JUST  SOLD  semi-wcekiy.  de¬ 
sire  to  purchase  weekly  or  small  daily. 
Will  go  anywhere  opportunity  exists. 
Have  proven  record  and  financial  abili¬ 
ty.  Will  relocate  on  short  notice.  Re¬ 
plies  confidential.  Call  or  write  Bill 
Matthew,  1261  East  8th,  Cookeville, 
Tennessee.  Phone  JAckson  6-4665. 


irir  ’The  “Golden  Rule”  is  our  yard¬ 
stick.  Arthur  W.  Stypee,  625  Market 
St.,  San  Francisco  5,  Cal. 


Newspaper  Appraisers 


Business  Opportunities  Wanted 


WE  HAVE  sound  buyers  for  Southern 
dailies  .  .  .  ready  to  move.  Would  be 
glad  to  discuss  these  with  you  in  con¬ 
fidence.  Newspaper  Service  Co.,  Inc., 
408  S.  Bonita,  Dr.,  Panama  CHty, 
Florida. 


'There  is  no  substitute  for  experience! 
Valuations  of  newspapers,  sulnidiaries, 
television,  radio  and  syndicates — for  tax 
and  other  purposes.  More  than  200 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witness. 

A.  S.  VAN  BEN’THUYSEN 
446  Ocean  Avenue,  Brooklyn  26,  N.  Y. 


UP  TO  $125,000  cash  to  invest  in  smali 
daiiy  as  owner,  or  assistant  publisher 
with  option  on  controlling  interest.  Ex¬ 
perienced.  best  references.  Any  area 
Canada  or  U.S.  except  deep  South. 
Strictest  confidence  assured.  Box  1506, 
EMitor  A  Publisher. 


UPECO,  INC. 

Move — Erect — Anywhere  .  . 


NEWSPAPER  ERECTORS.  INC 
Erecting-Planning- Repair 
122  Maple  St.,  Islip,  New  York 
Juniper  1-8074 

Erecting  by  Paul  F.  Bird,  CJen'l.  Nit. 


Newspaper  Press  Installstiost 
MOVING— REPAIRING— TRUCKBC 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
65-69  Frankfort  Street 
NEW  YORK  38,  N.  Y. 
BArclay  7-9775 


Specializing  in  Newspaper  Frews 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders 

Lyndhurst,  N.  J.  Phone  GEMeva  Wk 
20  minutes  from  New  York  OU 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Cllover  Co.,  Ventura,  Ckilif. 


Puhlicatioiu  for  Sale 


VERNON  V.  PAINE 
California  Newspaper  broker  repre¬ 
sentative,  will  registered  at  the 
Waldorf-Astoria  during  the  A.N.P.A. 
convention  and  will  be  available  for 
conferences. 

He  is  in  touch  with  the  better  news¬ 
papers  in  California.  Associated  with 
L.  H.  Paine,  broker. 

Write  P.O.  Box  266,  Upland,  California 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCI- 
ATES,  Suite  600-601.  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone;  KElystone  3-1361. 


Nat’l.  Trade  Journal  $  16,000* 
2  weeklies.  Job 

A  Radio  160,000* 

Small  Weekly  30,000* 

Met-Suburban  Weekly  8,000* 
Small  Daily  125.000* 

Met-Weekly  42,000* 


ARIZONA  NEWSPAPEHl  ProperUes 
Dean  Sellers,  625  E.  Main,  Mesa,  Ari¬ 
zona.  Affiliate  of  Cummins  Trust  Co. 


PAUL  H. 

CHAPMAN  COMPANY 

INCORPORATED 


MAY  BROTHERS,  Binghamton,  N,  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


Atlanta 
Chicago 
New  York 
San  Francisco 


ME2>IA  BROKERS 


Please  address : 
1182  W.  Peachtree 
Atlanta  9.  Ga. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCTY 
Box  192  Mt.  Pleasant,  Mich. 


CAUFORNIA  EXCLUSIVE  WEEKLY  j 
Rich  farm  area,  top  plant,  high  earn¬ 
ings.  sound  history.  $73,760  with  I 
$18,500  down  inclndM  building,  easy  ! 
terms.  Joseph  A.  Snyder,  Newspaper 
Broker,  2284  E.  Romneya  Dr.,  Ana¬ 
heim,  California.  I 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  ac  PUBLISHER  for  April  16,  I** 


E&  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Compoting  Room 


Pres$  Room 


i  DUPTJX  rt«id»rd  tubular 

A  Printl  ‘*««k  with  long  lide  frames,  upper 

37"Ken  SU  ^  »<»  ^  “«>«'•  Available  iTow. 

York  City.  _  I  GOSS  2-units,  ardi  type,  double  folder. 


Press  Room 


FOR  SALE 

GOSS  NEWSPAPER 
PRINTING  PRESS 

Available  Now 


Press  Room 


scon  PRESSES— 2234" 

6  Identical  Octuple  Presses 


- '  ^SS  ^^t^  ^  tw,  double  f^.  1  Available  Now  ^  cylinder. 

®^«r^t^‘^ir^O-chinneu"V  72^  ®  Double  Folder,  4  platee  wide,  B^'*^ib^nd“l  CWinder^ 

~t  nulSder,  %de«2l  2-CAPOO  fountains.  AvaUaWe  floor  fed  end  roll  »^d»  with  m^r  ‘2  DiuWe^Fowili  vrtth  “h 

*«)ndition.  can  be  seen  ^  hoieU.  Will  Pri^  24  Conveyors,  3  Arm  Reels  and  Automatic 


jttl!  SIS  pot,  Quadder,  ^eetal  |  ' 

,  excellent  condition,  can  be  seen 


,  duplex.  1.-^^  st^idard  tubul„,  2  i  fh^rTut'off”**  "SL'Urn*?.  cX 


PLymouth  9-0600.  |  to  1  model,  40  H.P.  AC, 

- -  ■  ...  ^  1  2-color  fountains,  complete 

IX)W  MATS — worrt  yow  ^ile  to  ^^t  roller.  Available  June, 
for  listl  Printers  Trouble  Shooter,  ' 

Hsren,  Connecticut.  ,  GOSS  3-units,  arch  type,  dc 


NEW  LOW  PRICE! 

LIGHTWEIGHT  duplex  24-page,  sundard  tubular,  2 

I  INJOTYPP  I  ^  ^  model,  60  H.P.  AC,  G.E.  drive, 

LI  IN  W  I  I  rc  I  2-color  fountains,  complete  stereotype. 

MAGAZINES  !  Available  Now. 

GOSS  8-page,  flat  bed,  web  fed  press, 
I  .1  d;  I  tr  nn  Comet  No.  129,  with  7%  H.P.  AC, 

Length . $  l  OD.UU  ^  drive  and  controller.  Available  May. 

Split . $150.00  loyal  S.  DIXON  CO. 

I  "Newspaper  Press  Erectors” 

Now  Available  for  1H*<  Saticoy  St.  Sun  Valley,  Calif. 


'  1  ^-1  5!}*H  Steel  Fl^r  Decking.  Color  Fountains. 

I  to  1  m^el,  40  H.P.  AC,  (>W  drive,  clips  46  degrees.  Cylinder  stagger  46  Located:  Boston  Herald-Traveler. 

,  2.color  fountains,  conr^lete  stereotype,  degrees.  2  40-H.P.  Drive  Motors,  Cutler 
mat  roller.  Available  Juno.  Hammer.  Controls  220  volts,  3  phase, 

o  1.  V  .  j  Ki  #  ij  i  ®®  cycle.  2  6-H.P.  inching  motors.  Now  j  gffs)  SHULMAN  ASSOCIATES 

I  3-nniU,  arch  type,  double  folder,  printing  on  66%*  wide  paper.  All  plate  ss  St  N«w  York  17  nXford  7.4KB0 

22%*  cutoff,  »lor  hump,  rev^  ^  blanket  cylinder  bearings  were  re-  !  New  York  17  OXford  7-4690 

j  iMer,  md  .eM,  76  H-P.  AC,  L-W  placed  new  in  1964.  All  inking  rollers - 

I  drive,  3-CAPCO  fountains.  Available  recovered  with  rubber  in  1966.  „  .  ,  .  „ 


Split . $  1 50.00 

Now  Available  for 
Immediate  Delivery  From 
Your  Nearby  MONTCO  Dealer 
or  Direct  From 

MONTGOMERY  CO..  Inc. 

Box  309  Towanda,  Penna. 


POplar  6-0610 


COLOR  ! ! ! ! 

3  UNIT  HOE 


Duplex  model  E 

The  Times  Herald  ^^'"uSot^Fan  type 

Norristown,  Pa.  »  Ulnotype^-ta  em  if49800 

i  /~  11  Intcrtypo  model  C,  gas  pot 

Robert  I.  McCracken,  Gen.  Mgr.  Intertype  model  C  (late  style)  with 

I  quadder 

I  Ludlorw  22%  ems  with  gas  iwt,  32 
m  n  A r  i-Mini  rv/  I  fonts  of  mats  (send  for  list) 

24  PAGE  DUPLEX  Lanston  Monotype  Thompson  caster,  5 

Tl  IDI  II  AD  DDCCC  years  old  with  assort^  molds 

lUDUL/Ms  rl\Cjj  320  Vandercook,  size  20x27,  reproduc¬ 

tion  proof  press 

Delivered  new  1948-1963  Full  Color  Hill-Curtis  full  page  saw 
Flexibility  —  Complete  Stereo  —  A.C.  Hoe  full  page  i^ereotype  saw 
Drive.  Located:  Texas.  57*  Seybold  lOZ  power  cutter 

-  Stones,  galleys  and  type  cabinets 

BEN  SHULMAN  ASSOCIATES  APEX  PRINTING 

60  E.  42  St  New  York  17  O^Xford  7-4590  IVlACHINERY  C^)  INC 

210  Elizabeth  St. 

uric  ,  New  York  12.  N.  Y.  WOrth  6-0070 


24  PAGE  DUPLEX 
TUBULAR  PRESS 


TRiangl.  7-8871  ^.VTveT*  L^ated™x  J. 


Box  309  Towanda,  Penna.  with  1  color  cylinder  and  8  Pancoast 

!  Color  Couples — Double  Folder — 22%* — 
on  Substructure  —  with  Reels  and 
t  B.  HEAVY  DUTY  Newspaper  |  Pasters— A.C.-Drive— Located :  Florida. 

L-^forei',^  f"untriL%Vk''t'h^  ■  BEN  SHULMAN  ASSOCIATES 

lai^  uses  them.”  $84.50  to  $97.50.  60  E.  42  St  New  York  17  OXford  7-4690 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4590 

HOE 

SUPERSPEED  PRESS 

6  Roller  Bearing  Units 
1  Double  Folder  22%  cutoff 
Substructure  &  Roll  Stsnds 
Full  Automatic  Drives 
Alternating  Current. 


lariiouses  them.  $84.50  to  $97.50.  :  60  BL  42  St  New  York  17  OXford  7-4690  Substructure  &  Roll  Stands 

better  at  any  price.  Write  for  ' _  Pull  Automatic  Drives 

L  &  B.  Sales  Co.  Box  560,  1  ii*-- -oH.,™  . 

»>-«  27  and  96,  Elkin,  N.  C.  World's  -  .  .  .  .  AltemaUng  (Current. 

. •-Av  r{t«6riKiit/bf*  i\t  Ndkwufvirwkr  Vonri  GOSS  A  ftXld  O  U&lb  J)]r^08C8f  roll  ftmiA  _  _ 

Pnp<?  each  end  of  press,  one  on  substructure  GOSS  3  Unit  HSLC  Press 

vrith  2  color  cylinders.  22%*  cut-off.  DUPLEX  16  Page  Tubular 

mmPRESS  PLANT  CONVERT-  drives.  I 

eSuK  Griffiths  co.  inc. 

ENT  ATOUT  June  1  Model  E  Duplex  -ut-off.  415  Lexington  Ave.  New  York  17.  N.Y. 


GOSS  3  Unit  HSLC  Press 
DUPLEX  16  Page  Tubular 


terisi  1300 ;  Model  14  Linotype,  i 
fs  34487;  Model  25  Linotype,  serial  ^C 

IT!,  Fsctiory  rebuilt  Ludlow,  serial  v:7C 

8*:  Ludlow  cabinet  and  mats;  Klis-  '  Box  903 
ioiTapii.  late  model  with  reversing  ' 

i.tiH.  For  sale  as  package  or  by  - 

to.  I 

HERALD  NEWSPAPERS  1  ' 

F‘  Broadway  Gary,  Indiana 

Ph.  Turner  4-9415 


415  Lexington  Ave.  New  York  17.  N.Y. 


GEORGE  C.  OXFORD  ' 

903  Boise,  Idaho 


>4  FOLDER.  C»LOR  DECK  —  Baum 
folder  ideal  newspapers,  circulars,  like 
new ;  color  deck  fits  Scott,  two-plate 
wide,  23-9/16*  cutoff.  SPOKESMAN 
PUBLISHIN(1,  New  Brunswick,  New 
Jersey. 

IFanled  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St  New  York  17  OXford  7-4690 


I  WANTED;  8-page  Duplex  or  Goss  flat 
TUBULAR  PRESS  i  k«d.  Advise  serial  No.  and  when  avail¬ 

able.  Northern  Machine  Works,  S23 
1  Model— A.C.  Drive— Stereo.  I  ^t.,  Phils.  6,  Pa. 


_ Press  Room 

scon  PRESS  211/2" 

Tuts— Double  Folder — 2  D.C.  Press 
™x-on  Substructure  with  3  Arm 
skw  End  Fed.  Will  Sell  all  or  part, 
attractively  with  6  months  for 

■tosl. 

■•bi:  Cliieago-American. 

SHULMAN  ASSOCIATES 

'*•42  St  Mew  York  17  OXford  7-4690 


24  PAGE  DUPLEX  j  2  to  1  Model — A.C.  Drive — Stereo.  1 

TUBULAR  PRESS  1  Toctoted:  San  Diego.  Available  March. 

2  to  1  Model— Double  Folder  A.C.  BEN  SHULMAN  ASSOCIATES 

Drive — Complete  Stereo  including  Mat  60  E.  42  St  New  York  17  OXford  7-4590 
Roller.  Located:  Kentucky.  _  _ _ I 

BEN  SHULMAN  ASSOCIATES  o^^«ting“t'lm':  i 

60  E.  42  St  New  York  17  OXford  7-4690  \  after  having  b^n  completely  rebuilt  . 

_ I  by  Scott  in  1937.  32  pages  straight — 

MiTcm  cm  T  collect.  22%*  cut  off.  present  web 

D™.  ®3*>  sP®b  color,  skip  slitters,  angle 

^  1  bars,  sub-structure,  two  roll  iioaitiona. 


electric  hoists,  220  volts,  3  phase  A.C.  422  West  8Ui 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 


»peed  24.000  'per  hour  'straight,  clrf 
Conveyor.  Ckill  R.  N.  Sheble,  The 


Kansas  City  6,  Mo. 


^eSt  New  York  17  OXford  7-4690  '  "drive.'‘‘"cSkJSl"  S’, 

STRAIGHTUNE.  3^eck.  |  Walnut  Creek.  California. _  KI  ^-4000. 

press.  Main  Drive  Motor  and  !  „„„  .t.'  _ _ 

Inching  motor.  Spare  Rollers.  I  SALE:  4-page  Duplex  tubular  g  p/\0E  p 

'  Gnds  and  Control  Panel  wired  I  deck,  now  being  used  almost  entirely  .  vx  .  ,  w._ 

»  Volt  AC.  Includes  the 'follow-  |  for  color,  ^ailable  in  30  days.  Perfect  Mode 

Stereotype  equipment:  Hand  box  '  coiidition.  Must  sell  this  month.  Phone  -  Du^  M^e 
rereed  Plate  casting  tail  cutter  —don’t  write.  R.  W.  Anderson,  Spokes-  ;  ‘ 

^  ihsver.  with  spare  5  HP  motor  Pres*.  Grundy  Center,  Iowa.  |  ^  ^  . 

toner  machine,  water  cooling  tank  ' -  '  BEN  SHULMAt 


Home  News,  New  Brunswick,  New 


8  PAGE  FLATBEDS 

2— Duplex  Models  AB — Located: 
N.  (Carolina — Salt  Lake  City. 


Mat  roller  and  24  Steel 
^  is  23-9/16*  Cutoff,  7/16* 
I  *"®*tded  if  desired  is  pump 

I for  pouring  curved  plates, 
nesilable  on  or  about  Sep- 


2  20  PAGE  DUPLEX 
TUBULAR  PRESSES 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St  New  York  17  OXford  7-4690 

CHIPPING  BLOCKS  all  size  diameter. 
36*  Kemp  Metal  pot. 


iniili*’  Sample  papers  will  2  to  1  Models— Twinned  and  Cross-as-  ; 

I  •‘xciated- A.C.  Drives.  Comp,  stereo.  !  R““T*.''*-  „  . 

32.^“  ^  S'-  be  sold  as  I  Located:  Lynn  (Mass.)  Telegram.  ,  A  C  inotor  pr^  dnves  all  sizes. 

».  Price:  $27,500  at  Gardner  _  j  Unitubular  and  Tubular  roll  arms. 

3p>«d  News  Tribune,  Fort  dcM  CUI  II  kJ  AM  ACCnC'l  ATP^i  Roll  arms  for  semi-plate  uniU. 

^nds.  Contact  John  R.  Har-  DtN  oMULMAIN  AOj'-Jv..IA  I  Cj  Quarter-page-folders. 

60  £!.  42  St  New  York  17  OXford  *-4590  Geo.  Oxford,  Box  903,  Boise.  Idaho 


7y«d  News  Tribune,  Fort 
uonds.  Contact  John  R.  Har- 


Linotypes — Intertytiea — Lodlows 
PRINTCRAFT  REPRESENTA'HVES 
37  Warren  St.  New  York  7,  N.  Y. 

WANTED — Single  plate  tail  cutter— 
22%*  cut-off.  Chtizen-News,  Hollywood. 
California. 


Let  an  E  &  P  Classifled  Ad  work 


It  sells  machinery  &  sapplies! 


pITOR  &  PUBLISHER  for  AprU  16,  1960 


/ 


EMPLOYMENT  OPPORTUNITIES 


A  national  guide  to  positions  in  publishing'  and  related  fields. 


Adminigiratirp 


Display  Advertising 


Display  Advertising 


Editorial 


INDITSTRIAL  RELATIONS 


Younj?  man  with  experience  and/or 
trainin>r  to  ai^ist  in  induatrial  rela¬ 
tions  functionn  and  labor  contract  ne¬ 
gotiations.  Secure,  chalientdnK  future 
with  pro^reHsive  daily  newspaper  op¬ 
eration  in  Chart  Area  12.  Send  resume 
to  Box  1601.  Editor  &  Publisher. 


ADVERTISING 

DIRECTOR 


SUPPLEMENT  YOUR  RETIREMENT  ,  AGGRESSIVE,  deep-South  — -i-,,  ! 
incomt-.  Sell  !ulverti.sinK  in  local  market  |  needs  services  of  one  Hports  wrttlr 
for  small  Florida  daily,  ('ommission  i  one  deekman,  with  ininiman  g 
and  car  allowance.  Good  leads.  Write  venr«*  »vTw.rienee  nnHer  as  u — 
Itox  16^25,  Editor  &  Publisher. 


+  Was  it  a  long  and  tire¬ 
some  drive  bucking  traffic 
to  work  this  morning? 


Editorial 


t.irvultttiim 


HELP  WANTED ;  CIRCULATION 
SALESMAN.  Established  Company  spe¬ 
cializing  in  newspaper  circulation  pro¬ 
motions  wants  personable,  conscientious 
man  with  car.  Free  to  travd.  Sala^, 
expenses,  bonus.  Write  full  details. 
Excellent  opportunity.  Box  1602,  Editor 
&  Publisher. 


-|-  Have  you  been  wondering 
if  it  is  fair  to  your  kids 
to  bring  them  up  in  a 
grimey  city? 


EDITORIAL  LAYOUT  ARTIST  lor 
Sunday  Roto  Magazine.  Must  be  expe¬ 
rienced.  Give  lull  details  hrst  letter. 
Rwily  to  Boot  ISIS,  Editor  &  PuJk- 
lisuer. 


years’  experience,  under  45.  Um  O 
ployee  benefits,  including  Major  lul 
cal.  paid  vacations,  etc.  Givt  — ■ninijir 

resume  first  letter,  Bex  1561, 

Publisher.  THwe 


COPYREADER 


+  Can  you  take  your  car 
and  be  high  in  the  moun¬ 
tains  in  a  few  minutes, 
far  from  traffic  and  noise 
and  urban  confusion? 


OPPORTUNITY 


+  Do  you  care  for  fishing, 
skiing,  big  game  hunting, 
outdoor  living? 


REPORTEIR  —  one  or  two  years  of 
'  experience  to  cover  poiice  and  court 
j  beats  on  afternoon  daily — approoclmately 
'  IV.UOO  circulation.  Horn  7  tSO  a.m.  to  I 
I  1  :S0  p.m. — good  salary.  James  A.  ' 
Hodges,  CSty  Editor,  The  Daily  Ad¬ 
vance,  Lynchburg,  Virginia. 


New  Jersey  daily  over  15,000  needs 
(Srculation  Manager,  age  in  thirties. 
Preferably  assistant  on  larger  paper 
with  knowledge  all  phases  newsboys, 
coin  machines,  etc.  Pay  $6,000  to  start 
plus  bonus.  Liberal  company  benefits, 
including  pension,  medical,  surgical, 
paid  by  company.  Write  Box  1667, 
Editor  &  Publisher.  Wonderful  growth 
opportunity. 


Classified  Advertising 


CLASSIFIED  MANAGES!  for  evening 
paper  in  Chart  Area  4.  Want  experi¬ 
enced  man,  strong  on  outside  sales, 
Isorout,  copy,  plus  telephone  room  su¬ 
pervision.  Excellent  future  for  aggres¬ 
sive  veteran,  or  up  and  coming  young 
man  with  plenty  of  drive,  know-how 
and  amiution.  Write  details  of  training, 
exjierience,  personal  data,  salary  de- 
sii^,  references  to  Box  1507,  EMltor 
and  Publisher. 


IF  your  answer  is  "Yes” 
to  even  two  of  these  ques¬ 
tions  you  will  want  this  top 
spot  in  one  of  the  most 
scenic  areas  of  the  country. 
AND  it  is  fast  growing  to 
major  market  proportions. 

The  salary  is  open  and 
the  possibilities  unlimited  to 
the  right  man.  He  must  be 
young  in  attitude,  imagi¬ 
native  and  capable  of  keep¬ 
ing  a  growing  staff  on  its 
toes. 

Tell  us  about  yourself, 
your  family,  your  desires, 
everything  is  confidential  of 
course.  If  you  can  sell  us, 
an  interview  will  be  ar¬ 
ranged.  Write  Box  1600,  Ekii- 
tor  &  Publisher. 


SEASON  liD  CITY  EUHTVR  lor  medi¬ 
um  daily.  Chart  Area  1,  fine  orgauiut- 
tion.  Permanence  important.  Box  1422, 
Editor  &  Publisher. 


National  magazine  Chart  Am 
2  wants  experienced  Cois. 
reader  with  college  educstioi. 
Age  over  30.  Elxcellent  to. 
No  night  work.  Box  1550,  Ed- 
tor  &  Pubisher. 


SEEUC  EIXPERIEINCEID  newsmen,  ac¬ 
quainted  with  all  general  reporting 
phases,  to  assume  i»sitions  with  ex¬ 
cellent  future  on  established,  yet  dy¬ 
namic,  Chicago  West  suburban  week¬ 
lies.  Send  complete  resume,  with  salary 
requirements,  present  salary  and  duties, 
to  E'.  G.  Tuttle,  Jr.,  Citizen  Publishing 
Corp.,  LaGrange,  Illinois. 


TELEGRAPH  EDITOR  for  18,000  cir¬ 
culation  morning  newspaper  in  100,000 
population  area.  Elxcellent  working  con¬ 
ditions  and  benefits.  Life  insurance  and 
profit  sharing  programs.  Chart  Area  2. 
Send  details.  Box  1412,  Elditor  &  Pub¬ 
lisher. 


EDITOR  for  fast-growing  ronsb  q 
weekly  in  Chart  Area  2.  Mmt 
weekly  experience  and  want  to  dg 
field.  A  challenging  job  for  h. 
worker.  $125  and  car  allowaaea  f-i 
Box  1645,  Elditor  &  Publisher. 


EDITOR  WAN'TED 


Leading  financial  publieatioa  asjBETMAD 
man  with  banking  or  financial 
ground,  and  newspaper  or 
experience  aa  Elditor  and 
Publisher.  Salary  open, 
unlimited.  All  replies  ii 
Send  resume  to  Box  1524,  Edhari 
Publisher,  1700  Times  Tower,  K.  I 
38,  N.  Y. 


DISPLAY  ADVER'nSING  SALESMAN 


EVERYBODY  MAKES  MISTAEB 


EMHEDIA’TE  OPEJNING  for  competent 
manager  three  paper  combination  to¬ 
taling  36,000.  S^ary  open.  Write 
^  D.  Gill,  Advance,  Dover,  N.  J. 


EXPERIENCED  CLA-SSIFIBD  out-side 
salesman.  Age  25  to  40.  Must  be  tops 
in  coi>y,  layout,  and  hard  sell.  Go^ 
starting  salary.  Insurance  and  other 
benefits.  Aggressive  growing  daily  in 
Chart  Area  7.  Give  complete  outline 
experience,  present  job,  salary  re¬ 
quirements  in  first  letter.  Replies  con¬ 
fidential.  Box  1607,  Eklitor  &  Pub¬ 
lisher. 


E'or  large  group  of  long  established 
community  newspapers.  Elxperience  nec¬ 
essary.  TVemendous  earning  potential. 
Must  be  aggressive,  imaginative.  Open¬ 
ing  available  after  May  1.  Write  J.  L. 
Ferstl,  Chicago  North  Side  Newspapers, 
7519  N.  Ashland  Ave.,  Chicago  26, 
Illinois. 


UNCONVENTIONAL 


ADVERTISING  MANAGER  wanted; 
aggressive.  toi>-flight  man  to  head  ad 
department  of  new  daily  in  Montpelier, 
Vermont.  Reply  by  mail  only.  All  re- 
I>li€-8  confidential.  The  Montiielier  Daily 
Post,  Montiielier,  Vermont. 


Display  Advertising 


YOUNG,  experienced  display  advertis¬ 
ing  salesman.  Must  be  strong  on  sell¬ 
ing  and  layouts.  Ebccellent  working  con¬ 
ditions,  congenial  staff. 


20.000  daily  and  growing.  YOU  can 
grow  with  us.  Chart  Area  6.  Give 
complete  resume  and  references  in  first 
letter.  Write  Box  1339,  Elditor  &  Pub¬ 
lisher. 


AGtJREeiSIVE,  experienced  display 
salesman  strong  on  layout  and  selling. 
Must  be  able  to  build  new  business. 
Diversified  account  list.  Age  25  to  40. 
(jood  starting  salary.  Excellent  work¬ 
ing  conditions.  Paid  vacations.  Insur-  ‘ 
ance.  Many  other  benefits.  City  iiopu- 
lation  60,000.  Chart  Area  7  daily.  Give 
complete  information,  exiierience,  jires- 
ent  job,  salary  requirements,  in  con¬ 
fidential  reply.  Box  1606,  Eiditor  & 
Publisher. 


Intelligent  and  vigorous  stylist, 
with  broad  general  knowledge 
and  flair  for  words,  to  write 
and  eciit  spriteiy  commentary, 
perceptive  profiles  and  pungent 
features.  Wry  cracker-barrel 
sophisticate  who  sees  humanity, 
places  and  profaJems  with  fre^ 
fascination  and  wonder.  Sym¬ 
pathetic,  imaginative  needle- 
nose  to  probe  deeply,  breathe 
sparks  into  myriad  situations 
with  whimsical  elan.  Une  of 
best  local  magazines  in  U.  S. 
English  major  top  quarter  class 
preferred.  Age  doesn’t  matter, 
mature  judgment  does. 

Box  1400,  Editor  &  Publisher. 


.  .  .  even  our  customers.  'Ihafi  h 

the  fun — we’re  always  leamist 
moving  ahead.  We  need  talented 
writers  (men)  23-28,  all  areas 
samples,  salary  needs,  area  pre(( 
to 


ETIANK  ASSOCIATES 
Box  637 

Tujunga,  California 


FINE  COMMUNITY,  mild 
climate  without  floods,  tomadas 
blizzards:  20,000  daily,  CSiart  Am 
wants  police-court-general  reportg.' 
cellent  fishing,  hunting.  Writs 
1523,  Editor  &  Publisher. 


GENERAL  ASSIGNMEINT  ,  __ 
(possibly  some  sports)  for  Souttoii^PBf  YOS 
New  England  p.m.  daily  of 
Liberal  benefits.  Name  refo’eaeat 
ary  wanted  first  letter.  Box  1554, 
tor  &  Publisher. 


ASSISTANT  ADVERTISING  MANAG¬ 
ED  for  5-day  afternoon  daily  in  college 
town.  Generous  salary  plus  commission 
to  guarantee  good  take  home  pay.  Must 
know  layout  and  have  car.  Leader, 
Ruston,  Louisiana. 


DISPLAY  ADVERTISING 
SALESMAN 

E’or  community  newspapers.  Must  be 
experienced  and  eager  to  improve  and 
advance  with  a  growing  company.  Sal¬ 
ary,  bonus  plan,  benefits.  Located  in 
Chart  Area  2.  Write  Box  1614,  Editor 
&  Publisher. 


BEGINNING  REDORTEDS— Male  and 
Female.  Jobe  available  from  Coast  to 
Coast.  Send  resumes,  location  prefer¬ 
ence,  availability  date.  Contact:  Bill 
McKee,  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
C£  6-5670. 


GENERAL  REPORTER  WANT® 
six  day  evening  county  seat  nssgi 
(iOOO),  Apply  Edwardsville  1*1 
gencer.  Edwardsville,  Illinoia 


I  .. 


IF  YOU  ARE  23-36,  have  at  least  3 
years’  display  experience  with  good 
record,  and  if  you  want  an  oppor¬ 
tunity  in  a  medium  size  California 
city,  it  will  pay  you  to  check  what  we 
offer.  Expansion  program  m^es  this 
a  good  spot  for  an  aggressive  sales¬ 
man,  fast  on  layout.  Salary,  car  ex¬ 
pense,  bonus.  Send  complete  story,  ref¬ 
erences,  to  Box  1560,  Editor  ft  Pub¬ 
lisher. 


EXC^LENT  OPPORTUNITY  for  ad¬ 
vertising  manager  or  experienced  top 
staff  man  ready  to  move  up.  Lib<‘ral 
starting  salary,  merit  raises  matching 
ability  and  initiative.  Finest  medium 
size  daily  in  Texas.  Benefits  range 
from  hospitalization  and  life  insurance 
to  profit  sharing  plan.  Write  detailed 
resume  to  William  S.  Moore,  Adver¬ 
tising  Manager,  Temple  (Texas)  Daily 
Telegram. 


WANT  TO  TRADE? 

Will  trade  excellent  working  conditions, 
adequate  pay  and  fringes,  and  a  job  on 
a  good  newspaper  for  the  following : 
Go^  news  sense,  energy,  earnest  de¬ 
sire  to  be  a  good  newsman.  Elxperienee 
ikiesn’t  matter;  only  talent  counts. 
Openings  city  beat,  sports.  Pleasant, 
growing  Southern  dty.  Interested?  Kile 
resume,  references  to  Box  1416,  Editor 
ft  Publisher. 


IP  YOU  ARB  now  employed 
man  or  Reporter  on  small  or  smi 
sized  paper  in  Chart  Areas  I  *gMvmqi>i>n 
and  want  to  move  up  top 
daily,  here  is  chance  to  try  out 
your  vacation.  We’ll  pay  trsvs 
penses  and  salary.  Send  full 
on  education  and  job  experiesw 


of  hi 
■>>  tough 
I*  .three  , 

on  education  and  job  experiesw 
dates  of  week  or  weeks  yoo’U  bt 
able  to  Box  1616,  Editor  ft  ^  ‘ 


OPPORTUNITY  ad-field  leader.  Cre¬ 
ative  assistant  to  publiaber  for  iiromo- 
tlonal,  new  business,  growth  aupide- 
ments.  Salsiry  sbaring  $100  to  ^00 
weekly  metropolitan  Chart  Area  six. 
Permanent.  Box  1406,  Editor  ft  Pub¬ 
lisher. 


SMALL  SOUTH  FLORIDA  DAILY 
needs  Advertising  Manager.  TTiis  paiier 
has  good  potential  but  requires  man 
with  proved  record  of  success  in  di- 


YOUNG  WOMAN  to  work  on  one  of 
nation’s  top  employee  publications,  must 
have  newspi^ier  experience,  strong  on 
features.  J-School  grad  preferred.  Send 
brief  resume  to  Etox  1419,  Editor  ft 
Publisher. 


MANAGING  EDITOR  for  30,061 
in  fast-growing  suburban  stsk 
\  urban  experience  preferred.  Sw» 
consecutive  editions  of  prw*  ’ 
\  ployer’s  paper.  Box  1536.  Bin* 
Publisher. 


COMPETTENT,  EXPEJRIEINCED  drama 
and  music  critic  and  women’s  page 


reeling  small  sales  staff.  Salary  and 
!  incentive.  Intervimvs  in  New  York  dur¬ 
ing  A.N.P.A.  Box  1646,  Editor  ft  Pub¬ 
lisher. 


writer  for  condonation  job  pfuring  in 
excess  of  $140  weekly.  This  opening 
is  on  a  live,  $60,000  California  daily. 
Box  1547,  Editor  ft  Publiaber. 


MAN  CAPABLE  of  handling  ■" 
Chart  Area  1  town  away  f>* 
publication  office.  Moat  be  ^ 
to  work  on  own  initiative,  pin* 
come  permanent  staff  addition  u* 
experience  desirable.  Car  neww-^^ 
salary,  references,  full  bsek*4L 
letter  of  application.  Box  IMa 
ft  Publitber. 
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HEU*  WANTED 


Editorial 


OUTDOOR  EDITOR 

Ctamniit.  for  top  E»^n 
iS,  Hurt  know  fishing,  bont- 
hunting.  Good  uulnry, 
InMiMi.  Prefer  man  currently 
kind  of  job  on  daily. 
r«ume  and  by-lined  clip* 

Jtox  1556- 

Kiter.  _ _ 

'^BTERS-DBSKMAN 
■tw  Immediate  openings  for  three 
rLan  and  one  deekman.  Medium 
Q^^a  combination  morning,  eve- 

bcellent  working  condiUons.  good 
mlary  and  company  benefits, 
graduates  preferred. 
rS  resume  of  experience  and  train- 
LTto  Jerry  Wright,  Personnel  Man- 
&  Savannah  News-Preas.  Inc., 
C^onah,  Georgia. 


HELP  WANTED 


Free  Lance 


WANT  OONTACT  with  free  lance  oil 
writers  and  photo-journalists  who 
travel  the  USA  and  abroad.  Plans  of 
itineraries  would  help  meah.  Box  1525. 
Nitor  &  Publisher. 

Mechanical 


FLOORiMAN— AD  MAKEUP 
Compositor,  for  rapidly  grow¬ 
ing  "Rockland  Independent” 
weekly  in  Suffem,  New  York, 
near  New  York  CSty.  Paid  va¬ 
cations.  Send  resume  of  experi¬ 
ence.  Rockland  Independent, 
Suffern,  New  York. 


TRIANGLE 

PUBLICATIONS 

GRAVURE 

DIVISION 


HELP  WANTED 


Mechanical 


PRODUCTION  MANAGER 

Dally  morning  newspaper  of  22,000 
circulation  in  Chart  Area  6  is  intar- 
eated  in  hiring  an  experienced  man  to 
direct  composing,  staraotype,  and  press 
opentioos.  Technical  knowledge  and 
ability  to  get  along  with  others  of 
prims  importance.  Permanent  oppor- 
tuniW  with  growing  newspaper  in  ex¬ 
ceptional  community  is  otfarad  right 
man.  Write  Box  1308.  Editor  A  Pub- 
liahar. 

Promotion — Public  Relations 


HELP  WANTED 


Syndicate  Salesmen 


A  TOP  SYNDICATE 
is  looking  for 
a  fop  salesman  .  .  , 

If  you  have  a  proved  record 
of  success  in  selling,  prefer¬ 
ably  in  the  newspaper  l^inees 
or  its  allied  fields,  this  may 
be  your  opi»rtunity  to  move 
aheau.  Ability  amply  rewarded. 
Send  reaume  to  Box  1634.  Edi¬ 
tor  &  Publisher. 


EDITOR  &  PUBL^Hm  can  not  as-  !  ^xPERIENCEai  FEATURE  SALES- 


.sume  the  responsibility  for  original  ' 
material  sent  to  box  advertisers.  It  is  ! 
advisable  to  send  this  material  only  I 
after  an  initial  contact  has  been 
established  with  the  advertiser. 

PUBLIC  RELATIONS  ASSISTANT 
SMALL  NEW  ENGLAND  women’s 
college  wants  1959-60  J-Grad  (femalel. 
Small  starting  salary  but  many  fringe 


MAN  needed  at  once.  Must  own  car. 
be  free  to  travel  extensively,  but  not 
necessary  to  relocate  residence.  Start¬ 
ing  salary  $6500  annually,  plus  liberal 
travel  expenses  reimbursement,  bonus 
and  commission.  Send  complete  back¬ 
ground  information  first  letter.  Box 
1622.  Editor  &  Publisher. 


DIVISION  ,  .^iCge  wanu  1959-?0  y^G^d  (Sel!  “‘^or  A  Publisher. 

starting  salary  but  many  fringe  ' - 

1 A  Piritliidier'  I  A  modern  gravure  publications  printing  i  benefits.  Would  accept  trainee.  Send  WANTED  —  agents  with  thorough 
Ina  Box  loot,  •  plant  seeks  a  top  flight,  mechanical  ;  full  resume.  Box  1616,  Editor  A  Pub-  |  knowledge  of  U.  S.  newspaper  re- 

_ _  ,  engineer  with  experience  in  the  print-  '  lisher.  nuirements  to  handle  rapidly  growing 


I 

■t 

n 


and  repair  of  idant  faciliUea  and  Middlewert  and  Mid-Atlantic  ’  stataa. 
t-quipment.  make  recommendations  on  ;  I5Q5^  Editor  ft  Publiaher. 

new  operating  methods,  and  to  manage  i 
the  procurement  and  installation  of 

new  equipment.  Please  send  resume  or  '  IIOP  PniTf 

<-all  the  iiersonnel  department  for  ap-  IItAV  NIII  I  I 

IKtintment.  LOcust  3-1600.  Ext.  519.  wwfc  fclAB  ■  1 


SPORTS  DESKMAN  ing  or  a  closely  allii^  industry.  Our 

man  will  be  expected  to  supervise  the  Salesmen 

-  i.nfjj  for  too  Eastern  maintenance  and  building  engineering  ■ 

Sb  llW  a  we^to  start.  la^sonnel,  plant  and  direct  nmintenance  TO  SELL  preaoroom  supplies  in 

rl;’ hour  week,  all  benefits.  '  «>*»"»  - 

Si  a  man  who  has  been  t^iuipment.  nmke  recommendations  on  ; 
wvM-ta  heat  and  can  operating  methods,  and  to  manage  , 

the  procurement  and  installation  of 
tesdi  yt^g<^  iMU  ISditor  *  equipment.  Please  send  i-esume  or  ' 

to  Box  1554.  Editor  A  ^^rsonnel  department  for  ap- 

FaUiBisr. _  imintment.  LOcust  3-1600.  Ext.  519. 

»F1(RE.U>ER.  experienced:  top  pay  m  RROAD  'iTRFFT  i 

sftwnoon  metropolitan;  |>en-  TvU  IN.  DI\W/AL/  ollxCCI  I 

ia  other  benefits,  ^x  1605,  Edi- 

,4  Publisher.  PHILADELPHIA,  PENNA. 

BOOO  OPPORTUNITY,  top  news  job 

■  twin  weedtly  in  8,000  iiopulation  llWrRITr'nflN 

»"pi(e-indu»try-agriculture  town.  Chart  llvai RXlXjl iVFlv  I 

l-H  1.  Box  1631,  Editor  A  Publisher.  ;  ,  ,  ,  ,  . 

-  -  Classtfimd  Advartistng 

^  IS  NOT  ADVISABLE  to  send  origi-  - 

Eli  nsterial  tr  bulky  packages  to 

f^^E^ATc^Jn  ?ori^1?me'^^  BOOST  SALES  IN  CLASSIFIED 

Samibility  for  this  material  once  for-  ! 

niM  »nd  advises  that  applicants  send  i  339  Newspapera  Hava  Ehirolled 
Bd  material  only  after  initial  contact  Salospeopla  and  Exeeotivea 

jetablUbed  with  the  advertiser.  pariah  Salo-Training 

Course  in  dasaifled  Adver^ng 

Hy  1  opening  on  central  Iowa  five- 

tjlsily  for  reporter  who  likes  sixwrts.  ;  Salea  training  provided  by  the  How- 
REU  implete  authority  I>age  2.  Call  '  Pariah  Couraa  in  Claaaiflad  AOwer- 
i :  Ledbetter.  Journal,  Nevada.  Iowa,  tiaing  shows  dasaifled  personnel  how 
to  square  right  up,  to  anadysa  and 
SIH'SHAN,  college  graduate  and  three  i  solve  sales  problems  thv  daily  en- 
19  lour  years'  experience  preferred,  i  counter,  dassifled  sslaspaciple  are  ex- 
br  Fkrida’a  top  weekly  newspaper.  '  pertly  trained  (at  home— on  THEIR 
hsl;  to  Wayne  Bell,  Box  308,  Play-  own  TIME)  developed  to  inorease  their 
.-tusd  News,  Fort  Walton  Beach,  individoal  sales  prodaedton  and  copy 
i'ohik.  writing  skill  to  get  and  keep  more 

- — — - - business. 

SSW  YORK  Marketing  Firm  needs  ! 

njierieiiced  young  writer  for  expand-  I  The  famed  Parish  Course  (only  one 
iu  Publio  Relations  activities.  Up  to  |  in  existence)  has  proved  ainoe  1954 
34#  to  start  with  rapid  increases  for  that  it  quickly,  thoroughly,  and  sne- 
Stt  or  woman  who  proves  capable.  '  oessfully  trains  bsginneps  broedens 


quirements  to  handle  rapidly  growing 
services  of  Canadian-based  news  and 
features  agency.  Services  include  cable 
news  and  airmail  features  from  Ouiada. 
Australia  and  Africsu  Write:  CANADA 
NEWS  AGENCY.  Box  121,  Term  ".A", 
Toronto.  Canada. 


400  N.  BROAD  STREET 
PHILADELPHIA.  PENNA. 

INSTTRUCnON 

Classifiad  Advartismt 


BOOST  SALES  IN  CLASSIFIED 

380  Newsiiapera  Have  Ehirolled 
Salespeopis  and  Exeeotivea 
In  Pariidi  Sales  Training 
Course  in  daesifled  Advertising 

Sales  training  provided  the  How¬ 
ard  Pariah  Course  in  Claasifled  Advei^ 
tiaing  shows  dasaifled  personnel  bow 
to  square  right  up,  to  anadym  and 
solve  sales  problems  tber  daily  en¬ 
counter.  dassifled  salespeople  are  ex- 
pertly  trained  (at  home  on  THEIR 
own  TIME)  developed  to  inorease  their 
individoal  tales  prodaetion  and  copy 
writing  skill  to  get  and  keep  more 
business. 


about  July  1.  Box  1638,  Editor 
IFAIutier. 


and  refreshes  experienced  personnel. 


USE  EDITOR  &  PUBUSHER’S 
CLASSIHED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 

•  TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

■  hb  aHB  w 

Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for _ 

insertions. 

CLASSIFICATION:  -  _ 


Put  the  Parish  Ooairsa  to  work  for 
ISORTER  —  for  email  daily  Chart  I  you  now  to  slash  tuniover,  heighten 
1.  Some  eports,  photograi^y,  gen-  job  interest  and  satisfaction  and  de- 
reporting.  City  12,000.  Ofil  and  |  velop  profcaMonal  pride — ell  j^lle  it 


|.:lauy.  Box  1602,  E^tor  &  Pul^  helps  you  develop 


with  brains,  imagination.  Enroll  as  many  of  your  staff  as  you 
!*•••  of  humor  willing  to  work  hard  want  to  have  these  benefits  NOW. 
3  I  tough  competitive  situation.  Two  Your  only  investment  in  tUs  20-laaeon 
*  .torn  years'  solid  reportorial  ex-  sales-bixiwnK  Course  is  MS  each.  Send 
Tryout  of  1-2  days  required,  in  the  names  now  or  write  for  do- 
^  Kale,  excellent  benefits.  Chart  scriptive  brochure. 

^  2.  Send  complete  resume  and 

to  Box  1641,  Editor  and  Pub-  SCHOOL  DIVISION  OF 


SCHOOL  DIVISION  OF 

HOWARD  PARISH 

ASSOGLATES,  INOOKPORATED 

cnasmfled  AdverUsiag  Development 
Services  for  Newspapers  Since  1938 

2900  N.  W.  79th  St.,  Miaini  47,  Florida 
Oxford  1-8331 


■x 

I 

I 


PAGE  editor  needed  imme-  ASSOCIATES,  Ih 
ri**7  {™r  central  coast  award-winning 

£?•  climate,  working  condi-  aasmfled  AdverUi 

■^^^nnaii  experience,  references.  Services  for  Newsi 
to  Jack  Patton,  Managing 

Selina*  Californian,  Salinas,  2900  N.  W.  79th  St., 
_ Oxford 

Free  Lance  _ 

^^lANCERSl  Sell  your  photos  to  '  Linotype  School 

*  **9t  bauaa  organ  market.  4.000  ~ 

Syy  fttfiiBnea  buy.  Paymont  from  :  OHIO  LINOTTPB  SCHOOL 

for  oinalo  pietaroa  and  cacH  LOGAN  4.  OHIO 

^  ilformaUon.  GobMo  Pr«M  Linotype.  Iniortypo  Instruction 
111  W.  48thp  N.Y.C.  Fi«  InformatiMi 

editor  8c  publisher  for  April  16,  1960 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF: 

NAME  .  _ _  -  _ 

ADDRESS  _ _ _ 

CITY,  STATE  -  -  - 

Authorixed  BY. -  - 

(For  Siluafioni  Wsnfed  Adt,  Kindly  oncloM  remiHsnce  with  order 
tee  CUuified  Advertitinq  Rate  Box| 


SITUATIONS  WANTED 


srnjA 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminiitrative 


PRODUCTION  ENGINEiai 
(under  40)  with  multi-plant  operation, 
wishes  to  utilize  shirt  sleeve  and  exeeu- 
tive  background  in  one  plant.  Produc¬ 
tion  or  general  management.  11  years' 
production  administration,  mainte¬ 
nance,  nerw  process,  quality  and  cost 
control,  engineering,  5,  C,  7,  16  code 
time  automation,  purchasing,  sehcdul-  ^ 
ing,  budgeting,  and  labor  relations.  ; 
Resume  prepaid.  Box  1320,  Elditor  ft 
Publisher. 


ArtUtg— Cartoonist* 


EXPERIENCED  EDITORIAL  AR’n.ST 
Political  and  S|>orts.  Know  retouching 
and  pic  page  makeup.  Also  Typogra¬ 
phy;  Age  37.  Box  1604,  Editor  & 
Publi.sher. 


Circulation 


GENERAL  MANAGER  and  editor, 
qualified,  capable,  experienced.  Wants 
West  coast  location  with  good,  small 
daily.  Box  1408,  Editor  &  Publisher. 


FIELD  SUPERVISOR  (32),  family 
man,  13  years'  metropolitan  nempaper 
production  and  national  magazine  cir¬ 
culation.  Excellent  references  and 
background.  Any  position  with  chal¬ 
lenge  and  future  considered.  Now  em¬ 
ployed.  Available  ANPA  interview.  Box 
1535,  Elditor  &  Publisher. 


Display  Advertisinp 


MANAGER  OR  NUMBER  2  MAN 


Versatile  Display  Salesman.  10  years' 
top  Eastern  competitive  experience  in 
all  types  of  Display,  wishes  to  relocate 
on  West  f^oast,  Texas  or  Arizona  ABC 
competitive  daily.  Good  producer,  top 
reterences,  college,  33.  family  man.  In¬ 
terview  at  ANPA  Convention.  Write 
Box  1531.  Editor  ft  Publisher. 


Editorial 


EXPEailH^ICED  REPORTKaTtS 
grad,  vet,  accurate,  venatib  * 
desires  job  on  medium  six«4  ,, 
daily,  samples,  photo.  Box  141i 
ft  Publisher.  ^ 


gjpORTER. 

4>ihi  a.in.  n 
jTNssr  2  5 
0fitTtd  cit 
cain< 

ts'.*?. 


ADVERTISING  MANAGER.  30  years' 
experience.  Proven  sales  and  manage¬ 
ment  ability.  20  years'  one  paper.  Seeks 
liermanent  position  with  future  on 
7,000  to  20.000  daily.  Beet  references. 
Box  1662,  ^itor  &  Publisher. 


REPORTER.  17  years'  poUeedhi 
sports  features  on  nietropoUtis-., 
city  papers,  seeks  place  to  m 
down  Sober,  no  floater.  Wire  u^  ,. 
desk  experience  but  prefer  beet 
cate  anywhere  wage  justiftea  Att~i 
at  once.  Box  1447,  Editor  k  ~ 


iditorial 

Ih.4.  large  I 
sbikty. 

I  colie) 
rftluber. 


BPERIEN' 
'  solid 


aerite  mai 
mslorta.  « 
Ctert  Area 
two  chi 
I  polisher. 


JOURNALISM  graduate,  29,  six  years'  ; 
experience  in  advertising  dispatch  de¬ 
partment,  one  year  as  newsman  with  i 
wire  service,  five  years  as  Teletype-  ; 
setter  operator,  wants  responsible  po-  I 
sition,  salary  consistent  with  present  j 
earnings  in  ITU  shop.  Harried,  one 
child.  Box  1529,  Elditor  ft  Publisher. 


MY  PROVEN  SKILLS  during  25  years 
in  management,  labor  negotiations,  ad-  < 
vertising,  editorial,  and  production  are  . 
available  to  publisher  needing  good  t 
business  raecutive.  Suggest  int^iew  j 


during  ANPA  Week.  Box  1610,  Editor 
ft  Publisher. 


PRESENT  GENERAL  MANAGER 
small  daily  wants  to  move  up  to  larger 
pai>er.  Thoroughly  experienced.  Refer¬ 
ences.  Box  1509,  Biditor  ft  Publisher. 


GEINEBAL  MANAGER  —  fully  quali¬ 
fied  —  Business  —  Hec;hanical  —  Per¬ 
sonnel.  Seek  interest  —  Challenge  — 
20,000  upl  Box  1603,  Editor  &  Pub¬ 
lisher. 


THIS  AD  is  intended  for  you  if  you 
are  a  publisher  of  a  daily  newspaper, 
preferably  in  Chart  Areas  4-6-9-1(1-12 
and  want  a  Circulation  Manager  who 
is  not  afraid  to  tackle  any  situation 
providing  it  offers  the  following  com- 
I>ensation  in  return  for  his  sincere 
efforts. 

A  REAL  JOB  TO  BE  DONE. 
(No  soft  spot  wanted).  Complete 
cooperation  from  management  and 
other  department  heads. 

The  assurance  of  long  term  em¬ 
ployment  contract  when  proven,  as 
this  man  is  in  his  early  40's,  a  family 
man  who  is  determined  to  establish 
roots  in  community  and  church  life. 

Will  furnish  the  tops  in  references 
and  a  complete  resume  if  you  are  sin¬ 
cerely  interested  in  having  a  Circula¬ 
tion  Manager  who  has  devoted  a  life¬ 
time  to  the  newspaper  business,  and 
has  more  than  average  knowledge  of 
management  problems  as  related  to  de¬ 
partments  other  than  his  own. 

If  this  sounds  like  the  answer  to 
your  problems,  please  write  Box  1543, 
Editor  &  Publisher,  for  further  details. 


ADVERTISING  MANAGER.  .55  years 
of  age.  healthy,  active,  exp»*rience<l. 
28  years  in  advertising  classified  -re¬ 
tail  —  national,  specials  and  agency 
contacts.  Last  18  years  with  metro- 
liolitan  daily  Chart  Area  2.  Box  1630, 
Editor  ft  Publisher. 


SPORTS  EDITOR,  12  years'  , 
Skilled  reliable,  capable.  CMImJ 
family.  Box  1429,  Editor  ft  1^^ 


SOUTHERN  CALIFORNIA 
Display  sales  and  service:  1(1  years' 
retail  and  2  years'  national  experience. 
Excellent  record  and  references.  Mar¬ 
ried.  College  and  ANPA  trained.  Avail- 


VACATION  REPI-ACERDtr 
J-U.  Miami  senior,  25,  vet;  4 
reporter  on  college,  local  la 
news,  feature*,  sports  seeks 
job  on  daily.  Realistic  wage.  Ba : 
ESditor  ft  Publisher. 


(I.SERVIC 
pee.  iKJu** 
ftares  posit 
ie  rdatioiu 
184.  Editor 


COPY  EDITOR,  employed  metrenj 
daily,  available  for  wire  slot  ar  • 
or  direct  city  staff.  Trim  he 


fiature 

Ipeiessonal 

n!*4» 
Insry  expe 
,  preee 
1  lUe.  perma 
I  tut.  Box 


able  for  interview  during  ANPA  (kin-  \  editing,  accurate.  knowiedgesUe ; 


vention.  Box  1239,  Editor  ft  Pub¬ 
lisher,  or  in  New  York  call  LY  1-7246. 


Ckillege.  family  man.  Box  1541, 1 
ft  Publisher. 


WANT  TO  IMPROVE  your  General 
Rate  Grocery  Linage  Picture?  Have 
experience  with  large  metropolitan 
daily,  marketing  background  in  food 
industry,  plus  creative  selling  idea-s. 
For  details  write  Box  1639,  lUitor  ft 
Publisher. 


EDITOR,  associate  editor  or 
editor :  broad  experience  all 
news  and  editorial  pages.  Ciu 
antee  product  with  thorooghsM 
sponsibility,  readability,  sparUt 
fective  in  training  inexperieaeil  i 
ers.  Box  1541,  Editor  &  Publiftg. 


Editorial 


PUBLISHER  having  sold  semi- weekly 
desires  liosition  as  publisher  or  his 
assistant,  general  or  ad  manager  on 
small  or  medium  size  daily.  Will  relo¬ 
cate  anywhere.  Can  assume  full  re¬ 
sponsibility.  Proven  record  and  ability, 
know  all  departments,  weekly  jind 
daily.  Last  paper  won  17  state  and 
national  awards.  Will  invest  if  offered. 
Available  on  short  notice.  Cail  or  write 
Bill  Matthew,  1261  East  8th,  Cooke¬ 
ville,  Tennessee.  Phone  JAckson  6-4665. 


PUBLISHER,  owner,  manager  chain 
weeklies ;  smail  daily  -  metropolitan 
background,  20  years'  administration, 
editorial,  advertising,  promotion,  pub¬ 
lic  relations;  Who’s  Who,  national 
awaixls.  Age  40,  family,  |>eimanent. 
Salary  open.  Box  1619,  Editor  &  Pub¬ 
lisher. 


MR.  PUBLISHER 

Circulation  Director  with  years  of  ex- 
I>erience  in  management,  pet^nnel  re¬ 
lations  and  labor  negotiations.  He 
doesn’t  waste  words.  Forceful,  dynamic, 
yet  prudent  and  sound.  Progressive, 
mature  and  profit  minded.  His  authori¬ 
ty  of  manner  elicits  cooperation  and 
respect.  Available  for  interview  during 
ANPA.  I  KNOW  HIM  VERY  WELL. 
As  a  metropolitan  newspaper  executive 
I  am  prepared  to  supply  further  de¬ 
tails  atout  this  man  who  is  presently 
available.  Ck>ntact  me  at  Box  1539, 
Editor  and  Publisher. 


ABLE  DESKMAN,  Managing  Editor 
small  daily.  Seeks  post  m^ium  or 
larger  California  paper.  Box  1318,  Edi¬ 
tor  ft  Publisher. 


EDITOR,  experience,  maturity  M  71 
duce  quality  daily,  weekly  or  tnfti 
per.  Brief  needs,  salary.  Box 
Editor  ft  Publisher. 


FIVE  YEA 
k  the  pul 
viMy  rear 
■in  who  Cl 
htkground 
ptience  on 
ewnader. 

1  idea  an 

deolor-roti 

ttveciai  i 
BK,  but  SI 
ntdy  at  3 

job  that  de 

Writ*  Box 


ALERT,  RELIABLE,  experienced  edi¬ 
tor  wishes  to  make  change  from  daily 
to  weekly  field,  preferably  in  South¬ 
west,  with  ultimate  investment  good 
possibility.  Box  1315,  Editor  ft  Pub¬ 
lisher. 


EDITORIAL  WRITER,  feature' 
and  editor.  West  Coast  only.  ; 
requirements  moderate.  Married,  f 
grown.  Will  submit  samples, 
graph.  Box  1540,  Editor  ft 


FEATURE  WRITER-REPORTER  seeks 
position  on  small-medium  daily  or 
weekly.  Single,  22.  college  betckground,  j  perience, 
experienced,  available  June  1.  Box 
1319,  Editor  ft  Publisher. 


GOOD,  fast  copyreader,  MA  1-56 
working,  seeks  change.  Box  1544,1 
tor  ft  Publisher. 


WANT  TO  RELOCATE  IN  CHART 
AREA  1  as  Assistant  Manager;  Super¬ 
visor  or  District  Manager.  37  years 
old.  15  years’  experience.  Hardworker. 
A-1  on  carrier  promotion.  Resume  upon 
request.  Box  1609.  Editor  &  Publisher. 


MANAGING  EDITOR,  small  daily, 
seeks  position  on  larger  California  pa¬ 
per.  Paper  recent  awards  winner,  (col¬ 
lege,  references.  Write  Box  1338,  Editor 
ft  Publisher. 


OFFTIR  12  years’  writing,  editinj 
perience.  larire.  small  dailies. 
public  relations.  Degrees  in  !)<(•“ 
sci-;nre,  education.  Seek  job  u*— : 
background  more  fully.  Box  1544  i 
tor  ft  Publisher. 


Classified  Advertising 


OUTDOOR  EDITOR 

Expert  on  guns,  bows,  boats,  hunting 
and  fishing.  Seven  years  editor  INS- 
UPI  Blast  and  Midwest.  Successful  na¬ 
tional  writer-photograi^er.  Top  refer¬ 
ences.  Box  1309,  Editor  &  Publisher. 


PUBLISHING  FOR  PROFIT 


I  have  applied  this  irhilosophy 
of  Publishing  For  Profit  and 
found  that  it  works  with  a 
oertmn  amount  of  intelligent 
application.  I  would  like  to 
discuss  how  I  can  help  your 
chain  or  individual  newspaiier. 
As  a  consultant  or  on  a  per¬ 
manent  basis  I  can  provide 
you  with  the  kind  of  under¬ 
standing  that  would  result  in 
effectively  continuing  your 
newspaper  —  Publishing  For 
Profit.  For  a  date  during 
ANPA  week  would  you  com¬ 
municate  with  me  at  Box 
1600,  Editor  ft  Publisher. 


DIRBCTTOR — (35)  up  from  grass  roots. 

experienced  all  phases  including  daily  '  — 

group  operations.  Fine  production  rec-  |  **FDITORS  &  REPORTERS** 

ord.  Strong  on  staff  training  and  ' 
morale  building.  Top  national  refer¬ 
ences.  (!9iart  Areas  10-12.  Box  1527, 

Editor  &  Publisher. 


PRIZEWINNING  WRITER-PHOTj 
RAPHER.  competent  editor. 
on  weekly,  small  daily.  Box  1544 
tor  ft  Publisher, 


top 

quali 

uin< 


COST-CUTTING.  prize-wiMin 
aging  editor.  36,  seeks  siniikr^ : 
16-30,000  daily,  responsible  job  < 
paper.  Emphasis  on  local 
Available  ANPA  interview. 
encee.  Box  1327,  Editor  ft 


CLASSIFIED  AND  REAL  ESTATE 
Display  Manager  with  20  years’  strong 
competitive  experience  and  a  record  of 
accomplishment  equal  to  any  in  the 
country.  Because  of  unusual  circum¬ 
stances  is  looking  for  a  new  connection. 
Can  be  in  New  York  during  ANPA 
convention.  Write  or  wire  Box  1648, 
Editor  &  Publisher. 


National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEbkDLINE  PERSONNEL  (Agency) 

6  E.  46  St.,  New  York,  OXford  7-6728 


RECENT  VET,  Editor-Reporter,  seeks 
desk  on  progresive  paper  anywhere.  25, 
B.A.,  single.  Box  1341,  Editor  ft  Pub¬ 
lisher. 


REPORTER.  28,  former  sport 
of  11,000  daily,  2  years’  experiaM 
phases.  Camera,  darkroom, 
court,  police.  TTS  wire.  J 

ried,  one  child,  vet.  Seek  poBtkS  H 
future,  travel  anywhere  to  obtia  ^ 
Box  1520,  Bklitor  ft  Publisher. 


Dispatch-Production 


Artists— Cartoonists 


EDITORIAL  STAFF  AR’HST 
Will  relocate  due  closing  of  Cleveland 
News.  All  but  illustration.  "Top  re¬ 
touching  and  layout.  Long  head  of  art 
staff,  John  P,  McKenna,  549  Lindberg, 
Berea,  Ohio. 


ADVERTISING  PRODUCTION  gal, 
Paris.  10  years’  New  York  trade  week¬ 
ly,  traffic,  layout,  proofreading,  typing, 
^x  1564,  Editor  ft  Publisher. 


REPORTER  —  seeks  stimulating  spot 
on  established  or  growing  daily  in 
Chart  Area  1  or  2.  'Tough  assignments 
my  raison-d’etre.  Single,  vet.  25,  col¬ 
lege.  Available  for  interview  at 
A.N.P.A.  Convention.  Box  1840,  Editor 
ft  Pulriisher. 


TOP  NOTCH  sports  reporte^* 
rapher  seeks  spo^  editor  poeitw' 
small  daily  in  Chart  Area  2. 
enced  on  sport  desk,  J-Grad,  EZ 
Box  1512,  Editor  ft  Publisher. 


full 

find 

exe< 

syni 


AVAILAl 


Display  Advertising 


GENERAL  ADVER'nSING  9  years  on 
2  of  nation’s  leaders.  Desire  challenge 
and  opportunity.  Management  capabili¬ 
ties.  July  1.  Chart  Areas  10,  11,  12. 
Box  1503.  Editor  ft  Publisher. 


YOUNG  reporter.  23,  want*  ^ 
daily  or  weekly  in  Chart  Area*  I M 
B.A.  &>lumbia.  B.J.  Misia^.  'T 
features,  camera.  Army  discharfit  j 
30.  Box  1665,  Editor  ft  PublaW- 


Box 


WASHIN(3TON 


AGRI-BUSINESS 


JOUBKA 
;  ( 
i  j.  i,  or 
Edi 


Versatile,  editorial  man,  40.  Well-edu¬ 
cated  ;  employed,  88.500.  Integrity,  < 
perience,  responsibility.  Knows  way 
around.  Box  1307,  Editor  ft  Publisher, 


FEATURE  WRITING  —  Reporter  on 

small  daily  wishes  to  write  feature  ,  -  - 

stories.  Box  1443,  Editor  &  Publisher.  I  Write  Box  1640,  '  Editor  ft 


TOP  MIDWEST  Farm  . 

challenging  California 
mation  or  public  relations  po4ni<4_T 
paper  or  agri-business.  Skill**  •>  1 
ing,  photography,  darkroom.  ^1 
layout.  Idea  man  with  zest 
zation,  promotion,  ••‘■follow; 


bbwsk; 

%  desk 
^  Chart 

<"»Men 

liftw. 
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situations  wanted 


Edituriml 


ttpORTER.  26.  single,  seeks  general 
UlLaiacot  or  beat  anywhere:  prefer 
lS  ».in.  in  mi'diuin  size  city,  40,000 
UrNesr  i  years'  experience ;  presently 
Tllgnd  city  30,000  in  Oiart  Area  8 ; 
Su  camera;  top  J-Scbool  grad; 

job  too  confining.  Box  1638, 
Qiv  *  Publisher. 

lUTORlAL  PAGE  A-seistant.  37.  mar- 
Jj  ijrge  family,  capable  of  full  re¬ 
liability,  3  years’  news|>aper,  7 
college.  Box  1626,  Editor  & 
p^liiber. 

HPERIENCBIII  NEWSMAN,  with  16 
m’  solid  background  as  reporter, 
JH^te  man  and  co|)y  editor,  now 
^Btoyed,  seeks  new  assignment  in 
(tart  Area  6.  .Married,  college  gradu- 
^  two  children.  Box  1610,  Editor  & 
riWisher. 

0.SERV1CEMAN,  31.  Journalism  de- 
Btt,  i^uatrial  advertising  experience 
^ret  position  in  advertising  or  pub- 
|(  relations  with  Eastern  firm.  Box 
104,  Editor  &  l*ublisher. 

nATL'RE  WRITEIR,  woman.  15-year 
liofissuinal ;  creative,  adaptable,  ma- 
tae,  responsible ;  commercial  super- 
n)^  expericnoe,  some  iHiblic  rela- 
tM,  presently  employed,  seeks  suit- 
lUc.  permanent  job  in/out  New  York. 
Oil.  Box  1629,  Editor  &  Publisher. 

five  years  from  now  you  may 
b  the  publisher  of  an  even  more 
tilely  read  newsi>aper.  This  is  the 
su  who  ran  help  make  that  ixmsible. 
lackground:  M.A..  with  diverse  ex- 
lerimce  on  big-city  daily  as  reimrter, 
onireader,  columnist,  cartoonist,  lay- 
u  tM  at  idea  and  make-up  man,  and  editor 
■  g  eolor-roto  sections.  Happily  assigned 
^  J  U  mecial  projects  with  Sunday  maga- 
aie,  but  surrounded  by  .seniority.  Now 
I  rady  at  34  for  top  resimnsibility  in 
job  that  demands  originality  and  skill. 
Write  Box  1620.  Editor  &  Publisher. 


IMACIN.V'nVE 

ALERT 

MATU.itE 

PEUSONABLE 


SITUATIONS  WANTED 


I  Editorial 


MANAGING  EDITOR  would  be  hapi>y 
to  run  aggressive,  honest,  responsible, 
independent  i>aper.  New  York  inter¬ 
view,  Box  1617,  Eiditor  &  Publisher. 

NOW  SLOT-MAKEUP  40.CliO  daily, 
seeks  iiermanent  ixysition  with  man¬ 
agement  |g)tential.  Available  September 
I  1.  Chart  Areas  10.  12.  Box  1633,  Editor 
.  &  Publisher. 

I  REPORTER  on  Southern  daily  wants 
'  spare  time  .  assignments  from  trade, 

I  general  press.  Box  1636,  Editor  & 

,  ^blisher. 

'  SPORTS-BENT  young  daily  newsman 
I  asks  mixed  beat.  Has  car.  camera.  Box 
j  1637,  Euitor  &  Publisher. 

TOP  NEWS,  wire,  copy  editor,  56. 
;  Swing  any  job.  Sharp  heads,  makeup. 
I  Good  writer.  Box  1627,  Editor  &  Pub¬ 
lisher. 


FEATURE 

EDITOR 


...  is  ready  to  step  into 
top  spot  on  large  high- 
quality  newspaper  or  mag- 
axine.  This  man,  isiseess- 
ing  a  creative,  thcrnghtfui 
mind,  has  capably  filled 
news  executive  positions 
on  leading  dailies,  large 
and  small,  in  a  carefully 
planned  career.  Now  in  his 
early  40’s,  he  is  one  of  the 
lew  "old  school”  newsmen 
with  a  forward  outlook. 

With  a  craftsman’s  keen 
sense  for  writing  excel¬ 
lence,  he  has  developed 
pace-setting  features  that 
have  proved  big  circulation 
builders  for  newspapers 
throughout  the  country. 

His  contacts  among  writers 
and  editors  are  broad,  as 
is  his  knowledge  of  the 
full  news  operation,  in¬ 
cluding  production.  Now  in 
executive  ixwt  with  large 
syndicate. 

available  interview  A.N.P.A. 

Box  1635,  Editor  &  Publisher 


I  WOMAN  WITH  a  flair  for  features  ' 
has  five  years*  experience  as  reporter  j 
:  and  liberal  arts  education  to  draw  on. 

,  Box  1643,  Editor  &  Publisher.  | 

,  WRITER-EDITOR,  presently  employed,  | 
newspaper,  magazine  experience;  man-  ] 
agerial.  labor  relations,  solid  founda-  , 

I  tion  civil  and  military  aviation,  desire 
challenging  opportunity  with  progres-  ' 
sive  firm.  West  Const  or  Scmthwest  ^ 

I  preferred.  Box  1615.  Editor  A  Pub-  | 
j  lisher, 

i  WHITER  or  writer-editor.  Render-ap-  , 
i  peal  any  public.  3  years’  sciences  field,  i 
i  I>aily,  weekly,  public  relations  years. 
Pride  in  work.  Wants  creative  chal¬ 
lenge.  Box  1612,  Editor  A  Publisher.  | 

WRITING  REPORTER  i 

Can  report,  write,  spell :  clear,  crisp.  | 
accurate  copy.  3  years’  all  desks. 

I  B.S.J.  25.  Clips,  resume,  et.  al.  on  | 
'  i-eciuest.  Box  1642,  Editor  A  Publisher. 

F ree  iMitre  j 

FBA’TURE-NEWSWRITBni.  with  Bos- 
,  ton  metropolitan  newspaper — Assigned 
i  Cape  Cod  .  .  .  Available  for  free-lance  | 
■  assignments ;  Interviews-resident  per-  > 
I  sonalities.  Straw  Hat  stars — sports.  | 
;  places,  events,  landmarks,  historic 
:  pieces,  summer  nightlife,  etc.  Do  my 
j  own  photo  work.  Complete  coverage  on 
I  vacationland  of  the  Bhut  .  .  .  Year- 
I  round.  Box  1614,  Editor  &  Publisher. 

Mechanical 


PRODUCTION  MANAGER 


Box  1444,  Editor  A  Publisher. 

SKILLED  MACHINIST  AND  OPER¬ 
ATOR  seeks  situation  with  New  York 
or  New  England  weekly  or  daily.  Pres¬ 
ently  employed  by  Army  overseas  but 
available  June  1.  Competent  head-letter 
and  ad  machines.  TTS.  Machine  over¬ 
haul.  Some  make-up,  ad  layout,  press 
room,  photography.  Young,  family,  pre¬ 
ferring  permanent  location  in  smaller 
community.  Will  send  photo,  resume 
and  references.  Box  1410,  Editor  A 
Publisher, 


MR.  PUBLISHER 

Twenty-five  years’  experience  as  com¬ 
posing  room  executive  on  metropolitan 
newspapers  and  private  ownership.  Re¬ 
cently  sold  private  business.  Would  con¬ 
sider  composing  room  connection  if 
challenging  enough.  Former  employers 
as  references.  Confidences  mutually  re- 
siiected.  Box  1537,  Editor  A  Publisher. 


SITUATIONS  WANTED 


Photography 


,  PHO’TOCXJMPOSrnON  TECHNICTAN 
I  34  years  old,  married.  2  children.  Can 
operate  Fotoaetter,  Protype,  copy  cam- 
I  era,  off-set  presses.  Also  dark  room, 

’  pasta  make-up.  ruling,  color  break, 
i  color  separation,  platemaking,  imposi¬ 
tion.  Wiil  relocate.  Box  1618,  Editor  A 
I  Publisher. 

PHOTOGRAPHER  for  award-winning 
bi-weekly  seeks  full-time  slot  with 
photo-conscious  daily.  Have  spot  news 
and  police  shots,  plus  a  mesa  of  refer¬ 
ences.  Married,  veteran  and  wHI  send 
clippings.  Write  Joe  Anderson,  e/o 
:  CALUMET  INDEX,  11242  Michigan 
Avenue,  Chicago  28,  Illinois. 

Need  a  Photographer 

I  'The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv- 
I  ice  to  its  members  and  to  prosp^ive 
‘  employers  maintains  a  CONFIDEIN- 
i  ’TIAL  list  of  News  Photographers 
,  available.  Still-TV,  Film-News  reel, 
j  Most  with  own  equipment.  No  Fees — 
I  Write,  wire  or  telephone. 

I  Gerald  A.  Clarke 

'  4524  Towle  Avenue.  Hammond,  Indiana 
I  Telephone  WEstmore  1-2906 

I  PHOTOGRAPHER 

’  Married.  2  children.  31  years  of  age — 
15  years’  experience,  neat— excellent 
;  references,  *10?  QUALI’TY  work.  Ebt- 
i  perienced  in  commercial  portrait  and 
news.  Desire  i>osition  on  newspaper, 
public  relations,  advertising.  Box  1617, 
'  Elditor  A  Publisher. 


7—— -  -  OPtSKATOK.  17  ’ 

f0UaNALlS.M  GRAD.  31,  available  for  quadders,  saws.  Tab 
jqi^r  duties  on  daily.  Chart  Areas  ter,  jobs,  fast,  cle 
!-•  preferably  coastal.  Box  markup.  Available  J 
‘W.  Editor  A  Publisher.  1.  2.  3,  6.  Box  15 

experienced  radio-TV,  - - - 

seeks  reporter-photographer  AMBITIOUS  MAOI 
-'**rt  Areas  3,  4,  6,  9.  10  or  12.  erator  (33  years 
^*»Port8,  makeup.  Single.  26.  vet.  drinker,  family)  t< 
Siir  Available  for  A.N.P.A.  shop  and  share  in 

uT*”**-  Box  1644,  Elditor  &  Pub-  job  experience.  Wei 
'  June.  Box  1621,  E 

editor  &  PUBLISHER  for  April  16.  1960 


OPERATOR.  17  years  on  mixers,  i 
quadders,  saws.  Tabular,  straight  mat-  j 
ter,  jobs,  fast,  clean.  Machine  care 
markup.  Available  June  1.  Chart  Areas  I 
1,  2.  3,  6.  Box  1526,  Elditor  A  Pub-  | 
lisher. 

AMBITIOUS  MAOHINIST-Printer-Op-  i 
erator  (33  years  old.  I.T.U.,  non-  | 
drinker,  family)  to  take  over  back  : 
shop  and  share  in  profit.  News  and 
job  experience.  West  Coast.  Available  I 
June.  Box  1621,  Editor  &  Publisher.  ; 


TELEVISION  NEDVS-FILM  PHO’TOG-  1 
RAPHER;  desires  employment  with 
50,000  or  larger  daily.  One  year’  photo 
school,  2  years’  college;  6  years’  expe-  ; 
rience  in  still  and  movie  photo-jour-  i 
nalism.  Imaginative,  with  technical 
skill:  neat  in  appearance.  Any  C3iart 
Area.  Box  1633.  Eliditor  A  Publisher. 


WANTED 

PHOTO  CONSULTANT 
POSITION 

with  a  LARGE  organization  (any  in¬ 
dustry  ) . 

Background : 

CHIEF  PHOTOGRAPHER  1925  to 
1942  for  one  of  America’s  largest 
newspapers. 

AS  MAJOR  in  U*.  S.  Signal  Corps 
1942  to  1945  supervised  and  co¬ 
ordinated  photographic  coverage  of 
BIG  3  CONFERENCES. 

PHOTO  DIRECTOR  for  one  of 
Largest  Newspaper  Chains  in  the 
world  .  .  .  1945  to  1960. 

Can  be  available  by  May  I,  1960. 
Box  1568,  Elditor  A  Publisher. 


AVAILABLE  IMMEDIATELY— Young 
(27)  photographer  with  10  years’  ex¬ 
perience  (7  years’  newspaper).  Box 
1628,  Eiditor  A  Publisher. 


’TOP  FEA’TURE  PHOTOGRAPHER 
seeks  permanent  job  on  magazine  or 
daiiy  anywhere.  12  years  with  one 
metropolitan  paper.  Age  30,  married. 
Will  send  best  references  and  clip¬ 
pings.  Box  1618,  Editor  A  Publisher. 

Promotion — Public  Relation* 


AMBITIOUS  MAN,  30,  broad  experi¬ 
ence  in  Public  Relations,  Advertising, 
Sales  Promotion.  Elditing,  seeks  re¬ 
sponsible  position  upstate  New  York 
industry.  Box  1325,  Elditor  A  Publisher. 

HARLEM  EDITOR,  6  years’  weekly 
experience.  Midwest  J-grad  seeks  pub¬ 
licity  or  public  relations  poet  near  New 
York  CSty.  Box  1440,  ^itor  A  Pub¬ 
lisher. 

PUBUC  REXA'nONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  specs.  We'll 
send  you  resumes  to  match.  Contact: 
Bill  McKee,  BIRCH  PERSONEIEL,  67 
EL  Madison  St.,  Chicago  2.  IIHnois. 
CE  6-5670. 


SITUATIONS  WANTED 


Promotion— Public  Relation* 


NEWSMAN,  37,  eight  years’  experi¬ 
ence  editing  and  reporting,  seeks  pumic 
relations  position.  Hold  B.A.,  M.A.  d^ 
greea  in  journalism :  trained  in  public 
opinion  analysis  and  market  research. 
Reliable,  hard  worker.  Now  employed 
on  prize-winning  daily.  Southwest  pre¬ 
ferred.  Box  1522,  Editor  A  Publisher. 


NEWSPAPERMAN— eight  years— now 
managing  editor  of  small  New  England 
diuly  seeks  permanent  position  in  Pub¬ 
lic  Relations.  Age  36.  married.  Box 
1532,  Elditor  &  iSiblisher. 

PUBLIC  REDA'nONS  DIRECTOR 

Record  of  outstanding  achievement  in 
community  relations,  international  af¬ 
fairs.  Present  salary  820,000.  Inter¬ 
ested  in  responsible  position  which  will 
utilize  talents.  Box  1528,  Elditor  A 
Publisher. 

SKILLFUL  PuMic  Relations  Director. 
36.  degree.  Former  newsman,  award 
winning  industrial  editor,  Exeells  em¬ 
ployee  communications,  press-commu- 
I  nity  relations,  recreation.  Best  refer¬ 
ences.  Any  area.  Box  1553,  Editor  ft 
Publisher. 

YOUNG  MAN.  7%  years’  college  pub- 
I  licity-publications  experience,  desires 
I  college  or  industrial  spot,  starting  sum¬ 
mer  or  fall.  Top  job  guaranteed.  Box 
I  1521,  Editor  ft  Publisher. 

I  PUBLIC  RELA’nONS.  Ton  years’  ex- 
j>erience  New  York  and  London  with 
major  oil  and  chemical  companies. 

:  Seeking  executive  Public  Relations 
;  |X>et.  Available  now  from  present  Mid¬ 
west  location.  Box  1608,  Elditor  A 
Publisher. 

PUBLIC  RELATIONS  MANAGER.  29. 
well  grounded  all  phases  advertising, 
promotional  and  informational  activi¬ 
ties,  seeks  opportunity  in  agency,  pub¬ 
lication  or  corporate  office.  7  years’ 
experience.  Box  1632,  Editor  ft  Pub¬ 
lisher. 

PUBLICITY  DIRECTOR.  Western  New 
York  college  of  4,000.  B.A.  Smith 
-  Ck>llege.  M.A.  University  of  Iowa.  7 
years’  public  relations,  writing,  edit¬ 
ing.  Returning  to  former  home,  Wash¬ 
ington.  D.  C.  Seeks  job  with  educa¬ 
tional  institution  or  national  organi¬ 
zation.  Female.  Married.  Box  1613, 
Editor  and  Publisher. 


Advertixinfg  Rates 

CLASSIFIED 

Line  Ratos  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (PaysUs  with 
erdsr)  4  tines  9  55c  per  lint  eKh 
insertim;  3  tines  Q  70c:  2  9  80c; 
1  9  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  enploynent  application  forns 
ky  sendinp  sHf-addressW  8c  stanped 
envelope  to  EftP  ClassHltd  Dept 
ALL  OTHER  CLASSIPICATIONS: 
4  tines  9  $1-00  per  line  each  insertion; 
3  tines  9  $1.15;  2  tints  9  $1-30:  1 
tint  9  S1.45  per  lint.  3  lint  nininon. 
Add  25e  for  Bex  Service. 

01.00  seuvicc  charox  for  airmail 
DRADLINR  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wednesday.  4  p.m. 
Count  30  units  per  line,  no  abhreviatiens 
(add  1  line  for  box  information.)  Ben 
holders’  identities  held  iir  strict  con- 
ddencc.  Replies  mailed  daily.  Editor  ft 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Robert  U.  Brown 


Newspaper  Reading  Habits 


It  is  believed  in  some  quar¬ 
ters  that  television  has  a  stran¬ 
gle  hold  on  the  youth  of  this 
country  to  the  exclusion  of  all 
other  media.  If  by  “youth”  you 
mean  those  children  under  six 
years  of  age,  you  would  be 
right.  Children  at  that  age  can 
watch  and  listen  but  they  can’t 
read. 

After  the  age  of  seven  the 
newspaper  reading  habit  starts 
to  grow.  And  when  they  reach 
eighth  grade  82%  of  the  girls 
and  73%  of  the  boys  read  news¬ 
papers  regularly.  The  percent¬ 
age  increases  to  90%  for  each 
group  as  they  progress  through 
high  school. 

These  facts  are  revealed  in 
an  interesting  study  of  chil¬ 
dren’s  newspaper  reading  habits 
conducted  by  Wilbur  Scbramm, 
director  of  the  Institute  of  Com¬ 
munication  Research,  Stanford 
University,  and  Jack  Lyle  and 
Edwin  B.  Parker,  members  of 
the  Institute  staff.  The  results 
of  their  study  are  reported  in 
the  Winter  edition  of  Journal¬ 
ism  Quarterly. 

41  4c 

The  authors  state :  “The  news¬ 
paper  is  the  last  of  the  great 
media  to  which  the  child  is  in¬ 
troduced.  Whereas  at  the  age  of 
3,  more  than  a  third  of  all  chil¬ 
dren  are  viewing  TV  with  some 
regularity,  and  more  than  half 
are  listening  to  books  read  to 
them;  whereas  before  they  are 
old  enough  for  school,  a  third  of 
them  are  looking  through  maga¬ 
zines,  40%  are  listening  to  ra¬ 
dio,  and  over  80%  viewing  tele¬ 
vision  —  by  contrast,  it  is  not 
until  the  age  of  7  that  any 
substantial  number  of  children 
read  the  newspaper,  even  a  few 
times  a  month.  .  .  . 

“When  children  start  to  read 
the  newspaper  for  themselves, 
the  comics  are  usually  what  they 
read  first.  Comic  reading  comes 
to  its  height  about  the  fourth 
grade,  and  sits  on  a  gently  fall¬ 
ing  plateau  throughout  the  rest 
of  the  public  school  years.  One 
sees  first  signs  of  rounded  read¬ 
ership  of  the  paper  about  the 
time  of  the  eighth  grade.  Before 
that,  both  boys  and  girls  read 
the  comics,  boys  read  some 
sports,  girls  read  some  columns, 
and  they  sampled  the  rest  light¬ 
ly. 

“During  the  elementary  years, 
the  newspaper  comes  to  be  used 
more  and  more  often,  but  gets 
no  great  amount  of  daily  use 


until  tbe  seventh  or  eighth 
grade.  At  that  age,  girls  are  a 
bit  ahead  of  the  boys  in  the 
process  of  maturation,  and  more 
girls  read  the  paper  regularly; 
in  fact,  82%  of  the  eighth  grade 
girls  state  that  they  read  the 
paper  at  least  several  times  a 
week,  compared  with  73%  of  the 
boys.  But  an  impressive  increase 
in  the  number  of  boys  regularly 
reading  the  paper  has  taken 
place  by  the  tenth  grade.  Here 
90%  of  the  boys  say  they  read 
the  paper  regularly,  compared 
with  81%  of  the  girls.  By  the 
12th  grade,  girls  read  the  pa¬ 
per  about  as  frequently  as  boys 
do.” 

The  researchers  conclude  that 
“for  both  boys  and  girls,  the 
importance  of  local  news  builds 
up  substantially  in  the  teen 
years.  .  .  . 

“Beginning  with  an  almost 
exclusive  interest  in  comics, 
children  come  gradually  to  read 
the  serious  parts  of  the  paper. 
Reading  of  comics  falls  oflf,  read¬ 
ing  of  solid  news  gains.  Al¬ 
though  the  newspaper  in  the 
first  school  years  holds  no  place 
in  their  hearts  like  that  of  tele¬ 
vision  or  movies,  it  gradually 
becomes  more  important  for 
them  as  they  learn  to  look  to 
it,  not  merely  for  comics,  but 
for  news  and  columns.” 

*  *  * 

The  authors  don’t  say  it  in 
this  way,  but  the  progressive 
interest  in  newspaper  reading 
through  elementary  and  high 
school  leads  logically  to  the  re¬ 
sults  of  an  inquiry  on  what  the 
family  and  members  of  the  fam¬ 
ily  would  miss  most  —  TV,  ra¬ 
dio,  newspapers,  movies. 

Based  on  interviews  with  en¬ 
tire  families  (449  children  2  to 
14  years),  188  mothers  and  188 
fathers,  the  children  said  they 
would  miss  television  most  if 
they  had  to  do  without  it.  Radio 
placed  a  poor  second  and  news¬ 
papers  were  third.  For  the  fam¬ 
ily  as  a  group  TV  was  men¬ 
tioned  more  but  newspapers 
were  second. 

For  adults  only  the  order  was 
reversed :  For  both  parents  22% 
said  they  would  miss  newspa¬ 
pers  most,  5%  said  radio  and 
only  2%  said  television.  In 
measuring  the  preference  of  one 
parent  —  in  liiis  case  usually 
the  father  —  59%  said  they 
would  miss  newspapers  most, 
54%  said  radio  and  20%  said 
television. 


"But  I  don't  want  to  90  to  the  room  and  curl  up  with  'Advise  and  Comm' 


Retraction  Asked 
On  Ad  in  N.Y.  Times 

Retraction  of  a  page  ad  in  the 
New  York  Times  of  March  29, 
sponsored  by  the  “Committee  To 
Defend  Martin  Luther  King,” 
has  been  requested  by  the  Mont¬ 
gomery,  Ala.,  city  commission. 
Three  members  of  the  commis¬ 
sion  joined  state  officials  in  de¬ 
nouncing  the  ad  as  false  and 
defamatory.  The  commission  de¬ 
manded  in  a  resolution  that  the 
Times  “and  certain  other  indi¬ 
viduals”  publish  a  “full  and  fair 
retraction  ...  in  as  public  a 
manner  as  the  false  and  defama¬ 
tory  material  was  published.” 

The  advertising  acceptability 
department  of  the  Times  told 
E&P  it  had  checked  the  names 
of  the  people  signing  the  ad  to 
make  sure  they  had  given  their 
consent,  and  that  the  paper  had 
then  published  the  ad. 

The  ad  sought  contributions 
to  help  pay  the  negro  integration 
leader’s  legal  expenses  in  con¬ 
nection  with  a  law  suit. 


Dictator’s  Story 
Under  His  Byline 

Generalissimo  Rafael  Tr. 
jillo,  dictator  of  the  Dominio: 
Republic,  wrote  a  cop3rri|ktf' 
series  for  the  Miami  Htnt 
last  week,  defending  hi*  iic: 
fisted  policies  and  peppoiL- 
away  at  Cuba’s  Fidel  Caitn. 

Trujillo  wrote  the  series iftr 
Castro  had  refused  an  off- 
from  John  S.  Knight,  editociK 
publisher  of  the  Herald  »: 
other  Knight  Newspapen,  » 
tell  the  Cuban  story  in  defa* 
of  U.  S.  critics. 

Trujillo  asked  if  the  .samec: 
fer  applied  to  the  Dominin; 
Republic.  Mr.  Knight  invited 


Publisher  Named 

John  B.  Fairchild,  Euiojo: 
director  for  Fairchild  Publw 
tions,  has  been  named  publiik' 
of  Women’s  Wear  Dailf  ix 
Daily  News  Record.  He  wiUt 
sume  his  new  duties  Oct  1 
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no  exit !  There’s  just  no  escaping  economic  obsolescence.  It  may  creep 
up  on  you  unnoticed.  And  that’s  when  outmoded,  outworn  or  over¬ 
worked  linecasting  equipment  starts  to  cost  you  the  very  profits  that 
would  pay  for  a  new  Linotype.  Take  a  closer  look  at  your  composing 
room.  You  may  find  that  your  equipment  no  longer  can  do  everything 
it  must  do.  If  this  is  the  state  of  affairs,  call  your  Linotype  Agency 
today.  At  no  cost  or  obligation  whatever,  you  can  get  an  objective  real¬ 
istic  survey  of  your  composing  room  that  will  reveal  important  ways  to 
increase  its  efficiency  now— and  for  the  future.  Some  very  easy-to-hear 
talk  about  the  comfortable  financing, 
too!  Mergenthaler  Linotype  Company, 

29  Ryerson  Street,  Brooklyn  5,  N.  Y. 


III  U.S  A. 


"How  about  that  Harriet!” 


It’s  three  or  four  a.m.  when  Harriet  Van  Horne 
files  her  TV  column  on  the  Scripps-Howard  wire. 

Soon,  teletypes  clatter,  linotypes  rattle  and 
presses  roar . . .  bringing  Harriet’s  master  judgments 
on  “last  night’s  TV’’  to  millions  of  Scripps-Howard 
readers. 

They  delight  in  Harriet’s  precise,  perceptive  wit 
.  .  .  her  blood-curdling  sarcasm  (when  she  is  nice 
she  is  very  nice)  .  .  .  her  keen  appraisal  of  players 


and  presentation.  They  respect  her  stalwart  TV 
ideas  (FOR  good  drama,  spectaculars  with  real  show¬ 
manship,  documentaries  .  .  .  AGAINST  audience- 
participation  shows,  most  daytime  offerings  and 
old  movies!)  They  comment  constantly  on  her 
columns,  frequently  quote  her  comments,  some¬ 
times  reflect  their  admiration  with  words  along 
the  lines  of  “how  about  that  Harriet,  isn’t  she 
something!’’ 

She  is.  And  she’s  ours. 


There’s  only  one  VAN  HORNE . . .  and  she’s  strictly 
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